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Be  Inspired  byTkese 
Filing  Salesmen  of 1921 

T  A  CONVENTION  of  Chicago  Tribune  advertising 
salesmen,  held  during  the  last  few  days  of  December,  1920, 
this  slogan  was  adopted  as  the  basis  for  work  during  the 
ensuing  twelve  months:  1921  fVill  ‘Reward  Fighters.  It  met 
with  instant,  national  recognition.  Hundreds  of  letters  were 
received  by  The  Tribune,  pledging  other  organizations  to  battle  under 
the  same  standard.  The  Tribune,  on  January  1 5,  offered  ten  rewards  of 
$  1 00.00  each  for  the  best  examples  of  successful  salesmanship  in  the  face 
of  present  discouraging  conditions.  Incidents  were  invited  which  Would 
illustrate  the  absolute  truth  of  the  slogan — 1921  Will  Reward  Fighters. 

Brains  without  work  are  dead— and  so  is  w'ork  without  brains.  The 
winners  in  The  Tribune  contest  did  not  beat  their  heads  out  against 
stone  walls— neither  did  they  let  stone  walls  stop  them.  Persever¬ 
ance,  determination  and  courage  were  direfted  by  brains.  Necessity 
proved  mother  to  invention  in  almost  every  case.  In  four  instances 
newspaper  advertising  was  a  big  factor  in  solving  the  sales  problem. 

The  ChicacoTribune— a  Salesman 


THE  FACTtliat  Th»  Chicago Tkiiunb  sclli 
more,  than  450,000  copies  each  week-day 
morning  and  more  than  800^000  each  Sunday 
morping  will  indicate  that  Tut  Chicago  Triiune 
knows  something  about  selling.  More  than 
35,000,000  lines  of  Chicago  TaiiUNt  adver- 
tiinng  sold  last  year  constitutes  another  testi- 
nonial  to  the  salesmanship  of  Tut  TaistiNa's 
organization. 

But  the  important  thing  for  you  toknowis  that 
TWi  Chicago  TkiivNt  itself  it  a  talesman— a 
tuper-taletman  that  you  can  hire  to  work  with 


and  for  you.  |t  it  a  talesman  calling  regularly 
in  one-fifth  of  the  homes  of  Illinois,  Indiana, 
Iowa,  Michigan  and  Wisconsin. 

Thb  Chicago  Tribune  is  a. salesman  that 
works  in  close  harmony  with  all  other  salesmen 
— helps  the  manufadurer  sell  the  dealer,  helps 
the  dealer  tell  the  consumer.  The  Chicago 
TrIsune  is  an  up-to-date,  1921  fighting  tales¬ 
man,  ready  to  help  your  tales  organization  to 
go  aver  the  top  this  year.  You  owe  it  to  your 
fighting  talesmen  to  give  them  the  co-operation 
of  fighting  advertising  in  this  powerful  newspaper. 


Ten  Bitting  Salesmen  Who 

Wbn  ChicagoIribune  Prizes 

MRS.  ALICE  M.  B — L,  who  found  thit  her  Virginti  Hogs 
would  not  bring  as  much  on  (he  market  as  it  coat  to  raise  them. 
How  she  entered  into  competition  with  the  big  Chicago  pack- 
ers— and  won  •  is  told  in  her  -lcsstr. 

J.  L.  BLAKE,  on  the  other  hand,  was  selling  Cantud  Goods  tn 
Southern  California  for  one  of  the  big  Chicago  packers.  How 
he  turned  a  cancellation  of  a  five-case  order  into  a  new  order 
for  83  cises  makes  good  reading. 

JOHN  S.  EDMUNDS  of  Chicago  had  a  big  order  for  China 
Dinn/r  Ssts  cancelled.  Fast  thinking,  quick  action,  co-opeittion. 
between  merchant  and  manufacturer,  resulted  in  the  sale  of  the. 
entire  original  order  and  an  additional  carload  as  well. 

MRS.  G.  L.  GkBSON  met  the** Buyers' Strike”  when  Ken- 
tucky  jobbers  announced  that  they  were  all  loaded  up  with 
Corn  Flaka  fitr  w'hich  there  seemed  to  be  no  call  from  groccri. 
She  cleared  (heir  warehouse  for  them  and  new  orders  fallowed 
as  a  matter  of  course. 

J.  C.  HUNT  found  dealers  in  New  York  towns  overstocked 
with  his  Kitchen  Cabinet local  factories  closed,  business  at  a  stand¬ 
still.  But  he  S4HM1  got  big  new  orders  from  grateful  merchants. 

LOUIS  C.  JACOBSON  had  to  sell  a  Chicago  mail-order 
house  on  buving  more  AJvt^sing  than  ever  before  in  the  face 
of  greatest  uepression.  He  did  it  and  it  paid. 

WILLIAM  F.  MOLLOY  was  threatened  with  cancellation  of 
an  order  lor  Grape  Juice  because  his  customer  could  buy  for  less 
elsewhere.  But  he  held  the  order  and  made  two  friend^ 

T.  R.  SHAW  was  told  by  his  firm  to  sell  Soap — loti  of  it. 
Grocers  in  his  Illinois  territory  wouldn’t  buy,  so  he  sold  it 
through  a  clothing  store  and  advertising. 

HARRY  W.  WALLACE  met  a  grocer  who  said  he  couldn't 
buy  Soup  or  Beans  or  Ketchup  because  trade  was  dead  in  hU  part  of 
Massachusetts.  Wallace  showed  him  bow  to  bring  dead  trade  Co  life. 

ROBERT  D.  WHITE  created  business  for  himself  and  for 
his  customer  by  demonstrating  that  women  in  •  small  Kansas 
town  would  buy  Ksster  Dresses  in  Januafyl 

A  pamphlet  has  been  published  containing  these  vital  mes¬ 
sages  0/  vidory  from  men  and  women  on  the  firing  line  of 
business.  A  copy  will  be  mailed  to  any  one  who  sends  s 
stamped, return  envelope  (size  No.  lO)  to  the  BusincM  Sur^ 
vcyofTH  I  Chicago Tai  suns.  AnyOneofthcK  examines  of 
1911  Fighting  Salesmanship  may  have  within  ittn  ideaoriw- 
tptraoonwhich  you  can  UK  to  efiormous  advaoqge  dat  year. 


UiQ  Oldest  RxBlisIers and  Advertisers' fnarnstl inAnaariost 


OriginnI  second-class  entry — The  Journalist,  March  24,  1884;  The  Editor  &  Publisher,  December  7,  1901;  The  Editor  h  Pub¬ 
lisher  and  Journalist,  October  *30,  1909;  Revised  entry,  Editor  &  Publisher,  May  It,  I9l6-~at  the  Post  Office  at  New 
,  Ycrk,  N.  Y.,  under  the  Act  of  March  3,  1879.  Published  every  Saturday. 

[Copyright,  1921,  by  The  Editor  8c  Publisher  Company,  James  Wright  Brown,  president  and  editor.] 
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Editor  &  Publisher  for  April  16,  1921 


THE  BEST  ENDORSEMENT 


For  Consistent  and  Productive 

RESULTS 

Is  this  type  of  letter  from  a  client 


Fisher  Seruice  &  Supplij  Co. 

Distribatonof  MASCO  Products 


Boston,  Uasa. 
Fflibruary  15|  1921. 


Hr.  C.  r.  ihitnoy, 

ygr.'Msrohahdising  Servleo  Dept»,  ' 

Boston  Aasriesn, 

Bostm,  Hass. 

Uy  dsar  Hr.  thltnoy:* 

Just  a  word  of  apprsoiation  for  ths  splendid  oo-operation 
which  you  haws  giren  us  in  putting  OTsr  Haseo  Mops  in  Uatropolitan  Boston. 

I  fool  that  had  it  not  been  for  the  efficient  work  done  by  your  Uorchahdising 
Service  Oepartoent,  we  would  not  have  been  able  to  put  Haeco  Hope  over  in 
the  short  space  of  tine  thai  we  have. 

Tour  numbered  map,  your  route  cards,  the  full  page  in 
the  Grocer  Link,  spd  the  fine  work  done. by  your  four  field  men  in  covering 
the  grocery  iuad  hardware  trade  in  advance  of  my  salesmen,  all  proved  to  be 
of  the  utmost  value  in  getting  a  large  distribution  in  a  rsswrkably  short 
time. 

X  feel  safe  in  saying  if  it  had  not  bean  for  ths  Boston 
dmoriean  and  its  Uerchandiaing  Service  Department  we  would  not  now  be  "mopping 
up  Boston",  as  we  are. 

Tours  truly. 


nSHSR  SKRVICB  ft  SUPPLT  CO. 


4r  Ellicicnl  Field  Service 


Special  Map  Relerence 


Route  Iniormalion 

Detailed  intormalion  on  the 
Trade 


Space  in  the 

GROCER, 

DRUG  and 
TOBACCO 
LINKS 

With  Other  Co-operation 


Is  offered  by  the 

Merchandising  Service  Department 


to  advertisers  in  the 
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very  truly* 


PHILADELPHIA 

T he  third  largest  market  in  the  United  States 

Now  is  the  time  to  go  after  sales  in  Philadelphia  with  an  advertising 
campaign  in  the  newspaper  which  goes  daily  into  nearly  every  Phila¬ 
delphia  home,  store,  factory  and  office. 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  news¬ 
paper  “nearly  evervbody”  reads — 


The  Bulletin 

Net  paid  daily  average  circulation  for  March 

516,405  copies  a  day 

Breaking  all  its  previous  circulation  records 

No  prize,  premium,  coupon  or  other  artificial  methods 
of  stimulating  circulation  are  used  by  The  Bulletin. 

The  circulation  of  The  Bulletin  is  larger  than  that  of  any  other  daily  or  Sunday 
newspaper  published  in  Pennsylvania,  and  is  one  of  the  largest  in  the  United  States. 
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Issued  every  Saturday — forms  closing  at  ten  P.  M.  on  the  Thursday  preceding  the  date 
of  publication — by  the  Editor  and  Publisher  Co.,  Suite  1117,  New  York  World  Build¬ 
ing,  63  Park  Row,  New  York  City.  Private  Branch  Telephone  Elxchange,  Beekman  4330 
Charter  Member  Audit  Bureau  of  Circulations. 
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CAMPAIGN  TO  OUST  “WE  BOYS”  GROWING 


Washington  Correspondents  Adopt  Protective  Rules — Don  Marquis  Outlines  Plans  for  Re- 
Organization  of  New  York  Press  Club  Along  Lines  of  Bar  Association 


the  campaign  against  the  “we 
*  boys”  element,  tipsters  and  hang- 
trs-on  in  the  newspaper  profession 
made  real  progress  during  the  last 
week  in  Washington  and  New  York. 

Real  newspaper  men  won  a  victory 
the  national  capital  and  all  except 
members  of  the  newspaper  profession 
in  good  standing  w'ill  he  barred  from 
conferences  with  President  Harding 
and  all  other  government  officials  in 
the  future. 

In  New  York  City  Justice  Edward 
Gavegan  has  informally  suggested 
that  an  impartial  referee  be  appointed 
to  inquire  into  the  affairs  of  the  Press 
Onb.  At-  the  same  time  .April  26  has 
been  set  as  the  return  date  for  an 
[order  which  calls  upon  the  New  York 
Prcjs  Club  to  show  cause  why  its 
affairs  should  not  be  thoroughly  in¬ 
vestigated  by  the  Supreme  Court. 

A  move  to  re-organize  the  New 
York  Press  Club  along  the  lines  of 
|the  New  York  Bar  Association  and 
make  it  the  active  protector  of  the 
[Profession  from  the  unscrupulous  has 
met  with  genera.1  approval  and  Don 
[Marquis,  columist  of  the  New  York 
Sun,  has  been  elected  chairman  of 
:he  committee  of  active  newspaper 
■men  now  members  of  the  Press  Club 
»h'^  are  demanding  a  re-organization. 
This  would  necessitate  the  affilia¬ 
tion  of  all  independent  organizations 
of  active  newspaper  men  with  the 
Press  Club,  t  is  said,  but  no  trouble 
IS  expected  on  that  score  as  petitions 
ior  membership  under  the  proposed 
re-organization  are  already  in  circula- 
tfon  in  every  newspaper  office  in  New' 
Work  City  and  Wednesday  night  a 
total  of  380  non-member  signers  had 
ilready  been  secured. 

Arrangements  are  now  under  way 
w  a  meeting  of  all  active  newspaper 
®fflwho  are  not  members  of  the  New 
work  Press  Club  to  be  held  prior  to 
[B®  liearing  on  April  26  for  the  pur- 
of  organizing  a  committee  to 
support  to  a  movement  for  a 
jwera!  clean-up  in  the  interest  of 
journalism. 

Pon  Marquis,  chairman  of  the  com- 
l^ttee  of  members  of  the  Press  Club 
^Banding  a  thorough  investigation 
pd  clean-up  of  that  organization  has 
the  following  statement: 
committee  in  its  plans  of  reorganiza- 
to  establish  a  ‘Committee  on 
UtBtv  *  j  ogous  to  that  of  the  New  York 
njy  and  other  Bar  Associations,  for  the 
V  out  of  the  newspaper  busi- 

New  York  City  men  who  use  their 
to  promote  improper  personal  ends. 
"iMk.-  £  t)f  such  a  committee  would 
I*  to  k  members  of  the  Press  Club, 

citT  k  ^  engaged  in  newspaper  work  in 
whose  activities  are  considered  pre- 
rkle  Tf  ’t^wspaper  profession  as  a 

ki]  na,  intended  that  such  committee 

and  give  effect  to  its 
1  reports  with  newspaper  offices 

other  large  cities. 

in  ^  ®*t  up  machinery  for 

•SeriT  *o^ore  manner  with  persons,  not' 
Stat  fk.-f^J^^Oer  men.  who.  however,  ren- 
jiiri  to  be  affiliated  with  the  husi* 

..  oit  from  wealthy  men  on  such 
■  *  ions.  In  this  way  it  is  hoped  to 


reduce  to  a  minimum  the  ‘we  boys*  class,  who 
for  years  have  w  *rked  in  this  city,  generally 
without  being  called  to  account  in  any  other 
way  than  by  ocasional  exposure  in  the  news- 
’'a'  cr.s,  and  whose  activities  have  done  much  to 
bring  the  entire  body  of  honorable,  reputable 
newspaper  men  into  disrepute. 

“In  these  objects  the  Press  Club  Progressive 
Committee  will  welcome  the  support,  both  moral 
ami  active,  of  all  right  thinking  newspaper 
V  orkers,  many  of  whom  have  already  signified 
their  full  sympathy  with  the  course  pursued 
thus  far.” 

Po'tnonemert  was  granted  by  the  court 
upon  the  motion  made  by  Charles  M. 
Beattie,  counsel  for  the  club,  that  Jus¬ 
tice  Gavegan  vacate  his  own  order.  Mr. 
Beattie  asked  for  an  adjournment  on  the 
ground  he  had  not  had  sufficient  time  to 
prepare  an  answer.  Justice  Gavegan 
gave  him  until  Thursday  next. 

In  his  argument  Mr.  Beattie  declared 
that  the  abuses  complained  of  had  been 
abated,  and  that  the  solicitation  of  asso¬ 
ciate  member.ships  for  $1,000,  and  for 
representation  in  the  History  of  the 


World  W'ar  had  been  stopped  by  the 
officers  and  trustees.  Mr.  Beattie  con¬ 
tended  that  the  other  matters  complained 
of  in  the  petition  were  insufficiently  pre¬ 
sented,  and  declared  that  the  Board  of 
Trustees  had  supplied  full  information. 

The  petitioners  in  the  action  are  Pat¬ 
rick  McEvoy,  Charles  Salomon,  G.  Sel- 
mer  Fougpier,  August  C.  Reimer  and 
Abraham  Baerman.  In  reply,  H.  Fran¬ 
cis  Dyruff,  counsel  for  petitioners,  de¬ 
clared  that  the  allegations  contained  in 
the  moving  papers  were  supported  by 
affidavits  and  documentary  evidence. 

Mr.  Dyruff  stated  that  the  affairs  of 
the  club  were  in  such  bad  state  that  his 
clients  were  convinced  only  drastic  ac¬ 
tion  could  straighten  them  out.  He 
stated  that  after  the  completion  of  the 
pre.sent  action,  there  would  probably  be 
brought  other  actions  for  an  accounting. 


and  for  removal  of  officers  on  the  ground 
of  alleged  irregularities  at  the  last  elec¬ 
tion  in  the  club. 

When  Justice  Gavegan  granted  the 
adjournments  asked  for,  there  was  a 
short  informal  discussion  among  the 
newspaper  men  regarding  the  affairs  of 
the  club,  and  Justice  Gavegan  informally 
offered  his  services  toward  a  compro¬ 
mise  between  the  parties.  He  also  sug¬ 
gested  that  both  sides  agree  upon  the 
appointment  of  an  impartial  referee  to 
inquire  into  the  affairs  of  the  club. 

The  present  constitution  and  by-laws 
under  which  the  Trustees  were  enabled 
to  enter  into  the  contract  authorizing 
John  J.  Wohltman  and  his  solicitors  to 
conduct  the  “War  History”  and  special 
membership  campaign  are  to  be  amended 
to  obviate  the  possibility  of  a  recurrence 
of  these  practices. 

A  special  meeting  of  the  Board  of 


Photo  by  Underwood  &  Underwood 

The  fight  againet  the  "we  boya,”  tipster  and  hangera-on  ia  now  in  full  swing  in 
the  national  capital  and  here  are  the  newly  elected  officers  of  the  White  House  Cor¬ 
respondents  Association  who  will  guard  President  Harding  from  the  undereirablee.  In 
the  center  is  Frank  R.  Lamb,  of  the  Washington  Times,  president;  left,  Russell  Young,  of 
the  Washington  Star,  vice-president;  right,  Byron  Price,  of  the  Associated  Press,  secre¬ 
tary-treasurer.  President  Harding  is  honorary  president  of  the  organization  and  hit 
secretary,  George  B.  Christian,  Jr.,  ia  chairman  ex-officio  of  the  Executive  Committee. 


Trustees  held  on  Wednesday  evening 
developed  into  a  very  stormy  session, 
the  majority  members  of  the  Board  as¬ 
serting  that  the  practices  complained  of 
had  been  carried  on  without  their  knowl¬ 
edge,  that  the  War  History  subscription 
and  membership  solicitation  campaigns 
had  been  discontinued  in  the  past  week 
and  that  there  was  no  reason  for  going 
to  court  for  relief. 

The  trustees’  statement  says : 

“Whereas,  This,  the  oldest  and  largest  press 
club  in  the  world,  with  more  than  400  active 
members  enrolled,  consisting  of  some  of  the 
most  prominent  journalists  of  the  country  and 
many  associate  and  honorary  members  in  all 
walks  of  life,  has  been  aggrieved  and  astonished 
to  find  that  its  honor  and  integrity,  which  have 
been  preserved  for  tha  many  years  of  existence, 
have  been  attacked  for  several  days  past  by 
publications  in  some  (tf  the  newspapers  of  this 
city; 

“Whereas,  Many  friends  of  the  club  have 
been  making  inquiries  regarding  these  publica¬ 
tions;  this  Imard  has  decided  to  break  from  its 
silence  and  resolves  to  declare  its  standing  in 
the  matter,  as  follows; 

“That  it  will  not  stand  for  having  its  honor 
and  integrity  impugned  for  unauthorized  acts 
of  two  or  more  people  who  falsely  claim  to  rep¬ 
resent  the  club  in  their  declarations.  That  it 
has  never  authorized  and  now  declares  that  all 
statements  in  regard  to  the  procurement  of  two 
associate  memberships  in  the  moving  papers 
were  neither  authorized  nor  condoned  by  this 
board  or  this  club.  That  if  these  matters  had 
been  called  to  the  attention  of  President  How¬ 
ard  or  this  board,  which  have  ample  power  to 
act  under  its  constitution  and  by-laws,  the  con¬ 
ditions  complained  of  would  have  been  imme¬ 
diately  investigated  and  remedied. 

“That  the  plub  and  Board  of  Trustees  de¬ 
plores,  and  always  has  deplored,  the  necessity 
of  obtaining  funds  from  any  source  other  than 
that  of  its  members.  That  this  board,  however, 
charged  with  the  duty  of  safeguarding  the  vest¬ 
ed  interest  of  its  members  in  the  club  property, 
has  faced  a  financial  condition  which  renderecr 
such  action  as  it  has  taken  imperative. 

“That  five  years  ago  the  club  faced  a  condi¬ 
tion  which  threatened  its  immediate  disintegra¬ 
tion  and  the  loss  of  its  $250,000  clubhouse  in 
which  it  has  more  than  $100,000  equity.  It  had 
an  outstanding  mortgage  of  $130,000  on  its  club¬ 
house,  in  which  the  club  has  invested  its  sav¬ 
ings  for  years.  It  had  a  bond  issue,  secured  by 
second  mortgage,  for  $25,000,  and  tradesmen’s 
debts,  unpaid  interest  and  un|>aid  taxes  aggre¬ 
gating  $33,000.  Plus  this,  the  trustees  faced 
the  problem  of  meeting  an  annual  deficit  of 
upward  of  $12,000. 

“In  this  emergency,  the  Board  of  Trustws 
entered  into  a  contract  to  have  oubtisbed  in  its 
name  a  History  of  the  World  War.  and  safe¬ 
guarded  by  legal  contracts  so  far  as  possible 
the  financial  interest  and  the  honor  and  integ¬ 
rity  of  the  club.  That  as  a  result  of  this  con¬ 
tract  the  tradesmen’s  debts  have  been  paid, 
the  second  mortgage  has  been  met,  the  club  is 
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now  free  from  debt,  except  for  its  first  mort- 
Rage  of  $130,000,  and  it  has  now  on  hand  about 
$2j<,000  cash  in  bank  to  reduce  its  first  mort- 
RaRe  indebtedness,  as  well  as  a  deposit  of 
$15,000  to  insure  the  publication  in  the  shape 
contracted  for  of  its  War  History.  In  the 
meantime  the  charities  of  the  club  have  been 
conducted  on  an  extensive  scale. 

"That  all  those  persons  who  have  helped  the 
club  in  the  carrying  on  of  its  charities  and  in 
its  maintenance  by  assisting  it  in  its  projects 
already  stated  in  this  difficult  period  through 
which  the  club  has  emerged  should  received 
the  thanks  of  all  members  of  the  club  and  their 
friends.** 


House  Cleaning  In  Washington 

Washington,  April  14. — The  corps  ot 
Washington  correspondents  has  taken 
the  lead  in  the  movement  now  assuming 
national  proportions  to  clean  house  of 
all  the  fakers  and  impostors  who  derive 
personal  profit  by  posing  as  newspaper 
men  and  traffick  in  the  honor  and  the 
prestige  of  the  craft. 

-At  the  biennial  meeting  of  the  cor¬ 
respondents  held  here  yesterday,  a  reso¬ 
lution  was  adopted  without  a  dissenting 
vote,  providing  for  an  inquiry  which 
contemplated  closing  the  doors  of  all 
press  conferences  in  the  national  cap¬ 
ital  to  all  hut  Ixma  fide  newspaper  men. 
The  resolution  struck  a  body  blow  to 
the  brokers’  tipsters,  lobbyists,  embasss 
agents  and  others  of  similar  stripe  who 
have  sought  to  force  their  prc.sence  as 
newspaper  men  upon  the  President  of 
the  United  States  and  members  of  the 
Cabinet. 

full  and  complete  inquiry  is  to  be 
undertaken  by  a  committee  composed  of 
representatives  of  all  groups  of  Wash¬ 
ington  correspondents  with  a  view  to 
establishing  proper  safeguards  for  their 
confidential  relations  with  the  President 
and  the  Cabinet  to  the  end  that  none  but 
recognized  news|)aper  men  may  attend 
the  confidential  conferences  with  those 
officers  of  the  Government. 

Suggestions  have  been  made  that 
regulations  to  govern  admission  to  the 
departmental  conferences  shall  he  sim¬ 
ilar  to  those  which  now  control  mem¬ 
bership  in  the  Press  Galleries  of  Con¬ 
gress.  The  committee  which  is  to  con¬ 
duct  the  inquiry  will  be  composed  of  the 
Chairman  and  the  Secretary  of  the 
.Standing  Committee  and  representatives 
of  the  Committee  of  State,  War  &  Navy 
Corresjiondents,  the  White  House  Cor¬ 
respondents  .Association  and  the  Trea¬ 
sury  Department  Correspondents  .\s- 
sociation. 

.Adop'ion  of  this  resolution,  offered  by 
Robert  Barry,  of  the  Philadelphia  Pub¬ 
lic  Ledger  and  Editor  &  Pi'blisher.  was 
made  possible  throtigh  the  co-operation 
given  the  movement,  urged  for  almost 
two  years  by  Editor  &  Publisher,  by 
Chairman  Karger,  of  the  Standing  Com¬ 
mittee;  Richard  V.  Oulahan,  of  the 
Xew  York  Times:  James  P.  Hornaday, 
of  the  Indianapolis  News,  and  spokes¬ 
men  for  the  State.  War  &  Navy,  the 
White  House  and  Treasury  correspon¬ 
dents. 

.\fter  Chairman  Karger  had  recog¬ 
nized  Barry  for  the  presentation  of  the 
resolution,  the  Chairman  read  a  state¬ 
ment  in  which  he  expressed  his  ideas 
for  a  settlement  of  the  problem.  He 
said  he  had  l>een  working  for  some  time- 
on  the  matter  and  was  prepared  to  do 
his  utmost  to  bring  about  the  reform 
which  all  realized  to  be  necessary. 

Mr.  Oulahan  supported  the  Barr\ 
resolution  on  the  ground  that  it  pro¬ 
vided  the  machinery  for  carrying  out 
the  theories  of  settlement  which  Chair¬ 
man  Karger  had  indor.sed.  Some  of  the 
correspondents  were  anxious  that  thi- 
resolution  go  deeper  into  the  issue  ot 
respecting  confidential  information,  hut 
the  explanation  was  made  that  the  im¬ 
mediate  business  was  the  exclusion  o* 
men  not  technically  entitled  to  attend 
the  conferences. 

The  resolution  as  agreed  to  follows ; 

“Whereas,  the  Standing  Commit- 


Editor  &  P  uhli  she 

tee  of  Correspondents  is  regarded 
by  Federal  officials  as  the  govern¬ 
ing  body  in  all  matters  affecting 
the  rights  and  responsibilities  of 
newspapermen  in  Washington; 

“Whereas,  the  Standing  Commit¬ 
tee’s  grant  of  authority  does  not 
extend  beyond  supervision  of  the 
press  galleries  of  the  Senate  and 
the  House  of  Representatives  and  its 
obligation  with  respect  to  Executive 
Departments  is  assumed  and  purely 
voluntary;  and, 

“Whereas,  there  exists  a  genuine 
responsibility  that  the  President  of 
the  United  States  and  members  of 
the  Cabinet  he  assured  their  confi¬ 
dential  conferences  are  so  safe¬ 
guarded  that  none  but  bona  fide 
correspondents  may  attend, 

“Therefore,  Be  it  Resolved,  that  a 
full  and  complete  inquiry  be  under¬ 
taken  at  once  by  a  committee  of  the 
corps  of  Washington  correspondents 
to  be  composed  of  the  Chairman 'and 
Secretary  of  the  Standing  Commit¬ 
tee  ;  and  the  chairman,  president  or 
other  duly  authorized  representative 
of  the  State,  War  and  Navy  Corres¬ 
pondents  .Association ;  the  White 
House  Correspondents  .-Association, 


for  A pril  16,  1921 

SEATTLE  P.-l.  SOLD  TO 
JOHN  H.  PERRY 

Denies  Connection  With  Hearst  or 
Sci'ipps  Publishing  Interests — L.  J. 

Clarke  Associate  In  Deal — 
Nettleton  Retires 

(By  Telegraph  to  Editor  &  Publisher) 

Seattle,  Wash.,  .April  10. — Sale  of 
Seattle  Post-Intelligencer  to  John  H. 
Perry  of  New  York  and  Seattle,  Presi¬ 
dent  of  the  American  Press  Association 
and  head  of  the  Autocaster  Service 
Company,  was  formally  announced  by 
Mr.  Perry  and  confirmed  in  Sunday’s 
edition  of  the  paper. 

Mr.  Perry  has  purchased  a  majority 
of  the  voting  stock  of  the  Post-Intelli¬ 
gencer  and  took  possession  of  the  publi¬ 
cation  immediately.  Clark  Nettleton, 
former  publisher,  promptly  retiring. 

The  sale  to  Mr.  Perry  confirms  the 
story  published  in  Editor  &  Publisher 
following  the  failure  of  the  Hearst  in¬ 
terests  to  close  their  deal,  to  the  effect 
that  a  group  of  old  stockholders  in  the 
paper  would  immediately  atterrvpt  to 
find  other  prospective  owners.  This 
article  was  denied  by  Mr.  Nettleton,  but 


LABOR  AND  WASTE 

HPZY  are  the  two  most  important  problems  that  the  ])ub- 
lishers  of  America  face  today.  For  that  reason  every 
person  will  he  keenly  interested  in  what  John  J.  Leary.  Jr.. 

industrial  expert  of  the  New  York 
World  and  intimate  friend  of  the 
late  President  Theodore  Roosevelt,  has 
to  say  on  both  subjects  in  a  special 
article  written  exclusively  for  Editor 
&  Publisher.  Leary  needs  no  intro¬ 
duction  to  American  newspaper  owners. 
He  writes  with  a  bang  and  is  a  recog¬ 
nized  authority  on  labor  developments. 
His  expressions  on  labor  questions  are 
always  worthy  of  study.  This  is  only 
one  of  the  big  exclusive  features  on 
matters  of  paramount  interest  that  will 
appear  in  EDITOR  &  PUBLISHER— NEXT  WEEK. 


and  the  Treasury  Department  Cor¬ 
respondents  .Association ;  and 
"Be  it  Resolved,  further.  That,  it 
shall  be  the  duty  of  this  special  com¬ 
mittee  to  confer  with  officers  of  the 
Government  with  a  view  to  devising 
uniform  regulations  to  govern  ad¬ 
mission  to  the  press  conferences  at 
Executive  Departments  of  the  Gov¬ 
ernment.  provided  however,  that 
wherever  possible  the  enforcement 
of  such  regulations  is  to  be  vested 
in  correspondents  associations  or¬ 
ganized  for  the  purpose.” 

By  a  resolution  offered  by  Charles  S. 
.Albert,  of  the  New  York  World,  the 
corps  of  correspondents  entered  formal 
protest  to  the  Senate  Rules  Committee 
against  the  action  of  that  committee  in 
barring  the  Senate  correspondents  from 
the  Vice  President’s  lobby  where  the 
hulk  of  the  news  gathering  from  the  up¬ 
per  house  of  Congress  occurred  in  the 
past.  'Hie  new  rule  closes  the  lobby 
by  making  it  part  of  the  Senate  flooi 
and  correspondents  are  unable  to  entei 
it  for  their  chats  with  senators.  Exist¬ 
ing  arrangements  are  wholly  unsatisfac¬ 
tory  and  personal  relations  between  the 
Senate  and  the  Press  Gallery  are  badly 
strained.  Many  of  the  men  who  con 
trilnited  so  much  to  the  success  of  t'le 
Republican  fight  against  the  League  o^ 
Nations  are  out  with  declarations  of  war 
against  their  friends  on  the  floor. 


today’s  developments  confirm  the  facts. 

While  Mr.  Perry  holds  stock  in  the 
Seattle  Star,  Portland  News,  Tacoma 
Times  and  several  other  Scripps  news¬ 
paper. s.  He  emphatic'' lly  declares  that 
he  acted  entirely  independent  of  the 
Scripps  organization  in  the  purchase  . 

•Associated  directly  with  Mr.  Perry 
in  the  active  management  of  the  Seattle 
papers  is  L.  J.  Clarke,  of  New  York, 
former  Scripps  business  manager  in  the 
northwest  and  owner  of  stock  in  several 
Scripps  papers  until  ten  years  ago.  Mr. 
Clarke  is  expected  in  Seattle  soon,  prob¬ 
ably  to  become  business  manager  of  the 
Post-Intelligencer.  James  A.  Wood, 
editor  of  the  Post-Intelligencer  under 
the  Nettleton  regime,  continues  on  the 
paper  and  Mr.  Perry  declines  to  state 
whether  there  will  he  a  change  in  the 
executive  editorial  chair.  For  the  time 
being  the  entire  old  staff  of  the  paper 
will  remain. 

■As  trustees  of  the  Post-Intelligencer 
Publishing  Company  under  new  man¬ 
agement  will  he  Charles  H.  Lilly,  whole¬ 
sale  .seed  dealer  of  Seattle  and  Mr. 
Perry’s  father-in-law;  W.  V.  Tanner, 
former  .Attorney-General  of  this  state ; 
Supreme  Court  Judge  Kenneth  Mackin- 
t"'h  of  Olympia,  and  Mr.  Clarke. 
These  trustees.  Perry  said,  hold  hut  a 
minority  of  the  stock. 

"Mr.  Nettleton  retires  from  any  con- 
neetif  n  with  the  paper,  though  he  may 


•  Pern 


own  shares  of  stock  yet”, 
commented. 

The  brief  announcement  publishtd  i 
Post-Intelligencer  announcing  ti 


the 


ON 


sale,  was  contained  in  the  Sunday  isjj 
as  follows: 

“Ownership  of  the  Post-Intelliges,- 
changed  hands  yesterday.  The  binC 
details  of  the  transfer  so  fully  dccu^, 
our  time  that  it  was  found  impractic3 
to  prepare  a  comprehensive  stateniMt 
policy  or  even  an  outline  of  plans 
improvement  of  the  newspaper.  \\ 
the  next  few  days  will  be  publj^' 
news  of  interest  and  importance  to 
thousands  of  Post-Intelligencer  reai 
The  announcement  was  signed  by 
Perry  as  “president  and  publisher” 

Mr.  Wood  as  editor. 

Charges  that  the  former  ownership 
the  Post-Intelligencer  was  involvtii 
such  financial  cntanglem;nts  as  tht 
suit  of  loans  it  obtained  and  that  it 
not  as  free  and  independent  as  it  sh 
were  made  by  Mr.  Perry  in  first  pr 
statement  carried  on  first  page.  .April 
Mr.  Perry’s  statement  follows: 

“I  am  here  to  vitalize  the  P.-l.  I 
going  to  make  it  brighter,  more  i: 
csting  and  a  more  newsy  iiewspij 

"But  more  important  for  youtolr 
is  that  the  paper  will  he  independenl 
courageous,  free  and  fearless  a:; 
fighter  for  right  as  against  wrong 
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corruption. 


whether  in  political 


civic,  religious  or  business  organiz 
It  will  stand  erect  doing  bu.sinessoe 
square,  its  face  to  tlie  future.  It 
bend  its  knee  to  no  <  nc  save  God. 

"The  truth  is  that  in  the  pasttheP; 
has  not  been  as  free,  independent, 
less  and  courageous  as  it  should : 
been.  Under  the  conditions  of  pa 
ownerships  it  could  not  he  so. 

“The  former  owner  for  some 
held  in  his  name  the  controlling  s; 
in  the  P.-L  Company.  In  order 
quire  this  stock  and  to  hold  it  hr 
borrowed  money  and  borrowed  lit: 
from  men  of  large  financial  iiiitii^  high-^: 
and  connections.  This  sort  of 
ship  caused  people  to  feel  that  the? 
was  not  in  position,  if  need  be,  to 
certain  men  squarely  in  the  eye.  a: 
necessary  tell  them  to  go  to  helL 
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and  Publisher  in  order  to  make  a 
cjsfiil  newspaper.  The  former  cor. 
ing  owner  still  owes  these  gcr.: 
certain  sums  of  money. 

"However,  as  I  own  so'*  ““ire  is  noi 
put  this  in  your  pipe:  These 
though  they  will  be  accorded  the 
fair  treatment  as  all  other  P'‘'Si!er5tand 
will  not  have  any  more  to  say 
the  policy  of  the  P.-L,  what  gs 
it  or  what  stays  out  than  will 
who  read  this  article. 

“That  being  fully  and  finally  s- 
I  want  to  say  with  equal  or.; 
that  the  P.-L,  as  far  as  is  publisher 
possible  for  us  to  do  so,  will  not: 
lessly,  intentionally  or  malic 
libel  or  lie  about  any  one,  eve« 


Tt  ha.s  been  rumored  that  I than  n 


acting  on  behalf  of  the  Seattle 
Company.  This,  perhaps,  is  ds 
the  fact  that  I  am  a  stockhoiu'^ 
the  Seattle  Star.  a.  paper  of 
feel  justly  proud.  Flowever, 
no  other  or  further  connectiof 
tween  the  two  papers.  It  is 


mored  that  I  was  acting  on 


Hearst.  Mr.  Brisbane’s 
swers  tha,t.  Mr.  Brisbane's  * 

read  as  follows: 

“‘Congratulations.  Just  h**  J 
your  purchase.  .As 
not  get  it  am  glad  you  did. 


““Res 

Verree  Conklin  will  rontinoe “Jase  of  j,; 
sent  the  Post-Intclliucncer  in  * 
tional  advertising  field. 
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one  rate  on  local  and  national 
ASKED  BY  AD  AGENCIES 


secure  as  agents  from  newspapers  a  opinion,  that  this  solution  is  not  based 
rate  as  low  as  the  advertiser  can  secure  on  the  merits  of  the  point  involved,  but 
by  availing  himself,  through  subterfuge  rather  is  a  solution  based  on  expediency 
and  collusion,  of  lower  local  contract  and  begs  the  bigger  question  of  a  solu- 
rates.  tion  on  the  basis  of  moral  obligation  and 

“In  the  raises  in  rates  that  swept  oyer  sound  business  practice, 
tbe  country  during  the  past  two  years  no  “The  advertising  agencies  are  asking 
complaints  came  from  the  important  ad-  our  newspapers — through  us — these  ques- 
vertising  agencies,  and  to  their  ever-  tions : 

lasting  credit  it  should  be  said  that  they  “First — Do  you  consider  that  there  is  a 

in  fairness,  recognizing  the  problems  moral  obligation  resting  on  newspapers 
na-  that  confronted  the  newspapers  in  their  to  prevent  any  national  advertisers  from 
h  is  greatly  increased  cost  of  production,  receiving  a  rate  lower  than  you  allow 

. -  ,  ,  „  .  .  ^nd  paid  what  in  many  instances  were  exor-  agents  to  quote  as  a  net  rate  to  national 

advertising  rate  uniformly  more  important  still  to  cause  a  publisher  bitant  increases — ^the  only  thing  they  advertisers? 

to  break  faith  with  the  advertising  agent,  asked  being  that  the  paper  deal  with  “Second — Is  it  equitable  for  newspa- 

For  the  practice  will  work  toward  no  them  equitably  and  justly.  Raises  of  pers  to  quote  for  local  copy,  a  rate 

other  end  than  the  ultimate  destruction  rates  for  local  advertising  for  equal  vol-  lower  than  the  national  rate  net,  for 

t  in  of  the  theory  and  principle  that  form  ume  of  space  were  not  made  equally  equal  run  of  copy? 

should  the  basis  of  the  business  of  an  agency,  great — and  the  result,  of  course,  is  the  “Third — If  you  agree  to  their  views 

_ _  'We  firmly  believe  that  a  publisher  present  disparity.  on  these  two  questions — how  do  you 

equal  amount  of  space  that  is  lower  is  wise  when  he  agrees  to  uphold  the  “The  publishers  are  now  face  to  face  propose  to  satisfy  the  obligations  in- 

n  the  national  rate  net.  agency  idea  and  strengthen  the  agencies  with  the  charge  by  the  advertising  agents  volved  ?  * 

t  conference  of  the  newspaper  com-  in  their  plan  of  work.  He  works  in  his  of  inequitable  dealing  and  of  unfair  «  ...  „  «  „  .  ,,  ..  , 

tee  of  the  New  York  Council  of  the  own  best  interest  developing  advertising  differential  for  equal  volume  of  space  P*®*  o  •“*  n  ic 

lerican  .Association  of  Advertising  in  general  and  newspaper  advertising  in  and  we  urge  upon  you  the  most  earnest  answer  to  their  first  question, 

nicies  and  the  executive  committee  of  particular.  We  commend  to  your  most  consideration  of  this  viewpoint  so  that  respectfully  submit  it  as  our  opinion, 
Six-Point  League  of  New  York,  earnest  consideration,  on  this  point,  the  you  may  find  a  just  solution  of  the  diffi-  that  it  is  imperative,  if  the  business  of 
Bse  members  represent  in  the  national  fact  that  the  magazines  see  the  wisdom  culty.  advertising  agency,  as  we  understand 

ertising  field  about  1,400  daily  news-  of  this  idea  and  foster  it  to  the  fullest  “It  is  said  by  some  publishers  that  the  *t,  is  to  continue,  that  newspapers  must 


Tlieir  Business  Will  Be  Destroyed  if  Newspapers  Accept  National 
Advertising  Through  DesJers  at  Local  Charges — Special 
Representatives  of  1,400  Dailies  Appeal  to  Publishers 


IFntvvspaper  publishers  acquiese  in  tne  large  volume,  daily  insertions,  e 
lV(]oping  practice  of  allowing  local  never  to  “job”  his  local  rate  to  a 
H  fftisers  to  “job”  their  local  contracts  tional  advertiser,  the  purpose  of  whi 
[outional  advertisers,  thereby  allowing  to  break  the  paper’s  national  rate 
latter  an 

|(«r  than  the  national  rate  net,  adver- 
jsijg  agents  feel  that  it  ultimately  means 
^struction  of  the  advertising  agency 
toiness.  The  agents  contend  that 
and  justice,  a  newspaper 
Lver  accord  a  rate  to  a  local  advertiser 


FOREIGN  AND  CLASSlHED  UNEAGE  LAGS 
IN  NEW  YORK  MARCH  TOTALS 


‘C’OREIGN  advertising  totals  for  both  morning  and  evening  newspapers  of 
Greater  New  York  were  less  by  approximately  400,000  lines  for  March,  1921, 
compared  with  March,  1920,  according  to  analysis  of  the  lineage  totals  for  the 
city’s  newspapers  (printed  in  Editor  &  Publisher  last  week)  made  by  the  Statis¬ 
tical  Bureau  of  the  New  York  Evening  Post.  With  four  Sundays  in  the  month 
both  years,  foreign  lineage  in  Sunday  papers  was  527,066  in  1921  and  572,150 
in  1920. 

Local  display  lineage  is  greater  in  all  three  classifications  this  March  than 
last,  while  want  advertising  is  still  far  below  the  1920  level.  Automobile  display 
copy  passed  the  1920  mark  in  all  except  the  morning  paper  total,  which  is  about 
10,000  lines  below  the  March,  1920,  line. 

The  total  lineage  for  morning  papers  was  6,272,754  in  March,  1921,  compared 
with  6,930,886  in  1920;  evening  papers  carried  7,023,454  lines  against  7,303,900 
the  year  before;  Sunday  totals  were  3,180,140  and  3,361,308  lines.  The  tabulated 
analysis  follows : 

MORNING  EVENING  SUNDAY 

Total  Total  Total 

1921  1920  1921  1920  1921  1920 

TOTAL  SPACE  .  6,272,754  6,930,886  7,023,454  7,303,900  3,180,140  3,361,308 

Amusements  .  279,422  234,728  245,922  223,395  150,326  121,936 

Art  .  14,974  34,410  3,524  7,738  15,516  29,482 

Auction  Sales  .  123,570  144,140  13,088  11,840  25,412  18,288 

Automobile  Display _  189,134  199,412  282,126  171,214  197,314  155,296 

Automobile  Undisplay..  46,158  28,212  100,854  86,666  21,630  17,516 

Boots  and  Shoes  .  65,700  43,472  102,240  80,456  20,570  24,424 

Building  Material  .  (18,922  5,350  19,932  1,054  4,654  1,932 

Candy  and  Gum  .  18,342  30,904  41,242  86,040  4,478  12,366 

Charity  and  Religious  . .  55,347  48,710  76,700  74,052  19,510  2,466 

Dancing  .  13,824  10,792  5,162  4,844  3,250  3,768 

Deaths,  ete .  66,930  52,364  30,478  21,034  17,820  16,244 

Druggist  Prep .  84,280  75,694  94.932  82,398  46,924  70,162 

Dry  Goods  .  1,221,364  1,177,090  2,613,952  2,788,048  874,404  919,702 

Financial  .  457,286  585,942  254,554  371,666  52,560  69,872 

Food  Stuffs  .  110,776  113,502  246,146  276,860  67,004  40,476 

Furniture  .  207,085  161,046  218,964  139,630  221,493  170,478 

Hotels  and  Restaurants.  31,968  28,476  72,158  70,150  17,780  13,464 

Jewelry  .  19,054  17,274  21,846  .25,578  7,622  5,646 

Legal  .  33,856  29,040  164,332  152,136  . 

Men’s  Furnishings  _  246,664  254,123  254,940  310,796  18,518  33,392 

Musical  In.struction  ...  3,384  2,510  7,448  7,974  3,226  3,492 

Musical  Instruments  .. .  94,433  103,890  151,497  169,940  67,975  78,312 

Miscellaneous  Display..  278,394  453,924  269,750  291,958  146,558  220,276 

Miscellaneous  Undisplay  313,863  242,153  427,663  330,832  155,222  106,452 

Newspapers  .  14,680  14,436  10.164  54,086  1,050  560 

Office  Appliances  .  30,764  28,774  2,720  1,066  1,500  520 

Prop.  Medicine  .  58,056  65,526  133,622  189,128  26,318  31,164 

Public  Service  .  16,792  27,850  12,598  29,566  2,724  4,750 

Periodical  (Mag.)  ....  34,830  45,840  32,856  26,618  5,368  12,214 

Publishers  .  76,620  77,088  17,714  34,639  64,932  62,168 

Railroads  .  13,370  16,954  12,440  26,876  130  100 

Real  Estate  .  602,276  593,094  350,698  321,332  363,488  421,410 

Resorts  .  31,678  36,058  20,216  18,854  15,538  16,256 

S.  S.  and  Travel  .  289,746  242,218  47,730  58,152  27,848  28,490 

Schools  and  Colleges...  27,294  40,832  15,856  9,240  17,900  29,472 

Tobacco  .  47,932  117,052  44,732  148,924  7,718  2,692 

Wants  .  697,368  1,301,026  84,364  207,616  212,432  381,928 

Non-lntox.  Beverages  .,  7,610  1,046  7,540  9,310  600  368 

Women’s  Spec.  Shops  . .  329,008  245,934  510,754  382,194  272,828  233,774 

Foreign  Acfv .  1,066,294  1,453,750  1,032,430  1,497,530  527,066  572,150 

Local  Display  .  3,870,323  3,693,184  4,928,000  4,868,565  2,166,844  2,103,926 

Undisplay  Adv .  1,304,265  1,783,952  1,063,024  937,805  486,230  685,232 

S.  S.  and  Travel  Guide  31,872  .  .  .  .  . 

European  .  4,009  806  676  .  6  96 

Brooklyn  .  246,232  222,874  315,250  265,096  246,132  223,048 

Harlem  and  Bronx  _  79,496  58,508  49,880  22,870  78,776  59,108 

New  Jersey  .  15,912  6,930  260  .  8,288  6,930 

Graphic  Section  .  171,202  214,492  25,330  12,140  180,362  226,632 

Affiliated  Adv .  10,154  3,238  69,894  17,058  9,660  3,238 

Office  Adv .  125,442  39,008  56,643  21,286  22,540  11,956 

Total  Pages .  5,974  5,482  6,254  6,148  2,722  2,694 


“IVe  believe  that  the  difficulties  that 
eset  the  newspapers  are  further  aggra- 
itd  by  the  effort,  now  becoming  gen¬ 
ii  of  national  advertisers  to  force  pub- 
ihers  to  accord  them  a  local  rate  be- 
nse  they  contend  the  national  rate  is 
« high— and  as  a  result  refuse  to  pay 
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crated  today.  It  will  force  agencies, 
those  that  care  to  remain  in  the  field, 
to  work  on  a  retainer  basis,  and  this 
basis  sounds  the  knell  of  national  adver¬ 
tising,  for  it  relieves  the  situation  of  the 
human  element  of  hope  for  greater  re¬ 
turn  for  the  greater  effort  and  endeavor 
involved  in  increasing  advertising  vol¬ 
ume.  Big  agencies,  highly  organized, 
cannot  exist  on  such  a  basis  of  re¬ 
stricted  income.  Consider  what  will 
happen  to  newspaper  revenue  when  this 
great  developing  force  of  agencies  is 
eliminated  by  such  restriction. 

“The  solution  of  the  problem  is  not 
difficult  as  we  see  it.  A  publisher  has 
only  to  ask  himself  two  questions — is 
my  national  rate  just  and  fair?  Abun¬ 
dant  proof  can  be  submitted  to  prove 
it  is  fair.  And  since  it  is,  why  is  it  not 
sound  business  policy  to  see  to  it  that 
no  one  is  privileged  to  destroy  it  or 
prevent  you  from  maintaining  it? 

The  Only  Solution 

“Is  my  local  rate  for  equal  volume 


They  look  to  the  publishers  to  correct  JUGGUNG 
the  vicious  conditions  that  will,  if  con¬ 
tinued,  overwhelm  and  destroy  the 
agency  business. 

“As  we  see  the  whole  situation,  the 
advertising  agency  as  it  is  constituted 
today  is  one  of  the  main  arteries  of  a 
newspaper’s  existence  and  if  the  pres¬ 
ent  day  evil  influences  that  are  at  work 
to  cut  it  succeed,  it  spells  nothing  for 
newspapers  except  disaster. 

“The  agents  have  never  been  permit¬ 
ted  to  broker  their  rate,  and  why  should 
a  local  dealer  be  permitted  to  do  that 
which  general  agencies,  who  are  the 
developers  of  business,  have  not  been 
permitted  to  do?” 


RATES  WILL 
BREAK  CONFIDENCE 


View  of  a  Prominent  Special  Repre- 
■entative  on  Policy  of  Accepting 
National  Advertising  at 
“Local”  Charges 


merchant  brings  him  a  contract  from 
national  advertiser  he  is  apt  to  aa  * 
it  at  the  local  rate  rather  than  antat 
onize  him  by  turning  it  down.  ^ 
"There  is  no  doubt  in  my  own  mi 
that  the  wide  difference  that  frequtml! 
exists  between  the  foreign  and  locj^ 
vertising  rate  is  fundamentally  wront 
and  leads  to  a  ridiculous  busi^, 
policy  when  the  national  advertiser  a' 
tempts  to  place  his  contracts  throiwH 
the  local  merchants  in  order  to  get 
lower  rate. 


"This  practice  is  not  confined  to 
occasional  contract  placed  here  at- 


Chicago  Ad  Men  Entertain 

The  twentieth  annual  dinner  of  the 
Atlas  Advertising  Club,  of  Chicago, 
yielded  about  $1,500  for  the  Off-the- 
Street  Club,  which  is  the  official  charity 
of  Chicago  advertising  men.  The  feature 


A  few  days  ago  a  Southern  publisher 
who  stands  high  in  the  newspaper  field 
addressed  a  letter  to  Editor  &  Pub- 
usher  on  a  topic  that  has  recently  been 
the  subject  of  considerable  discussion 
among  advertising  men;  namely,  the  there.  I  have  been  told  of  several'"! 
tendency  on  the  part  of  foreign  adver-  stances  in  which  national  advertise 
tisers  to  place  their  contracts  through  have  cancelled  the  contracts  made 
local  dealers  instead  of  through  agen-  the  newspapers  through  their  agents 
cies.  He  had  been  informed  that  Hart,  ’  >  .  . 

Schaffner  &  Marx  was  one  of  the  firms 
that  had  adopted  this  plan. 

This  publisher  wanted  to  know  what 
attitude  publishers  should  take.  Couldn’t 
something  be  done  to  stop  the  spreading 


the  national  rate  and  then  have  subst- 
tuted  those  which  they  have  placjL 
through  local  merchants  at  the  loJ 
rate.  ^ 


Call*  It  Breaking  Faith 

“.\fter  a  long  fight  the  newspapj. 


low  anTthe^by  unfair  as  compared  with  ‘^e  evening  was  the  “Atlas  Advertis-  pr^tice  before  has  become  have  .succeeded  in  establishing  reci 

the  national  rates  net^  You  will  un-  Revue  of  1921,”  produced  under  the  '  .P^’‘sonally  he  did  not  believe  tion  as  a  pre-eminent  advertising 

doubtedly  say  it  is  low, ‘and  if  it  is-you  direction  of  Edward  D.  Wheeler.  The  ‘he  time  had  come  when  local  and  '  >nni-  'V'l>  n  juggling  of 


recognl. 


nltiii 


doubtedly 

should  raise  it  to  the  point  where  it  is 
fair  and  equitable. 

“You  may  say  you  will  lose  local  line¬ 
age — if  so — well  and  good — you  will 
certainly  get  it  back  eventually,  in  space 
volume  and  in  money  volume,  the  big¬ 
ger  thing  to  secure,  you  will  undoubt- 


program  consisted  of  numbers  put  on  by 
representatives  of  the  Pacific  Lumber 
Company,  Swift  &  Co.,  Warner-Patter- 
son  Company,  Edison  Shop,  Review  of 
Reviews,  Chicago  &  Alton  Railroad 
Company,  Charles  Daniel  Frey  Company, 
and  .\rmour  &  Co.  Swift  &  Co.’s  male 


foreign  advertising  could  be  accepted  now  practiced  have  a  tendency  to  bra 
at  the  same  rate,  although  that  seemed  down  the  confidence  of  the  advert 
to  be  the  best  way  out.  in  newspaper  advertising  and  newspi| 

In  discussing  the  same  matter  a  methods?  If  one  general  advert', 
prominent  special  representative  said  can  place  his  advertising  through  a  b 
that  it  is  only  when  the  foreign  is  cal  merchant  and  get  the  benefit  of 


nnfali 


‘Wnade 


i»|ionn 


higher  than  the  local  rate  that  any  local  rate  there  is  no  reason  why 


tijger 


edly  lose  nothing.  You  must  understand  chorus  of  sixty-four  voices  sang  and  the  question  arises  as  to  the  course  to  be  should  not  have  the  same  privilege  i 

ttipr*.  arp  fitnps  when  von  ran  win  entertainment  was  closed  by  ten  dancing  pursued  when  national  advertisers  place  case  this  plan  is  followed  what  is  p 

K,.  fo  girls  from  Armour’s.  contracts  through  local  dealers,  rather  ing  to  become  of  the  general  adve^; 


by  seeming  to  lose 
“The  advertising  agent  is  the  greatest 
factor  today  working  in  the  field  of 
advertising  development.  He  asks  only 
for  fair — not  low — rates,  for  just  and 
equitable  treatment — not  favors.  And 
we  have  become  conv  inced  that  he  is  the 


Peach  end  Fig  Growers  Name  Bowland 

Frf.sxo,  Cal. — The  California  Peach 
&•  Fig  Growers’  Association  has  ap¬ 
pointed  E.  M.  Bowland  to  direct  its  new 


than  through  the  advertising  agency 
that  handles  its  business,  or  the  news¬ 
paper’s  field  representatives. 

“The  principal  source  of  income  of  a 
daily  or  weekly  newspaper  is  its  local 
advertising.”  he  said,  “and  most  pub- 


ing  agent? 

“.\side  from  other  service  he  k| 
forms  for  the  client  he  renders  a 
valuable  service  to  the  newspapers] 
development  of  new  advertisers,  and 
guaranteeing  of  accounts.  .\t  prs 


we  nave  ucluiuc  cjij'  iuccu  iiicti  iic  is  x  - . _  -  _  .  —  —  —  .  - . —  . . .  i  j  j  r  u*  •  «  . 

real  bulwark  of  the  advertising  business,  publicity  department.  Mr.  Bowland  is  lishers  will  do  nothing  that  might  affect  uc  depends  for  his  income  almMt  s 
working  as  a  scientific  sales  and  devel-  »  ^an  Francisco  newspaper  man.  its  volume.  Therefore,  when  a  local 


opment  force,  from  whose  efforts  splen¬ 
did  results  are  produced  for  no  one 
more  than  for  the  publishers,  justly 
earning  in  return  all  possible  confidence, 
respect  and  support. 

“If  these  trained  agency  men,  with 
their  keen  business  intellect  and  wide 
and  comprehensive  knowledge  of  the 
actual  and  comparative  values  and  worth 
of  newspaper  space,  agree  as  they  do, 
by  paying  them,  that  your  present  rates 
for  national  advertising  are  fair,  why 
isn’t  it  the  better  part  of  wisdom  and 
sound  business  practice  to  seize  upon 
this  thought  and  find  in  it  the  justifica¬ 
tion  necessary  to  raise  low  local  rates 
to,  or  as  near  to.  the  national  rates  net 
as  is  necessary  to  protect  the|  advertis 
ing  agency  and  support  thereby  the  un 


NEWS  COLUMNS  PACKED  WITH  CASH  IDEAS 
FOR  UVE  ADVERTISING  MAN 


w. 


SHAW  THOMSON,  American 
representative  of  the  Irish  Linen 
Society  and  manager  of  five  journals  in 
the  Economist  Group  of  publications 
issued  by  the  Textile  Publishing  Cor¬ 
poration,  gave  an  address.  “Fear  or 
Pride  in  Your  .Advertisers,”  before  Sig¬ 
ma  Delta  Chi,  journalistic  fraternity  of 
the  Pulitzer  School  of  Journalism,  Co¬ 
lumbia  University  in  New  York  City  last 
week. 

"Ideas  are  ready  sellers  in  any  adver¬ 
tising  office.”  began  Mr.  Thomson. 


stantly  on  the  outlook  for  little  news 
items  about  which  they  build  their  copy. 

“I  operate  some  thirty  foreign  adver¬ 
tising  accounts,  and  I  often  come  up 
against  it  for  ideas.  Newspaper  men 
are  at  the  pulse  of  the  nation.  The 
press  is  the  mightiest  power  in  the  world 
today.  The  Germans,  during  the  war, 
iniblished  the  first  account  of  the  Jut¬ 
land  battle  in  the  North  Sea,  and  ac¬ 
credited  the  victory  to  the  German 
navy.  This  account  is  still  a  matter  of 
dispute.  But  it  is  generally  believed  all 


deriving  basis  and  principle  of  their  bus-  “Every  day  I  receive  men  into  my  office  over  the  world  that  the  Germans  claim 


iness? 


Ad  Agent!  Are  Developers 

“Would  any  one  question  or  deny 
today  that  the  great  development, 
brought  about  by  the  advertising  agency, 
of  the  style  and  character  and  impor¬ 
tance  of  national  advertising  copy,  has 
found  its  important  reflection  in  local 
fields  by  developing  a  greatly  increased 
respect  on  the  part  of  local  merchants 
for  advertising  values,  convincing  him 


who  have  nothing  to  sell  me  but  space 
in  their  publications.  What  I  want  is 
ideas — ideas  that  will  mean  more  busi¬ 
ness  for  my  firm.  Where  do  these 
ideas  come  from,  you  say?  These 
ideas  are  in  every  newspaper  in  the 
country. 

“Only  a  day  or  so  ago  a  young  man 
entered  my  office  and  in  five  minutes  he 
gave  me  a  new  idea  in  advertising 
linen.  He  received  my  order — not  so 
much  because  of  his  publication  but  be- 


spapers.  It  the  general 
tiser  jilaces  his  business  through 
local  merchant  and  not  through 
agent  the  latter  will  be  deprived  of 
large  part  of  the  income  he  now 
ceives  from  the  publisher  of  the  O' 
papers. 

“What  is  my  solution  of  the  i 
lem  ?  I  f  a  newspaper  publisher 
neither  the  courage  nor  the  nervt 
make  his  foreign  and  local  rate 
same  let  him  do  this ; 

“Accept  any  contract  for  f( 
advertising  that  may  be  offered  thi 
the  local  merchant  but  at  the  fi 
rate. 

"Make  plain  to  the  retailer  the«!i 
ence  between  the  two  kinds  of  aw 
tidng,  local  and  foreign.  Explain 
him  why  the  foreign  rate  is  hr 
than  the  local.  If  the  publisher 
give  convincing  reasons,  he 
know  his  own  business. 

Suggested  Solution 

“In  order  to  avoid  all  disputes 
misunderstandings  it  has  been  sui 


by  example  of  the  aid,  the  very  great  cause  his  idea  would  net  me  more  sales 


their  victory  because  of  the  newspaper 
accounts.  I  cannot  advise  .you  too 
st.ongly  to  keep  your  eyes  out  for 
ideas.  Someone  is  always  misjudging 
a  news  item  which  may  have  wonderful 
possibilities  to  the  writer  of  advertising. 

“Recently  I  came  across  a  small  item  that  the  following  paragraph  be 

porated  either  in  the  local  advei 
contract  or  among  the  publical 
regulations : 

“  ‘The  space  contracted  for  is 
for  the  use  of  the  advertiser 
.All  space  in  connection  therewith 


WWd 


IUD#I 


aid,  of  advertising  to  business? 

“Isn’t  it  fair  to  consider,  as  conse¬ 
quent,  the  tremendous  moral  obligation 
that  rests  on  newspapers  to  act  with 
justice  and  equity  towards  this  great 
body  of  men  and  organizations  that,  al¬ 
most  alone,  do  the  pioneer  work  of 
initiating,  preparing  and  developing  the 


for  my  firm. 


adraii 


concerning  Sergeant  O’Brien  of  the 
Royal  Northwestern  Mounted  Police 
who  tracked  a  fugitive  across  the  ice- 
covered  territory  of  Northern  Canada 
for  a  distance  of  300,000  miles.  This 
remarkable  feat  of  human  endurance 

and  persistence  went  unnoticed  by  most  by  or  paid  for  by  the  national 
The  mercantile  department  of  the  of  the  editors  of  this  country,  receiving  tiser  shall  be  on  the  basis  of  the  for^ 
metropolitan  newspaper  has  been  my  but  two  sticks.  Surely  this  would  have  rate  card  governing  that  quality 

hobby  for  the  past  year.  I  have  ob-  made  a  front  page  story.  Someone  is  classification.’ 

served  that  especially  in  New  York  and  continually  slipping-up  and  it  is  the  ad-  “.Any  space  the  national  adve 
Chicago,  the  mercantile  departments  of  vertising  man  who  must  capitalize  these  pays  for,  directly  or  indirectly,  is 

most  of  the  big  dailies  are  at  the  peak  items  and  make  them  advertising  copy,  tional  advertising.  Keep  tin* 

. . _ ^ _ _ _  „  of  perfection.  The  solicitors  from  this  This  story  could  easily  have  been  sold  clearly  in  mind.  It  makes  no 

vitally  important  part  of  a  newspaper’s  department  set  out  to  demonstrate  to  to  the  Canadian  Government  to  further  how  such  advertising  reaches  the 

business,  its  national  advertising?  the  advertiser  that  the  newspaper  adver-  enlistment  in  the  Mounted  Police  De-  paper  publisher — whether  throsjt 

“The  advertising  agents  will  make  to  isement  is  indispensable  in  furthering  partment.  general  advertising  agent,  a  s] 

you  in  their*  ^wn  way  their  plea  for  the  growth  of  business  to  small  as  well  “Don’t  be  afraid  of  your  ideas  or  be  resentative,  the  paper’s  own 

justice  and  a  square  deal.  We  know  of  as  large  advertisers.  too  proud  to  come  out  and  make  your  or  the  local  merchant,  it  is  natioi* 

no  body  of  men  to  whom  such  a  plea  “Where  do  these  mercantile  depart-  thoughts  talk,”  was  Mr.  Thomson’s  con-  vertising  and  should  be  paid  fof* 

can  be  made  with  such  hope  of  success,  ments  get  their  ideas?  They  are  con-  eluding  statement.  foreign  rate.” 
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from  j 


«»  “PAINT  NOW”  SLOGAN  CREATED  NEW  SEES  AD  AGENT  PAID 
»«  BUSINESS  AND  EMPLOYMENT  BY  ADVERTISER 

i>  mind 
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By  HERBERT  C.  RIDOUT 

(London  Editor,  Editor  &  Publisher) 
ilLE  unemployment  hits  all,  its  ef-  capitalized  in  another  line  of  argument. 


"  fects  are  perhaps  most  keenly  felt 
jg  those  districts  that  have  no  staple  in- 
ijjstries.  Such  a  district  is  the  English 
ijafh  coast  town  of  Bournemouth,  a 
residential  place  that  is  a  popular  resort 
for  holiday-makers  and  invalids.  Here, 
the  building  and  decorating  trades  were 
pjrticnlarly  at  low  ebb,  and  the  trade 
ijssodation,  the  Employers’  Association 
of  the  Building  and  Allied  Trades,  were 
up  against  the  problem  of  finding  a 
of  making  work  for  their  men  at 
a  time  when,  ordinarily,  the  demand  for 
this  form  of  labor  was  low,  but  now  was 
almost  at  rock-bottom. 

In  their  quandary  they  sought  the  aid 
of  a  national  advertiser  who  had  always 
made  one  of  the  main  planks  in  his  plat¬ 
form  a  hearty  co-operation  with  retail 
dtalers— the  paint  house  of  Lewis  Ber- 
gtr  k  Sons,  Ltd.,  Homerton,  London. 
He  advertising  manager  of  the  firm 
promptly  put  up  a  scheme  to  induce 
local  residents  to  “Paint  Now !” 

ReMoni  of  Sound  Appeal 
The  proposal  was  to  make  an  appeal 
I  householders,  shopkeepers  and  others 
I  get  their  painting  and  decorating 
lork  done  immediately  instead  of  wait- 
for  the  spring.  The  reasons  ad- 
ccd  were  to  be  such  as  would  con- 
cute  a  sound  appeal. 

The  association  (the  E.  A.  B.  A.  T.) 
aed  a  fund  of  about  a  thousand  dol- 
hrs  for  the  local  campaign  in  news- 
apers,  spaces  of  six  inches  double  col- 
im  being  run  in  the  Bournemouth  and 
strict  journals  right  through  the  win- 
|fr  season.  To  back  this  up  and  make 
he  appeal  certain  of  reaching  the  in- 
iividual  in  the  home,  a  series  of  artistic 
haflets  were  prepared  giving  reason- 
ihy  for  a  “Paint  Now’’  decision  from 
veral  angles  and  illustrating  by  three- 
»Ior  blocks  suggested  interior  schemes 
>1  decoration.  Of  these  leaflets  20,000 
lere  to  be  distributed.  In  addition,  a 
ned  appeal  by  the  mayor  of  the  town 
^as  issued  in  poster  form  for  display 
iroughout  the  district. 

Principle  of  “Buying  Cheaper’’ 

Tbe  arguments  were  not  wholly  based, 
I!  might  be  imagined,  upon  stress  of 
prcumstances,  though  this  was  not  over- 
bed.  In  example  it  was  urged  that 
things  would  be  dearer  in  spring- 
‘than  then — one  of  those  things  be- 
iwterials  and  labor  for  house  dec- 
[rahon.  So,  on  the  principle  of  buying 
il  at  “lowest  summer  prices”  it  was  ob- 
asly  good  economy  to  buy  house 

[‘coration  when  labor  and  materials 
ere  plentiful  and  relatively  cheap — 
wn  decorators  had  more  time  to 
"dy  their  customers’  needs  and  super- 
w  their  work. 

[The  “doubting  Thomas”  was  tackled 
P  the  assurance  that  though  something 
Rht  be  urged  against  this  course  if 
work  were  less  good  and  endur- 
“Sn  springtime  decorations,  long 
*fience  proved  conclusively  that  win- 
is  a  brtter  decorating  time  than 
because  of  the  absence  of  dust 
“>«,  which  spoil  new  painted  work 
Tk!  because  by  the  time 

“®t  summer  sun  beats  on  it,  winter- 
work  has  had  time  to  become 
I  _hly  hard  and  impervious. 

I  W  me  community  interest  in  the  sub- 
unemployment  was  strikingly 


“How  will  you  help  Bournemouth  un¬ 
employed?”  the  reader  was  asked.  The 
position  is  put  plainly.  There  are  two 
ways  and  as  a  resident  in  the  district, 
the  householder  had  to  take  one  of  them. 
Either  the  bt^ilding  trade  unemployed 
must  be  found  work  or  the  community 
must  support  them.  The  latter  course 
imposed  on  the  ratepayer  an  additional 
expense — the  former  simply  anticipated 
the  expense  he  would  incur  the  next 
spring  in  decoration. 

Then  a  reminder  that  never  was  the 
injunction  to  “Do  it  novf’  so  fraught 
with  economy;  if  decorations  were  to  be 
then  ordered  work  was  provided  when  it 
was  sorely  needed,  and  the  customer 
himself  secured  lower  labor  and  material 
costs  than  would  he  possible  in  spring — 
would  get  better  work  and  more  careful 
attention,  and  brighten  his  surroundings 
throughout  the  dullest  and  drabest  sea¬ 
son  of  the  year. 

Early  in  the  scheme  the  name  and 
wares  of  Messrs.  Lewis  Berger  did  not 
figure,  but  local  advertising  of  their  own 
recapitulated  some  of  the  “Paint  Now” 
arguments  and  featured  the  Berger 
paints. 

It  is  good  to  be  able  to  report  that 
the  advertising  resulted  in  increased 
trade,  and  the  association  is  so  well 
pleased  with  its  working  that  it  has 
readily  agreed  to  the  suggestion  of 
Messrs.  Berger  to  advise  other  affiliated 
associations  throughout  the  kingdom  to 
adopt  similar  measures. 


[Editorial  Note. — While  it  is  not  the 
custom  of  Editor  &  Publisher  to  print 
anonymous  matter,  this  interview  is  so 
treated  because  it  represents  the  views  of 
a  very  prominent  advertising  agency  man 
who  has  been  a  leader  in  bringing  about 
many  of  the  revolutionary  changes  that 
have  taken  place  for  the  better  of  the 
business  in  the  past  ten  years.  _  He  is  a 
member  of  the  A.  A.  A.  A.  His  _  opinion 
was  given  on  the  express  condition  that 
his  name  be  not  used.] 

‘T  was  much  interested  in  the  letter 
from  F.  Wayland  Ayer,  of  N.  W.  .\yer 
&  Son,  printed  in  your  issue  of  March 
26,  on  the  subject  of  the  advertising 
agent’s  commission,”  said  an  advertising 
agent  to  a  representative  of  Editor  & 
Publisher.  “While  I  do  not  agree  with 
him  in  all  his  views,  I  am  inclined  to 
think  that  the  time  is  not  far  distant 
when  the  advertising  agent  will  derive 
his  principal  income  not  from  the  news¬ 
paper  publisher  but  from  the  advertiser. 

“Those  of  us  now  engaged  in  hand¬ 
ling  advertising  accounts  accepted  the 
system  of  payment  for  services  rend¬ 
ered  then  prevailing,  because  it  was  in 
universal  use,  and  because,  at  the  time, 
it  seemed  to  be  the  only  one  that  could 
be  devised  to  meet  existing  conditions 
and  yield  an  adequate  compensation  for 
our  work.  But  conditions  have  mate¬ 
rially  changed  since  then.  With  the 
passing  years  the  demands  for  service 
made  upon  the  advertising  agent  by  the 
advertiser  have  enormously  increased. 

“Instead  of  confining  his  services  to 
the  selection  of  mediums,  the  placing  of 
contracts,  the  checking  of  advertise¬ 
ments  as  they  appear,  and  the  settle¬ 
ment  of  bills  for  advertising,  he  now 
prepares  copy  and  illustrations,  makes 
trade  investigations,  acts  as  merchan- 


WOMAN  HITS  STRAIGHT  FROM  SHOULDER 
AT  NON-ADVERTISING  MERCHANTS 
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^  ing?  Everybody  in  this  town 
knows  me  and  my  store.” 

The  Pine  Bluff  (Ark.)  .Advertising 
Club  offered  a  prize  of  $25  for  the  best 
essay  on  “Why  I  Buy  Outside  of  Pine 
Bluff.”  A  woman,  Mrs.  Robert  Rogers, 
won  the  $25.  Notice  how  she  gives  it 
to  the  local  merchants,  straight  from  the 
shoulder.  She  wrote ; 

“One  reason  why  I  buy  outside  of 
Pine  Bluff  is  the  lack  of  advertising 
among  the  merchants. 

“The  people  of  today  buy  through 
.advertising,  in  Pine  Bluff  and  out.  We 
have  catalogues  sent  with  descriptions 
of  goods,  and  while  there  may  be  just 
the  same  in  Pine  Bluff,  we  don’t  knew 
where  it  is  or  who  has  it.  The  mer¬ 
chants  say:  ‘Why  don’t  you  look  for 
it.  Here  we  are,  at  your  service.’ 

“True  enough,  but  we  all  follow  the 
advertisement  columns,  and  a  good 
many  times  are  led  out  of  town  by  pa¬ 
pers  and  catalogues  of  other  cities. 

“Take  the  working  girls,  and  there 
are  many  of  them,  who  have  not  the 
time  to  go  from  place  to  place  hunting 
certain  articles.  We  have  the  cata¬ 
logues  and  papers  before  us,  and  know 
just  where  we  can  get  the  articles 
wanted.  So  we  sit  down  and  order  cer¬ 
tain  things  sent  on  approval,  and  one 
satisfactory  purchase  makes  another. 

“This  is  very  much  easier  than  spend¬ 
ing  time  and  energy  hunting  from  store 
to  store  for  articles  that  are  neither  dis¬ 
played  or  advertised. 


“Another  reason  is  incompetent 
clerks.  No  merchant  would  think  of 
having  an  untrained  bookkeeper  or 
stenographer,  and  yet  we  have  to  put 
up  with  untrained  salespeople,  some 
even  lacking  courtesy,  others  in  knowl¬ 
edge  of  goods.  Why  not  have  meetings 
where  the  salespeople  could  hear  good 
lectures  on  selling  methods.  Every 
customer  is  different.  One  should 
learn  how  to  approach  prospective  cus¬ 
tomers. 

“Courtesy  sells  as  much  goods  as  ad¬ 
vertising.  Another  thing,  so  few  know 
how  to  show  their  stock.  For  instance, 
in  a  place  like  Pine  Bluff  I  should  say 
nine-tenths  of  the  customers  are  known 
to  the  salespeople.  Yet  we  go  in  and 
are  misled  instead  of  being  shown  what 
is  within  our  means.  We  are  shown 
some  very  handsome,  high-priced  ar¬ 
ticles  or  else  something  too*  cheap,  and 
we  come  away  dissatisfied. 

“We  then  pick  up  a  paper  or  catalogue 
from  another  town  and  see  just  what  wc 
want  and  order  it.  The  mail  order 
houses  try  to  please  and  thereby  catch 
a  good  deal  of  the  trade  that  might  be 
kept  in  Pine  Bluff.” 

Another  thing  this  essay  proves: 
There’s  no  good  in  saying:  “There’s 
no  use  in  advertising  to  women;  they’ll 
shop  around  anyway.”  This  woman 
didn’t,  and  the  fair  presumption  is  that 
hundreds  and  thousands  of  her  sisters 
in  Pine  Bluff  and  other  towns  are  fol¬ 
lowing  her  example. 

It’s  the  advertiser  who  gets  the  busi¬ 
ness,  locally  as  wdl  as  nationally. 


dising  and  production  counsel,  and  is, 
to  all  intents  and  purposes,  an  active 
partner  in  the  enterprise.  While  he 
makes  a  special  charge  for  trade  inves¬ 
tigations  that  involve  considerable  ex¬ 
pense,  and  for  art  work,  the  service  he 
now  renders  is  of  infinitely  greater 
value  than  that  he  formerly  gave  the 
advertiser  and  should  command  a  far 
greater  recompense. 

“When  the  agent  depends  entirely 
upon  the  commission  he  receives  from 
the  publisher  for  his  remuneration, 
usually  15  per  cent,  he  is  not  receiving 
sufficient  compensation  to  cover  the  ac¬ 
tual  expense  of  the  service  he  renders 
the  advertiser  to  give  him  a  fair  profit 
on  the  transaction.  This  being  true, 
should  not  some  other  method  of  pay¬ 
ment  be  generally  adopted?  It  is  a 
fact,  of  course,  that  a  few  agencies  have 
already  adopted  a  different  system — 
that  of  crediting  the  commissions  to  the 
client,  and  charging  the  advertiser  15 
per  cent  of  the  gross  amount  invested 
in  advertising. 

“Mr.  Ayer  asserts  that  the  commis¬ 
sion  allowed  by  publishers  is  too  large 
and  should  be  materially  reduced.  In 
support  of  this  position  he  contends  that 
the  advertising  agent  no  longer  repre¬ 
sents  the  publisher  who  now  has  his 
own  solicitors  scouting  for  business, 
but  the  advertiser.  He  is  still  entitled, 
however,  to  what  he  calls  a  differential 
for  his  work  in  developing  new  adver¬ 
tisers  and  in  the  assumption  of  credit 
risks.  The  amount  of  the  differential 
should  represent  the  valufe  of  his  serv¬ 
ice  to  the  publisher. 

“As  long  as  the  practice  prevails 
among  publishers  of  paying  the  adver¬ 
tising  agent  the  present  rate  of  com¬ 
mission  the  advertising  agents  arc  not 
going  to  make  much  of  an  effort  to 
reduce  it.  If  the  American  Association 
of  Advertising  Agencies,  representing 
125  or  more  of  the  leading  agencies  in 
the  country,  should,  as  a  body,  vote  to 
revolutionize  the  method  of  agency 
compensation  and  adopt  the  plan  pro¬ 
posed  by  Mr.  Ayer  it  would  have  a 
good  chance  of  becoming  generally 
adopted  throughout  the  country. 

“If  such  a  plan  of  compensation  went 
into  effect,  thus  relieving  the  publisher 
of  two  thirds  of  the  expense  he  now 
incurs  in  securing  foreign  advertising, 
he  would  be  able  to  reduce  his  foreign 
advertising  rate  to  the  rate  charged  for 
local  advertising.  This,  it  seems  to  me. 
would  serve  as  a  stimulus  to  foreign 
advertising  and  largely  increase  its 
volume.” 


Atlanta  Claima  Ad  Pre-eminence 

The  city  of  Atlanta,  Ga.,  is  disclosed  as 
the  largest  advertising  center  South  of 
Philadelphia  and  the  fourth  largest  in 
the  United  States,  in  a  booklet  compiled 
and  published  by  the  Atlanta  Chamber 
of  Commerce.  More  than  $8,000,000  in 
advertising  appropriations  pass  through 
Atlanta  each  year,  not  including  local 
contracts. 


New  Hencke  Account* 

The  Henke  Agency,  Inc.,  Chicago,  an¬ 
nounces  the  Tecktonius  Manufacturing 
Company,  Racine,  Wis.,  maker  of  silos, 
and  the  Jacobsen  Manufacturing  Com¬ 
pany,  also  of  Racine,  producer  of  the 
“Four-Acre  Power  Lawn  Mower,  as 
new  accounts.  Newspapers,  farm  and 
trade  papers  wil  be  used. 


Stromborg  Account  to  Tumor- Wagonor 

The  Turner  Wagener  Company,  of 
Chicago  has  been  appointed  advertising 
agent  for  the  Stromberg  Electric  Com¬ 
pany,  manufacturer  of  time  recording 
systems  of  every  description. 
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CONTROL  OF  AGENTS  DOES  NOT  CREATE 
UNFAIR  COMPETITION 


Decision  of  U.  S.  Appellate  Court  in  Case  of  Curtis  Publishing 
Company  Far  Reaching  in  E£Fect  on  Newspapers,  Magazines 
and  Other  Sales  Organizations 


By  M.  E.  DOUGLAS 

Circulation  Manager  Curtis  Publishing  Company. 

Editorial  Note:  The  recent  decision  of  the  Appellate  Court  of  the  United  States 
upholding  as  lawful  the  Curtis  Publishing  Company’s  circulating  system  is  a  legal 
ruling  far-reaching  in  its  effect  on  newspapers  and  commercial  organizations,  as  well  .as 
on  the  individual  magazines  of  the  Curtis  Company  that  were  directly  involved  in  vhe 
case  at  issue.  Every  newspaper  that  has  built  up  its  own  carrier  and  delivery  system, 
limiting  in  any  way  its  boys  and  agents  as  to  the  service  that  they  shall  perform  for 
others  would  have  been  vitally  affected  if  the  Appellate  Court  had  not  seen  the 
necessity  of  reversing  the  prior  ruling  of  the  Federal  Trade  Commission  that  ihe 
Curtis  methods  constituted  unfair  competition.  From  this  point  of  view  Editor  & 
Publisher  invited  Mr.  Douglas  to  make  clear  for  its  readers  the  meaning  of  vhe 
court’s  decison. 


^FTER  litigation  extending  over  a 
period  of  almost  four  years,  the 
Appellate  Court  of  the  United  States  for 
the  3rd  Circuit  has  decided  that  the  Cur¬ 
tis  Publishing  Company’s  contract  with 
its  district  agents  is  enforceable  and 
that  the  publisher’s  acts  under  that  con¬ 
tract  have  not  been  unfair  competition. 

In  1917  the  Pictorial  Review  Company 
made  to  the  Federal  Trade  Commission 
a  complaint  charging  the  Curtis  company 
with  unfair  methods.  While  that  pro¬ 
ceeding  was  pending,  the  Pictorial  Re¬ 
view  Company  applied  to  the  United 
States  District  Court  in  New  York  for 
an  injunction  to  restrain  the  Curtis  com¬ 
pany  from  continuing  the  acts  com¬ 
plained  of — both  proceedings  being 
founded  on  the  same  or  similar  facts. 
On  June  23,  1917,  Judge  Hand  of  the 
United  States  District  Court  in  New 
York  denied  the  application  for  an  in¬ 
junction. 

On  July  5.  1917,  the  Federal  Trade 
Commission  issued  a  complaint  charg¬ 
ing  the  Curtis  Publishing  Company  with 
violation  of  the  Clayton  Law  and  of 
the  Federal  Trade  Commission  Law.  On 
■April  8.  1918,  after  the  taking  of  testi¬ 
mony  before  an  examiner,  the  Trade 
Commission  filed  an  amended  complaint 
against  the  Curtis  Company.  In  due 
course,  after  the  hearing  of  witnesses 
in  many  cities,  and  after  findings  of  fact 
were  made,  the  Federal  Trade  Commis¬ 
sion  issued,  on  July  21,  1919,  a  cease  and 
de.sist  order  requiring  the  Curtis  Pub¬ 
lishing  Company  to  discontinue  the  acts 
complained  of. 

To  the  United  States  Circuit  Court  of 
Appeals  for  the  3rd  Circuit  in  March, 
1920,  the  Curtis  Publishing  Company  ap¬ 
pealed  for  a  review  of  the  order.  The 
case  was  heard  by  Judges  Buffington 
and  Wooley,  Circuit  Judges,  and  Dis¬ 
trict  Judge  Morris,  and  decision  render¬ 
ed  on  March  2,  1921,  in  an  opinion  by 
Judge  Buffington. 

Trade  Board  Oyer  Facts 

In  arguing  the  ca.se  before  the  .Appel¬ 
late  Court,  the  attorneys  for  the  Trade 
Commission  contended  that  the  findings 
of  the  Commission  as  to  the  facts  were 
conclusiv:,  and  that  the  question  of  the 
fairness  or  unfairness  of  competition  is 
one  of  fact  for  the  Trade  Commission 
to  decide. 

On  this  point  Judge  Buffington  held: 

“Of  cour.se  the  decree  in  that  case 
(before  Judge  Hand  of  the  District 
Court)  where  private  rights  only  are 
concerned,  binds  only  the  parties  and  can 
in  no  way  affect  the  jurisdiction  of  the 
Trade  Commission,  but  the  Trade  Com¬ 
mission  thereafter,  upon  similar  facts 
shown  to  it,  held  the  Curtis  Company 
was  guilty  of  unfair  competition  in  busi¬ 
ness.  The  mere  existence  of  such  an 
anomalous  and  contradictory  holding  or 
legal  conclusion  upon  the  same  general 
facts,  in  and  of  itself  suggests  that  in 
the  exercise  of  our  reviewing  and  super¬ 
visory  jurisdiction,  it  is  for  us  to  de¬ 
cide  whether  or  not  the  legal  question 


Ijefore  the  Trade  Commission  was  right¬ 
ly  decided  by  it.’’ 

The  Trade  Commission  contended 
that  the  contract  in  question  zoos  a  sales 
contract  Zinth  a  restrictive  clause,  aiid 
that  it  zi-as  therefore  zoithin  the  prohi¬ 
bition  of  the  Clayton  Rill. 

Relation  of  Agency 

On  this  point  Judge  Buffington  said: 

“The  Interstate  Commerce  Acts,  made 
unlawful  by  the  Clayton  .Act,  were  lim¬ 
ited  to  the  lease  and  sale  of  goods  *  *  * 
The  relation  created  by  this  (Curtis) 
contract  and  by  its  expressed  terms 
meant  to  be  created,  are  one  of  agency 
*  *  ♦  The  subject  of  the  contract  is  a 
large  quantity  of  magazines,  and  the 
object  eff  the  contract  is  not  to  vest 
ownership  of  them  in  the  other  party 
to  the  contract,  but  to  pass  those  maga¬ 
zines  by  the  use  of  other  agencies  into 
the  hands  of  the  public,  and  the  object 
of  placing  these  magazines  in  the  hands 
of  the  public  is  not  alone  to  get  from  the 
real  buyer  of  the  magazine  its  compara¬ 
tively  small  price,  but  by  placing  it  in 
the  hands  of  a  vast  number  of  buyers  to 
thereby  enable  the  publisher  to  obtain 
that  advertising  patronage  which  is  the 
financial  mainstay  of  all  such  periodical 
publishers.  *  *  *  The  unique  character 
of  the  subject  matter  of  this  contract, 
the  object  the  publisher  had  in  view. 


A  UGL’STA,  Me.,  .April  1. — “The  most 
honest  man  in  the  world  is  the  real 
newspaper  man,’’  Capt.  Lester  M.  Hart, 
advertising  manager  of  the  Kennebec 
Journal,  declared  in  an  address  to  the 
students  of  Cony  High  School  here. 
.Mr.  Hart,  who  for  15  years  was  con¬ 
nected  with  the  editorial  department  of 
the  Portland  Daily  .Advertiser  and  later 
the  Portland  Daily  Press  of  which  he 
became  city  editor,  took  as  his  subject: 
“The  Most  Honest  Man  in  the  World.’’ 

“.An  employe  in  a  bank,  no  matter 
what  his  position,  especially  if  he  rises  to 
be  cashier,  generally  has  to  give  a  bond.’’ 
Capt.  Hart  said:  “The  treasurer  of  a  city 
and  the  treasurer  of  state  has  to  give  a 
bond.  And  yet  a  real  newspaper  man  is 
entrusted  with  secrets  the  telling  of 
which  might*  wreck  cities,  states  and 
countries  and  the  only  guarantee  that  he 
will  not  tell  is  his  word.  I  sa5f,  there¬ 
fore,  that  there  is  no  more  honest  nor 
more  honorable  man  in  the  world  than 
he.” 

Mr.  Hart  said  that  newspaper  work 
naturally  divided  itself  into  two  classes: 
the  business  department  and  the  editor¬ 
ial  department.  The  latter,  again,  is 
divided  roughly  into  the  straight  edi¬ 
torial  work  and  the  reportorial. 

“Good  reporters  generally  make  good 
editors,”  said  the  speaker,  “but  there  are 
some  mighty  good  editors  who  would 
be  mighty  bad  reporters.” 


ard  the  phraseology,  conditions  and  obli¬ 
gation  of  this  contract  unite  to  make 
th,-  contract  one  of  consignment  to  a 
distributing  agent  who  was  furthering 
the  business  of  his  principals,  and  not 
one  of  a  buyer  who  thereby  acquires  ti¬ 
tle  for  his  own  individual  purposes.” 

The  Trade  Commission  also  contended 
that  the  making  and  the  enforcing  of 
the  contract  zoas  zoithin  the  prohibition 
of  the  Trade  Commission  .Act  prohibit¬ 
ing  unfair  competition  in  business. 

Influence  on  Boys 

On  this  point  Judge  Buffington  held: 

Congress  did  not  mean  to  confer 
upon  the  Trade  Commission  the  power 
to  grant  injunctions  in  cases  of  business 
competition  where  courts  Would  not  be 
justified  in  granting  injunctions.  ♦  ♦  * 
VVe  see  no  reason  to  differ  from  the 
conclusion  reached  (by  Judge  Hand  of 
the  United  States  District  Court)  and 
unappealed  from  as  it  is,  it  judicially 
.and  finally ,  adjudges  that  as  between 
tliese  parties,  the  Curtis  Publishing  Com¬ 
pany  has  not  been  guilty  of  unfair  com¬ 
petition  in  business.” 

.After  quoting  in  full  the  findings  of 
fact  by  the  Trade  Commission,  Judge 
Buffington  said :  “Those  findings  we  ac¬ 
cept  as  established  *  ♦  ♦  But  the  case 
did  not  turn  on  this  restricted  phase, 
which  in  our  judgment  totally  ignores 
the  real  situation  and  makes  no  findings 
on  those  facts  which  are  really  deter¬ 
minative  of  the  question  w'hether  the 
competition  of  the  Curtis  Company  was 
unfair  business  competition.  The  real 
situation  as  we  have  seen  from  the  un¬ 
contradicted  proof,  among  other  fea¬ 
tures,  consists  of : 

“First :  The  creation,  through  years, 
with  great  effort  and  large  expense,  of 
the  purpo.se  of  the  Curtis  Company  in 
ganization ; 

“Second :  That  the  district  distribut¬ 
ing  agents  constitute  the  control,  morale, 
recruiting  and  existence  of  the  school 
boy  selling  organization ; 

“Third :  The  effort  of  two  competitors 
to  appropriate  that  selling  agency  to 
themselves,  with  the  undisputed  conse¬ 
quence  of  undermining  its  morale  and 


.According  to  Mr.  Hart,  the  requisites 
for  a  good  reporter  are  integrity,  in¬ 
corruptibility,  tact,  confidence,  persist¬ 
ence  and  intelligence.  .A  man  who  fol¬ 
lows  newspaper  work  will  get  out  of  it 
not  only  knowledge  of  men  and  affairs, 
but  a  mind  trained  for  the  duties  of  life 
as  it  could  be  trained  in  no  other  way. 
If  a  boy  or  girl  is  contemplating  col¬ 
lege,  he  can  get  more  out  of  the  college 
education  if  he  couples  it  with  some 
newspaper  work  than  if  he  attempts  any 
other  avocation. 

“V\’e  have  a  newspaper  man  as  Presi¬ 
dent  of  the  United  States,”  said  Capt. 
Hart,  “but  that  doesn't  mean  that  every 
newspaper  man  has  a  chance  of  becom¬ 
ing  President  any  more  than  every 
young  hopeful  is  a  potential  president  in 
the  eyes  of  his  fond  mother.  But  the 
newspaper  man  who  does  his  work,  who 
is  not  afraid  of  long  hours  has  more  to 
reward  him  in  the  way  of  knowledge  of 
life,  insight  into  men’s  motives  and  acts, 
than  he  could  ever  acquire  from  all  the 
books  in  the  world.  More  than  that,  he 
learns  how  to  meet  and  to  handle  all 
kinds  of  people  and  is  the  better  himself 
for  it.” 

To  illustrate  the  various  points  he  was 
making,  he  related  numerous  incidents 
that  had  come  to  him  in  the  course  of  his 
life  and  gave  some  intimate  pictures  of 
world-famous  men  that  make  them  ap¬ 
pear  much  more  human  than  they  have 
been  thought. 


“THE  MOST  HONEST  MAN  IN  THE  WORLD” 


de.-^troying  its  .  efficiency ;  and  lastly,  tl® 
the  purpose  of  the  Curtis  Company  jj 
putting  in  its  contract  the  clauses  ob. 
jeeted  to.  was  not  to  interfere  with  com 
mcrce  or  with  the  circulation  of  other 
■magazines,  but  solely  to  thwart  therm, 
fair  plan  of  two  unfair  competitors  who 
s(  light  to  undermine  the  undivided  loy¬ 
alty  of  the  Curtis  district  distribute 
aacnts,  and  through  them  to  disrupt  the 
Curtis  school  boy  organization.”  *  » « 

“Taking  therefore  .the  record  and 
pleadings  as  a  whole,  we  hold  as  a  legal 
judicial  conclusion  that  the  proofs  are 
n;.t  such  as  would  support  a  judgment 
or  decree  of  unfair  competition  upon 
the  part  of  the  Curtis  Publishing  Con- 
liany  toward  the  Crowell  Company  and 
the  Pictorial  Review.  That  the  Curtis 
Company  legitimately  and  in  the  course 
of  fair  business  dealing,  built  up  and  re¬ 
cruited  by  its  distributing  agents,  a  sell¬ 
ing  agency  of  school  boys,  the  whole 
efficiency  of  which  consisted  in  undi¬ 
vided  loyalty  and  single-hearted  service 
primarily  of  the  district  agents  and 
secondarily  of  the  boys  to  the  Company. 
The  whole  situation  was  unique.  This 
was  not  a  case  of  commerce  in  the  or¬ 
dinary  channels  of  salesmanship.” 

Not  Unfair  Competition 

,  "There  can  be  no  doubt  under  tie 
proofs  that  the  Curtis  Company  in 
ing  up  this  boy  selling  organisaSm 
through  the  distributing  district  agems, 
zoas  not  thzvarting  or  indeed  dealm 
Zi'ith  the  ordinary  channels  of  commtrti. 
but  zx’as  enlarging  the  sphere  of  am- 
mercc  by  enlisting  in  its  service  lie 
selling  power  of  school  boys  zvho  but  jo 
this  organisation  would  not  only  M 
have  taken  part  in  present  commera 
but  zeould  have  missed  the  competih 
training  the  Curtis  Company  alone  pn 
them  for  future  commerce,  and  M 
the  Pictorial  and  the  Crozvell  Comper 
had  no  hand  in  giznng  them;  and  ind/n 
it  seems  to  us  that  this  case  would, f 
this  injunction  here  complained  of  m 
enforced,  succeed  in  really  throllliii 
commerce  by  disrupting  and  destrofig 
an  efficient  agency  zvhich  is  extendiu 
commerce." 

In  conclusion  Judge  Buffington  said 

“There  is  no  proof  in  this  recondite 
any  harm  has  been  done  in  the  past  '; 
the  business  methods  followed  by  t 
Curtis  Company,  nor  is  there  any  proof 
that  commerce  has  been  in  any  ni 
throttled  thereby.”  ♦  ♦  ♦ 

And,  “The  foundation  of  our  orders 
not  doubt  but  certainty:  for,  accept® 
in  their  entirety  and  finality,  the  us 
found  by  the  Commission,  by  takings 
whole  record  and  the  proofs  on  wfe 
the  Commission  has  made  no  finding, e 
are  satisfied  ♦  ♦  ♦  that  unfair  melko 
of  competition  could  not  legally  b« 
judged.  If  this  were  a  case  where! 
trial  court  had  submitted  these  prc'-- 
to  a  jury  from  which  to  find  a  vers 
of  unfair  business  competition,  a  rent¬ 
ing  court  would  be  constrained  to 
such  verdict  aside  as  not  having  tes- 
mony  to  support  it.” 
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Worcester,  Mass. — The  Sunday  & 
press  Publishing  Company,  aotii! 
through  its  president,  John  P- 
Worcester,  has  applied  to  the  Su^- 
court  for  an  order  requiring 
C.  McDonald  of  Oxford  to  surrend^ 
for  cancellation  shares  of 
company  w’hich,  it  is  alleged,  heishoO' 
ing  in  violation  of  rights  of  the  co®' 
pany. 

Change  for  Van  Berg*# 


W.  C.  Van  Bergen,  formerly 
ng  manager  of  the  Columbian 
Company,  Auburn,  N.  Y.,  has  8®®*^  i 
he  Norwich  Pharmacal  CompWr  | 
vich,  N.  Y.,  in  a  similar  capacity- 
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business  editors  will  help  hoover  catauna  phones  cuba 

SOLVE  NATION’S  TRADE  PROBLEMS  AS  NATIONS  USTEN 

Dry  Goods  Economist,  Messrs.  Swetland,  A.  .«,.■*  »  m  »  • 

C.  Pearson,  Hastings,  S.  H.  Ditchett.  National  PreM  Club  Ho«t  At  New  Line 

IlMithlv  Conferences  Will  Be  Hdd  at  Capital  to  Link  Business  Atlantic  Coast  Merchant,  E.  F.  Roberts;  Dry  y  Havana  Is  Opened  By  President 

'  ..  rs,  1  ..1  ev  Goodsman,  St.  Louis.  Hint  Garrison;  Engin-  *"  ' 

More  Closely  with  isovemment - Department  eering  and  Mining  journal,  D.  E.  A.  Charlton;  Harding  And  Menocal — Talk 

r»  •  ni  1  Marine  Engineering,  F.  B.  Webster;  Music  - 

Reorganizabon  Planned  Trade,  Alfred  T.  Marks;  Merchants  Trade,  S.TUO  WlUes 

Des  Moines,  A.  H.  Brayton;  Industrial  Man-  - 

^  Washington,  D.  C.,  April  ll.-Presi- 

iSpcctal  to  Editor  &  Publisher)  mark.  i  *  n  »•  i- 

A  1  lo  rr  1.  r  •  ,  •  •  j  •  Publishers’  Weekly.  F  C.  Melcher;  Printer’s  dcnt  Harding,  Sending  a  greeting  tO 

d  ani!  WASHINGTON,  April  12.— Herbert  problems  confronting  their  industries  on  ink,  Roy  Johnson;  World’s  Work,  Arthur  C.  President  Menocal  of  Cuba  this  after- 

a  legal  "Hoover,  Secretary  of  Commerce,  the  one  hand  and  the  Department  on  ^“|eWyf  LoweYl%wfett^Mliline°ry'Vra^^^^^  noon,  formally  opened  telephone  com- 

jfs  are  lus  Monday  in  each  the  other.  view,  Roger  Allen;  Grand  Rapids  B’urnitu^  munication  from  the  United  States  to 

dgmem  month  for  a  conference  at  Washington  The  series  of  monthly  conferences  is  ?y°^^’„J°^i^,,Nor^and^’Raniis.'^^^^  J.  Dan^  the  island  of  Cuba;  and  as  an  incident 
0  upoB  fith  the  members  of'the  Editorial  Con-  expected  to  be  productive  of  probably  ieis;  System,  Chicago,  A.  W.  Shaw;  Edito*  &  to  the  formalities  the  Bell  Telephone 

g  Coo-  ference  of  the  New  York  Business  the  closest  degree  of  co-operation  be-  Publisher,  C.  N.  Odell.  system  staged  a  conversation  between 

inv  awl  i  Publishers’  Association.  The  arrange-  tween  business  and  the  Government  - ^  Catalina  Island  in  the  Pacific  Ocean, 


AS  NATIONS  USTEN 

National  Press  Club  Host  As  New  Line 
To  Havana  Is  Opened  By  President 
Harding  And  Menocal — Talk 
5.700  MUes 

Washington,  D.  C.,  April  11. — Presi- 


fith  the  members  of'the  Editorial  Con-  expected  to  be 


5  Coo-  ference  of  the  New  York  Business  the  closest  degree  of  co-operation  be-  Publisher,  C.  N.  Odell.  system  staged  a  conversation  between 

my  awl  Pnblishers’  Association.  The  arrange-  tween  business  and  the  Government  - ^  Catalina  Island  in  the  Pacific  Ocean, 

Cunii  went  was  made  at  a  conference  between  ever  achieved.  The  editors  are  at  lib-  ADVERTISE  MORE  ALASKA  TIMBER  vAuth  Havana,  Cuba — the  record  in  miles 

coursi  the  Secretary  and  members  of  the  Edi-  erty  to  send  in  topics,  and  questions  for  -  for  a  spoken  conversation  over  a  com- 

andrt-  ;  torial  Conference  held  at  Washington  _  Spruce  and  Hemlock  Near  Juneau  bination  of  wireless,  land  lines  and  deep 

,  a  sel-  this  evening,  April  12.  I 


:  whdt  During  the  conference,  which  fol- 
n  untii-  lowed  an  informal  dinner.  Secretary 
servkt  Hoover  addressed  the  editors,  explain- 
uts  awl  ing  to  them  the  problems  which  lie  for 
ompanv  ,  solution  before  the  Department  of 
e.  Hhi  !  Commerce.  His  remarks  were  in  the 
the  or-  strictest  confidence,  as  to  their  exact 
”  purport,  but  it  can  be  said  in  a  general 
,  i  way  that  the  Secretary  showed  to  the 
business  editors  how  the  Department 
tder  Ik  :  ^j^jt  be  strengthened  and  reorganized 
in  Wii-  j  to  be  of  the  fullest  benefit  to  American 
ankatioi  .  jmJiistries. 

d£  Connecting  Link  with  Industries 

mmm  Secretary  Hoover  was  impelled  to  in- 
of  m  vile  the  editors  to  Washington  for  this 
Tice  tin  conference  because  of  the  connecting 
obntfir  link  they  form  with  the  industries, 
only  M  some  56  of  which  were  represented  by 
ommtra  the  editors  present.  He  feels  that  a 
impelilin  thorough  knowledge  of  the  problems 
lone  (Ki  of  the  Department  will  enable  the  edi- 
nd  wkiii  tors  and,  through  them,  the  leaders  of 
Comjw  industry,  to  realize  what  must  be  done 


Aggregate  2,000,000,000  Board  Feet 

(Special  to  Editor  &  Publisher) 


sea  cable. 

The  formal  opening,  staged  under  the 


Portland,  Ore.-Sale  of  the  largest  National  Press  Qub, 

body  of  Government  timber  ever  adver-  ‘0°^  J;  Pan-Amencan  Union 

tised  has  just  been  approved,  according  T 

to  an  announcement  made  by  George  H.  shed  and  typically  Washington  audi- 
Cecil,  district  forester  of  the  United  >ncluding  the  cabmet  and  the  entire 

CA  ^  T-  ^  c-  •  -At-  u  J  diplomatic  corps  attended.  Each  person 

States  Forest  Service,  with  headquar-  *  .  a  i  u  au  a 

,  T>  ..1  j  e-i.  1  I-  was  given  a  telephone,  so  that  prac- 

ters  in  Portland.  The  timber  lies  in  .  ,,  ,  j  au 

,  j  t-  ij  ‘11  i.  ai-  j  tically  600  in  Washington  heard  the 

Alaska  and  when  sold  will  be  utilized  J  presidents, 

for  the  manufacture  of  paper. 

The  timber  to  be  disposed  of  includes  Atlantic.  A  similar  party  was  held  at 
335  million  cubic  feet,  or  approximately  the  Havana  end  of  the  line,  where 
2,000,000,000  board  feet.  It  is  known  as  President  Menocal  was  host  to  a  gather- 

the  West  Admiralty  Island  unit  and  is  fng  of  Cuban  government  officials  and 

located  on  the  Tongass  National  Forest  others. 

in  southwest  Alaska,  on  the  east  shore  of  p  ,  r;G— 


Chatham  Straits,  24  miles  east  of  Juneau. 
An  unusual  circumstance  is  that  this 


Roll  Call  of  Cities 

A  dramatic  feature  of  the  occasion 
was  a  “roll  call’’  of  cities  by  telephone. 


•  .1  .  1  e  •  waa  <»  caii  c/i  citica  uv  icicuiiwiic, 

IS  the  first  Government  sale  of  any  size  ...  -.u  tt  j  i-  au 

l‘i.a‘v  l  u  £x  AC  1  beginning  with  Havana  and  ending  with 
in  which  timber  has  been  offered  for  sale  tireless  teleohone  ooerator  at  Cata- 

t_  f_*  1  lllC  W  14  ClvDS  IdCUllWllv  dl^Cl  dlLll  Clb  V.«<lk<A 

by  cubic  measure  instead  of  by  board  i-  t  j  u  a  u-  ai  u 

^  ^  lina  Island,  who  sent  his  answer  through 

measure  or  cords.  _ _ _  a^  t  «  a _ i.. _ a  ai.  u  ^ 


measure  or  cords  ^  Island,  who  sent  his  answer  through 

M  wm  tors  ana,  ttirougn  tnem,  tne  leaaers  oi  timber  stand  is  made  uo  of  IS  ner  Angeles  and  thence  by  wire 

Comp»  industry,  to  realize  what  must  be  done  Herbert  Hoover  CitWa  cnnirp  anH  S'!  npr 

iid  M  to  make  the  Government  more  respon-  bSorW  hnth  li  .  1 

woHli/i  sivetothe  needs  of  business  and  in-  <liscussion  and  elucidation  at  the  con-  tdn  fieneht  of  President  Harding  by  Col. 

i  of  m  dnstrv  ferences  and  are  to  be  prepared  to  fur-  pulp  manufacture  A  mini-  j.  j.  Carty,  vice-president  of  the  Amer- 

Ihrotllm  :  In  published  statements  which  have  »>sh  the  Secretary  with  information  mum  Pr'ce  of  SO  cents  p^  100  cubic  feet  ican  Telephone  and  Telegraph  Com- 

ieslmx  teuLued  bv  Secretary  Hoover,  he  "^cfiil  to  him  in  enlarging  the  useful-  Yn  J® ^  pany.  Beginning  with  “Hello,  Havana,” 

extemlk  ,  has  made  it  clear  that  the  Department  "css  of  the  several  bureaus  under  his  received  an 


j  of  Commerce  at  present  is  not  well  or-  control 


timber  are  to  be  sent  to  the  district  for-  answer  from  telephone  officials  stationed 


5ton  sai<  ganized.  He  has  made  clear  his  desire  I  "C  editors  were  to  have  met  Post- 
ecordfe  to  see  more  attention  paid  to  the  do-  master-General  Hays  earlier  in  the  day, 
le  past’;  wstic  commerce,  since  it  is  twenty  ^ut  press  of  business  prevented  him 
;d  by  t  times  as  great  as  the  foreign  trade.  In  from  keeping  the  appointment, 
any  pr.::  this  connection,  he  has  sliown  how  the  ^  Conferencei  Start  in  May 
any  Ti'  transportation  situation  must  he  im-  ^  ■  ,  ,  ,  ,  ... 

:  proved,  how  railroad  rates  must  be  re-  Inuring  and  after  a  luncheon,  the  edi- 


The  editors  were  to  have  met  Post-  ester,  at  Portland,  and  must  be  received  at  26  cities  across  the  continent,  includ-* 


on  or  before  June  30,  1921.  ing  Washington,  Philadelphia,  Harris- 

- -  burg,  Pittsburgh,  Chicago,  Denver,  San 

MISSOURI  HAS  904  PAPERS  Francisco  and  Los  Angeles. 

_  President  Harding’s  message  to  Cuba, 

Blue  Book  Editor  Finds  Collection  of  S'^^en  to  President  Menocal,  was  one  of 


MISSOURI  HAS  904  PAPERS 


Curious  Titles 


congratulation  that  the  two  republics 

,  rlti<»H  tors  conferred  among  themselves  on  were  linked  together  with  a  practical 

must  be  increased  if  the  best  and  mns^  matters  to  be  taken  up  with  Mr.  .  has  904  newspapers,  accord-  method  of  spoken  communication, 

'f'f  economical  resn1tV!re^  tn^  Hoover.  They  visited  Herbert  Brown,  '"g  to  Charles  Fear,  who  is  editing  the  President  Menocal  replied  in  similar 

'r  Y.  from  American  endeavor  Chief  of  the  Bureau  of  Efficiency,  dis-  ®  official  manual  of  the  vein,  and  assured  the  United  States  of 

taking:;:  neriLdii  enoeavor.  cussing  with  him  matters  of  Govern-  o*  Missouri.  Fear  classifies  these  the  continued  friendship  of  his  island 

on  Mu»t  Build  Foreign  Trade  ment  organization  and  learning  of  vari-  Democratic,  128  Republican,  177  republic. 

^“rther,  he  has  shown  that  the  for-  otis  ways  in  which  the  Government  may  'ndependent,  95  reliXious  and  23  educa-  Official*  Speak 

»  «,c  b.  .o  ,.,e  .«nal  jerna  lea  s  e  1,,  of  „™ea. 


Mutt  Build  Foreign  Trade 


Further,  he  has  shown  that  the  for-  otis  ways  in  which  the  Government  may  '^ifJependent.  95  religious  and  23  educa- 
!'?n  trade  must  not  be  neglected  if  the  be  useful  to  the  industries.  tional.  Journal  leads  the  list  of  names. 


•  “7  11  iiiL  T,,  r  a  .1,  r  -.1  with  57  Herald  is  the  name  of  54  -wtter  the  two  Presidents  had  con- 

M  U  "’n  K  ^  conference  with  neLcY^t  is  the  tilk  of  40^  a^^^^  c>«ded.  Secretary-  of  State  Hughes 

_ *  to  advantage  and.  in  this  connection.  ^Ir.  Hoover  will  be  on  the  first  Monday  ’  _ „.:aU  CArt*^  _ 


at  Washm^on  spoke\cr5^z 


u  ■  Fireside'^’GuVrd!"  Currcnr"wavr“rf  Long,  the  American  Minister  at  Havana; 

sucdas^Secrl  encewere:  Shannon  County.  Unterrified  Democrat  Secretaryof  WarWeeksspoketoSec- 

W/  ^  Secretary  of  Commerce.  Herbert  Hoover;  at  Linn  Clinton  Eve  and  the  Sin-a-bar  fetary  of  War  and  Navy  Marti  in 

■  mericans  that  these  steps  toward  in-  Engineering  News-Record.  E.  T.  Mehren;  Iron  -ir  •  *  ’  .  Havana*  General  John  Pershintr  sooke 

indayl'  tfrased  efficienrv  mi.ct  ho  toton  ;f  Agt  \V.  \V.  Macon,  L.  W.  Moffett;  Railway  Voice.  Missouri  has  nineteen  women  Havana,  uenerai  jonn  rersmng  spoice 

IrT'-  must  be  taken  if  we  n.  winte;,  H.  F.  Lane;  Drug  &  editors.  _  ‘o  L.eneral  Crowder  who  is  in 

’  ;  ^  J  escape  the  lowering  in  the  Chemical  Markets.  N.  \v.  Haynes;  Machinery,  Havana,  and  Cuno  Rudolph,  President 

^dard  of  living  to  which  most  coun-  Co..t  Office  for  O’M.r.  &  Orm.bee  of  the  Board  of  Commissioners  of  the 

..  Europe,  and  indeed  the  rest  of  Wooton;  Textile  World,  Messrs.  Carroll  and  O’Mara  &  Ormsbee  special  represen-  E^istrict  of  Columbia  spoke  to  General 
world  inevikbly  must  submit.  (^.‘■^'^lee"''  tatives,  have  opened’  a  Pacific  Coast  Agromonte  of  the  Cuban  cabinet. 

'"‘°'',™t>on  which  Mr.  Hoover  Class  Journal  Company,  Messrs.  Beecroft.  office  in  the  Monadnock  Building,  San  The  engineering  features  of  the  tele- 
the  editors  was  of  siieh  a  nature  Sherman,  _  Dalton,  Jennings.  Adair,  Dussen-  „ _ „ _ , _ Kv 


r.ngineering  iNews-Kecorci,  r..  i.  Menren;  iron  -ir  •  xr*  •  i.  •  r. 

2\ge,  W.  W.  Macon,  L.  W.  Moffett;  Railway  Vmce.  Missouri  has  nineteen  women 

Age,  C.  N.  Winter,  H.  F.  Lane;  Drug  it  editors. 


’■■■I  gave  the  editors  was  of  such  a  nature 


M-  »sto  f  - berry.  Daley.  '  “  Francisco.  Ted  Greenfield,  formerly  in  phone  cable  to  Cuba  were  explained  by 

lorm  a  background  upon  which  Federal  Trade  Information  Service,  Hbmer  charge  of  the  Chicago  office  will  be  Carty  who  said  that  problems  which 

T.!.  "S’’  "",7’  ™n.ger.  _ ! _  •  had  Wen  co„h„„,i„g  .he  seienee  for 

*ccQs  01  the  Department  of  Com-  ness  Papers,  J.  H.  Neal;  American  Exporter,  years  had  been  Solved  in  the  construction 

to  put  it  in  a  position  to  supply  f'^'anklin  Johnston;  American  Silk  JournaL  Union  DaUy  for  Iowa  £  j  submarioe  line.  He  said  the 

k.  the  need e  i.  •  *  *  Lace  and  Embroidery  Review,  Upholstering  and  t  tt  •  •  -««-  •  .  .  *,  .  *. 

wa  This  background  interior  Decorating,  C.  R.  Clifford;  Daily  The  lowa  Unionist,  Des  Moines,  a  conversation  heard  today  equalled  a  talk 

supplied  in  full  measure  and  the  Trade,  Cincinnati,  J,  F.  Froggett;  Iron  newspaper  which  sets  forth  its  purpose  from  London  to  Pekin,  and  rnanv  miles 

nave  been  placed  m  possession  way  Journal,  H.  V.  Bozell;  Electrical  World,  as  to  present  union  labor  news,  will  further;  or  from  London  to  Calcutta. 

»•  uifortnation  which  should  prove  of  Wdliam  H.  Onken,  Jr.  ^  n  /-  u  n  become  a  daily,  having  heretofore  been  The  talk  today  was  5,700  miles  in  dis- 

'•■hc  value  to  them  in  discussing  the  Farm  Machinery  and  Farm  Power,  St.  Louis,  published  as  a  weekly.  tance. 
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Editor  &  Publisher  for  April  16,  1921 


NOT  NEWSPAPER  PROVINCE  TO  BUILD 
MAGAZINE  CIRCULATION 


Peoria  Merchants  Aggressively  Defending  Position  Against  Merchants 
— Care  Needed  in  Granting  Recognition  to  Local  Agencies — 
Newspaper  Space  Selling  Ideas 


By  FRED  MILLIS 

'J'HE  proposition  of  the  very  enter¬ 
prising  Oscar  Stein  of  Sandusky, 

Ohio,  sent  to  newspapers  over  the 
country  that  they  carry  his  magazine 
suhscription  advertising  and  receive  a 
credit  of  fifty  cents  for  each  inquiry  is, 
of  course,  ridiculous.  There  is  hardly 
a  newspaper  in  the  country  that  would 
fall  for  it. 

But  this  incident  does  bring  up  a 
question  much  more  vital — the  co¬ 
operation  of  many  large  newspapers 
with  magazines  in  securing  magazine 
circulation. 

The  Pictorial  Review,  one  of  the 
largest  newsjjaper  advertising  maga¬ 
zines,  has  connections  with  the  circula¬ 
tion  departments  of  many  papers.  In 
some  cases  the  co-operation  is  made  by 
an  individual  paid  by  Pictorial  Review, 


Mr.  MilHs  conducts  in  Editor  & 
Publisher  each  week  (under  the  auspi¬ 
ces  of  the  National  Association  of  News¬ 
paper  Executives,  the  newspaper  de¬ 
partment  of  the  A.  A.  C.  W.,  of  which 
he  is  secretary-treasurer)  a  round  table 
discussion  on  matters  of  inter-relation 
to  the  newspaper  advertising  department 
and  the  user  of  newspaper  advertising 
space.  Criticism  of  or  comment  on  any 
views  expressed  and  contributions 
should  be  sent  to  Fred  Millis,  New’S 
Building,  Indianapolis. 


$ 


SPECIAL  NOTICE 

Star-Journal  Readers 


Exccutivc-s.  pointing  out  that  it  is  to  the 
advantage  of  merchants  to  have  adver¬ 
tising  rates  which  will  allow  the  pub¬ 
lishers  to  improve  the  quality  of  thejr 
publications.  Retail  volume  develops 
with  the  growth  of  a  city  and  its  trad¬ 
ing  territory.  This  growth  must  go 
hand  in  hand  with  its  newspapers.  No 
other  factor  is  more  effi- 
^ cient  in  developing  a 
communitythan  the  news¬ 
papers. 


$ 


MONEY  SAVED - IS  MONEY  MADE  i 


Note  Bargains  In  Reading  Matter  Below 

f  ALL  n'RLirATION.S 


Tod.,-.  HMiw.f, 


U.UILAIN  N«. 


ATLANTA  JOINT 
MEETING  TO  BE  OF 
WIDE  INTEREST 


Only  SI. 65 


lOnly  SI.90 


RAKLAIN  A.  3 


tOnly  S2.00 


.Only  S2.6S 


lOnly  S3.50 


iOnly  S5.50 


ft 


l>S(N.RE>Si\E  M.«(.^/INE  rLI  U 
Monrit-fiaring  Certificate 


4 

If  Your 

$, 


t  sfengl  rate  qgAited. 


If  Your  Faroriie  .Magazine  In  \ot  Luted  Ahot'e- -Write  t'»  for  Bargain  Pi 

«•  Haadk  Agy  PgWMatlM  Prwtc4.Al  Lwt't  fCRtWe  Rates 

Progressive  Magazine  Club 

OSCAR  9.  STEIN.  Pra*.  Mar-iear«al  itUg .  V 


$ 


J^EWSPAPER  publishers  should  be  careful  in  their  assis¬ 
tance  in  the  building  of  magazine  circulation.  Here's  the 
way  Oscar  Stein  of  Sandusky  puts  over  his  scheme. 

/ 


'V^ITH  some  agencies 
suggesting  that  the 
standard  commission  be 
20  per  cent  instead  of 
15  per  cent;  with  other 
agencies  making  a  grand 
noise  demanding  the  re¬ 
duction  in  advertising 
rates,  with  retail  mer¬ 
chants  organizing  over 
the  country  trying  to 
force  down  local  rates; 
with  the  labor  unions 
trying  to  put  through 
wage  increases,  and  with 
no  appreciable  decline  in 
white  paper  cost,  the 
joint  meeting  by  the  Na¬ 
tional  Association  of 
Newspaper  Executives 
and  American  Associa- 


and  with  others  it  is  an  out-and-out 
agreement  with  the  paper  itself. 

It  is  a  serious  mistake  to  involve 
newspaper  carrier  organizations  in  this 
method  of  outside  earnings.  They 
should  be  putting  their  full  time  in  de¬ 
veloping  their  own  business. 

Besides  these  circulation  departments, 
and  in  many  cases  the  trade-aid  depart¬ 
ments  of  the  papers  are  working  to 
create  new  selling  organizations  for 
magazines,  which  inevitably  will  be  used 
against  the  newspapers  in  the  develop¬ 
ment  of  foreign  advertising  in  the 
magazines. 

Of  course,  advertising  from  the 
magazines  is  welcomed  by  the  papers, 
but  it  is  a  mistake  for  the  paper  to  go 
further  than  this. 


tion  of  Advertising  Agencies  at  Atlanta 
should  be  one  of  considerable  interest 
and  much  profit  to  both  newspapers  and 
agencies. 


BRINGING  MERCHANDISING  MEN 
TOGETHER  IN  ATLANTA 

'J’ENTATIVE  plans  have  been 


MAKING  AGGRESIVE  FIGHT 
AGAINST  MERCHANT  COMBINE 

pEORI.A  (Ill.)  newspapers  are  meet¬ 
ing  the  aggressive  attacks  of  the 
retail  merchants  of  the  city  with  page 
advertisements  on  newspaper  costs. 
The  first  was  the  reproduction  of  a 
letter  written  to  the  merchants  by  the 
National  Association  of  Newspaper 


nounced  by  Charlie  Miller,  president 
of  the  National  Association  of  News¬ 
paper  Executives  for  a  dinner  of  mer¬ 
chandising  men  on  one  of  the  evenings 
during  the  .Atlanta  convention  of  the 
A.  A.  C.  W.  A  similar  dinner  was  held 
at  the  Indianapolis  convention  last  year, 
at  which  about  sixty  newspaper  men  at¬ 
tended  and  discussed  problems  in  mer¬ 
chandising. 

“It  has  been  suggested  that  a  separate 
division  of  National  Association  of 
Newspaper  Executives  be  appointed  for 
merchandising  men,”  says  President 
Miller. 

“But  their  problems  are  so  closely 
linked  with  general  advertising  that  it 
has  been  felt  unwise  to  make  this  di¬ 
vision  in  our  organization.  A  great 
deal  of  the  work  of  the  organization 
has  been  spent  during  the  past  year  de¬ 


veloping  right  merchandising  practices 
over  the  country.” 

There  are  quite  a  number  of  men  in 
newspaper  business  who  are  specializing 
on  this  work  ancNjjJ  due  them  that 
they  get  together  at  a  dinner  to  talk 
“shop.” 


PERSONAL  CORNER 


His 


MUCH  INTEREST  IN 
MARKET  SURVEY  CONTEST 
'J’HE  Baltimore  News,  the  New  York 
World  and  the  Indianapolis  News 
have  alreadj-  announced  that  they  are 
entering  the  Market  Survey  Contest, 
instituted  by  the  National  Association 
of  Newspaper  Executives. 

Frank  Wehh,  advertising  manager  of 
the  Baltimore  News,  writes :  “We  will 
enter  the  Market  Survey  Contest.  We 
are  completing  a  Survey  on  Soaps  in 
the  Baltimore  Market  and  will  send 
this  to  you  at  the  earliest  possible 
moment  to  enter  into  the  Contest.  I 
think  this  is  a  splendid  idea  ” 

Surveys  to  be  entered  in  the  Contest 
should  be  sent  to  the  National  Associ¬ 
ation  of  Newspaper  Executives  at  once. 

The  results  of  the  contest  will  be  an¬ 
nounced  at  the  Atlanta  Convention. 
All  the  surveys  submitted  will  be  ex¬ 
hibited  at  the  meeting. 


T  L.  HORNE,  Jr.,  vice-president  o( 
4*  the  N.A.  N.  E.,  for  North  Carolinj, 
certainly  is  a  bonafide  member.  ^ 
title  is  “editor  and 
manager”  so  he  is 
qualified  from  both 
sides.  In  sending 
in  his  picture  Mr. 

Horne  wrote : 

“This  is  sent  under 
protest.  I  am  like 
every  other  man 
who  feels  that  the 
photographer  is  a 
liar.  Really  I  am 
not  as  hard-look¬ 
ing  as  this  pic¬ 
ture  indicates.  .1  •  ’  '  Jt 

hope  that  my  shortcomings  in  looks  »i[ 
be  made  up  by  my  enthusiasm  and  rts! 
worthwhile  work  for  the  Newspaper 
Department.” 


the  only  newspaper  organization  connect 
ed  with  the  Associated  Advertising  Qnl 
Weekly  newspaper  sessions  or  classfe 
sessions  are  held  only  with  the  penni; 
sion  and  under  the  authority  of  the  Na¬ 
tional  .Association  of  Newspaper  Exeo 
tives.” 


HARPER  PUBLISHES  A 
DANDY  RETAIL  PAPER 


SELLING  IDEAS 


J>i?TAlL  Selling,  the  24-page  monthly 
retail  publication  of  the  Daily 
Oklahoman  and  Times,  of  Oklahoma 
City,  has  now  finished  its  first  six 
months  of  existence.  Edited  by  Marion 
C.  Harper,  it  is  without  question  one 
of  the  best  of  the  merchandising  pub¬ 
lications  issued  by  newspapers.  The 
suhscri|)tion  price  is  $1.50  a  year;  and 
the  publishers  get  it.  too.  The  circula¬ 
tion  already  is  more  than  4.000.  .Any 
newspaper  putting  out  a  retail  publica¬ 
tion  or  considering  starting  one,  should 
write  to  Mr.  Harper  for  a  copy  of  Re¬ 
tail  Selling. 


IVOW  is  the  time  for  newspaper  scll-| 
ing  organizations  to  comb  the  fie! 
for  real  estate  copy.  Make  a  survey  ci 
every  inactive  subdivision  in  your  dtj. 
Get  after  not  only  the  owners  but  i 
selling  organizations.  Then  try  to  se’ 
the  real  estate  men  campaigns  instc! 
of  advertisements. 


3E  CAREFUL  IN  RECOGNIZING 
LOCAL  AGENCIES 

^.ARE  in  recognizing  local  service 
agencies  and  allowing  them  to  place 
business  on  a  commission  basis  is  urged 
by  the  national  Associating  of  News¬ 
paper  Executives.  Too  often  personal 
connections  lead  newspapers  to  give 
recognition  to  agencies  who  are  not 
really  estahlislied  and  who  do  not  have 
A.  N.  P.  A.  rating.  .Agencies  are  sup¬ 
posed  to  he  business  developers.  Poor 
agency  service  kills  good  advertising  ac¬ 
counts. 


LEXINGTON  HERALD 
A  MEMBER 

^NE  of  the  additions  to  the  National 
Association  of  Newspaper  Execu¬ 
tives  is  the  Lexington  Herald.  This 
membership  was  secured  by  Harry  Gio- 
vannoli,  vice-president  for  the  state  of 
Kentuckv. 


The  Detroit  News  has  started  sue 
survey  of  Community  Shop  Spaces. 

“Paint  Up  and  Clean  Up”  electr 
and  suggestions  for  copy  can  be  *■ 
cured  from  Save  the  Surface  Campaig 
Headquarters,  632  The  Bourse,  Phh 
delphia. 

When  is  a  special  page  not  a  spec- 
page?  It  is  not  a  special  page  ric 
there  is  a  good  selling  idea  behind 
that  will  produce  results  for  small  a-: 
vertisers  which  could  not  be 
tained  with  copy  read  indi'criminate! 
throughout  the  paper.  A  page  leaK 
ing.  for  example,  “Thirty  .‘'pecial: 
Shops  Under  One  Roof  if  sold  for 
three-months  period  is  bound  to  h' 
real  results  for  the  advertiser. 

The  General  Furniture  Company 
it  will  give  a  vacation  trip  to  any :: 
outfitting  a  home  from  its  Chica; 
store.  Newspaper  men  should  write! 
the  company  and  get  the .  corny 
selling  plan. 


CLASSIFIED  SECTION 
AT  ATLANTA 

pi-ANS  for  an  extensive  special  ses¬ 
sion  of  the  classified  managers  who 
attend  the  sessions  of  the  National  As¬ 
sociation  of  Newspaper  Executives  are 
being  made  by  a  committee  composed  of 
W.  A.  Griffin,  classified  advertising  man¬ 
ager  of  the  Indianapolis  Star;  H.  G. 
Barringer,  Indianapolis  News;  H.  Gwalt- 
ney,  Milwaukee  Journal. 

“Newspaper  publishers  should  realize," 
says  Charlie  Miller,  “that  the  dues  paid 
to  the  National  Association  of  News¬ 
paper  Executives  entitle  them  to  attend 
all  the  classified  sessions.  The  National 
Association  of  Newspaper  Executives  is 


Cuban  Newspaper  Man  Killed 

Following  a  political  quarrel  FernaJ 
Quinones,  formerly  political  editor 
El  Dia,  was  shot  and  killed  in  Ha'® 
•April  2  by  Ernesto  Collado.  The  tra«e- 
occurred  almost  directly  in  front  of- 
office  of  the  Liberal  newspaper,  - 
Nacion. 


Port  Orford  Tribune  Sold 

Port  Orford,  Ore. — The  Tribi*] 


conducted  for  the  past  10  years  by  ^ 
T.  Stewart,  has  been  sold  to  a  synfc*j 
of  Port  Orford  and  neighboring 
and  will  be  edited  hereafter  by  Wsii® 
Sutton. 
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Names  Benjamin  &  Kentnor  Cs 


The  Boston  Telegram  has  appo' 


linlri 


the  Benjamin  &  Kentnor 
represent  it  in  the  national  advctth" 
field. 
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PLAYS  All  leaned  forward,  expectantly  lis-  There  was  a  commotion  outside 
rkPRQ  “What  was  the  answer?”  some  one  was  coming  in. 

lLICiIvO  “Nothing  at  all.”  “Charley  Dawes  approaches  quietly,’ 

“Is  Colonel  Harvey,  at  the  Court  of  it  was  suggested. 

Iton  Sur  St.  James,  to  be  unmuzzled  and  free,  or  ..Hell  and  Maria,”  cried  an  irritabh 
-Laddie  voice,  “where’s  the  chief?” 

..T  p  »  T4  ^  “He's  not  here,  general.  Are  yoi 

Laddie  Boy,  when  President  Hard- 

ing  called  on  the  Senate  to  ratify  the  ^  j  .  .  yf  ,  .  ... 

11 -Grid-  Bryan  Colombian  treaty,  did  the  Re-  ^  Withering  idioti 

vs  before  Publican  senators  take  their  medicine  were  investigating  war  expendi 

dubl  an-  silently  or  indulge  in  indignant 

\'ew  Wil  speeches?*’  gathered  from  the  newspapei 

l^bv  the  “Absolutely  speechless.”  accounts.  They  say  you  swore  some, 

ates,  the  '''hen  he  was  asked  if  Harding  was  ‘hing  awful,  and  your  testimony  hac 

of  the  ^he  greatest  President  the  country  has  be  censored.” 

er  diplo-  ever  had  a  chorus  of  “woof,  woof,  “Not  a  damn  bit  of  it.  I  might  have 

[le  Court  woof”  surprised  him,  but  he  wagged  his  cussed  a  little,  but  I  held  my  temper 

Senators  *^'1  ‘n  approval.  A  man's  got  to  cuss  or  cry,  and  1 

with  men  despondent-looking  individual  was  didn’t  cry.” 

industry  discovered  wandering  around  the  hall,  -“^t  a  stage  in  the  proceedings  the 
11  known  S^^ing  mournfully  about  him.  members  of  the  cabinet  were  requested 

“Who  is  that  terribly  lonesome  indi-  to  rise  in  their  places  and  remair 

Messenger  vidual  wandering  about  here?”  was  standing  for  a  few  minutes.  As  theii 
the  new  ^^ked.  names  were  called  and  they  arose,  th« 

severely  “Yes,  I  am  lonesome,”  he  said,  “I  am  guests  applauded  them  vigorously.  Ther 

j  jobbing  surviving  private  citizen  of  Col.  Henry  Hall,  one  of  the  senior  mem- 

lave  been  'lotion,  Ohio.”  bers  of  the  club,  admonished  them  ir 
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“At  least  one.  I  can’t  get  elected  to 
aything  at  home.” 

Mr.  Field  wanted  to  be  Postmaster- 
General.  .\sked  if  he  could  improve 
die  mail  service,  he  said :  “I  don’t  see 
tow  I  could  make  it  any  worse,  and  I 
on  improve  the  personnel.” 

Mr.  Hayden  insisted  that  he  ought 
to  be  Secretary  of  Labor.  “I  thought 
dl  you  Michigan  people  wanted  to  go 
into  the  Senate,”  said  the  examiner. 

“N’o,  it  costs  too  much.” 

“.\re'nt  you  aware  that  your  owner- 
siiip  of  stock  in  a  distillery  disqualifies 
yon?” 

“But  I  disposed  of  my  shares.  I 
traded  them  all  for  the  stock  of  liquor. 
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C.  K.  Berryman  in  the  Washington  Star, 


TNOtT 

1  fV^,  * 

^QOOP 

31925' 

1 

14 


Editor  &  Publisher  for  April  16,  1921 


BALTIMORE  PRESSMEN’S  WAGES  CUT  10 
PER  CENT  BY  ARBITRATORS 


New  York  Bookbinders  Locked  Out  After  “Snap”  Strike — Bing¬ 
hamton  Pap^  Normal  With  Non-Union  Force — 

Deadlock  In  Boston 


J^EDUCTIOX  of  10  per  cent  in  wages 

paid  to  union  pressmen  in  Baltimore 
under  an  award  by  Judge  Morris  A. 
Soper  as  arbitrator  was  the  outstanding 
event  of  the  week  in  the  wages  and 
hours  negotiations  now  going  on  be¬ 
tween  the  various  printing  trades  unions 
and  employing  printers.  It  is  the  first 
noteworthy  reduction  in  the  present  con¬ 
troversy.  Other  developments  included 
a  lock-out  and  establishment  of  the  open 
shop  by  16  large  New  York  bookbinders 
following  a  strike  called  in  one  shop  last 
week.  The  union  bookbinders  say  that 
the  lockout  is  due  to  their  refusal  to 
accept  open  shop  conditions,  while  the 
employers  say  that  the  strike  on  April 
5,  in  a  single  shop  was  without  warrant 
and  in  violation  of  agreements. 

Binghamton  Employer*  Satisfied 

Binghamton  employers  are  authority 
for  the  statement  that  the  strike  of  the 
typographical  union  is  over  in  that  city 
so  far  as  the  Press  and  Leader,  the 
Morning  Sun,  the  Johnson  City  Record 
and  the  plants  of  the  Vail  Ballou  and 
the  Kennedy-Morris  Companies  are  con¬ 
cerned.  All  three  newspapers  are  said 
to  be  practically  on  a  normal  basis, 
printing  all  foreign  and  local  advertising 
offered  and  the  usual  amount  of  news 
matter.  They  are  employing  non-union 
printers,  including  linotjpe  operators, 
floor  men,  advertising  compositors,  all 
of  whom  are  said  to  have  signed  con¬ 
tracts  to  remain  permanently  if  desired. 

Pressroom  and  stereotype  forces  are 
standing  by  their  local  and  international 
arbitration  contracts,  although  great 
pressure  has  been  brought  to  bear  by  the 
typographical  organizers  to  induce  them 
to  strike,  it  is  stated.  Approximately 
thirty  strikers  have  gone  to  other  towns 
to  seek  employment  and  the  union  is 
said  to  be  having  difficulty  in  holding 
men  in  the  city  on  the  promise  of  an 
early  settlement. 

The  Morning  Sun  and  the  Vail  Ballou 
Company  have  started  classes  for  train¬ 
ing  linotype  operators  and  are  said  to 
have  more  applications  than  can  be  ac¬ 
commodated.  The  local  publishers  hold 
the  belief  that  a  centrally  located  lino- 
t>-pe  school  supported  by  the  New  York 
State  Publishers  would  be  of  great  as¬ 
sistance  to  the  publishing  business 
generall}-. 

Tlie  Bocton  Situation 

In  Boston,  where  the  book  and  job 
printers  struck  last  week  after  employ¬ 
ers  bad  posted  a  wage  reduction,  charges 
are  made  by  union  officials  that  the 
strike  was  precipitated  by  an  “inside 
group”  in  the  local  and  national  typo- 
thetae. 

Through  the  breaking  up  of  hitherto 
peaceful  dealings,  this  group  seeks  to 
destroy  and  eliminate  competition  from 
the  smaller  and  independent  printers  the 
statement  charges.  That  the  fight  was 
originally  staged  to  be  carried  through 
in  Chicago,  but  was  shifted  to  Boston, 
because  the  former  city  is  a  large 
periodical  and  magazine  centre,  and  the 
unions  are  very  strong  and  exceedingly 
well  retrenched,  is  also  alleged.  It  is 
charged  that  the  scheme  whereby  the 
little  fellows  would  be  gobbled  up,  and 
the  control  pass  into  the  hands  of  this 
inside  group,  was  hatched  in  Cincinnati 
on  March  31. 

According  to  the  union  officials,  plans 


for  financing  this  campaign  were  made 
at  this  meeting,  and  steps  taken  to  open 
■Strike-breaking  headquarters  at  New 
York,  Philadelphia,  Chicago  and  Mon¬ 
treal.  .\fter  mature  consideration  it 
decided  to  shift  the  fight  to  Boston,  and 
Edward  Vance  of  Akron,  Ohio,  alleged 
to  be  a  professional  strike-breaker, 
was  and  is  retained  to  take  care  of  the 
strike-breakers  in  this  section  of  the 
country.  These  facts  have  been  known 
in  certain  local  quarters,  and  many  ap¬ 
peals  have  been  made  to  the  union  from 
employing  printers  of  the  smaller  shops 
for  protection  against  the  alleged  pro¬ 
gramme  for  annihilation. 

Richard  Seaver,  chairman  of  the  pub¬ 
licity  committee  of  the  Boston  Typothe- 
tae,  states: 

“In  regard  to  the  statement  that  this 
Boston  strike  is  engineered  by  a  small 
inside  group  of  officials,  this,  of  course, 
has  no  basis  in  fact.  The  real  issue  of 
this  strike  is,  as  it  always  has  been,  the 
44  versus  the  48-hour  week. 

Ithaca  Unites  Against  44  Hours 

“The  strike  in  Boston — far  from 
being  engineered  from  outside — is  pure¬ 
ly  a  local  affair.  We  would  say  that  if 
any  movement  to  call  a  strike  was  being 
planned  from  outside  headquarters — it 
would  be  the  labor  union  rather  than 
the  employers’  side. 

“In  reply  to  the  assertion  that  a  small 
group  of  officials  are  trying  to  dominate 
the  larger  number,  tbe  facts  are  that 
there  are  in  Boston  approximately  500 
printing  offices.  Of  this  number  ap¬ 
proximately  450  are  merely  one  and 
two-men  shops — and  in  the  remaining  50 
to  60  shops,  constituting  the  membership 
of  the  Boston  Typothetae — is  gathered 
over  80  per  cent  of  the  printing  presses, 
materials  and  financial  investment  of  the 
whole  industry.” 

There  was  no  change  in  the  situation 
in  the  printing  trades  strike  up  to  April 
15.  The  strike  committees  of  the  vari¬ 
ous  unions  were  active  conferring  with 
different  parties  interested  in  effecting 
a  settlement,  but  there  were  no  new  de¬ 
velopments. 

Employing  book  and  job  printers  of 
Ithaca  are  united  against  the  inaugura¬ 
tion  of  the  44-hour  week  as  proposed  by 
the  typographical  and  pressmen’s  unions, 
and  present  indications  are  that  every 
shop  in  the  city  will  close  on  May  I,  a 
statement  from  the  Master  Printers  de¬ 
clares.  There  are  seven  commercial 
shops  in  Ithaca,  employing  from  35  to 
50  people.  With  one  exception  all  plants 
are  and  have  been  for  some  time  oper¬ 
ated  as  closed  shops. 

Arbitrator  Scores  Resetting 

The  old  evil  in  newspaper  offices  of 
resetting  plate  and  matrix  matter  was 
roundly  scored  by  Chief  Justice  McCoy 
of  the  EHstrict  of  Columbia  Supreme 
Court  in  a  decision  in  arbitration  pro¬ 
ceedings  between  the  Washington  typo¬ 
graphical  union  and  the  Washington 
Newspaper  Publishers  Association.  The 
arbitrator  rejected  the  demand  of  the 
union  for  a  wage  increase  except  on 
Sunday  afternoon  newspapers  and  also 
rejected  the  counter  proposal  of  the  pub¬ 
lishers  for  an  increase  in  hours.  He 
extended  the  time  within  which  publish¬ 
ers  may  reset  matter  from  fourteen  days 
to  thirty. 

Officials  of  the  pressmen’s  union  ac¬ 


cepted  the  award  in  Baltimore  Of  Judge 
Soper,  with  the  proviso  that  the  arbitra¬ 
tor  be  requested  to  furnish  the  evidence 
that  “the  economic  and  physical  condi¬ 
tion  of  the  printing  industry  justified  the 
reduction.”  Judge  Soper,  in  announcing 
the  wage-cut,  said  in  part : 

“It  is  agreed  between  the  parties  that 
there  has  been  a  decrease  in  the  cost 
of  living  of  82  per  cent,  as  determined 
by  the  Bureau  of  Labor  statistics  (for 
the  period  ending  December  31,  last). 
It  follows  that  the  wages  should  be  re¬ 
duced  a  corresponding  amount  unless  the 
consideration  of  the  economic  or  phy¬ 
sical  condition  of  the  industry  leads  to 
a  different  conclusion. 
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Forty-four  Hour  Law  and  “Prifir.,  1 
Rule  Promise  Important  Actios...  " 
Rumor*  of  New  Labor  Com¬ 
missioner  Heard 


History  of  Baltimore  Case 

“Figures  have  been  submitted  that 
have  convinced  the  arbitrator  that  the 
economic  condition  of  the  industry  on 
March  1,  1921,  was  not  as  good  as  it  was 
on  September  1,  1920.  Ehiring  the  six 
months  period  the  amount  of  the  output 
was  decreased,  the  amount  of  new  busi¬ 
ness  was  reduced  and  the  percentage  of 
profits  was  likewise  diminished.  The 
agreement  between  the  parties  does  not 
specify  precisely  what  weight  should  be 
given  to  the  economic  condition  of  the 
industry.  It  is  left  to  the  agreement  of 
the  parties  and  failing  that  to  arbitration. 
Indeed,  it  is  impossible  to  express  pre¬ 
cisely  what  consideration  should  be  given 
to  this  factor.  ' 

“It  is  difficult  or  impo^ible  to  express 
the  changes  in  the  economic  condition 
of  the  industry  in  terms  of  percentage, 
and  also  difficult  to  determine  what 
effect  an  unfavorable  economic  condi¬ 
tion  should  have  upon  the  scale  of 
wages,  which  is  only  one  of  the  ele¬ 
ments  entering  into  the  cost  of  produc¬ 
tion.  The  proper  result  may  depend 
upon  sound  judgment,  after  fair  consid¬ 
eration  is  given  to  all  facts  submitted. 

“In  this  particular  instance,  the  arbi¬ 
trator  believes  that  side  by  side  with  the 
reduction  in  cost  of  I'ving  there  has  been 
a  reduction  in  the  prosperity  of  the  in¬ 
dustry,  which  has  gone  to  even  a  greater 
extent  than  the  reduction  in  the  cost  of 
living.  Considering  both  of  the  factors, 
the  arbitrator  decides  that  a  reduction  of 
10  per  cent  in  the  scale  of  wages,  to  be 
effective  from  March  1  to  May  1,  1921, 
as  provided  by  the  terms  of  the  agree¬ 
ment,  would  be  proper  and  fair.” 

The  history  of  this  case  goes  back  to 
September  1,  1919,  when  a  wage  contract 
was  made  with  the  Baltimore  Typothetae 
to  run  2  years.  At  the  end  of  any  six 
months  either  side  may  call  for  an  in¬ 
crease  or  reduction  according  to  the  rise 
and  fall  in  the  cost  of  living.  September 
1,  1920,  the  pressmen  received  an  in¬ 
crease. 


No  Arbitration  in  New  York 
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Beyond  the  shadow  of  a  doubt  t 
“headliner”  topic  of  discussion  at  • 
convention  of  the  American  Ntj 
paper  Publishers’  Association  win 
Labor — for  within  the  next  year  im;« 
publishers  expect  that  the  prittJ 
trade  unions  will  demand  of  the  netl 
papers  the  forty-four  hour  week,  tErag  yo 
same  as  they  now  plan  to  put  n 
effect  on  May  1  in  the  union  jobi 
commercial  shops  of  the  entire  Unr 
States  and  Canada. 

While  the  present  agitation  dE  •1'* 
not  directly  affect  the  newspa; 
offices,  many  publishers  ncve’rthrii 
are  involved  through  conductings 
mercial  offices  in  connection  ,Jjrartert 
their  newspapers.  As  one  publi- 
stated  it  to  Editor  &  Publishb 
week:  “The  1.  T.  U.  intends  togtt 
44-hour  week  in  the  job  shops 
May  1  at  any  cost,  even  though  op 
basis  -of  44-hour  pay  if  it  cannot 


obtained  in  any  other  way,  so  tiifc  ko™ 


kect  in  h 


they  can  make  their  demand  for 
hours  on  the  newspapers  a  year  i:A«:ioiisn( 
now.  The  coming  convention  of  af 
A.  N.  P.  A.  must  take  a  stand  A  yrars,  i 
way  or  the  other,  and  I  know  :Arfy  was 
itively  that  there  are  a  great  ” 

members  who  will  not,  because:: 
cannot,  adopt  tbe  44-hour  week  at: 
wages  they  are  now  paying  for 
hours.” 

The  matter  of  resetting  advertii. 
copy  that  comes  to  the  newspip 
in  mat  or  cut  form,  which  is : 

I.  T.  U.  rule  in  many  cities,  is li 
due  for  serious  consideration.  Wi:; 
the  past  year  the  practice  has 
abolished  in  the  offices  of  the  ;■ 
burgh  newspapers  and  Detroit  ne; 
papers  no  longer  bow  to  the  wil 
the  I.  T.  U.  in  the  matter  of  rese:Aoter,  Ta 

Lower  wages  and  the  abolitioi  A  liecami 
what  is  regarded  by  many  publisi^ps  and 
as  excess  ma.nning  of  plants  to 


by  union  rule  and  training  of  appA'^oi.  Hii 


tices  for  the  various  branches 
printing  trades  are  other  phases 
Labor  certain  to  receive  a  diwW  Rep 
ough  tbreshing  out  on  the  ennvesP^®?  the 
floor.  -At  no  time  in  the  history 
the  dealings  of  publishers  with  ora 
ized  labor  has  the  situation  been- 
unsettled. 

In  addition  to  the  convention: 
cussion,  a  conference  of  the  c!csj°ed.  th 
shop  newspaper  publishers  of  five  li 
country  has  been  called  by  E.J  ” 


Cone,  general  manager  of  the  cot 


Compositors  in  Baltimore  are  looking 
forward  to  a  strike  on  May  1,  when  the 
44-hour  week  issue  will  come  to  a  head. 
Employers  are  firm  for  the  48-hour  week 
and  mantain  that  the  adoption  of  the 
shorter  week  by  Baltimore  printers  was 
made  provisional  upon  its  adoption  in  at 
least  50  per  cent  of  all  cities  in  the 
country. 

Conferences  are  proceeding  between 
the  New  York  newspaper  publishers  and 
committees  of  the  Typographical  Union 
and  International  Printing  Pressmen  & 
Assistants  Union  to  formulate  new  wage 
scales  and  working  agreements  in  place 
of  those  which  expired  during  the  past 
two  months.  No  arbitration  contracts 
exist  between  the  publishers’  association 
and  either  of  the  above  unions,  it  is  said, 
but  it  is  believed  that  arbitration  will  be 
resorted  to  in  settlement  in  case  of  any 
dispute. 


Commercial,  to  be  held  at  the " 
dorf-.Astoria  during  the  course  of 
A.  N.  P.  A.  meeting  week.  Th 
suits  of  this  meeting  are  being  b: 
forward  to  with  much  interest.  to  hir 
There  is  some  talk  also  of  the  JThe  8U(^, 
pointment  of  a  new  chairman  fo* 


standing  committee  on  labor  io  Aer  on  si 


th 


place  of  Henry  N.  Kellogg.  _  „  .  .., 
There  is  every  indicatioii  Ail  much 
attenelance  at  the  Associated  Pr^^iself.  W 
the  A.  NeP-  A.  conventioBS 


will  break  all  record*.  Editor  4  Jrmg 
lisher  has  received  ***“**“®f  "JiWonplat 
close  to  500  members  ihsl  ^  j 
coming  and  have  already  m** 
reservations.  This  complete 
the  location  of  each  member  C 

printed  in  Editor  &  Publub*  wro 
convention  number  next  west- 


The  same  rules  as  last  I  ha 


same  ruies  w 

govern  the  A.  N.  P.  A.  luncheje^W^.M, 
28,  Herbert  Bridgman  of  ^  ■jjfclltd 
Standard  Union,  being  chan*** 
committee  in  charge. 
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L  T.  ONCE  QUIT  JOURNALISM  TO  EDIT 
ilALL  TOWN  ORCHESTRA’S  BASS-DRUM  _ 

way.  Duluth  was  the  hotbed  of  free- 
silverism.  The  then  Republican  repre- 

Nodi«  B**  Disgust  When  Barre,  Vermont,  Failed  to  Respond  to  sentative,  Charles  A.  Towne,  had  fol- 


His  Merry  Quips  in  the  Ill-Fated  Town  News — His 
“Discoverer”  Writes  of  Life 


Kinley  was  nominated,  and  installed  than  a  thousand  votes.  He  subsequently 
Taylor  as  editorial  writer.  The  political  conceded  that  it  was  in  great  measure 
campaign  was  just  getting  well  under  Taylor’s  satire  that  had  turned  the  scale 

— and  he  never  forgave  either  Taylor 
or  the  writer  for  the  character  of  the 
campaign  that  had  worsted  him. 

The  managing  editor  of  the  News- 


By  ALVIN  T.  THOITS 

EoiroWAt-  Note — Mr.  Thoits  is  the  man  who  kept  Bert  Leston  Taylor  in  the  news- 
MXt  business.  For  that  reason  the  story  that  follows  will  be  of  interest  to  every  reader 
famous  writer  who  died  a  few  weeks  ago.  Mr.  Thoits,  who  is  now  the  sales 
guuger  of  the  Welch  Manufacturing  Company,  of  Grand  Rapids,  Mich.,  says  that  he 
ilnys  considered  B.  L.  T.  a  genius  whose  life  was  a  mass  of  contradictions  that  made 
it  necessary  for  him  to  have  a  guiding  hand  to  achieve  the  best  results. 


lowed  Senator  Teller  out  of  the  conven¬ 
tion  hall,  and  espoused  Bryan  and  his 
sixteen-to-one.  He  had  been  nominated 
for  Congress  by  the  free-silver  Repub¬ 
licans,  the  Populists  and  the  regular 
Democrats.  It  was  recognized  that  this 
Congressional  district  was  in  a  measure 
the  battleground  of  the  presidential  cam¬ 
paign. 
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there  was  no  lack  of  financial  means  be- 

tHE  biographers  and  eulogists  of  the  the  Manchester  Telegram,  a  somewhat  Republican  candidate.  Judge 

and  sincerely  lamented  Bert  sensational  free-lance  weekly  paper.  I  Page  Morns.  The  evening  paper  came 

Tnlr  Sem  to  think  that  his  "as  so  impressed  with  this  “obituary”  \  ^  Tl!  T '’ki" 

on  Taylor  seem  to  tninx  tnat  nis  cL  the  brunt  of  the  battle  for  the  Repubh- 

ible  work  began  with  his  initiation 

“Line  o’  Type  or  Two”  in  the 


go  Tribune,  .^s  a  matter  of  fact, 
who  knew  him  best  and  longest 
1  that  he  was  a  great  deal  more  of  a 
ter  than  they,  who  knew  him  only 
r  he  had  “arrived,”  are  aware. 

well-merited  success  tempered 
laterially  the  character  of  his  work, 
hile  it  was  not  more  polished  than  in 


the  Telegram.  Taylor  announced  that 

he  was  positively  and  irrevocably  Taylor  then  demonstrated  that  he  was 
through  with  newspaper  work,  litera-  no  dilettante  in  writing  political  stuff, 
ture,  and  everything  pertaining  thereto.  He  didn’t  use  a  bludgeon  in  going  after 
that  he  was  then  studying  orchestration,  the  opposition.  He  employed  the  rapier, 
and  was  confident  that  if  he  failed  in  His  thrusts  were  inconceivably  swift 
that  he  could  get  a  job  “editing”  the  and  rarely  failed  to  effect  a  touch.  Con- 
bass-drum,  as  he  expressed  it.  After  gressman  Towne  was  more  or  less  a 
considerable  persuasion,  however,  Tay-  would-be  stateman  of  the  old  school, 
lor  joined  the  Telegram.  Taylor’s  work  He  had  studied  for  the  stage — if  he  had 


Tribune  at  that  time  was  George  H. 
Larke,  now,  I  believe,  connected  with 
the  New  York  World.  Himself  a  bril¬ 
liant  newspaper  man,  and  one  of  the 
best  judges  of  the  value  of  “news”  that 
I  ever  met,  Larke  often  spoke  of  the 
exceptional  ability  of  Taylor,  and  espe- 
Mark  Hanna  so  regarded  it,  and  cially  commented  on  his  newspaper  lit¬ 
erary  style,  which  he  compared  with 
Stevenson  and  Kipling.  The  editorial 
columns  of  the  News-Tribune  in  those 
days  were  almost  “lifted”  bodily  by  nu¬ 
merous  other  dailies  in  widely  different 
sections  of  the  country.  Yet  this  fact 
never  seemed  to  worry  Taylor  in  the 
slightest  degree.  In  fact,  he  was  not 
averse  to  picking  flaws  in  his  own  work, 
but  he  was  consistent  always,  a  loyal 
friend,  utterly  lacking  in  practical  bus¬ 
iness  ideas,  a  natural  Bohemian. 


tarlier  days,  it  did  not  scintillate  so  demonstrated  most  conclusively  not  been  on  it — had 


iantly,  and  those  who  have  followed 
I  from  the  first,  thought  they  could 
his  latter  efforts  a  subtle  self- 
^<ciousness  that  he  had  left  the  envi- 
loment  and  the  associations  of  his  ear- 
T  years,  and  that  the  satire  which  for- 
riy  was  directed  at  the  “high-brow” 
meats  in  literature,  in  music,  in  art, 
ec  in  politics,  must  now  be  repointed, 
i  “Line”  fans  are  well  aware,  it  was 
;of  B.  L.  T.’s  most  cherished  pleas- 
[es  to  jibe  at  the  “country  weekly”  in 
famous  column,  yet  the  success 

!icli  came  to  him  was  due  in  very  sub- 
ntial  measure  to  the  training  he  re- 
ved  on  a  country  weekly;  indeed,  had 
1  Kperience  been  eliminated,  his  ca- 
would  have  been  very  different. 

Editing  The  Bate-Drum 

I  Following  his  matriculation  as  a 
inter,  Taylor  went  to  Montpelier,  Vt., 
Ill  became  associate  editor  of  the  old 
os  and  Patriot,  then  published  by 


a  sonorous  voice 


that  he  possessed  those  abilities  as 
newspaper  paragrapher,  as  a  satirist,  as 
a  critic  of  both  music  and  the  drama,  as 
a  poet  and  as  a  jingle  writer  never  be¬ 
fore,  I  believe,  combined  in  one  individ- 


which  he  knew  how  to  use,  and  insisted 
on  being  taken  at  all  times  “seriously.” 
Taylor  never  did  take  him  seriously  in 
the  campaign.  He  used  satire,  wit  and 
scintillating  paragraphs.  Towne  writh- 


“Do  you  ever  see  my  stuff  in  Puck?  Or  do  you  shave 
yourself?”  wrote  B.  L.  T.  when  a  member  of  the  staff  of  that 
publication,  to  his  friend  George  H.  Larke.  That  was  the 
B.  L.  T.  that  Alvin  T.  Thoits,  the  author  of  this  article,  “disi- 
covered”  up  in  Vermont.  His  was  a  carefree  life  then  and 
it  was  about  that  time  he  announced  that  he  was  through  with 
newspaper  work  and  intended  to  take  up  music.  The  author 
says  B.  L.  T’s.  best  work  was  done  in  those  days. 


ual.  He  w.is  temper.Tmental,  naturally, 
but  lovable  to  a  degree. 

Even  then  he  was  exceptionally  pains- 
the  characters  of  country  jour-  taking  in  his  work.  I  do  not  believe 
Himm  .Atkins.  The  Argus  and  that  he  ever  took  more  pleasure  and 
riot  was  that  anacronism,  a  bitter  pains  in  the  construction  of  his  “colyum” 


ed  and  roared — but  Taylor  always  scor¬ 
ed,  always  “picked  him,”  as  he  used  to 
say. 

It  is  not  probable  that  the  campaign 
was  fought  anywhere  more  sharply  and 
bitterly  during  that  memorable  fight 


over  the  current  local  news  of  Man¬ 
chester  for  the  Telegram.  His  literary 
style  then  was  quite  as  pure  as  in  later 
years.  We  were  fortunate  at  that  time 
in  bringing  out  on  the  Telegram  cotem- 


five  lines  in  length.  It  was  Tay-  would  have  become  a  second  McCutch- 
s  duty  to  edit  this  immense  mass  of  eon.  Taylor  collaborated  with  Coffin 
M  country  correspondence.  He  in  the  production  of  many  cartoons  and 
N  it  easier  to  rewrite  it  than  to  edit  text,  and  the  circulation  of  the  Tele- 


chairman  of  the  Republican  congres¬ 
sional  committee  was  an  able  politician, 
and  he  was  not  above  asking  for  and 
accepting  suggestions  made  by  others. 
The  Towne  committees  were  cocksure 


A  Natural  Bohemian 

This  was  his  nature  up  to  about  the 
time  he  went  to  New  York,  and  became 
a  member  of  the  staff  of  Puck.  When 
I  disposed  of  the  News-Tribune  in  1899, 

I  prevailed  on  the  late  Willis  Hall  Tur¬ 
ner,  then  manager  of  the  old  Chicago 
Journal  under  the  Scripps-MacRae  con¬ 
trol,  to  give  Taylor  a  position  on  that 
paper.  Turner  put  him  in  charge  of  a 
column  of  pot-pourri,  news  items,  odd 
happenings,  etc.,  which  he  quickly  de¬ 
veloped  into  really  the  original  “col¬ 
yum,”  as  these  departments  are  evolved 
today. 

It  was,  perhaps,  characteristic  of  Tay¬ 
lor  in  his  later  years,  when  success 
came  to  him  in  such  measure,  that  he 
sought  to  minimize  and  belittle  much  of 
his  earlier  work — work  which  in  the 
opinion  of  really  capable  judges  was  not 
one  whit  less  worthy  of  preservation 
than  a  good  deal  of  his  later  product. 
When  connected  with  Puck,  he  wrote 
one  of  the  wittiest  satires  on  the  “Water 
Wagon”  under  the  title  of  “The  Log  of 
the  Nautilus.”  It  was  published  and  had 
a  large  sale,  yet  Taylor  never  mentioned 
it,  in  fact  excluded  it  from  his  own  li¬ 
brary. 

So,  with  a  so-called  “mystery  story,” 
written  in  competition  for  some  very 
.substantial  prizes  offered  by  the  old 
Chicago  Record.  It  won  Taylor  $1,500 
— and  his  first  characteristic  and  uncon¬ 
ventional  act  with  the  money  was  to 


Democratic  paper  in  the  rock-  for  the  Tribune  than  in  his  working  than  in  the  Fifth  Minnesota  district.  The 

1  Republican  state  of  Vermont,  en- 
the  largest  circulation  of  any 
■  in  the  state,  and  one  of  the  most 
M'shil  financially.  It  was  a  ten  or 
n-cnlumn  folio,  with  perhaps  thirty 

of  town  news  set  in  six;point,  poraneously  with  Taylor,  a  cartoonist  of  that  he  would  win— and  indeed  all  indi-  elope  with  the  estimable  young  lady  who 

l>  item  paragraphed  and  meticulously  exceptional  originality  and  talent,  J.  Ed  cations  pointed  that  way.  They  were  is  jiow  his  widow,  although  so  far  as  I 

the  longest  paragraph  rarely  Coffin,  who,  had  he  lived,  I  believe  probably  better  supplied  with  campaign  know  there  was  no  obstacle  necessitat 

funds  than  any  other  congressional  dis¬ 
trict  in  the  country.  Hartman,  a  mil¬ 
lionaire  silver  mine  owner  of  Montana 
was  backing  Towne  to  the  limit.  Towne’s 


ing  the  elopement.  But  Taylor,  para¬ 
doxical  as  his  writings  would  indicate, 
was  at  heart  as  romantic  as  the  hero  of 
his  then  favorite  author,  Dumas’s  ITAr- 


so  quite  naturally  acquired  the  gram  went  up  by  leaps  and  bounds,  far  supporters  could  not  possibly  conceive  tagnan.  The  story  that  gave  him  his 


Il'it  of  condensation  and  of  making  beyond  the  mechanical  facilities  of  the  of  his  defeat,  and  they  were  quite  will 


■  snappy  epitomes  of  the  news  as  it 
;  to  him. 

success  of  the  Argus  and  Patriot 
in  him  an  ambition  to  start  a 
on  similar  lines  for  himself,  and 
1  the  Town  News  at  Barre,  Vt. 


plant.  Its  street  sales  were  at  one  time 
more  than  five  times  the  total  circula¬ 
tion  of  both  local  dailies. 


start  and  his  helpmeet  he  sought  to  rele¬ 
gate  to  the  limbo  of  things  forgotten. 


No  Dilettante  at  Politics 

When  I  was  tendered  the  offer  of 
'K  much  if  not  all  of  the  composition  managing  editor  of  the  Manchester  Un- 
Mf,  . 


Three  Light  Operas 

He  subsequently  wrote  considerable 
fiction  of  a  popular  character,  several 
very  clever  stories  for  the  Black  Cat 
magazine,  when  it  was  at  its  best,  subse- 


ing  to  back  their  belief  by  wagers- 
long  as  their  personal  funds  lasted.  A 
great  deal  of  money  had  been  wagered 
at  odds  on  Towne. 

Then  Taylor  made  the  suggestion  that 
since  the  Democrats  were  so  willing  to 

. .  . .  wager  on  Towne,  wouldn’t  it  be  a  good 

Without  the  sobering  influence  ion,  I  took  both  Taylor  and  Coffin  to  idea  to  use  a  substantial  amount  of  the  quently  for  Everybody’s  and  other  mag 
-  Hiram  Atkins,  Taylor  began  that  paper.  Taylor  became  paragrapher  Republican  campaign  fund  in  covering  azines.  While  connected  with  the  Man¬ 
'S  brilliant  satire  with  the  more  and  dramatic  and  musical  critic,  and  the  the  wagers,  on  the  theory  that  the  Dem-  Chester  Union,  he  wrote  the  librettos  for 
'onplace  items  of  news  of  Barre,  Union’s  dramtic  column  at  that  time  ocrats  would  probably  use  their  own  three  light  operas,  the  music  being  pro 
frequently  at  the  constituency  he  was  a  long  way  from  being  the  least  un-  campaign  funds  to  bet  on  Towne— they  vided  by  a  local  musician  of  considerable 
*<1  to  support  his  newspaper  ven-  interesting  and  sought- for  in  the  paper,  were  absolutely  confident  of  his  success,  ability.  Taylor’s  librettos  would  not  suf- 
Tbe  Town  News  went  under,  and  Percy  Hammond  today  really  has  noth-  The  Republican  chairman  caught  at  the  fer  one  whit  in  comparison  with  Gil- 
r  wrote  its  “obituary”  in  the ’final  ing  on  Taylor’s  reviews  of  current  plays  suggestion,  and  when  the_closing  days  bert’s.  They  were  genuinely  witty  and 


that  visited  Manchester  then.  But  it  of  the  campaign  arrived,  Towne’s  com- 
was  in  Duluth  that  Taylor’s  best  work  mittees  had  practically  tied  up  every 
was  really  done.  dollar  of  their  fund  in  betting  on  his 

I  acquired  the  News-Tribune  imme-  success.  Then,  Mark  Hanna  came  to 
diately  following  the  National  Republi-  the  front  to  replenish  the  Morris  cof- 
it  writer  was  at  that  time  editor  of  can  convention  in  St.  Louis,  where  Me-  fers — and  Towne  was  defeated  by  less 


one  of  the  drollest  and  wittiest 
;  ^*'^0  ever  read,  and  one  which 
burner  I  do  not  think  he  ever 
•u  his  famous  “Line,”  or  else- 


humorous,  sans  the  slapstick  accompani¬ 
ments,  droll  and  unique  in  conception, 
and  really  brilliant  in  execution,  and  his 
lyrics  were  quite  as  finished  as  any  of 
his  later  poetical  efforts  and  more  musi¬ 
cal.  There  is  no  doubt  that  any  of  these 
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i  operas,  had  they  come  to  the  attention  of 

[  capable  producers,  with  perhaps  some 

I  perfecting  of  the  scores,  would  have 

(  proven  quite  as  big  successes  profes¬ 

sionally  as  any  similar  operas  in  the 
i  past  generation.  His  best  effort,  his  first, 

was  titled  “Captain  Kidd,  Numismatist.” 
^  a  truly  droll  and  clever  satire  on  the 

“get-rich-quick”  tendency  of  the  times. 
His  other  two  operas  were  “The  Explor¬ 
ers.”  and  “The  Fountain  of  Youth.” 

It  was  not  possible  for  Taylor,  what¬ 
ever  the  subject  on  which  he  wrote,  to 
“pad"  to  a  specified  length.  Many  is 
the  time  I  have  requested  him  to  make  a 
news  article  of  a  specified  length.  He 
would  prepare  it  with  the  same  scrupu¬ 
lous  care  and  fidelity  to  details  that  has 
I  always  characterized  his  work,  but  he 

j  could  not  and  would  not  add  a  superflu¬ 

ous  sentence  or  word  to  mar  the  perfect 
newspaper  style  of  composition  that  he 
I  always  affected.  As  a  space  writer  Tay¬ 

lor  would  never  have  accumulated 
wealth.  His  style  was  too  pure. 

In  his  later  years.  Taylor  illustrated 
strongly  the  influence  of  environment 
and  association.  It  was  merely  the  haz¬ 
ard  of  chance  originally  that  his  career 
into  journalism,  after  he  had  definitely 
abandoned  it. 

Tt  was  a  whole-souled  entry  into  a 
national  political  campaign  that  pre¬ 
vented  him  becoming  another  Iconoclast 
Braun.  As  his  “Line”  became  famous, 
and  intellectuals  competed  with  the  “low¬ 
brows”  for  a  paragraph,  a  line,  a 
“wheeze,”  therein,  Taylor  became  more 
conventional,  mixed  less  and  less  with 
the  lowly  (formerly  one  of  his  greatest 
relaxations)  jibed  less  and  less  fre¬ 
quently  at  these  to  whom  he  had  di¬ 
rected  his  drolleries,  and  definitely 
aligned  himself  with  the  “high-brows.” 

He  was  a  unique  genius.  In  his  ear¬ 
lier  life  he  was  most  modest  and  unas¬ 
suming.  droll  in  conversation,  a  capital 
companion.  Whatever  he  did — and  he 
did  only  what  interested  him — he  did  far 
better  than  ordinary.  In  the  sports  he 
indulged  in,  if  he  did  not  excel,  he  was 
a  good  deal  better  than  the  average.  If 
there  was  a  more  successful  fisherman 
than  Taylor,  I  never  met  him.  He  could 
play  a  stiff  game  of  tennis,  and  while  he 
was  no  “Chick”  Evans,  he  was  a  fine 
golfer.  Before  golf  became  common  in 
this  country  Taylor’s  chief  exercise  was 
bowling,  and  he  was  a  good  one. 

In  my  judgment  he  was  the  best  para- 
grapher  of  the  past  quarter  century,  not 
even  excepting  Eugene  Field,  and  he 
was  far  wittier.  Lacking,  perhaps,  the 
deep  underlying  sentiment  Field  evi¬ 
denced  in  all  his  poems,  Taylor’s  verses 
were  quite  as  musical,  and  he  had  no 
peer  as  a  maker  of  jingles.  His  humor 
was  spontaneous,  never  bitter-edged. 
His  cynicism,  and  he  was  never  entirely 
free  from  it,  was  mild,  and  seemingly 
only  served  to  sharpen  the  satire  he  so 
loved  to  evoke. 


New  Paper  Trade  Officer* 

W.  J.  Raybold  of  the  Easy  Writing 
Paper  Company  was  elected  president 
of  the  American  Pulp  &  Paper  Asso¬ 
ciation  at  its  annual  convention  this 
week  at  the  Waldorf-Astoria,  New 
York.  Other  officers  are:  Vice-pres¬ 
ident  for  the  East,  Henry  W.  Stokes, 
York  Haven  Paper  Company,  York 
Haven,  Pa.;  vice-president  for  the 
West,  Arthur  L.  Pratt,  King  Paper 
Company,  Kalamazoo,  Mich.;  secre¬ 
tary-treasurer  (re-elected).  Dr.  Hugh 
P.  Baker;  assistant  to  the  secretary, 
O.  F.  Porter.  The  above  constitute 
the  executive  committee  with  the  fol¬ 
lowing  members-at-large:  Col.  W.  E. 
Haskell,  International  Paper  Com- 
pan](;  Louis  Bloch,  Crown-Willamette 
Paper  Compa.ny,  and  W.  R.  Shaffer, 
New  Haven  Paper  Company. 
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“CLEANER  ADS”  A.  A.  A.  A.  TOPIC 


Tenth  Anniversary  Celebrated  By 
New  York  Council 

While  several  important  advertising 
topics  were  discussed- by  the  speakers  at 
the  tenth  anniversary  division  of  the 
New  York  Council  of  the  .\merican  .As¬ 
sociation  of  .Advertising  Agencies,  held 
at  the  Hotel  Commodore  Wednesday 
evening,  “Cleaner  .Advertising”  seemed 
to  be  the  one  in  which  the  greatest  in¬ 
terest  was  shown.  The  prevailing  idea 
was  that  the  public  will  not  tolerate  as  it 
once  did  coarse  and  suggestive  adver¬ 
tising.  Its  morale  is  higher.  The  adver¬ 
tiser  who  offends  good  taste  in  his  ad¬ 
vertising  will  certainly  lose  out  in  the 
end.  The  200  members  and  guests  who 
sat  at  the  tables  heartily  applauded  these 
sentiments. 

The  list  of  speakers  included  Collin 
Armstrong,  who  presided;  Major  Jesse 
F.  Matteson,  of  Chicago,  president  of 
the  A.  A.  A.  A.;  William  H.  Johns,  first 
president  of  the  national  organization ; 
Eugene  McGuckin,  chairman  of  the  Phil¬ 
adelphia  Council;  E.  E.  Dallis,  Atlanta, 
chairman  of  the  Southern  Council ;  John 
Benson,  vice-president  and  chairman  of 
the  Western  Council,  Chicago,  and  M. 
P.  Gould,  .A.  W.  Erickson  and  Joseph  A. 
Hanff,  of  the  New  York  Council. 

Mr.  Johns  said  that  competition  in  the 
advertising  field  had  never  been  keener 


than  it  is  today.  It  was  a  good  thing 
for  the  business  that  competition  exists 
for  fair  and  honest  competition  is  essen¬ 
tial  to  keep  advertising  men  keyed  up  to 
the  proper  pitch  and  to  develop  adver¬ 
tising  along  progressive  lines. 


Loses  Suit  Against  K.  C.  Star 

Dr.  B.  Clark  Hyde,  of  Kansas  City, 
lost  his  $2,500,000  damage  suit  aganist 
the  Kansas  City  Star,  in  his  appeal  to 
the  Missouri  Supreme  Court,  after  the 
Circuit  Court  at  Kansas  City  some 
months  ago  threw  the  case  out  of  court. 
The  doctor  had  asked  for  that  sum  in 
punitive  and  actual  damages  following 
publication  of  testimony  during  his  trial 
for  the  murder  of  Col.  Thomas  H. 
Swope,  in  Kansas  City  some  years  ago. 
The  suit  was  filed  nine  years  after  the 
trial.  The  Star  had  published  some  tes¬ 
timony  which  the  court  later  did  not 
allow  to  go  to  the  jury. 


Promotion  for  Paul  Arm*trong 

Paul  S.  .Armstrong  was  appointed  ad¬ 
vertising  manager  of  the  California 
Fruit  Growers’  Exchange,  Los  Angeles, 
succeeding  Don  Francisco,  who,  on  May 
1,  becomes  co-manager  of  the  Pacific 
Coast  offices  of  Lord  &  Thomas.  Mr. 
Armstrong  has  been  assistant  to  Mr. 
Francisco  and  manager  of  the  dealer 
service  department. 


CIRCULATORS  SWAP  POSITIONS 


A.  A.  A.  A.  MEMBERS  NOW  PLACE  $300,000,000 
ADVERTISING  ANNUALLY 


By  JOSEPH  A.  HANFF 

Chairman  Xcw  York  Council  American  Association  of  Advertising  Agencies 
Exclusively  for  Editor  &  Publisher) 


the  celebration  of  the  tenth 
anniversary  of  the  New  A’ork 
Council  of  the  American  Associa,tion 
of  .Advertising  .Agencies,  it  is  proper 
that  we  should  take  stock  of  our  ac¬ 
complishments  in  the  past  and  our 
hopes  and  plans  for  the  future. 

Measured  by  growth,  the  success  of 
our  association  is  something  to  be 
proud  of.  From 
a  mere  handful 
of  New  York 
agents  who  had 
to  be  intro¬ 
duced  to  each 
other  at  the  first 
meeting,  our  as¬ 
sociation  has 
grown  until  we 
now  have  a 
strong  national 
organization  of 
133  members, 
with  a  well  or¬ 
ganized  head¬ 
quarters  in  New  York  and  local 
councils  in  the  West,  the  East,  the 
South,  Philadelphia  and  New  York. 

While  the  number  of  members  of 
the  .A.A.A.A.  may  seem  small,  it  must 
be  realized  that  in  that  number  is  in¬ 
cluded  most  of  the  leading  advertis¬ 
ing  agencies  of  the  country  and  the 
amount  of  business  handled  by  these 
agents  is  approximately  $300,000,000. 
It  also  must  be  realized  that  the 
standard  of  practices  adopted  by  this 
association  is  so  high  that  many 
agencies  are  not  eligible  and  either  do 
not  apply  for  membership  or  find  that 
their  applications  are  returned  with 
the  suggestion  that  they  bring  their 
organizations  up  to  the  proper  stand¬ 
ard  if  they  wished  to  become  mem¬ 
bers. 

The  work  that  has  been  done  dur¬ 
ing  the  past  ten  years  is  varied,  and 
deals  with  advertising  in  every  branch. 

Standardizing  of  practices,  stand¬ 
ardizing  of  forms,  standardizing  of 


sizes  of  publications,  have  all  been 
given  considerable  thought,  and  work 
that  has  been  done  in  this  direction 
means  a  saving  of  thousands  of  dol¬ 
lars  to  advertisers  and  publishers,  as 
well  as  agents.  This  work  not  only 
has  been  beneficial  in  the  past,  but  it 
is  an  investment  which  will  return 
dividends  to  the  advertising  world  in 
general  in  the  many  years  to  come. 

The  .Advertising  Agents  Associa¬ 
tion  has  not  overlooked  the  room  for 
improvement  within  their  house. 

While  at  the  beginning  there  was 
much  to  be  desired  in  the  way  of 
improvement  in  service  and  uniform¬ 
ity  in  the  handling  of  accounts,  we 
can  honestly  say  that  today  the  mem¬ 
bers  of  the  American  Association  of 
Advertising  Agencies  do  so  conduct 
themselves  that  the  mere  statement 
that  they  are  members  is  sufficient  to 
guarantee  an  advertiser  everything 
that  an  agency  should  and  can  be. 

On  account  of  the  unbiased  posi¬ 
tion  occupied  by  the  advertising 
agent,  no  other  one  branch  of  the  ad¬ 
vertising  world  is  in  position  to  lea,d 
the  way. 

Every  action  that  they  have  taken 
and  every  action  that  they  will  take 
in  the  future  is  for  the  good  of  ad¬ 
vertising.  We  believe  that  only  if 
any  practice  is  for  the  good  of  ad¬ 
vertising  can  it  be  good  for  the  ad¬ 
vertiser,  for  the  publisher  and  for  the 
agent.  Any  practice  that  is  not  for 
the  good  of  advertising  even  though 
it  seems  to  benefit  any  one  of  the 
three  parties  concerned,  in  truth  is 
not  for  the  good  of  anybody  who  is 
interested  in  the  future  of  advertis¬ 
ing. 

The  Advertising  Agency  Associa¬ 
tion  is  being  looked  to  at  all  times  by 
all  branches  of  advertising  for  their 
advice  and  leadership.  We  accept  the 
honor  and  realize  the  responsibility 
and  promise  to  continue  to  lead  and 
direct  “for  the  good  of  advertising.” 


Joseph  A.  Hanff 


Howard  W.  Sti'dci 


Stodghill  Returns  to  LouuyiUe^^^  • 
Goe*  to  Syracuse  Jounul  ** 

^N  arrangement  by  which  two  circ- 
lation  managers  will  return  'he-. 
has  been  effected  in  the  chanee  '  ■ 

sitions  of  How-  - - - 

ard  W.  Stodghill, 
circulation  man¬ 
ager  of  the  Syra- 
cuse  (N.  Y.) 

Journal  and 
Robert  S.  Weir, 
circulation  man¬ 
ager  of  the  Lou¬ 
isville  Courrier- 
Journal  and 
Times.  The 
change  was  made 
by  mutual  con¬ 
sent  of  the  circu¬ 
lation  managers 
effected,  and  their  publishers, 
change  will  become  effective  on  May 
Mr.  Stodghill  going  to  Louisville 
take  over  Mr.  Weir’s  duties,  while 
Weir  will  report  as  circulation  tnaM;| 
of  the  Journal 

Mr.  Stodghill  has  been  in  Syra- 
six  months,  having  gone  there  from 
Louisville  Herald,  which  paper 
served  as 
lation  mana," 
for  more 
four  years, 
is  a  Kent; 
by  birth,  and 
his  first  ne 
per  exper; 
with  Lexin, 
and  Loui; 
newspapers, 
has  served  I 
all  the  Lon 
papers  at 
time  during 
life,  and  witli 

acceptance  of  the  department  mar 
ship  of  the  Courier-Journal  and  T: 
he  realizes  a  long  cherished  ambih' 

On  the  other  hand,  Mr,  Weir 
been  circulation  manager  of  the  a 
cuse  Herald  some  years  ago,  con 
Syracuse  “home”  and  after  nearly 
years  in  Louisville  he  welcomed  an 
portunity  to  return  to  Syracuse.  Mr 
Weir  and  Stodghill  were  ciroi! 
managers  of  competing  papers,  but 
veloped  a  most  cordial  personal 
for  each  other,  from  which  resulted 
arrangement  by  which  both  go  to 
of  their  individual  liking. 

After  leaving  Syracuse,  Mr.  " 
went  to  Detroit,  where  he  was  ciri'.j 
tion  manager  of  the  Journal  up  I 
time  he  took  over  the  LouisviBe 
bination. 


Robert  S.  Weir 


New  Yorkers  lo  Meet  JuM  3^ 

The  New'  York  State  Presi 
tion  will  meet  at  Ithaca,  June  9 
30  and  July  1,  when  it  is  expatt^ 
have  Governor  Miller  as  guest  of  k*j 
The  program  details  are  in  the  toy 
Wallace  Odell  of  the  TarrytowiP 
and  M.  V.  Atwood  of  Ithaca. 

- 


To  Have  Sunday  Mominf 

Beginning  April  24,  the 
(D.  C.)  Times  will  publish  a 
morning  edition.  The  Sunday 
edition  will  be  continued  as 


Small  Fire  in  Buffto 

Fire  starting  under  one  of  tiel|^ 
of  the  Buffalo  Courier  and  Wj 
plant  was  controlled  with  nnnof 
resulting. 


f 


selves  too  seriously.  He  reversed  the 
usual  process  by  focusing  attention  on 
the  incapacity  and  inability  of  the  offi¬ 
cers  and  official  boards,  but  inasmuch 
as  he  was  operating  the  Huntsman  Steam 
Roller  and  blowing  the  whistle  he  had 
no  opposition. 


1921  Session  Laws  Not  Affected —  other  matter  required  to  be  published 
Albany  Journal  to  Get  All  Printing  from  all  the  state  departments,  be 
(Spccu.1  to  Editor  &  Publisher)  in  the  official  State  Paper.  the 

Albany  Evening  Journal,  of  which 
Alb.lny,  X.  Y.,  .^pril  13. — The  as-  William  Barnes  is  president.  The 
sembly  today  pas.sed  the  bill  of  Assem-  measure  was  passed  by  the  senate  last 
blyman  Charles  H.  Betts,  designed  to  week  and  goes  to  the  Governor. 

abolish  publication  of  the  session  laws  _ _  _ 

„  ^  in  newspapers  by  a  vote  of  104  to  27.  AGENCY  REGISTERS  TRADE  MARK 

President.  R.  F.  R.  Huntsman,  pub-  The  bill  was  defeated  .April  3  by  a 
lisher  Brooklyn  Standard  Union;  Vice-  vote  of  63  to  60,  but  at  that  time  Mr. 

Presidents.  Preston  P.  Lynn,  general  Betts  gave  notice  that  he  would  make 
manager  John  Wanamaker ;  George  another  attempt  to  pass  it.  The  bill 
Ethridge.  Clarkson  Cowl  and  Dan  ,A.  was  amended  to  take  effect  in  De- 
Carroll,  New  York  special  representa-  cember,  1921,  instead  of  immediately 


Twenty-fift^  Annual  Reception  Celc' 
brated  in  Novel  Style — “Bob” 

Huntsman  “Steam  Rollered” 

into  Presidency  Jhe  following  officers  and  committee- 

men  were  duly  declared  elected  for  the 
The  Grand  Ball  Room  of  the  Waldorf-  season  1921  and  1922  : 

Ajtoria  Hotel  was  converted  into  a  veri- 
able  fairyland  of  growing  vines,  flow¬ 
ers  and  singing  birds  for  the  celebration 
of  the  twenty-fifth  anniversary  of  La- 
ilios’ Night  with  the  Sphinx  Club  in  Xew 
York,  .April  12.  .A  canopy  made  of 
siBieii  material  covered  completely  the 
old  golden  ceiling.  It  contained  over 
1^00  yards  and  to  it  were  suspended 
mnething  over  500  yards  of  silk  ribbon 
m  pastel  colors,  blue,  gold,  lavender  and 
pink,  to  which  were  held  five  hundred 
gifts  of  various  colors.  Some  were  on 
gold  wires,  descending  from  the  points 
of  the  canopy. 

There  were  twelve  large  shields  of 
floral  designs,  with  a  silhouette  of  Pan. 
twenty-four  disks  with  floral  arrange¬ 
ment,  fifty  table  ornaments  of  an  unusual 
and  attractive  design  and  ten  cages  with 
mechanical  singing  birds. 

The  electrical  effects  were  obtained  by 
seven  spot-lights,  two  mechanical  devices 
and  four  color-wheels  making  the  bril¬ 
liance  of  the  scene  when  the  five  hun¬ 
dred  Sphinx  and  their  ladies  entered  the 
Grand  Ball  Room  beyond  imagination. 

.A  center  decoration  was  a  large  hang¬ 
ing  basket,  the  “Xest  of  the  Faun,”  with 
rarious  colored  ribbons  held  by  pretty 
maidens  singing  merrily,  extended  to  the 
boxes  in  the  corners  of  the  room. 

The  feature  of  the  evening  was  the 
entertainment  program : 

Eileen  Mayo 
The  Faun  in  the  Basket 
The  Melani  Four 
European  Street  Singers 
Oriental  Dancer 
“Sweet  I.and  or  Liberty” 

Song  by  .Tames  P.  Gillroy,  “End  Man”  of 
the  Sphinx  Club  Minstrels 
Horton  &  La  Triska 
The  Clown  and  the  Mechanical  Doll 
Cheney.  Hazlett  &  Cheney 
In  a  Popular  Song  Revue 
Hachell  Beroe  Orchestra 
M.ajestic  Jazz  Orchestra 

The  annual  election  of  officers  was 
carried  through  in  a  very  novel  way, 
through  the  use  of  a  property  steam 
roller  operated  by  Harry  Good,  of  “Car¬ 
ter’s  Little  Liver  Pills”  fame.  Judging 
by  the  remarks  of  Air.  Good,  the  mem¬ 
bers  of  the  Sphinx  do  not  take  them- 


“Planned  Advertising”  Now  Protected 
for  Hoyt’s  Agency 

Hoyt’s  Service,  Inc.,  Xew  York, 
has  secured  registration  in  the  United 
States  Patent  Office  for  its  trade-mark 
“Planned  Advertising.”  “Our  basis  for 
applying  to  the  United  States  Patent 
Office  for  a  trade-mark”  says  Charles 
W.  Hoyt,  “was  as  follows : 

“Since  we  operate  on  the  basis  of  first 
producing  plans,  which  are  hound  in  a 
uniform  style  with  the  words  ‘Planned 
.Advertising’  on  the  covers  as  a  definite 
method  of  identification,  then  why  were 
we  not  in  the  same  position  as  the  man¬ 
ufacturer  of  any  other  commodity  who 
used  a  trade-mark  indicating  the  source 
of  origin  or  identification  of  the  mer¬ 
chandise?  Of  course,  the  continued  use 
and  featuring  of  this  trade-mark  g^ave 
us  certain  rights  from  a  legal  standpoint 
which  were  quite  valuable.  But  the 
registration  of  the  United  States  Patent 
Office  still  further  establishes  the  value 
of  the  trade-mark.” 


Fir«t  “Roto”  in  San  Francisco 

The  San  Francisco  Daily  Xews 
starting  May  7  will  issue  a  rotograv¬ 
ure  section  with  each  Sa.turday  issue. 
This  will  be  the  only  rotogravure 
section  published  in  San  Francisco. 
Only  one  other,  that  of  the  Los  An¬ 
geles  Times,  is  published  on  the  Pa¬ 
cific  Coast.  The  rotogravure  section 
ot  The  Daily  Xews  will  be  printed  in 
San  Francisco,  on  a  very  good  grade 
of  book  paper.  The  page  will  be  280 
lines  deep,  the  columns  eleven  ems 
wide,  with  eight  columns  to  the  page. 


"We’ll  make  it — Good,”  said  the  Sphinxers  a*  they  gazed  at  their  able  President. 
"We  will,”  shot  back  Harry  H.  as  he  reached  for  his  bottle  of  Carter’s  Little  Liver  Pills. 
They  did.  Good  rode  high  on  the  steam-roller.  Robert  F.  R.  Huntsman  (address  letters 
in  care  of  the  Brooklyn  Standard  Union)  ia  again  President. 


NOW  WHAT  WOULD  BE  THE  NEED  OF  SAYING  IT  WAS  THE  SPHINX  CLUB’S  LADIES  NIGHT? 


A 
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Editor  &  Publisher  for  April  16,  1921 


SHORT  TALKS  AND  EVERYBODY  TALK 
CIRCULATORS’  IDEA 


International,  New  York  State  and  Three-I  Associations  Announce 
Programs  Which  Provide  Extra  Large  Quota  of 
General  Discussions 


gPRING  is  the  season  when  turning 
to  thoughts  of  this  and  that  is  proper 
and  it  is  also  the  season  when  circula¬ 
tion  managers  turn  to  thoughts  of 
swapping  handshakes  and  ideas  at  con¬ 
ventions.  Right  on  time  are  the  pro¬ 
gram  committees  of  the  International 
Circulation  Managers’  Association,  for 
its  meeting  at  Columbus,  Ga.,  May  10-12 ; 
the  New  York  State  Circulation  Man¬ 
agers’  -Association,  for  its  session  at 
Utica,  April  19  and  20,  and  the  Three-I 
Circulators’  .Association,  meeting  at  In¬ 
dianapolis.  April  19. 

J.  M.  Annenberg,  of  the  Philadelphia 
Public  Ledger,  as  chairman  of  the  I.  C. 
M.  A.  program  committee,  has  secured 
a  number  of  capable  speakers  to  present 
interesting  “papers"  and  to  lead  the  dis¬ 
cussions,  and  has  delegated  the  round¬ 
table  sessions  for  evening  papers  to  Paul 
O.  Sargent,  Grand  Rapids  Press  and  for 
morning  and  Sunday  newspapers  to  R. 
B.  Kinard,  Houston  Post. 

First  I.  C.  M.  A.  Session  May  9 

Preliminary  details  will  be  settled  at  a 
meeting  of  the  directors  at  the  Ralston 
Hotel  at  eight  o’clock  on  the  evening 
of  May  9,  at  which  reports  will  be  pre¬ 
sented  by  the  entertainment  committee, 
auditing  committee  and  convention  com¬ 
mittees. 

With  the  convention  called  at  9  o’clock 
the  morning  of  Maj'  '0.  and  the  address 
of  welcome  delivered,  reports  of  the 
directors  and  various  committees  will 
be  read,  motions  and  resolutions  will  be 
in  order,  the  committee  on  by-laws  and 
constitution  will  report  and  special  busi¬ 
ness  will  receive  the  attention  of  the 
members. 

“Long  talking  begets  short  hearing, 
for  people  go  away”  is  the  quotation 
which  leads  the  list  of  speakers  and 
their  topics  in  the  official  program, 
which  follow : 

“What  steps  must  a  circulation  manaRcr 
take  to  protect  his  newspaper,  carriers  and 
newsboys  against  radical  legislation  regarding 
age  anil  hours  that  boys  may  sell  or  deliver 
papers?”  by  M.  E.  Zepp.  Washington  Times, 
and  George  H.  Reynolds,  New  Bedford  (Mass.) 
Standard. 

“What  feature  of  a  metropolitan  morning 
or  Sunday  newspaper  gets  and  holds  the  atten¬ 
tion  of  the  largest  number  of  readers?”  by 
James  L.  Farley,  Philadelphia  North  American, 
and  j.  J.  Kirk,  Cleveland  Plain  Dealer. 

“What  feature  of  a  metropolitan  evening 
newsitaper  gets  and  holds  the  attention  of  the 
largest  number  of  readers?”  by  George  H. 
Baker,  Chicago  Daily  News,  and  F.  S.  I-evy, 
New  York  Evening  Mail. 

"The  Psychology  of  circulation  letter-writ¬ 
ing,”  by  M.  \V.  Florer,  Dallas  News. 

“Keeping  Circulation  development  ahead  of 
population  increase  in  rapidly  growing  city 
and  territory,”  by  R.  H.  Berg,  Miami  (Fla.) 
Metropolis. 

“The  circulation  value  of  a  daily  press  pat¬ 
tern  feature,”  George  Fries,  Cincinnati-Times- 
Star. 

“Reducing  ‘unaccounted  for’  circulation  in 
press  and  mailing  room.  How  we  do  it.”  by 
J.  C.  Montgomery.  Detroit  News,  and  Charles 
Payne,  Indianapolis  Star. 

“The  art  of  infusing  harmony  in  circulation 
organizations,  its  value  and  how  to  apply  it,” 
Harold  Hough,  Fort  Worth  Star-Telegram. 

“Premiums — are  they  necessary?”  by  Fred  I. 
Cook,  Scranton  (Pa.)  Republican. 

“Circulation  relations  with  the  A.  B.  C.,”  by 
O.  V’.  Fragstein,  Milwaukee  Journal. 

“Best  methods  for  maintaining  and  develop¬ 
ing  circulation  in  negro  districts,”  by  J,  Levy, 
New  Orleans  Item. 

General  discussion  will  be  called  for  by 
the  president  on  the  following  topics, 
members  being  called  upon  promiscu¬ 
ously  : 

Motorcycle  delivery  on  rural  routes  and  to 
suburban  towns. 

Why  the  price  of  daily  newspapers  should 
not  reduced. 

Best  methods  of  advertising  new  features. 

Value  of  state  news  in  circulation  building. 


Why  should  a  daily  newspaper  be  delivered 
to  the  home  for  a  lower  price  than  sold  on  the 
street  or  at  news-stands? 

Has  the  increased  price  of  newspapers  had 
a  tendency  to  reduce  duplication? 

Round  table  talks  will  follow. 
Wednesday  morning  sessions  will 
open  with  papers,  as  follows : 

“The  value  of  patent  canvas  new'spaper  con¬ 
tainers  for  distributing  newspapers  to  branch 
stations  and  wholesale  dealers,”  by  C.  S.  Wil¬ 
son,  Columbus  (Ohio)  Dispatch,  and  H.  M. 
Wheeler,  Hartford  Times. 

“Successful  methods  of  obtaining  R.  F.  D. 
circulation.  How  we  get  them.”  F.  R.  Folkes, 
Regina  (Sask.)  Leader,  and  H.  S.  Blake, 
Topeka  Capital. 

“Provided  you  are  the  leader  in  classified 
advertising,  what  is  the  best  method  to  in¬ 
crease  circulation  on  account  of  it?”  by  Wil¬ 
liam  Elder,  Toronto  Telegram. 

“Constructive  circulation  work,”  by  Sidney 
D.  Long,  business  manager  of  the  Wichita 
Kagle. 

“What  can  the  I.  C.  M.  A.  members  do  to 
get  back  the  flat  postal  rate  and  a  substantial 
reduction?”  by  John  Eisenlord,  Chicago  Amer¬ 
ican. 

“Promotion  stunts  and  ideas  that  I  have 
successfully  used,”  Robert  Corrigan,  Los 
Angeles  Examiner,  and  W.  M.  Mahoney,  Mil¬ 
waukee  Sentinel. 

“The  status  of  the  circulation  manager. 
What  should  be  his  relation  to  the  manage¬ 
ment  and  editorial  department?”  by  J.  M. 
Schmid,  Indianapolis  News,  and  M.  H.  Dubbs, 
St.  Louis  Star. 

“Successful  circulation  methods  of  economy,” 
by  John  T.  Toler,  Atlanta  Constitution,  and 
W.  R.  Rauck,  Cincinnati  Post. 

Round  tal)le  t^ks  will  end  the  session 
and  the  afternoon  will  be  marked  by  the 
following  discussions : 

“Educating  the  farmers  as  to  the  cost  of 
producing  a  newspaper,  and  the  relation  of 
such  cost  to  subscription  price,”  by  M.  W. 
Halmbacker,  Oklahoma  City  Oklahoman. 

“The  sale  of  agencies  in  large  towns  and 
its  abuses,”  by  J.  H.  Miller,  Pittsburgh  Chron¬ 
icle-Telegraph. 

“At  a  probable  sacrifice  of  circulation  should 
newspapers  attempt  to  maintain  or  approach 
100  per  cent  circulation  collections?”  by  J.  D. 
Simmons,  Atlanta  Journal. 

“The  ‘Flying  Circus* — what  it  is  and  how  to 
run  it,”  by  E.  C.  White,  St.  Paul  Dispatch. 

“Value  of  junior  publications  for  carriers 
and  agents,’*  by  Herbert  Peters,  Wichita  Falls 
(Tex.)  Times. 

“EflFective  methods  for  building  country  cir¬ 
culation  through  your  town  agents  and  travel¬ 
ling  representatives,”  by  R.  S.  South,  Bir¬ 
mingham  News. 

“The  advantage  of  a  list  machine  to  replace 
the  old  galley  system,”  by  M.  B.  McNabb, 
Omaha  World-Herald. 

Questions  and  answers  by  members 
will  be  called  for  at  the  end  of  the  ses¬ 
sion.  Members  are  asked  by  the  corn- 


presenting  questions  and  schemes  suc¬ 
cessfully  worked  during  the  past  year. 

Three  papers  are  scheduled  for  the 
Thursday  morning  session,  as  follows: 

“The  effect  on  the  mind  of  readers  of 
‘scare-heads,  double-column  heads  and  run- 
over  stories,”  by  L.  W.  Williamson,  Memphis 
(Tenn.)  News-Scimitar. 

“The  rotogravure  supplement  of  the  Sun¬ 
day  newspaper.  Considering  circulation,  is  the 
expense  justified?”  by  C.  D.  O’Rourke.  Dayton 
Journal,  and  Joseph  H.  Lackey,  Nashville 
Banner. 

“The  best  plan  to  increase  rates  to  carriers, 
new’sboys,  and  agents  without  increasing  rate 
to  subscribers,”  by  T.  F.  Farrelly,  Providence 
Journal  and  Bulletin. 

General  discussion  will  be  called  for  on  the 
following  topics: 

Value  of  closing  stock  reports  as  a  circula¬ 
tion  builder  on  afternoon  newspapers. 

Should  the  wholesale  carrier’s  or  agent’s 
rate  be  uniform  or  varied  to  meet  unusual 
conditions? 

Will  subscription  rates  be  reduced  within  the 
next  year?  When  the  time  comes  for  reduc¬ 
tion  in  rates  will  be  the  carrier  or  agent  be 
reconciled  to  reduced  profits? 

What  prizes  have  been  most  popular  with  the 
carriers  or  agents  during  the  past  year? 

What  are  the  best  features  used  within  the 
past  year  on  daily  newspapers— on  Sunday 
newspapers? 

New  methods  of  holding  down  the  daily  num¬ 
ber  of  unpaid  circulation. 

Auditing  and  bookkeeping  relations  betw'een 
circulation  and  business  department. 

(Combating  your  competitor  who  uses  pre¬ 
miums  in  canvass  while  you  sell  your  news¬ 
paper  on  its  merits. 


Wrapping  paper  and  rope.  The  use,  of  sub¬ 
stitutes. 

Should  carriers  on  morning  newspapers  re¬ 
ceive  a  larger  profit  than  the  carrier  on  evening 
newspapers  ? 

At  what  hours  should  afternoon  new*spapers 
print  their  first  and  last  editions  for  street 
sales  ? 

Election  of  officers,  the  selection  of  the 
next  meeting  place,  unfinished  business 
and  adjournment  end  the  convention, 
followed  by  a  meeting  of  the  new  board 
of  directors. 

The  entertainment  program  is  tenta¬ 
tively  announced  by  Chairman  W.  E. 
Page  of  the  Columbus  (Ga.)  Ledger,  as 
follows : 

Monday,  May  9 

7.00  P.  M.— Officers  and  directors  of  the  I.  C. 
M.  A.  will  be  guests  of  the  directors  of  the 
Columbus  Chamber  of  Commerce  at  a  ban¬ 
quet  at  the  Ralston  Hotel. 

Tuesday,  May  10 

10.00  A.  M. — Ladies  of  the  party  will  be  car¬ 
ried  in  automobiles  to  the  Andersonville 
Cemetery  at  Americas,  Georgia.  This  is  a 
National  Cemetery.  Lunch  will  be  served 
at  Americus.  The  trip  will  pass  through 
peach  orchards  south  of  Columbus. 

12.15  P.  M. — Members  will  be  carried  by  auto¬ 
mobile  to  the  site  of  the  last  battle  of  the 
Civil  War,  on  which  site  will  be  held  an 
old-fashioned  barbecue. 

7.30  P.  M. — The  party,  includiVig  the  ladies, 
will  leave  for  a  sail  on  the  Chattahoochee 
River,  stopping  for  a  southern  fish  fry 
dinner. 

Wednesday,  May  11 

10.00  A.  M. — Ladies  will  be  the  guests  of  the 
City  Federation  of  Women’s  Clubs  at  St. 
Elmo.  Luncheon  will  be  served. 

12.15  P.  M. — Members  wil  be  guests  of  the 
Chero-Colo  Company  at  a  luncheon.  A 
tour  of  inspection  of  this  plant  will  be  made. 
4.00  P.  M. — The  party,  including  the  ladies, 
will  leave  for  a  trip  to  Fort  Benning.  The 
late  afternoon  will  be  devoted  to  inspection 
of  the  camp,  riding  in  tanks,  aeroplanes, 
etc.,  a  review  of  the  troops,  with  supper 
as  the  guests  of  the  Camp  Commandant. 
Follow’ing  supper,  a  night  demonstration 
of  an  actual  battle  as  fought  overseas. 

Thursday,  May  12 

Entertainment  arrangements  for  this  day  will 
be  announced  on  the  convention  Boor. 

*  ♦  * 

NEW  YORK  PROGRAM 

Brass  tacks  shine  ju.st  as  brightly  and 
as  pointedly  from  the  program  of  the 
New  A’ork  State  Circulation  Managers’ 
Association.  Starting  at  9:30  Tuesday 
morning,  .April  19,  the  committee  has 
planned  two  busy  days,  with  papers  in¬ 
terlarded  between  general  discussions 
to  keep  members  alert  and  to  promote 
the  exchange  of  business-building  ideas. 
The  schedule  follows : 

“The  organization  of  an  ideal  circulation  de¬ 
partment.  Responsibility  of  circulation,  news 
and  advertising  managers  to  accomplish  this 
end,”  by  James  McKernan,  New  York  World. 

FOR  GENERAL  DISCUSSION 
Conference  of  department  heads. 

Ginger  ineetMig  of  your  own  department  to 
secure  results. 

“Newspaper  costs.  Present  and  future  in- 


Mail  room  economies;  prices,  twine,  paste, 
bags,  mailers,  kraft. 

Tuesday  Afternoon — 2  o’clock. 

“How  are  present-day  business  conditions 
affecting  newspapers,”  by  F.  S.  Levyn,  New 
York  Evening  Mail. 

FOR  GENERAL  DISCUSSION 

How  business  conditions  affect  collections. 

Daylight  saving — its  effect. 

How  can  subscriptions  best  be  put  on  paid-in¬ 
advance  basis — Now? 

“Building  Mail  Subscribers,”  by  Willard  A. 
Bastian,  Rochester  Democrat  and  Chronicle. 

FOR  GENERAL  DISCUSSION 

Salary  vs.  Commission. 

Price  reduction.  What  effect  on  other  papers 
than  one  doing  this? 

Building  mail  lists  by  circulars. 

Should  mail  pay  same  rate  as  city  delivery 
subscribers? 

Credit  vs.  advance  payments. 

Follow-up.  How  best  to. 

Postage  by  zones.  What  effect? 

Wednesday  Morning — 9.30  o’clock 

“Newsboy  law  as  it  affects  newspapers  in 
New  York  State,”  by  E.  F.  McIntyre,  Syracuse 
Herald. 

FOR  GENERAL  DISCUSSION 

How  best  to  interest  the  street  boy. 

Street  vs.  carrier  delivery. 

Cash  awards. 

Movies  and  their  use  in  result-producing. 

“Some  plans  for  keeping  out-of-town  agents 


niittee  to  promote  good  discussion  by  Brooklyn  DaUy'^Eigle*^'^^^’''  ^  ^*^*'*^*^* 

FOR  GENERAL  DISCUSSION 


interested  and  increase  sales,”  Gear*.  i  „ 
Buffalo  News.  J.  S*, 


FOR  GENERAL  DISCUSSION 
Best  means  to  use  for  results. 
Entertainment  of  carriers. 

Stunts  that  have  produced. 
Office-paid  carrier  vs.  independent 
Wednesday  Afternoon — 2  o’clock 


“Promotion  by  features  or  news.”  h.  u 
Treble.  Buffalo  Times.  ’  “• 


FOR  GENERAL  DISCUSSION 

How  can  you  account  for  increase  mm' 
features  being  used.  ’ 

Does  poster  advertising  pay?  Billboani 
vertising  pay?  Highway  advertising  w, 
Advertising  in  your  own  or  other  pnblicatiSi 

How  best  to  cash  in  on  features. 

Contests.  Can  costs  be  justified? 

Lady  or  men  solicitors. 

W’hat  is  your  best  feature? 

Unaccounted  for — how  best  to  check 
room  and  press  room. 

What  tjumber  copies  per  1,000  is  high;  lo,; 

Is  a  New  York  State  paper  using  preraisa' 

Are  returns  being  allowed? 

Does  a  newspaper  canvass  pay? 

How  best  to  secure  best  results  from  a 
vass. 


What  effect  has  eight  columns  had 
culation? 


Window  bulletins — do  they  help  or  t 
sales  ? 


News  boxes — who  is  using?  What 
One-man  trolleys — their  effect  on  circulaiit! 
Open  meeting  for  questions  and  answeri 
Selection  of  next  meeting  place. 
Unfinished  business. 

Meeting  of  Board  of  Directors. 

The  Columbian  Rope  Company,  ol  Anba; 
will  show  the  making  of  rope  Tuesdajr  ait 
noon  or  evening 


*  * 


“3-1”  PROGRAM 

B.  F.  Lawrence,  business  manage 
of  the  Indianapolis  Star,  will  welcoit 
the  Three-I  Circulation  Managei 
Association  to  Indianapolis,  April 
Prepared  papers  will  furnish  moi 
for  the  special  three-minute  disas 
sions,  quiz  sessions  and  open  diseti 
sion  of  topics  that  will  follow.  Tlit 
program,  as  tentatively  prepared,  is: 


“What  constitutes  a  good  newspaper  froii| 
circulation  standpoint;  Special  Saturday  fearn 
page;  Value  of  suburban  correspondence;! 
gravure  section  —  cost  —  value,”  by  Clarei(i| 

Eyster,  Peoria  Star. 

“Increasing  circulation  under  present  cotil 
tions;  Maintaining  high  subscription  rattl 
llurtlen  of  cost  on  circulation  revenue;  boliiafi 
subscriptions  on  list  after  expiration~acco*l| 

‘hard  times;’  Taking  predated  checks,”  byj 
Paul  Kienzle,  Springfield  Journal. 

“Securing  mail  subscriptions;  Use  of  ; 
miums  to  best  advantage;  Value  of  club  rates.'| 
by  Roy  Parish,  Quincy  (111.)  Herald. 

“Securing  carrier  subscriptions;  valw 
canvassers;  Getting  boys  to  build  up 
Keeping  carriers  interested,”  by  C.  A. 

Fort  Wayne  (Ind.)  News  &  Sentinel. 

Selected  topic,  by  Hilton  tU  Brown,  Busints^y-p, 
Manager  Indianapolis  News.  W  . 

“How  Our  Independent  Cirrier  Ar 

Worked  Out,”  by  Fred  V.  Shuch,  SprinpieUpeed.  form 
Register. 

“Future  Transportation  of  Newspapers,” 

J,  A.  Beckett,  Decatur  (Ill.)  Review. 

Selected  topic,  by  J.  H.  Ledcrer, 

Manager  Indianapolis  Times. 

Special  Three-Minute  Briefs 

Carrier  Organizations.  E.  C.  Hewes,  J 

ville  (III.)  Commercial  News. 


,  Feril 


Co-operation  between  circulation  and  were 


departments,  Charles  D.  (Jhaffee,  Aurora 
con-News. 

Cutting  down  number  of  unaccounted  t-' 
papers,  D.  A.  Ring,  Indianapolis  Times. 

.  “QUIZZ  SESSION” 

Present  individual  problems  to  the  s®! 
whom  you  think  is  best  fitted  to  give  yo**^ 


Open  Discussion  Topics 

Complying  with  Indiana  Child  Labor  Law 
Handling  of  starts  and  stops  by  carrier!^ 
dependent  system — salary  system. 

Baseball  bulletin  service. 

Maintaining  discipline  among 
ing  for  papers. 

Weekly  or  monthly  carrier  collections. 
Labeling  devices  suitable  for  5,000  or  Ir* 


Labor  to  Publish  Paper 

The  Sacramento  (Cal.)  Tribune, 
lished  for  a  number  of  years  *] 
weekly,  has  been  incorporated  w®  * 
capital  of  $100,000  and  in  a  few 
will  commence  publication  of  * 
edition,  including  Sunday.  It 
that  it  will  be  a  labor  paper, 


and  controlled  by  organized  labw 
California.”  Its  advisory  board 
of  nine  officers  of  various  labor  police 
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I  last  farewell  to  Henry  F.  Woods  and  Richard  C.  Con- 

cr\IIADC  over;  John  C.  Muma,  New  York  cor- 

HERALlI  DVcUAKe*  respondent  of  the  Cincinnati  Enquirer; 

• -  Mrs.  Florence  Smith  Vincent,  editor  of 

Bennett  Paper  Leaven  Hintoric  the  Telegram’s  woman’s  page;  “Bill"’ 

■  ~  Lawlor,  staff  artist  of  the  Telegram; 

Frank  B.  Flaherty,  formerly  general 
manager  of  the  Herald  and  Telegram; 

George  C.  Trojan,  Eddie  Pidgeon, 

Frank  Sullivan,  Raymond  McCabe,  W. 

Charles  Wright,  Frank  A.  DuPuy, 

Charles  Ulrich,  Oscar  Armes,  and  about  $200,000. 

Willie  Greenfield. 

John  T.  Burke,  a  Herald  man  for  wi 
nearly  a  generation,  now  managing  edi¬ 
tor  of  the  Richmond  Times-Dispatch, 

sent  a  telegram  of  greeting,  as  did  old  equipment  has  in  large  part  been  re- 
“Eddie”  Sullivan,  John  Cunningham  mov(  '  ‘  •  •  - 

Flint!,  and  Cornelius  Vanderbilt,  Jr.,  ture. 
more  than  150  men  and  women,  all  formerly  of  the  Herald  staff, 
whom  were,  or  are  now,  connected  Trustees  of  the  James  Gordon  Ben- 
:h  the  Herald  or  the  Telegram  at-  nett  estate  have  removed  and  taken 

Washington  Printing  Law 
jfml  Charges  on  Circulation 

I  JrSwiM  (Special  to  Editor  &  Publisher) 

II)  I  Se^vitle,  .April  12. — The  state  legisla- 


That  world-known  title  may  be  REALTY’S  GREAT  NEED 

changed  shortly,  too,  if  a  resolution  is  .  rvv 

passed  by  the  New  York  Board  of  *3  Al/VtitvlwlINV* 

.Aldermen  to  rename  the  junction  of  - 

Broadway  and  Sixth  avenue  “Bennett  It  Creates  Public  Confidence  and  Has 
Square.”  Cumulative  Effect  from  Year  to 

The  bell-ringers  and  the  heroic-sized  Year — If  Persisted  in  it  Becomes 

Minervas  that  stood  above  them  with  ^  Substantial  Asset 

one  hand  outstretched  were  designed 
by  Jean  Carlas,  a  French  sculptor,  and 

were  said  to  have  cost  Mr.  Bennett  “We  are  travelling  over  hilly  times. 

There  are  still  a  few  hills  ahead,  but 
They  were  the  last  link  of  the  present  beyond  them  is  the  smooth  level  of  the 
Jth  the  old  Bennett  regime,  as  the  Tele-  future,”  said  Royal  T.  Weiler,  president 
gram  is  now  being  produced  in  its  build-  of  the  Allentown  (Pa.)  Call  Publishing 
ing  at  7th  avenue  and  16th  street  and  the  Company,  to  a  meeting  of  the  Allen¬ 
town  Real  Estate  Board. 

■ed  from  the  historic  Bennett  struc-  “jf  there  ever  was  a  time  when  we 

_  had  to  assist  in  establishing  confidence, 

both  in  ourselves  and  in  business  in  gen- 
BARS  “ONE-NIGHT”  NEWSPAPERS  eral,  it  is  now.  One  of  the  greatest 

means  and  influences  along  this  line  is 
To  Ba»e  newspaper  publicity.  Advertising  has 
had  to  be  taken  on  faith  for  the  most 
part.  You  can’t  usually  measure  its  full 
and  direct  effect.  Spasmodic  advertis¬ 
ing  ruins  its  effectiveness.  Advertising 
ture  recently  passed  a  law  providing  that  to  be  adopted  on  principle  and  stuck 
no  new.spaper  shall  be  considered  a  legal  to  because  of  one’s  confidence  in  its 
newspaper  for  the  publication  of  any  soundness  and  its  general  results, 
advertisement,  notice,  summons,  report, 
proceeding  or  other  official  document, 
required  by  law  to  be  published  unless 
it  is  published  in  thi  “  "  '  ' 

continuously  as  a  daily  or  weekly  news¬ 
paper  for  at  least  six  months  prior  to  and 
the  date  of  such  publication. 

Charges  are  set  at  $1.40  per  folio  of  rm 


event  unique  in  the  history  of 
:eff  York  journalism  and  with  few 
rallels  in  that  of  the  nation’s  news- 
aoers  was  staged  in  Herald  Square 
it  Saturday  night— a  farewell  party 
,ven  by  the  staff  of  the  Evening  Tele- 
'am  to  commemorate  the  passing  of 


Need  Public  Confidence 

‘The  great  point  about  advertising  is 
English  language  that  the  seed  you  plant  this  year  keeps 
on  bearing  next  year,  and  the  year  after 
as  long  as  you  keep  planting  fresh 
seed.  The  best  advertising  does  not 
«  Tun  ['  I"'-*  T’lutifaMu  lerely  try  to  sell  goods.  It  tries  to 

100  words  for  the  first  insertion  and  80  create  confidence  in  you  and  the  inter- 

^  -  -»Jl  cents  per  folio  for  each  subsequent  in-  esfs  you  represent.  Of  course  advertis- 

erald  and  Evening  Telegram  sertion.  .Any  newspaper  having  a  circu-  ing  is  not  worth  anything  unless  your 

imantled.  lation  of  over  20,000  copies  is  permitted  service  makes  good  on  the  impression 

of  the  giant  bronze  figures  that  charge  such  additional  rate  as  it  which  advertising  creates.  A  decent  ad- 
surmounted  the  Herald  Building  necessary  and  just,  and  any  per-  vertising  appropriation  is  an  investment 

.V  A’ork  since  March  21  1895,  and  officer  authorizing  the  publica-  not  an  expense.  It  is  the  too  small  ad- 

nderstood  that  they  will’  be  placed  notice  in  such  vertising  appropriations  that  are  the  ex- 

proposed  James  Gordon  Bennett  newspaper  may  legally  pay  such  rate  as  pensive  ones. 

for  Newspaper  Men.  The  huge  charged  by  such  newspaper.  “Real  estate  men  have  wares  to  sell, 

!  owls  which  stood  along  the  cor-  -  hut  above  all  else  have  they  the  confid- 

n  the  four  sides  of  the  building,  j  i  ence  of  the  public  to  gain, 

eat  clock  and  bell  and  “Puff  and  Moloney  Succeeds  Clarke  “There  is  no  medium  of  advertising 

the  twin  behemoths  that  struck  H.  W.  Moloney  has  been  made  East-  that  offers  greater  returns  on  the  invest- 
!urs  on  it  with  their  sledgeham-  ern  advertising  representative  of  the  ment,  that  reaches  your  clients  or  pros¬ 
will  no  longer  be  seen  and  heard  Los  .Angeles  Herald  and  San  Francisco  pects  at  more  Opportune  moments  than 
■raid  Square.  Call-Post.  the  daily  newspaper. 

“There  are  those  who  feel  that  news¬ 
paper  advertising  is  expensive.  They 
look  at  the  cost  per  inch  or  per  insertion 
and  never  get  far  enough  along  to 
analyze  what  they  buy  when  they  buy 
newspaper  space.  There  is  no  other 
possible  medium  where  you  can  get  as 
much  for  comparatively  as  little  money. 
Make  your  advertising  today  do  twice 
what  it  did  yesterday. 

The  Thrifty  Way 

“Advertising  is  the  thrifty  way  to  get 
your  message  delivered.  It  will  save 
time  for  you  and  your  men  in  whatever 
you  are  doing.  Use  advertising  to  be 
the  time  thrifty  and  money  thrifty. 

“The  newspaper  of  admitted  stand¬ 
ards  and  recognized  circulation  is  an 
integral  part  of  your  business — an  in¬ 
tegral  part  of  a  community. 

“You  and  your  fellow  business  men 
just  at  this  time  need  every  possible 
medium  for  increasing  the  volume  of 
your  and  their  business  in  order  to  over¬ 
come  this  temporary  stagnation,  and 
losses  of  the  deflation  period  just  passed. 

“I  feel  there  must  be  the  utmost  co¬ 
operation  between  the  advertiser  and 
publisher.  For  the  advertiser,  mer¬ 
chant  or  business  man  not  to  remain  on 
the  utmost  co-operative  terms  and 
friendship  with  his  best  medium  of 
transferring  the  potential  energ;y  of  ad¬ 
vertising  can  result  in  nothing  short  of 
mutual  disappointment,  and  the  com¬ 
munity  cannot  escape  this  disappoint¬ 
ment.” 


NEW  HOME  OF  THE  N.  Y.  EVENING  TELEGRAM 


tdegram  and  A.  W.  Ford,  city  editor 
l!  the  Telegram,  better 


known  as 

Of  the  staff  of  the  Evening  Telegram 
ktre  were  “Teddy”  O’Connor,  and 
Mch  Nomburg,  who  “almost”  solved 
h  Ewell  murder  mystery ;  Don  .Allen, 
N!  Elmendorf,  George  Squires,  E.  J. 

M.  C.  McLeod,  “Tommy” 
[""tpltins.  Harry  Ballard,  Robert  Gil 
Jfish,  Paul  Manis,  and  Wellington 
bright, 

^-Mumni  of  the  staff  included  Hamilton 
I'tL  Robert  E.  Livingston,  Manley  M. 
Mtn,  Joseph  B.  Gilder,  “Tom”  Gal- 
p™!  John  W.  Murphy,  Snowden  H. 
pratrs,  William  .A.  Willis,  Samuel 
j  Morse,  George  W.  Bonte,  Henry  C. 
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TEACHING  WANT  ADVERTISERS  ABC 
OF  PREPARING  HIS  COPY 


Oakland  Tribune  and  Brooklyn  Dafly  Eagle  Have  Model  Educa¬ 
tional  Systems — Every  Word  in  Every  Advertisement 
Must  Be  Specific  for  Best  Residts 


By  C.  L.  PERKINS 


^HKRE  is  no  doubt  that,  if  a  greater 
percentage  of  the  Want-ads  published 
brought  the  desired  results,  people 
would  use  classified  more  frequently  to 
satisfy  their  many  desires.  This  leads 
to  the  logical  conclusion  that  a  most 
effective  method  of  selling  want-ad  line¬ 
age  is  to  educate  advertisers  to  prepare 
better  copy — which  in  turn  means 
greater  results  to  them. 

Putting  into  practice  this  idea,  Morton 
J.  McDonald,  classified  advertising  man¬ 
ager  of  the  Oakland  Tribune,  has  had 
printed  on  the  reverse  side  of  its  Want- 
ads  blanks,  suggestions  for  the  prepara¬ 
tion  of  copy. 

They  are  as  follows: 

Sufgestions  for  Writing  Your  Advertisement 

To  interest  the  reader  you  should  answer 
these  questions  clearly: 

EMPLOYMENT 
What  occupation? 

What  wages  and  hours? 

What  experience? 

What  are  the  opiK)rtunities? 

How  many  in  family? 

REAL  ESTATE 

Where  is  the  property? 

How  many  rooms? 

How  large  is  lot? 

How  many  acres? 

Is^  it  under  crops?  What  kind? 

What  about  water?  Stock?  Improvements? 
How  near  railroad? 

Is  it  bungalow,  house  or  cottage? 

Has  it  a  high  basement? 

Has  it  garage  or  drive? 

Is  it  near  cars?  Trains?  Schools?  Churches? 
What  of  the  view?  The  neighbors? 

Mention  built-in  features,  sleeping  porch, 
furnace,  finish. 

Give  price  and  terms. 

BUSINESS  CARDS 
Kind  of  business? 

What  specialty? 

How  long  established  ? 

Name  and  hours? 

RENTALS 
VV’here  is  it? 

Give  name  (of  apartments). 

How  many  rooms? 

Hour  about  closet  room? 

Upper  or  Lower?  (Flat.) 

How  about  neighborhood?  Schools?  Shops? 
Cars  ? 

Is  there  a  garage? 

Does  rent  include  water?  Gas? 

How  about  sun?  Heat?  Use  of  phone? 


This  is  one  of  a  series  of  articles 
Mr.  Perkins,  who  is  executive  secretary 
of  the  National  Association  of  News¬ 
paper  Classified  Managers,  is  writing  for 
Editor  &  Publisher  on  the  possibilities 
of  classified  advertising — treating  the 
subject  from  the  viewpoints  of  both 
the  space  seller  and  the  advertiser. 
Everyone  is  invited  to  bring  classified 
problems  and  individual  views  to  Mr. 
Perkins*  attention. 


tisement  with  the  article,  location  or 
situation.  Inexperienced  advertisers  un¬ 
consciously  follow  these  suggestions  in 
the  order  in  which  they  are  given  and 
thereby  keep  their  points  of  description 
in  the  order  of  relative  importance. 
This  plan  relieves  clerks  of  much  copy 
writing,  and  suggests  to  transient  adver¬ 
tisers  many  points  that  they  would  not 
remember  to  insert  in  their  copy  other¬ 
wise.'’ 

An  example  of  the  value  of  good  copy 
was  illustrated  by  the  fact  that  the  fol¬ 
lowing  advertisement  in  a  leading  Want- 
ad  medium  did  not  produce  results: 

“Rug — good  quality — lar^e — beautifully  col¬ 
ored-long  wearing — suitable  for  any  part 
of  the  house.  Will  sacrifice  at  small  part 
of  retail  price.  Act  early.** 

The  advertiser  then  decided  to  write 
the  advertisement  with  more  care.  He 
therefore  inserted  this  copy: 

^^oyal  Wilton,  12x15,  Chinese  blue  and 
buff  (essential  description  ends  here)  inch 
thick  wool  nap — longest  wearing  domestic 
rug  made.  Type  now  used  extensively  by 
best  decorators  for  bedrooms  or  living 
rooms  (description  of  advantages  ends 
here).  Retail  value  $160.  First  $50  takes 
it.  (Note  urge  to  action). 

Every  word  in  this  advertisement  is 
specific,  giving  a  definite  picture  of  a 
certain  rug  instead  of  an  indefinite  pic¬ 
ture  of  most  any  rug.  Of  course,  the 
rug  was  quickly  sold. 

Realizing  the  importance  of  good  copy, 
the  Brooklyn  Eagle  has  issued  a  booklet 
entitled,  “Real  Estate  Ad-Copy  Helpfs,” 


with  a  sub-title,  “Telling  is  Selling.’” 
The  booklet  starts  by  saying: 

“The  purpose  of  this  booklet  is  to  help 
you  write  the  kind  of  copy  that  is  in¬ 
formative  and  attention-getting,  rather 
than  the  stereotyped  and  uninteresting 
kind.  In  short,  to  show  the  difference 
between  ‘the  quick  and  the  dead.’ 

“Let’s  take  the  usual  kind  first — the 
dead  one.  It  reads  something  like  this : 

HOLLIS — Eleven-room  house  and  gar^e; 
plot  85x110;  at  a  sacrifice.  Brown  &  Co., 

84  Court  St. 

“The  man  who  inserts  an  ad  like  this 
can’t  understand  for  the  life  of  him 
why  he  isn’t  swamped  with  replies.  He 
doesn’t  realize  that  there  are  fifty  or 
one  hundred  or  two  or  three  hundred 
persons  in  Brooklyn  who  have  desirable 
property  for  sale.  He  expects  that  little 
three-line  ad  of  his  to  get  and  hold  the 
attention  of  every  person  who  is  in  the 
market  for  property. 

“Now  let  us  consider  the  other  kind 
of  Want-ad — the  live  wire — the  ad  that 
says  something — the  only  kind  of  ad  that 
stands  a  decent  chance  of  getting  re¬ 
sults.  Suppose  you  write  an  ad  for  this 
dealer  something  like  this : 

HOLLIS— -Eleven-room  brick  bungalow,  on 
large  terraced  lot  85x110,  southwestern  ex¬ 
posure,  double  doors,  fire  places,  hot  water 
heat,  combination  lighting  fixtures,  bath 
with  shower,  laundry  in  basement,  fumed 
oak  finish,  screens  and  shades  for  all 
windows,  beautiful  shrubbery  and  maple 
shade,  combined  garage  and  chicken  house, 
cement  drive.  Property  is  only  short 
walk  from  High  School,  three  churches, 
and  Woman's  Club;  12  miles  from  city, 

25  minutes  by  L.  I.  Railroad.  Price 
$12,000.  Brown  &  Co.,  84  Court  St. 
Phone  Main  7808. 

“  ‘Oh,’  you  say,  ‘that’s  all  right,  but 
that  kind  of  ad  will  cost  more  money!’ 
Certainly  it  will.  Suppose  the  first  ad 
costs  sixty  cents  and  the  second  ad  costs 
TWO  DOLLARS  AND  SIXTY 
CENTS,  isn't  the  fact  that  the  latter 
stands  one  hundred  times  more  chance 
of  being  noticed  and  responded  to 
WORTH  THE  DIFFERENCE? 

“You’ve  got  to  say  something  in  your 
advertising — even  if  it  is  only  a  little 
Want-ad — if  you  expect  to  get  results.’’ 

Then  on  each  successive  page  are  sug¬ 
gestions  as  how  to  write  specific  kinds 
of  Real  Estate  advertisements.  The 
first  of  these,  which  is  reproduced  here¬ 
with,  gives  information  concerning  the 
writing  of  “House  for  Sale”  advertise¬ 
ments. 


Bl’SINESS  FOR  SALE 
Kind  of  business? 

Give  location  and  its  good  points. 

How  long  established? 

What  is  income? 

,  What  is  rent? 

'  How  long  is  lease? 

What  is  stock  value? 

Are  there  living  rooms? 

Give  price  and  terms. 

1  PROFESSIONAL  CARDS 
Name  and  title? 

*  Specializing  in  ? 

*  Years  of  practice? 

Office  hours? 

FOR  SALK 
What  is  for  sale? 

What  is  condition? 

State  size.  Color. 

Give  maker's  name.  (As  of  piano.) 

Has  it  any  special  use? 

Give  price  and  terms. 

AUTOS  FOR  SALE  OR  WANTED 
Make  and  year? 

Model  ? 

Roadster? 

Coupe  ? 

Touring? 

Chummy  Roadster? 

Mileage? 

Extra  Equipment? 

Tires? 

Mirrors  ? 

Safety  lock? 

Side  wind  shields? 

Moto-meter? 

Clock? 

Wire  wheels? 

Cash  or  terms? 

LIVE  STOCK 
What  animals  or  fowls? 

What  is  the  breed?  Age?  Color?  Condi¬ 
tion?  Training? 

Give  price. 

“We  suggest,”  writes  Mr.  McDonald, 
“the  practice  of  beginning  each  adver- 


'T'HE  Toledo  Time's  now  is  running 
full  blast  in  one  of  the  best  equipped 
institutions  of  its  kind  in  Ohio.  The 
structure  is  90  by  90  feet,  two  stories 
high  with  provisions  made  for  the  ad¬ 
dition  of  another  story  as  the  require¬ 
ments  of  the  newspaper  necessitate  ex¬ 
pansion.  It  has  a  basement  under  all 
capable  of  housing  two  large  presses 
and  hundreds  of  tons  of  print  paper. 
It  is  of  brick,  concrete  and  steel  con¬ 
struction. 

The  site  is  within  three  blocks  of  the 
proposed  civic  center  which  is  expected 


to  go  up  within  the  next  five  years,  two 
blocks  from  the  Lucas  County  Court 
House  and  other  country  buildings. 
It  is  one  block  from  Cherry  street,  one 
of  the  busiest  thoroughfares  in  the 
city,  three  blocks  from  the  armory  and 
six  from  the  Ann  Arbor  passenger  sta¬ 
tion.  The  Cherry  street  bridge,  the  con¬ 
necting  link  between  the  city  proper  and 
the  East  Side,  is  but  two  short  squares 
distant. 

When  the  transfer  was  made  from 
the  old  to  the  new  plant,  all  the  moving 
was  done  over  night. 


HOUSES  FOR  SALE 
(City) 

Classification  84 

Points  to  Cover  for  Good  Copy 

1 —  Street  No.,  Avenue  No.,  Section, 

2 —  Size. 

3 —  Kind  of  Floors. 

4—  Exterior  Construction. 

5 —  Architecture. 

6 —  Exposure. 

7 —  Heating. 

8 —  Lighting. 

9 —  Finish  and  Decoration. 

10 —  Plumbing. 

1 1 —  Basement. 

12—  Roof. 

13 —  Extras  Included. 

14 —  Grounds. 

15—  Garage. 

16 —  Other  Buildings. 

17 —  Advantages  of  Location, 

18 —  Transportation  Facilities. 

19 —  Reasons  for  Being  on  Market 

20 —  Sale  Price. 

21 —  Assessed  Value. 

22—  Prices  at  which  Nearby  Property 

Sold.  ^ 

23 —  Rising  Values. 

24 —  Terms  of  Sales. 

25 —  Date  of  Possession. 

26 —  How  and  When  to  Inspect  Properti 

27 —  Advertiser. 

28 —  Address. 

29 —  Telephone. 

Inadequate  Copy 

FLATBUSH  —  Semi-detached,  10  room 
$17,500.  Brown  &  Co.,  14  Court  St 
Full  Description  Copy 

FLATBUSH — Semi-detached,  ten  rooai 
two  baths,  hardwood  floors  througboq 
stone  and  stucco  construction,  out^ 
stone  chimney,  large  stone  fireplace  a 
library  and  bedroom,  hot  water  neat  aai 
Ruud  heater;  artistically  decorated;  law^ 
terrace  and  shrubbery;  large  side  and 
yard;  double  garage.  Convenient  to  l|^ 
face  cars  and  subway.  Owner 
money  and  will  sacrifice  for  %\7M. 
Reasonable  terms.  Brown  &  Co.,  24  Ccun 
St.,  Main  7808. 

The  last  page  contains  the  follow 
suggested  ad  phrases  to  be  ustd  i 
House  advertisements : 

Suggested  Ad  Phrases 
for 

Houses  for  Sale  or  Rent 
1— Location  and  Conveniences. 


“lot  75x149,  runs  through  to  KenmoreSL' 
“no  stores  or  trolleys  within  3  bloclo." 
“corner  property  100x220,  2  blocks  to  tnt 
ley  or  subway.*’ 

“10  minutes’  walk  to  Country  Club.** 
“quiet  street  lined  with  shade  trees.** 
“Catholic  church  and  public  library 
five  minutes'  walk.*’ 

“10  minutes’  walk  to  high  and  gramsit 
schools.” 

“restricted  neighborhood,  20  minutet' t 
shops.” 

“8  minutes  to  station,  25  minutes  tri 
service.”  * 

2 — Description  of  Exterior  and  Grouadt. 


“room  for  two-car  garage  and  drivewiy." 
“pergola,  sundial  and  tennis  court" 
*‘concrete  curb  and  walks,  crushed  s>. 
driveway.” 

“new  brick  house,  large  lawns,  t''t 
garage.** 

“English  type  house,  old  grape  arbor  ? 
shrubbery.’* 

“stone  colonial  house,  large  lawn, 
fashioned  garden.** 

“broad  piazza  front  and  side,  glass 
closed  sleeping  porch.** 

“well-kept  private  hedge  along  entire  strei 
front.”  ^  ^ 

“stucco  garage  for  three  cars,  330-^“ 
gasoline  tank.**  ^ 

“timber  and  stucco  house,  facing 
kitchen  garden  growing.” 

“slate  roof,  metal  cornice,  gutters  i' 
drain  pipes  all  new.*’  _ 

“outside  stone  chimney,  large  stone  palj 
places  in  library  and  bedroom.”  J 

“bearing  apple,  pear  and  plum  tr^j 
plentiful  shade,  abundant  shrubbery.  1 
“grapes,  raspberries,  currants. 

bed  and  2  large  cold  frames.”  “ 
“terraced  lawn,  beautifully  ornani?;  ^ 
with  shrubbery;  room  for  tennis  cos-'tj 
“hedged  clothes  yard,  rustic  summer-i.'3| 
ground  for  garden.” 


3 — Description  of  Features  of  Interior* 


“plenty  of  closet  room.”  . 

“completely  and  comfortably  fomujj, 
“dry  cement  cellar,  newly  whitewa^^ 
“Ruud  hot  water  heater  connected 
furnace.”  ^ 

“combination  gas  and  electric  fixtores, 
trie  base  plugs  in  every  room. 


“laundry  in  basement,  with  statioMfl 
and  new  gas  stove.” 

“four  bedrooms,  two  baths,  Urj* 
fireplace,  finished  attic.”  j 

“two  large  bay  windows,  sleeping^;- 
large  light  rooms,  tile  bath  and  shown-  ^ 
“warm  iu  winter,  cool  in  summer. 
throughout,  sun  parlor  and  many  fv  ” 
ments.”  ,  .  ,  \ 

“beamed  breakfast  room,  porcelam  ^ 
stand  and  toilet,  screens,  awmnf* ' 
shades  included.”  . 

“7  rooms  and  bath,  Dutch  hall, 
steam  heat,  electric  lights,  oak 
windows  screened.” 

“well-built  house,  finished  in 

hogany,  new  gas  and  plumb^  iS55* 


combination  gas  and  coal  range.  i 
ary  tubs,  marble  shower.” 
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Foster  will  tell  ’em 

If  you  buy  the  dispatches  of  John  B.  Foster  on  Baseball,  you  will 
tickle  the  fans  because  they  are  eager  to  read  what 
the  greatest  authority  on  America’s  National 
Game  writes  from  day  to  day 


JOHN  B.  FOSTER  has  just  joined  the  staff  of  The  Con¬ 
solidated  Press  Association,  rounding  out  the  “Big 
Four”  of  special  writers — Walter  Camp,  Lawrence  Perry, 
Fair  Play — who  are  producing  the  best  all  year  ’round 
sporting  service  ever  offered  to  newspaper  readers. 

Foster  knows  baseball  from  every  angle.  He  has 
studied  and  criticized  the  game  as  a  newspaper  writer  of 
distinguished  attainments.  He  has  been  a  part  of  the 
very  fabric  of  baseball  as  secretary  to  the  “Giants”  in 
New  York  for  seven  years,  and  he  has  helped  to  build  up 
the  game  to  its  present  eminence  as  a  maker  and  interpre¬ 
ter  of  the  official  rules.  It  was  he,  in  collaboration  with 
John  T.  Brush,  who  drew  up  the  rules  of  the  famous 
world  series  which  each  year  hold  all  of  fandom  at  atten¬ 
tion. 

Foster  not  only  knows  the  ins  and  outs  of  the  game 
itself,  but  he  knows  the  men  who  play  and  the  men  who 
direct  and  manage.  He  will  cover  the  world  series  this 
year  and  will  attend  all  of  the  important  baseball  confer¬ 
ences,  where  his  intimate  acquaintanceship  with  every 
important  figure  in  the  game  will  place  him  in  a  special 
position  of  advantage  for  obtaining  exclusive  news  of 
every  development. 

John  B.  Foster  had  his  baseball  beginnings  as  a  very 
young  man  under  Henry  Chadwdck,  known  to  every  fan 
as  the  “father  of  baseball,”  and  under  “Uncle  Nick” 
Young,  who  for  so  long  was  president  of  the  National 


League.  Because  of  the  part  he  had  taken  in  rule  changes 
and  codification,  and  in  advising  about  scoring  methods. 
President  Young  named  Foster  as  an  official  scorer  for 
life.  Mr.  Foster  accepted  the  position  as  an  honorary 
one,  his  many  other  duties  having  prevented  him  from 
serving  in  an  active  capacity. 

Foster’s  close  association  with  the  game  is  shown  from 
the  fact  that  for  thirteen  years  he  has  been  the  editor  of 
Spalding’s  Official  Baseball  Guide,  having  succeeded 
Henry  Chadwick,  and  being  one  of  the  only  three  editors 
the  Guide  has  ever  had.  Foster  also  has  been  editor  of 
Spalding’s  Official  Baseball  Record  for  all  the  years  of 
its  publication  except  one. 

Foster  has  reported  not  less  than  4,000  big  league 
games.  He  was  sporting  editor  of  the  Cleveland  Leader 
when  it  was  a  morning  newspaper;  and  then  for  fifteen 
years  was  head  of  the  sporting  department  of  the  New 
York  Evening  Telegram.  For  two  years  he  was  baseball 
writer  on  the  New  York  Herald.  In  addition  to  his  long 
experience  as  a  graphic  newspaper  writer,  Foster  has 
contributed  articles  on  sports  generally,  and  baseball  in 
particular,  to  all  of  the  leading  magazines. 

With  remarkable  ability  as  a  writer,  and  with  a  back¬ 
ground  of  baseball  experience  second  to  none  in  the 
country,  Foster’s  articles  in  the  newspapers  taking  the 
Consolidated  Press  service  will  stand  alone  in  their  par¬ 
ticular  field. 


John  B.  Foster  —  Lawrence  Perry 

Walter  Camp  —  Fair  Play 


For  Rates  and  Exclusive  Publication  Rights,  Apply  to  ROBERT  B.  McCLEAN,  Business  Manager 

Consolidated  Press  Association 

Executive  Offices:  Commercial  Bank  Building,  Washington,  D.  C. 


I.  P.  CO.  RETURNS  $52.07 
ON  1920  EARNINGS 

Totel  Revenue  Was  $21,239,064 

Against  $7,170,503  in  1919 — 
Dodge  Says  Company  Must 
Cut  Wages 

Net  earnings  of  $11,836,362,  after 
taxes,  depreciation  and  fixed  charges, 
made  1920  the  most  prosperous  year 
that  the  International  Paper  Company 
has  ever  enjoyed,  and,  after  payment 
of  preferred  dividends,  enable  it  to  pay 
dividends  equal  to  $52.07  on  the  com¬ 
mon  stock  outstanding.  This  is  a  new 
high  record.  The  income  statement, 
1920  compared  with  1919,  follows: 

1920  1919 

Total  revenue . $21,239,064  $7,170,594 

Depreciation  .  1,823,300  1,840,749 

Federal  taxes  .  7,000,000  860,000 

Interest,  &c .  579.402  348,351 

Net  income  .  11,836,362  4,121,494 

Preferred  dividends  ...  1,500,000  1,500,000 

Surplus  .  10,336,362  2,621,194 

Previous  surplus  .  21,726.257  19,104,163 

Total  surplus  .  32,062,619  21,726.257 

In  1919,  earnings  were  only  $4,121,494, 
which,  after  payment  of  preferred  divi¬ 
dends,  was  equal  to  $13.24  on  the  com¬ 
mon.  There  is  now  outstanding  $19,- 
850.264  in  common  stock.  Earnings  in 
1917,  the  previous  high  year,  were  equal 
to  $34.02  on  the  common. 

In  his  report.  President  Philip  T. 
Dodge  states  that  “the  industry  is  still 
carried  on  under  unfair  and  oppressive 
conditions  because  Congress  saw  fit  to 
remove  the  moderate  protective  duty 
while  permitting  the  Canadians  to  pro¬ 
hibit  the  further  shipment  of  pulp  wood 
to  United  States  mills  from  the  crown 
lands,  and  this  although  the  United 
States  manufacturers  have  paid  large 
amounts  for  the  leases  and  rights  to  cut 
timber  with  the  distinct  understanding 
that  the  pulpwood  should  come,  as  it 
did  for  several  years,  to  the  United 
States  mills.” 

He  urged  that  the  protection  of 
United  States  publishers  and  manufac¬ 
turers  demands  that,  if  the  Canadians 
are  to  have  free  entry  for  their  product, 
they  should  at  least  restore  the  right  of 
exportation  under  leases  which  existed 
before  their  prohibition  was  declared. 

“The  cost  of  producing  paper  in¬ 
creased  rapidly  during  the  war  and  has 
continued  until  the  present  day.  Be¬ 
sides  the  enormous  increase  in  wood 
costs,  machinery  of  all  kinds,  machine 
supplies,  and  the  labor  and  material  in¬ 
volved  in  repairs  and  maintenance  are 
costing  fully  twice  as  much  as  they  did 
in  1914  and  1915.  The  increases  in 
railway  freights  have  alone  added  above 
$9  a  ton  to  the  cost  of  paper  and  fur¬ 
ther  increases  in  rates  are  imminent. 

“Within  the  mills  the  wage  cost  per 
ton  of  paper  has  risen  from  $9.73  a  ton 


in  1916  to  $22.28  per  ton.  The  average 
production  per  employee  has  decreased 
from  above  82  tons  to  about  68  tons. 
From  a  mill  payroll  of  $5,189,521  in 
1916  there  was  a  rise  to  $11,506,455  in 
1920,  including  an  increase  of  20  per 
cent  on  May  1,  1920.  If  this  increase 
had  applied  to  the  entire  year,  the  mill 
payroll  would  have  been  substantially 
$12,311,076  for  the  year  1920.  On  sub¬ 
stantially  the  same  tonnage,  the  total 
mill  payroll  increased  137  per  cent. 

“While  the  average  number  of  em¬ 
ployees  increased  more  than  20  per  cent, 
the  paper  produced  per  employee  de¬ 
creased  over  17  per  cent.  This  was  due 
in  part  to  the  decreased  efficiency  of 
labor,  notwithstanding  the  fact  that 
substantial  investments  were  made  in 
machinery  and  appliances  designed  to 
increase  production  and  decrease  the 
manual  labor  required  and  in  part  to 
the  increasing  item  of  overtime,  for 
which  an  extra  rate  is  paid  when  the 
mills  are  running  to  capacity.” 

Conditions  since  the  first  of  the  year, 
the  report  continues,  have  grown  stead¬ 
ily  worse.  Demand  for  certain  grades 
of  paper  has  declined,  with  a  greatly 
reduced  demand  for  new.sprint  paper. 
It  is  stated  that  the  company’s  plants 
are  operating  at  about  50  per  cent  of 
capacity  and  heavy  borrowing  from 
banks  is  necessary  to  carry  accumulat¬ 
ing  inventories,  which  are  carried  on 
the  general  balance  sheet  as  of  Decem¬ 
ber  31.  1920,  at  $23,997,433,  as  compared 
with  $23,713,388  at  the  end  of  1919. 
From  Mr.  Dodge's  statement,  it  might 
be  inferred  that  inventories  have  in¬ 
creased  since  January  1. 

“Negotiations  with  the  labor  organi¬ 
zations  as  to  the  rate  of  wages  after 
May  1  are  to  begin  in  the  near  future,” 
the  report  goes  on.  “In  view  of  the 
great  and  continuing  decrease  in  living 
costs,  and  the  greatly  reduced  prices  re¬ 
ceived  for  paper,  there  should  be  in  this 
industry,  as  has  already  happened  in 
others,  a  material  reduction  in  wages. 

“It  is  hoped  and  believed  that  the  men 
will  appreciate  this  necessity  and  the 
liberal  treatment  received  from  the 
company  during  the  days  of  prosperity 
and  that  an  amicable  adjustment  will  be 
reached. 

“But  if  the  men  should  be  unwilling 
to  accept  their  fair  and  reasonable  share 
of  the  general  liquidation  which  is  to 
restore  the  industry  to  a  stable  basis, 
and  should  decide  against  an  amicable 
adjustment,  your  company  is  prepared 
to  maintain  its  equitable  rights  and  if 
all  conciliatory  efforts  to  reach  an 
agreement  fail,  will  adopt  whatever 
policy  may  be  necessary  to  preserve  its 
business.” 

Editorial  Note — The  International 
Paper  Company  sold  its  newsprint  on 
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contract  in  1920  at  the  following  quar¬ 
terly  adjustable  prices: 

First  quarter — $90  per  ton  f.o.b.  mill. 

Second  quarter — $100. 

Third  quarter — $115. 

Fourth  quarter — $130. 

Its  price  for  the  first  quarter  of  1920 
was  $130  a  ton.  which  was  reduced 
April  1  to  $110  after  a  previous  alterna¬ 
tive  price  of  $114  for  the  second  quar¬ 
ter,  or  $110  for  the  rest  of  the  year. 

Repeated  statements  of  International 
officials  during  the  year  1920  were  to 
effect  that  the  company  was  not  selling 
any  newsprint  on  the  spot  market. 

In  considering  these  prices,  it  must  be 
remembered  that  these  prices  are  f.o.b. 
mill,  while  prices  in  the  years  referred 
to  in  President  Dodge’s  report  were  for 
paper  delivered  on  the  publisher’s  side¬ 
walk. — The  Editor. 

NEW  MICHIGAN  LIBEL  BILL 

Hits  at  “Maliciou*  Defamation”  of 
Religious  Denominations 

Lansing,  Mich.,  .\pril  13. — The  Lower 
House  of  the  State  Legislature  today 
received  the  Welsh  bill,  creating  the 
crime  of  “general  libel”  and  directed 
against  Henry  Ford  and  his  Dearborn 
Independent,  with  a  recommendation 
from  the  Judiciary  Committee  that  it  be 
passed. 

The  measure  defines  “general  libel”  as 


“malicious  defamation  tending  to  j» 
peach  the  honesty,  integrity,  virtut,  du, 
acter  or  patriotism  of  the  people  oljjJ 
religious  denomination  or  sect,  thettbi 
exposing  them  to  public  hatred,  coj. 
tempt,  ridicule,  prejudice  or  disfavoi 
.Any  one  who  causes  a  general  libel , 
he  printed  violates  this  measure,  and 
fine  of  $1,000  or  a  year  in  prisoj 
the  penalty.  i 
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i^is  lut  Oi! 

Newspaper 
Show! 


'T’HE  General  Program  of  the  Convention  of  the  .Associated  .Advertising 

Clubs  of  the  World  gives  comparatively  little  thought  to  the  possi¬ 
bility  of  developing  advertisers  from  the  environment  of  our  June  meeting 
in  .Atlanta,  which  is  all  right  but  a  wonderful  opportunity  for  the  news- 
paper.s — the  logical  medium  for  the  southern  producer  and  manufacturer. 

That  section  though  rich  in  materials  is  more  or  less  commodity  poor  riifht  not  | 
in  spite  of  the  fact  that  many  of  its  products  could  be  merchandised  and  advertised  | 
co-operatively,  just  as  is  being  done  for  fruit  by  the  Florida  Citrus  Exchange  thTouffc 
the  Thomas  Advertising  Agency  of  Jacksonville.  There  arc  a  good  many  othei  i 
products  grown  there  which  could  be  handled  in  much  the  same  way.  Califomii  i 
with  many  of  her  products  is  moving  in  the  right  direction,  and  the  South  is  foil  of  j 
manufacturing  and  producing  enterprises,  many  of  them  small,  w’hich  could  os-  ! 
doubtedly  group  together  and  bulk  up  big  in  the  aggregate,  both  in  a  selling  and  is  | 
advertising  way.  | 

Let’s  build  a  program  for  the  newspaper  departmental  to  create  southern  adver¬ 
tisers.  Let’s  advertise  this  program  through  the  newspapers  all  over  the  South.  Tke 
papers,  undoubtedly,  w'ill  co-operate  in  their  own  interests.  I^et’s  sell  the  south  * 
the  fact  that  the  newspaper  is  the  logical  100%  efficient  method  for  solving  advertUiiC 
problems  as  well  as  the  medium  through  which  their  selling  can  be  absolutely  inter¬ 
locked  with  it. 

Right  here  m  Baltimore,  for  instance,  a  good  many  southern 
products  could  attain  a  tremendous  popularity  both  among  dealers  and 
consumers  if  consistently  and  persistently  merchandised  at  the  same  time 
they  are  simultaneously  adz'crtiscd  through  Baltimore's  great  Associated 
Press  papers,  The  NEIVS  and  The  AMERICAN ,  tcAiV/i  haz'c  an  in- 
tensi/ied  circulation  of  more  than  187,000,  daily  and  Sunday,  reaching 
the  zvidest  number  of  different  homes  in  city  and  suburbs,  covering 
practically  the  entire  state  of  Maryland  and  going  into  nearby  portions 
of  the  adjoining  states,  . 

THE  BALTIMORE  NEWS 

n  Evening,  Daily  And  Sunday.^  ^  0^ 

BaltiranrieAittmc^w 


Morning,  Daily  And  Sunday. 


DAN  A.  CARROLL 
Entern  Repretenlalive 
ISO  Nassau  Street 
New  York 
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POST- DISPATCH  Only  St.  Louis  News¬ 
paper  to  GAIN  in  March  Advertising 


THE  POST-DISPATCH 

Printed  1,784,720  agate  lines 
of  Total  Paid  Advertising  in 
March,  1921 — a  new  March 
Record  for  the  Post-Dispatch 
and  St  Louis. 


THE  POST-DISPATCH 

Alone  printed  more  Home 
Merchants’  “Store  News”  in 
March,  1921,  than  the  Globe- 
Democrat  and  the  Star  com¬ 
bined. 


THE  POST-OiSPATCH 

Alone  printed  more  Total 
Paid  Advertising  in  March, 
1921,  than  the  Globe-Demo¬ 
crat  and  the  Star  combined. 


THE  POST-OISPATCH 

Gained  337,120  lines  of  Total 
Paid  Advertising  in  March, 
1921,  over  the  corresponding 
month  in  1920 — the  previous 
March  record. 


I  i  POST-DISPATCH 

• 

Gained  more  lines  of  Home 
Merchants’  Advertising  in 
March,  1921,  than  the  Globe- 
Democrat,  Star  or  Times 
printed  during  that  period. 


THE  POST-DISPATCH 

Printed  More  Wants  and 
Real  Estate  in  March,  1921, 
than  the  Globe-Democrat, 
Star  and  Times  combined. 


The  Post-Dispatch  Gained  in  Advertising  Lineage  in 
March  White  the  Three  Other  St.  Louis  Newspapers 
LOST — REASON?  50%  More  St.  Louis  Circulation 
Daily  and  100%  More  St.  Louis  Circulation  Sunday. 


ST.  LOUIS  POST-DISPATCH 

S.  C.  BECKWfTH  SPECIAL  AGENCY,  Representatives 

Kew  York,  Cbicago,  Detroit,  St.  Ziouls,  Kansea  City,  Atlanta. 


24 


Editor  &  Publisher  for  April  16,  1921 


PUUTZER’S  MEMORY  IS 
HONORED  BY  SCHOOL 

John  L.  Heaton  SeU  Founder  of  New 

York  World  at  Best  Example  of 
Newtpaper  Man  for  Students 
at  Columbia 

John  Langdon  Heaton,  for  thirty 
years  a  member  of  the  editorial  staff  of 
the  New  York  World,  delivered  an  ad¬ 
dress  on  “Joseph  Pulitzer,  a  Newspaper 
Man,”  before  the  students  of  the  Colum¬ 
bia  School  of  Journalism  at  the  celebra¬ 
tion  of  the  74th  anniversary  of  the  birth 
of  Joseph  Pulitzer  on  April  12. 

“The  substance  of  his  counsels,”  began 
Mr.  Heaton,  “was  always  cast  in  the 
loftiest  spirit  of  public  usefulness.  Ex¬ 
pediency  seldom  intruded.  The  editor 
of  the  page  should  be  like  the  Chief  Jus¬ 
tice  of  the  Supreme  Court ;  weigh  con¬ 
scientiously  and  decide  in  accordance 
with  the  truth,  truth,  truth.  The  great 
duty  of  a  great  newspaper  is  to  stand 
in  the  middle  of  the  road  with  inflexible 
devotion  to  the  conviction  that  both  ex¬ 
tremes — to  be  conservative,  and  to  be 
radical — are  wrong. 

“I  have  seen  Mr.  Pulitzer  a  dozen 
times,”  continued  Mr.  Heaton,  “and 
briefly,  for  his  patience  was  not  great, 
yet  I  can  tell  you  something  of  his 
methods,  for  it  was  my  task  to  study 
the  editorials  of  his  newspaper  for  thirty 
years  in  preparation  for  writing  “The 
Story  of  a  Page.” 

“In  that  innovation  in  journalism  of 
Mr.  Pulitzer  two  things  were  important : 
the  man,  and  the  scene.  He  was  36  years 
old;  tall,  slender,  athletic,  a  fine  horse¬ 
man,  gifted  with  unusual  endurance 
rather  than  physical  strength ;  impressing 
all  who  met  him  with  the  power  of  his 
personality;  eager  to  rip  the  husks  from 
every  respectable  abuse  and  cruelty  and 
set  them  forth  naked  for  judgment.  He 
was  a  leader  in  the  third  party  movement 
that  nominated  Greeley  for  Presidency. 
He  was  Washington  correspondent  for 
the  Sun.  He  was  a  Missouri  legislator, 
a  police  commissioner.  At  32  he  had 
founded  the  Post-Dispatch  of  St.  Louis 
and  made  it  an  instant  success.  It  was 
this  success  that  enabled  him  to  buy  The 
World. 

“Mr.  Pulitzer  might  be  characterized 
by  his  strategy  and  his  tact.  His  tact 
was  to  study,  contrive,  experiment — 
almost  to  agonize — until  the  telling 
phrase  was  accomplished  that  would  hit 
the  reader  between  the  eyes  and  stick 
to  his  memory  like  a  cockle-burr  to  a  fur 
coat.  The  newspaper  writer  should 
know  how  to  write  swiftly  when  he 
must ;  and  also  how  to  spend  an  hour  on 
a  few  words  when  he  has  the  hour, 
when  the  words  are  to  mean  something. 


“Business  methods  along  with  the  edi¬ 
torial  rooms  were  overturned  by  Mr. 
Pulitzer.  He  used  to  say  that  he  never 
spent  an  hour  in  his  business  office. 
Confidently  he  reasoned  that  if  he 
voiced  the  opinions  and  aspirations  of 
Lincoln’s  ‘plain  people’  the  business  office 
would  take  care  of  itself.  The  tradition 
lingers.  A  business  manager  is  useful 
to  take  care  of  the  money  when  the 
editor  has  made  the  paper  go.  But  the 
business  manager  cannot  make  the  paper 
go.  It  is  in  the  court  records,  and  no 
secret,  that  the  Pulitzer  newspapers  made 
large  sums  of  money.  Mr.  Pulitzer 
spent  all  he  could  conveniently,  but  was 
obliged  to  make  some  investments. 
Never  did  an  outside  interest  come  be¬ 
tween  his  clear  vision  and  the  duty  he 
had  marked  out  for  his  papers.  It  was 
a  common  expression  with  him  to  say  of 
a  man,  ‘Give  him  hell  for  that.  He’s  a 
friend  of  mine.’  Sometimes  he  would 
talk  similarly  of  some  company  in  which 
he  had  put  money.  More  common  it  was 
simply  to  forget  it.  His  interest  was 
elsewhere. 

“Mr.  Pulitzer  was  a  ‘high-brow.’  His 
table  and  his  study,  his  carriage  and  his 
yacht,  was  a  delight  to  a  visitor  who 
strove  to  keep  abreast  of  current 
thought.  He  studied  the  best  publica¬ 
tions  in  three  languages.  He  insisted 
upon  studious  habits  in  his  editorial 
staff.  Among  the  presents  to  his 
writers  that  attested  to  his  thoughtful¬ 
ness  the  first  rank  was  held  by  books — 
history,  philosophy,  science,  hut  above 
all,  political  and  social  discussion  of 
problems  vital  to  humanity. 

“His  love  of  freedom  and  democracy 
made  him  an  instinctive  rebel  against 
tyrannous  use  of  authority  in  govern¬ 
ment  of  the  mass  power  of  the  mob. 
Unquestionably  he  would  have  opposed 
National  Prohibition.  He  would  have 
opposed,  I  am  sure,  the  expulsion  from 
the  Assembly  of  duly  elected  members 
because  of  their  political  views.  Though 
not  a  Socialist,  he  was  an  eager  student 
of  Socialism  in  theory  and  in  practice 
and  knew  every  cranny  and  crevice  in  the 
European  political  structure  into  which 
it  has  crept.  I  know  he  did  oppose  one 
instance  of  mob  law  in  a  way  that  well 
illustrated  his  memory  and  his  studious 
habits.  It  was  when  Maxim  Gorky 
came  to  this  country  with  a  woman  not 
his  wife  and  was  astounded  by  the  wave 
of  indignation  which  the  publication  of 
the  fact  called  forth.. 

“However  modest  and  retiring  we  may 
be  by  nature  or  preference  or  training, 
if  we  represent  a  great  newspaper,  we  do 
it  and  ourselves  wrong  if  we  do  not  in¬ 
sist  upon  our  representative  capacity  and 
not  our  personal  influence  or  standing. 
It  is  a  heavy  responsibility.  Almost  pas¬ 
sionately  Mr.  Pulitzer  impressed  it  upon 
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the  men  who  wrote  his  paper  that  they 
should  feel  their  heavy  responsibility  to 
it  as  a  great  engine  of  power  througn 
publicity  and  to  the  public,  who  seek 
information  in  the  press  and  accept  from 
it  guidance  whether  or  not  they  are 
aware  of  it. 

“If  you  seek  his  monument,  look  about 
you.  If  you  would  measure  his  in¬ 
fluence  upon  the  profession  of  jour¬ 
nalism,  read  any  great  .American  new’s- 
paper.  If  you  would  estimate  the  public 
loss,”  concluded  Mr.  Heaton,  “of  Mr. 
Pulitzer’s  untimely  death,  view  the  pres¬ 
ent  tragedy  of  national  and  international 
affairs  in  which  his  counsel  would  have 
been  golden.” 

Following  the  address  of  Mr.  Heaton, 
alumni,  guests,  the  faculty  and  the 
students  retired  to  the  lobby  of  Journal¬ 
ism  Hall  where  Clayton  Whitehill,  pres¬ 
ident  of  the  senior  class,  placed  an  ivy 
wreath  on  the  bust  of  Mr.  Pulitzer. 

Suet  Bay  State  Papert 

Two  Worcester  County  newspapers, 
the  Worcester  Post  and  the  Fitchburg 
Sentinel,  have  been  sued  for  $25,000 
each  in  the  Superior  Court  by  George 
W.  Solley  of  Boston,  formerly  executive 
secretary  of  the  Loyal  Coalition.  Solley 
alleges  libel.  In  the  suits,  Solley  alleges 
that  libelous  statements  were  published 
relating  to  proceedings  brought  against 
him  in  the  Superior  Court  at  Boston. 
Solley  charges  that  the  published  articles 
were  circulated  in  violation  of  an  order 


of  the  court  which  directed  that  all 
pers  were  to  be  impounded  until 
had  an  opportunity  to  defend  hiinstif 
open  court. 

Sherwood  Leaves  Briscoe  Moie„ 

Waring  Sherwood  has  resigned  as 
vertising  manager  of  the  Briscoe  H 
Corporation,  Jackson,  Mich,  efl 
Mav  1. 
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$1,(XX),000  for  the  Public 
A  Sweeping  20%  Reduction  on 
$5,000,000  Worth  of  Auto  Supplies 

TIRES  mkI  TUMS-wmI  PAim  fat  PORD  CARS 


3b  Old  Urtends  and  Urler^-to-DO- 

9he  Sohmer  Piano 

Opens  its  KeiOJibme 

3lWest5r^_^reet 


A  Rush  of  Advertising 
in  the  Fall 

The  fall  of  1921  will  see  a  marked  increase  in  volume 
of  newspaper  advertising.  To  the  regular  Christmas 
announcements  will  be  added  the  increased  space  con¬ 
sumption  of  returning  confidence.  Business  is  going 
forward.  New  and  more  direct  channels  of  distribu¬ 
tion  are  being  laid  out,  and  the  newspapers  of  the 
country,  as  the  most  direct  and  flexible  medium,  will 
be  chosen  to  clear  them. 

Are  You  Prepared 
to  Handle  It? 

The  present  lull  offers  a  breathing-space  which  pub¬ 
lishers  should  seize  and  put  to  use.  It  is  a  time  to  bring 
equipment  up  to  date  and  get  ready  for  the  business 
that  is  surely  coming.  During  the  unprecedented  ad¬ 
vertising  rush  of  the  war;time  years,  a  certain  amount 
of  confusion  and  extravagance  due  to  unpreparedness 
was  inevitable.  But,  in  the  future,  no  man  can  survive 
unless  he  has  learned  the  lesson  of  instituting  econo¬ 
mies  in  time.  Give  your  men  the  tools,  and  they  will 
get  out  the  work. 


A  recent  survey  of  one  representative  newspaper  showed 
that  of  1484  hand-set  lines  (18  point  and  over) ,  1446  lines 
or  97%  per  cent,  could  have  been  set  on  Display  Linotypes 
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Composed  entirely  of  Linotype  material 
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MODEL  22 


Model  22  Linotype  enables  the  operator  to 
produce,  direct  from  the  keyboards,  composi¬ 
tion  from  5-point  to  full  36-point.  The  machine 
accommodates  either  full-  or  half-length  main 
magazines  of  seventy-two  channels,  and  auxili¬ 
ary  magazines  of  twenty-eight.  The  Model  21 
Linotype  is  the  same  as  the  Model  22  except 
that  it  has  no  auxiliary.  Magazine  changes  can 
he  made  in  fifteen  seconds,  and  any  one  of  four 
different  slug  sizes  is  instantly  available.  A 
special  rack  with  a  capacity  of  eighteen  maga¬ 
zines  permits  of  a  convenient  grouping  of  the 
fonts  most  frequently  used.  The  quickness  with 
which  gny  of  the  magazines  can  be  changed 
permits  of  the  efficient  production  of  a  wide 
range  of  both  text  and  display  matter. 


Mergenthaler 
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San  Francisco  Chicago 

646  Sacramento  St.  1100  S.  Wabash  Ave. 
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0/  Ijnottpe  material 


MODEL  24 


the  speedy  production  of  an 
display  composition  just  as  it 
and  body  can  be  made  in  less 
signed  magazine-rack  within 
1  instant  command  of  any  one 
36-point  are  instantly  avail- 


*••11 


♦  ♦ 


♦  ♦ 


♦  ♦♦ 


♦♦♦ 


♦♦♦ 


♦♦ 


Model  24  Linotype  is  substantially  a  Model  9 
four-magazine  machine  with  the  addition  of  a 
Display  Unit.  The  main  magazines  are  the  same 
as  those  used  on  the  Model  9,  and  accommodate 
the  same  range  of  faces.  The  Display  Unit  ac¬ 
commodates  two  fonts  of  display  matrices 
(caps,  lower-case,  figures,  and  points),  up  to 
and  including  extended  36-point.  Matrices 
from  all  magazines  can  be  mixed  at  will,  and 
continuous  composition  can  be  carried  on  from 
all  magazines  even  while  matrices  are  being 
distributed.  Model  24  gives  uninterrupted 
production  of  both  text  and  display  matter. 


OTYPE  Company 

rooklyn,  N.Y. 

'-'S  Canadian  Linotype  Limited,  Toronto  ^ 
St  68  Temperance  St. 


M  THE  LINOTYPE  KEYBOARD 

id  including  36-point 


Some  Linotype  Display  Faces 

A  few  of  the  many  faees  whieh  ean  be  set  like  straight-matter 
direet  from  the  Linotype  Keyboard 


LINOTYPE 


24  Point 


30  Point 


24  Point  Bodoni 


30  Point  Bodoni 


LINOTYPE  compose  1234 


24  Point  Bodoni  Condensed 


LINOTYPE  composes,  just  1234 


24  Point  Bodoni  Bold 


LINOTYPE  compos  1234 

Point  Caslon  Bold  Condensed 

LINOTYPE  composes,  1234 


24  Point  CeniuT7  Bold 


LINOTYPE  comp  1234 


24  Point  Century  Bold  Italic 


LINOTYPE  comp  1234 


LINOTYPE  comp  123 

Point  Bodoni  Bold 

LINOTYPE  comp  123 

Point  Cheltenham 

UNOTYPEcompol23 

Point  Cheltenham  Bold 

LINOTYPE  comp  123 

Point  Cheltenham  Bold  Condensed 

LINOTYPE  compose  123 


30  Point  Title  No.  5 


24  Point  Cheltenham 


LINOTYPE  compos  1 234 
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36  Point 


LINOTYPE  comp  1234 


36  Point  Bodoni 


24  Point  Cheltenham  Bold  Italic 


LINOTYPE  comp  1 234 


24  Point  Old  Stvle  No.  7 
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LINOTYPE  com  123 
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36  Point  Title  No.  5 

LINOtype  co 


Mergenthaler  Linotype  Company 

29  Ryerson  Street,  Brooklyn,  N.Y. 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 

646  Sacramento  Street  1100  South  Wabash  Avenue  549  Baronne  Street 

Canadian  Linotype  Limited,  68  Temperance  Street,  Toronto 


Composed  entirely  of  Linotype  material 


Editor  &  Publisher  for  April  16,  1921 


29 


everybody  read  the  “BOARDWALK 
EDITION”  AT  LOUISVILLE  STYLE  SHOW 


“Boardwalk  Edition”  of  the  Lou- 
a^illc  Courier-Journal  and  Times 
wasJthe  official  organ  of  the  ‘‘Atlantic 
CitjiBoardwalk  Show  and  Exposition,” 
atHuisville,  April  1-9.  The  publication, 
of  fcur  five-column  pages,  started  with 
a  calculation  of  more  than  8,000  and  in¬ 
creased  more  than  1,000  a  day.  In  it 
could  be  found  everything  that  makes  a 
newspaper,  including  the  latest  st>’le 
model  14  Mergenthaler  Linotype.  The 
paper  was  free.  All  copy  was  prepared 
and  set  up  in  the  booth,  which  presented 
the  appearance  of  a  real  newspaper 
office.  Charles  C.  Swearingen,  assistant 
advertising  manager  of  the  Courier- 
Journal  and  Times,  was  editor-in-chief, 
and  Aubrey  Cossar,  managing  editor. 
They  had  a  staff  of  three  reporters,  a 
poet,  an  editorial  writer  and  an  artist  to 


assist  them. 

Each  booth  along  the  “shopping  dis¬ 
trict”  came  in  for  a  story,  and  despite 
the  fact  that  there  were  more  than  100, 
each  article  was  different.  Four  pretty 
girls — professional  models  on  the  show’s 
formal  program — and  a  troop  of  Boy 
Scouts  distributed  the  papers.  Photo¬ 
graphs  wete  the  outstanding  features  of 
the  paper. 

Bert  X.  Garstin,  business  manager  of 
tbe  Courier-Journal  and  Times,  con¬ 
ceived  the  idea  of  giving  the  ‘‘dream- 
city-by-the-sea,”  a  miniature  newspaper. 
As  chairman  of  the  advertising  com¬ 
mittee,  he  advertised  in  Southern  In¬ 
diana  and  Kentucky  and  for  the  first 
time  in  its  history  ^,000  square  feet  of 
floor  space  in  the  armory  wasn’t  big 
enough  for  all  the  crowds. 


MATTHEWS  RETIRES  AT  83 

Rockester  Democrat  and  Chronicle 
Publisher  with  Paper  69  Years 

The  recent  retirement  of  W.  Henry 
Matthews,  for  fifty  years  the  pub¬ 
lisher  of  the  Rochester  (X.  Y.) 

Democrat  and  Chronicle  at  the  age 
of  83,  calls  attention  to  the  career  of 
a  man  who  for  many  years  was  a 
constructive  force  in  New  York  State 
journalism.  He  began  his  business 
life  sixty-nine  years  ago  in  the  office 
of  the  Rochester  Daily  Democrat 
sixty-nine  years  ago  at  a  salary  of 
$1.50  a  week.  His  advancement  was 
■■apid  and  in  twelve  years  he  had 
saved  enough  money  to  buy  a  small 
interest  in  the  business. 

The  Democrat  was  consolidated 
with  the  American  in  1856  and  in  1869 
die  Chronicle  was  added,  and  Mr. 

,  Matthews  became  president  of  the 
Rochester  Printing  Company,  the 
publishers,  the  following  year,  a  po¬ 
sition  he  held  for  more  than  fifty 
years.  At  the  time  he  took  hold  of 
tne  paper  it  had  a  circulation  of 
1.000  copies.  Today  it  has  a  circula¬ 
tion  of  50,000. 

The  Democrat  and  Chronicle  is  re- 
?arded  as  one  of  the  strong  papers 
of  the  state.  It  has  kept  up  to  date, 
**  ®^°wn  enterprise  in  getting  and 
publishing  the  news,  and  has  never 
esitated  to  take  the  unpopular  side 
®  a  question  if  Mr.  Matthews  was 
convinced  that  it  was  the  right 


Some  of  the  first  Mergenthaler  ma¬ 
chines  to  be  put  into  use  were  in¬ 
stalled  in  the  office  of  the  Democrat 
and  Chronicle.  Mr.  Matthews  saw  a 
great  future  for  the  machine  and  was 
not  afraid  to  put  his  money  into  it. 

When  some  one  asked  Mr.  Mat¬ 
thews  why  he  retired  from  active 
business  he  said  that  he  wanted  more 
time  to  play.  He  was  stopping  at  the 
Ormond  Hotel,  in  Florida,  when  the 
National  Editorial  Association  was 
tendered  a  dinner  by  the  Mergen¬ 
thaler  Linotype  Co.  last  month.  He 
told  the  writer  that  when  at  home  he 
spent  two  or  three  hours  every  day 
at  the  Democrat  and  Chronicle  office. 
Mr.  Matthews  is  president  of  the 
East  Side  Savings  Bank  and  a  direc¬ 
tor  of  the  Central  Bank  of  Rochester. 
He  is  in  excellent  health,  plays  golf, 
and  gets  as  much  enjoyment  out  of 
life  as  a  man  of  forty. 

Double  Jubilee  in  Hutchinson 

When  the  city  of  Hutchinson,  Kan., 
celebrates  its  golden  anniversary  in  1922, 
it  will  also  celebrate  the  golden  anniver¬ 
sary  of  the  Hutchinson  News,  the  oldest 
paper  in  this  section  of  the  state.  The 
News  first  appeared  July  4,  1872. 

New  Press  in  Pittsfield 

Pittsfield,  Ill. — The  Times  has  just 
completed  the  installation  of  the  new 
press  and  other  mechanical  equipment 
which  forced  the  paper  to  issue  an  edi¬ 
tion  of  only  half  its  regular  size  last 
week. 


The  TimesTInion 


is  known  as 


The  Service  Paper 


in  Rochester 


Many  newspaper  friends,  from  other  cities  have  compli¬ 
mented  us  upon  the  completeness  of  our  Service;  but  it  is 
the  expressions  of  appreciation  from  agencies  and  adver¬ 
tisers  with  whom  we  have  been  privileged  to  co-operate 
that  indicate  the  real  worth  of  our  Advertising  and  Mer¬ 
chandising  Service  to  you.  We  quote  a  few  at  randoni. 

‘‘We  wish  to  assure  you  on  behalf  of  our  client,  as  well  as  ourselves 
that  the  co-operation  given  in  connection  with  the  Woodbury  campaign  is 
very  much  appreciated.”  j  Thompson  Comp.ny. 

‘‘Certainly  thank  you  for  the  splendid  way  in  which  you  co-operated 
with  us  in  lining  up  the  dealers  and  helped  to  put  over  this  Hoefier  Choco¬ 
late  campaign.”  E  p  R,„i„,ton  Advertising  Agency. 

“We  thank  you  very  much  for  your  letter  of  January  4th  and  for  the 
data  supplied  to  us  on  the  subject  of  mineral  oils  and  Agar  Agar.” 

Hoyt*t  Service,  Inc. 

“This  further  evidence  of  your  splendid  co-operation  in  connection  with 
the  Sealdsweet  advertising  will  be  duly  called  to  the  attention  of  the  execu¬ 
tive  officers  of  the  Florida  Citrus  Exchange.”  ' 

The  Thomas  Advertising  Service. 

“First  of  all  I  want  to  thank  you  for  your  co-operation  in  calling  on  the 
grocers.  In  checking  up  the  situation  I  believe  that  we  are  all  set  for  a 
successful  campaign  and  that  Vream  will  go  over  in  Rochester  in  a  satisfac¬ 
tory  way.  McCann  Company. 

“This  will  acknowledge  receipt  of  your  letter  of  October  4th  in  which 
you  enclose  copies  of  the  letter  you  sent  out  to  the  grocery  trade  on  RunkeTs 
Cocoa.  We  appreciate  the  co-operation  and  know  that  it  will  help  make  this 
campaign  a  success.  Federal  Advertising  Agency. 

We  Know  the  Rochester  Field  from  Every  Angle. 


Our  Fund  of  Information  is  Valuable  to  Any  Advertiser 


Rochester  Times-Union 


First  In  Its  Field 


Circulation  64,018  A.  B.  Ce 

J.  P.  McKinney  &  Son,  Representative 
334  Fifth  Avenue,  New  York  122  So.  Michigan  Avenue,  Chicago 
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TORONTO  WORLD  SOLD 
TO  MAIL  &  EMPIRE 

Paper  for  Which  McLean  Refused 
$1,500,000  Sold  by  Receiver  for 
$55,000— First  in  Canada  to 
Issue  Sunday  Edition 

iSpecial  to  Edito*  &  Publisher) 

Toronto,  April  11. — With  the  pur¬ 
chase  on  April  9  by  the  Mail  Printing 
Company  of  the  good-will,  plant  and 
equipment  of  the  Toronto  Morning 
World  and  the  Toronto  Sunday  World, 
one  of  the  largest  deals  in  the  history  of 
Canadian  newspapers  was  consummated. 
The  World  has  been  in  the  hands  of  a 
receiver  for  the  past  year  and  during 
that  period  several  syndicates  have  been 
formed  with  a  view  to  its  purchase,  but 
none  of  these  projects  have  been  car¬ 
ried  through.  They  have,  however, 
given  rise  to  the  publication  of  numer¬ 
ous  rumors  as  to  the  possible  disposi¬ 
tion  of  the  property.  The  announce¬ 
ment  that  the  Mail  Printing  Company 
had  taken  over  the  World  was  made  in 
the  issue  of  the  Mail  &  Empire  of  April 
11. 

“We  have  not  acquired  the  World 
Building,”  stated  George  E.  Scrog^ie. 
business  manager  of  the  Mail  &  Em¬ 
pire.  to  Editor  &  Publisher.  “The  real 
estate  remains  in  possession  of  the 
World  and  will  doubtless  be  sold  by 
them  when  the  company  is  wound  up. 
In  the  meantime  we  have  taken  a  short 
lease  of  the  premises,  as  it  is  our  inten¬ 
tion  to  continue  the  publication  of  the 
Sunday  World  and  we  are  not  yet  in  a 
position  to  handle  it  in  opr  own  plant. 
We  look  forw’ard  to  developing  this 
edition.  It  is  a  fine  proposition  with  a 
circulation  last  week  of  110.000  copies 
and  we  feel  that  it  has  great  possibili- 

Entire  Staff  Let  Out 

“The  Morning  World  has,  of  course, 
been  discontinued  and  its  circulation  ab¬ 
sorbed  in  that  of  the  Mail  &  Empire. 
It  had  a  paid  circulation  of  25,000  cop¬ 
ies  and.  to  cover  this,  we  are  now  run¬ 
ning  115.000  copies  of  the  Mail  &  Em¬ 
pire.  There  is  a  certain  amount  of  du¬ 
plication,  but  we  will  gradually  check 
this  up.  The  additional  circulation 
places  us  in  the  premier  position  among 
the  morning  dailies  of  Canada. 

“It  is  a  matter  of  deep  regret  to  us 
that  it  should  have  been  necessary  for 
the  World  assignee  to  let  out  the  entire 
staff  of  the  paper  on  Saturday.  We 
have  re-engaged  as  many  of  the  staff  as 
we  could,  including  those  engaged  on 
the  Sunday  World  and  a  few  others  who 
will  be  needed  to  reinforce  our  own 
staff;  but.  even  at  that,  a  large  propor¬ 
tion  of  the  staff  will  have  to  seek  other 
positions.” 


Among  the  old  timers  on  the  World 
editorial  staff  who  will  be  affected  by 
the  change  are  Harry  Goss,  secretary- 
treasurer,  whose  connection  with  the  pa¬ 
per  extends  over  forty  years;  A.  N. 
Garrett,  sporting  editor  for  thirty-two 
years ;  and  ex-alderman  Herbert  H. 
Ball,  financial  editor  for  twenty  years. 
By  a  coincidence  the  circulation  mana¬ 
ger,  John  Lang,  was  commemorating  his 
thirty-second  year  with  the  World  on 
the  day  the  Mail  &  Empire  decided  to 
take  it  over,  and,  as  manager  for  the 
assignee,  it  was  his  duty  to  take  part  on 
that  day  in  the  consummation  of  the 
deal. 

Mr.  Scroggie  intimated  that  the  work 
of  readjustment  following  the  absorp¬ 
tion  of  the  World  would  take  some  time 
and  would  be  handled  gradually.  More 
space  for  the  Mail  &  Empire’s  plant  and 
offices  would  be  needed  but  no  definite 
plans  have  yet  been  made  for  the  en¬ 
largement.  The  deal,  he  added,  was  ne¬ 
gotiated  by  J.  S.  Douglas,  managing 
director  of  the  Mail  Printing  Company. 

Paid  Only  $55,000 

Editor  &  Publisher  is  authoritatively 
informed  that  the  price  paid  by  the  Mail 
&  Empire  for  the  World  amounted  ap¬ 
proximately  to  $55,000.  This  price  does 
not  include  the  building  now  occupied 
bj’  the  World.  Just  before  the  liquida- 
tio,n  about  a  year  ago  it  is  said  that  W. 
F.  McLean,  the  former  owner,  was  of¬ 
fered  $1,500,000  for  the  property,  but  re¬ 
fused  to  entertain  the  proposal.  He 
even  went  so  far  as  to  decline  to  go  to 
the  hotel  to  discuss  the  offer  with  the 
representative  of  the  syndicate  who 
made  it. 

The  World  Printing  Company  still  re¬ 
tains  some  of  its  assets,  however,  for  no 
final  winding  up  of  the  affairs  of  the 
company  has  yet  been  made.  The  pur¬ 
chase  price  of  the  assets  sold,  it  is  un¬ 
derstood,  will  not  be  sufficient  to  take 
care  of  outstanding  liabilities. 

None  of  the  liabilities  of  the  World, 
however,  are  assumed  by  the  Mail  & 
Empire. 

It  is  the  intention  of  the  Mail  &  Em¬ 
pire  management  to  publish  the  Sunday 
World  under  its  present  name  and  for  a 
time  at  the  World  office.  When  the 
presses  and  mechanical  equipment  are 
removed  to  the  Mail’s  premises,  the  Sun¬ 
day  World  will  lie  published  at  the 
Mail  &  Empire  office.  No  appointment 
to  the  editorship  of  the  Sunday  World 
under  the  Mail’s  management  has  yet 
been  made,  nor  has  it  been  decided  to 
appoint  a  separate  editor-in-chief  for  the 
weekly  paper.  The  York  County  and 
Suburban  News  and  other  features  of 
the  Morning  World  will  henceforth  ap¬ 
pear  in  the  Mail  &  Empire. 

The  Mail  Printing  Company  was 
formed  in  1871  to  publish  the  Toronto 


NEWSPRINT 

We  offer  Finnish  newsprint  for  immediate  delivery  in  the  following  sizes: 

1  R  II 

3614  I 

541/2  I  31  lbs.  2%  cores 

721/2  I 

The  prices  on  this  spot  lot  are  very  attractive. 

Through  our  Finland  office  we  can  contract  to  supply  standard  newsprint  in 
all  sizes.  Our  delivery  facilities  and  prices  warrant  our  being  favored  with 
a  list  of  your  needs 

AMERICAN  TRANSOCEANIC  TRADERS,  Incorporated 


Affiliated  House 
HeUingfora,  Finland 


25  WEST  43rd  STREET 

Murray  Hill  0171 


New  York  City 
New  York 


Daily  Mail  as  a  morning  newspaper. 
In  February,  1895,  the  Empire,  a  rival 
morning  daily,  was  absorbed  and  the 
name  of  the  paper  was  changed  to  the 
Mail  &  Empire.  In  September,  1919, 
the  circulation  of  the  Toronto  Times 
(formerly  the  NeVs),  an  evening  daily, 
was  added  to  that  of  the  Mail  &  Em¬ 
pire,  and  now  the  series  of  expansions 
is  still  further  extended  by  the  absorp¬ 
tion  of  the  World. 

The  Toronto  Morning  World  was 
founded  in  1880  by  William  F.  McLean, 
M.P.,  and  in  the  forty  years  of  its  ex¬ 
istence  he  remained  the  sole  proprietor. 
Eleven  years  ago  the  paper  was  re¬ 
moved  from  here  to  its  new  building  on 
Richmond  street.  West,  where  the  World 
was  published  on  Saturday  morning, 
.\pril  9,  for  the  I5,759th  and  last  time. 

The  World  was  the  first  one-cent  pa¬ 
per  in  Toronto;  and  it  was  the  first 
Canadian  newspaper  to  publish  a  Sun¬ 
day  edition  which  it  did  in  1901. 

Many  of  the  newspaper  men  in  high 
editorial  places  throughout  the  Province 
and  the  Dominion  received  their  early 
training  in  the  World  office.  And  in  the 
staff  which  now  disbands,  at  least,  part¬ 
ly,  are  some  of  the  veterans  of  the  pro¬ 
fession  who  stayed  with  the  World  for 
nearly  a  generation. 

On  March  31,  1920,  the  World  made 
an  assignment  to  G.  T.  Clarkson  for  the 
benefit  of  its  creditors,  and,  on  an  appli¬ 


cation  to  the  Ontario  High  Court  for  1 
winding-up  order,  Mr.  Clarkson  was  ap. 
pointed  permanent  liquidator,  while 
John  Lang,  circulation  manager,  was 
placed  in  charge  for  the  liquidator!  Dur- 
ing  the  intervening  months  many  efforts 
at  reorganization  have  been  made,  but 
apparently  without  success.  A  few 
months  ago  the  World  withdrew  from 
membership  in  the  Audit  Bureau  of  Cir¬ 
culations. 


ThEWELL-DRESSEOMAN 

Weekly  Fashion  News  Feature 

"K/  OST  Syndicate  Features  only 
iVl  cost  you  money.  TheWeu- 
Dressed  Man  makes  money  for 
you.  A  big  Ohio  Daily  (name 
upon  request)  has  already  sold 
advertising  space  beside  the  Feat¬ 
ure  exceeding  twenty  times  the 
price  for  the  entire  year. 

Write  for  Prospectus  and  Spec¬ 
imens,  together  with  facsimiles 
of  published  Well-Dressed  Man 
Pages  showing  the  Advertising 
the  Feature  has  delivered. 

Only  Sold  By  The  Year 

Complete  Mat  Every  Week;  52  Style  Editork 
als,  52  Comic  Style  Cartoons,  208  Latest  Faih> 
ion  Sketches,  And  An  All-Year  (^eitton- 
And- Answer  DepaVtment  For  Your  Rcadm 

Alfred  Stephen  Bryan  Men*a  Faakion  Featm 
665  Fifth  Avenue,  New  York 

I.L.Heuslem,Qen.  Mfr.  M.  Blackwood, Sola  Mp. 


TheBuIls-eyeoftbe 
Mississippi  Valley 

Manufacturers  seeking  distribution 
in  the  rich  Mississippi  Valley  logically 
choose  St.  Louis  as  the  first  objective. 

In  order  to  facilitate  merchandising 
this  central  market,  The  St.  Louis  Star’s 
Bureau  of  Merchandising  furnishes  perti¬ 
nent  market  data,  salesman’s  route  lists, 
and  facts  concerning  specified  products 
to  any  interested  manufacturer  or  agency. 

THE  ST.  LOUIS  STAR 

National  Adyertiilng  Repreientatives 

STORY,  BROOKS  &  FINLEY 

Chicago  Philadelphia  New  York 

don*t  »ay  “Papmi^* 

—say  ••STAR’’ 

Trade  B£ark  BegUtered 
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lipating  7%  Notes  (Guaranteed)  jj 
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UNITED  STATES  STEEL  CORPORATION 
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®J|^  Jptttaburg  ICeab^r 

ALEXANDER  P.  MOORE,  Publisher 
W.  E.  MOFFETT,  Advertising  Manager 


“The  purchasing  power  of  Pittsburg 
is  $1,000,000,000  a  month.” — Babson. 

There  is  one  newspaper  in  Pittsburg  which  goes 
straight  to  the  heart  of  this  gigantic  sum  every  day 
in  the  Month.  That  newspaper  is  The  Pittsburg 
Leader. 

Daily  telegraphic  up-to-the-minute  news  from  the 
fifteen  most  important  business  centers  of  the  coun¬ 
try  has  been  recently  added  to  The  Pittsburg  Leader’s 
complete  financial  news  and  quotation  service. 

The  responsive  and  profitable  market  for  securi¬ 
ties  is  found  among  the  large  wage  earners ;  Pittsburg 
Leader  readers  are  the  large  wage  earners.  Local 
Bankers  and  Merchants  in  Pittsburg  recognize  this 
fact  as  presented  daily  in  their  announcements. 

Why  confine  your  financial  advertising  to  a  field 
that  has  been  overworked? 

Go  after  the  fertile  field  of  Investors  by  presenting 
your  offerings  to  The  Pittsburg  Leader  readers. 


Foreign  Advertising  Representatives 

VERREE  &  CONKLIN,  Inc. 
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of  their  par  value,  and  the  interest  accrued  to  said  May  1,  1921. 

Dated  March  1,  1921. 

J.  P.  MORGAN  &  CO. 

Sinking  Fund  Trustees 


NOTICE 

On  March  1,  1921,  Coupon  Bonds  of  previous  drawings,  bearing  the  following  distinctive 
numbers,  were  still  unredeemed: 


‘«l*e 


J.  P.  MORGAN  &  CO. 

Sinking  Fund  Trustee* 
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RALPH  PUUTZER  FLAYS  “Interest  in  life,  honest  toward  life. 

m  )  DDCQQ  These  should  be  your  watchwords.  I 

rl\Jli03  think  my  father  was  the  most  striking 

-  example  of  these  qualities  that  I  have 

JournalUm  is  Life  in  Ink  and  Must  ever  known.  He  would  be  absorbed  in 


Portray  Beauty  as  Well  as  Ugliness,  a  political  question  one  hour,  and 
He  Tells  Fraternity  Assembled  equally  enthralled  by  a  murder  the  next, 

to  Honor  HU  Father  To  him  they  were  simply  different  vital 

_  manifestations  of  life.  He  never 

“Journalism  is  life  in  ink.  and  it  Pointed  news  superciliously  as  being  be- 
shares  all  the  ugliness  as  well  as  the  neath  his  own  interest  but  good  enough 
beauty  of  life,’’  began  Ralph  Pulitzer,  for  the  masses  of  his  readers.  He  was 
principal  speaker  at  the  banquet  cele-  vividly  interested  in  every  stick  that  he 
brating  the  74th  anniversary  of  the  Pointed. 

birth  of  Joseph  Pulitzer,  held  by  Sigma  “But  he  was  not  alone  interested  in 
Delta  Chi.  honorary  journalistic  fra-  portraying  life  but  in  moulding  it.  He 
ternity,  including  the  student  body  of  belonged  to  that  school  of  journalism 
the  Pulitzer  School  of  Journalism  last  which  believes  in  being  not  merely  a 
Friday.  Herbert  Bayard  Swope,  execu-  chronicler  but  a  champion.  He  had 
tive  editor  of  the  World;  Dr.  J.  W.  strong  views  which  he  believed  to  be 
Cunliffe,  director  of  the  School  of  righteous  view's,  and  he  used  his  papers 
Journalism;  and  Prof.  Charles  E.  persistently  and  pugnaciously  to  carry 
Cooper,  head  of  the  news  writing  and  those  view’s  into  effect, 
editorial  department  of  the  School,  also  „  , r  • 

gave  short  addresses. 

“This  societv.  with  its  ideals  of  oro-  ^  have  been  brought  up  in  this 


editorial  department  of  the  School,  also 
gave  short  addresses. 

“This  society,  with  its  ideals  of  pro¬ 


moting  higher  ethical  standards  in  school,  and  I  firmly  helieve  in  it.  But 
journalism,’’  continued  Mr.  Pulitzer,  same  time  I  fully  recognize  that 

commenting  on  the  aims  of  Sigma  Delta  unsolved  problems  of  the 

Chi  of  which  he  was  recently  elected  an  irresponsible  power  of  the 

honorarv  member,  “is  of  the  utmost  P*"®*®-  It  used  to  be  argued  that  a 
value.  It  should  bring  to  bear  on  the  newspaper  only  held  a  day-to-day  fran- 
Pulitzer  School  of  Journalism  those  ehise  from  its  readers  and  that  an  un¬ 
same  influences  which  my  father  wished  scrupulous  paper,  though  losing  the 
the  school  to  bring  to  bear  on  work-a-  confidence  of  its  readers,  would  auto¬ 
day  journalism  in  the  land  at  large —  matically  end^  its  influence.  I  am 
the  development  of  the  high  principles  ^^^aid  that  since  this  argument  was 


of  a  profession,  instead  of  the  mere 
tricks  of  a  trade. 

Has  Lost  Honesty  of  Life 


honest  in  turning  life  into  news. 


so  effective  in  forming  public  opinion 
that  thqse  who  make  news  have  a 
priestly  calling  thrust  upon  them.” 

“The  American  newspapers,”  de¬ 
clared  Mr.  Swope,  “have  much  more  to 
teach  our  English  brothers  in  make-up 
and  writing  news  stories.  In  England 
we  still  see  partisanship.  Partisanship 
has  been  overcome  and  sent  down  the 
plank  by  none  other  than  Joseph 
Pulitzer. 

“A  true  tribute  that  could  be  paid  to 
Joseph  Pulitzer,”  concluded  Mr.  Swope, 
“would  be  to  repair  an  omission  regard¬ 
ing  the  official  name  of  the  School  of 
Journalism  as  an  act  of  elementary 
justice  and  recognition  of  the  greatness 
of  its  founder  by  always  referring  to 
it  as  the  Pulitzer  School  of  Journalism.” 

Professor  Charles  E.  Cooper,  head  of 
the  department  of  newswriting  and 
editing  of  the  School  of  Journalism, 
pointed  out  in  his  address  that  Joseph 
Pulitzer  had  built  two  enduring  monu¬ 
ments  during  his  lifetime. 

“Coming  to  this  city  from  St.  Louis 
in  1883,”  said  Professor  Cooper,  “Mr. 
Pulitzer  bought  the  World  and  within 
four  years  turned  it  from  a  dying 
newspaper  with  a  circulation  of  12,000 
copies,  into  a  live,  virile,  energetic 
fighting  newspaper  with  a  circulation  of 
200,000.  But  this  was  no  evanescent 
success.  Built  on  the  strong  founda¬ 


tions  laid  down  by  Mr.  Pulitzer,  the 
World  has  maintained  its  standing 
among  the  country's  great  journak 
since  Mr.  Pulitzer’s  death. 

“In  this  great  institution  we  have 
what  I  believe  will  be  the  second  en¬ 
during  memorial  to  Joseph  Pulitzer 
this  School  of  Journalism  made  possi’ 
ble  by  his  benefactions.” 


UNSEEN 

POWER 


first  used  viciousness  has  gained  in 
vitality  or  else  a  section  of  the  public 
press  has  growm  more  chronically  gulli¬ 
ble;  and  therefore  we  must  rest  content 


“Hang-dog  journalism  is  only  the  faith  that  the  public  usefulness 

journalism  that  has  lost  the  honesty  of  aggressive  press  so  far  transcends 

life.  It  is  the  journali.sm  which  plays  *1®  abuses  that  we  must  be  willing  to 
up  divorce  cases,  not  because  they  are  puffer  for  the  sake  of  the  public  serv- 
life  but  because  they  are  lust;  which 

plays  up  not  the  tragedy  but  the  mor-  Herbert  Bayard  Swope,  executive 
bidness  of  crime;  not  the  pathos  but  editor  of  the  World,  expressed  a  hope, 

the  succulence  of  sin.  It  slops  over  at  the  beginning  of  his  talk,  that  jour- 

virtue  and  sobs  over  vice.  It  has  hys-  nalism  be  placed  on  a  par  with  other 
terics  over  heroes  and  apoplexy  over  professions  such  as  medicine  and  law. 
villains.  The  hang-dog  journalism  is  the  “I  hope  journalism  will  rival  kindred 
creation,  in  some  cases,  of  cultivated  professions  of  law  and  medicine,”  said 
debauchees,  and  in  others,  of  virtuous  Mr.  Swope.  “I  hope  it  will  be  stand- 

vulgarians.  But  its  sin  is  that  it  is  not  ardized.  There  is  no  calendar  of 


ethics,  but  there  is  something  that  we 


“You  have  on  the  other  hand,  the  must  constantly  wrestle  and  the  im¬ 
polite  press,  which  believes  in  the  sane-  provement  of  which  we  must  constantly 
tity  of  the  high  society  and  in  the  seek.  Today,  there  is  no  code  of  rules 
purity  of  the  purse.  It  sees  life  for  guidance.  There  are  no  hard  and 
through  a  rosy  glow  of  birth  and  bank  fast  rules  that  such  and  such  a  story 
accounts.  In  its  uplifted  eyes  crime  is  should  be  handled  in_^uch_Md  such  a 
as  sordid  as  poverty  and  sin  as  unpub-  lasWon.y  But  modern  Journalism  is 
Ihhable  as  club  happenings.  It  main- (judged  on  precedent  and  practice  of  the 
tains  distinguished  dramatic  critics  to  '  news  sense — the  sixth  sense,  the  six- 
praise  murder,  suicide  and  adultery  teenth  sense,  the  sixty-ninth  sense, 
when  skillfully  exploited  behind  the  which  seems  to  come  to  those  chosen 
footlights  or  between  the  covers  of  a  for  the  profession.  This  is  known 
book,  but  when  life  is  the  novelist  or  among  newspaper  men  as  a  ‘nose  for 
fate  is  the  dramatist,  it  shrinks  from  news.’ 

these  flesh  and  blood  tragedies  and  “New’s  messages  gathered  by  re¬ 
dramas  as  being  “bad  form.”  To  this  porters,”  continued  Mr.  Swope,  “are  the 
section  of  the  press,  dedicated  to  prop-  foundation  by  which  newspaper  men 
erty  and  propriety,  life  unwinds  itself  form  public  opinion.  It  is  only  persons 
as  a  dignified,  decorous  frieze  of  who  are  mentally  weak  and  feeble  who 
politics  and  polo,  debutantes,  and  divi-  accept  editorials  as  gospel.  Editorials 
dends,  banking,  commerce,  literature  are  written  to  start  an  intellectual  mind 
and  art.  to  function.  Newspapers  are  becoming 


fliiirysUilk  democrat 


SOME  DAY 

THATS  THE  TIME  I 

YOU  WILL  ADVERTISE 

WE  WANT  YOU  ’ 

IN  MARYSVILLE 

TO  SPECIFY  , 

THE  MARYSVILLE 

DEMOCRAT  j 

It  should  be  on  your  California  list  I 

ili;  CALIFORNIA 


^T  RATE 
25?  PEQ  INCH 


Male  Voters  and 
Star  Subscribers 


Following  is  a  statement  of  the  number  of  male 
voters  in  Greater  Kansas  City  compared  by  districts 
with  the  number  of  carrier  subscribers  to  The  Kansas 
City  Star: 


Male 
\ , ters 

Star 

Subscribers 

Kansas  City,  Missouri.  .  .  . 

84,964 

86,726 

Kansas  City,  Kansas . 

21,584 

23,692 

Rosedale,  Kansas . 

1,845 

1,875 

Independence,  Missouri  .  . 

4,207 

4,855 

Newsboys  and  Newsdealers 

12,726 

Greater  Kansas  City .  . 

112,600 

129,874 

Adding  surburban  and  out-of-town  circulation, 
The  Kansas  City  Star  has  220,000  paid  subscribers. 


THE  KANSAS  CriY  STAR 

Average  Net  Paid  Circulation  during  March; 
MORNING  EVENING  SUNDAY 


219,115 


224,547 


Chicago  Office 
1418  Century  Bldg. 


225,137 


New  York  Oflto 
2  Rector  Street 


kmmm^ 


Audit  Bmioaii  of  Ciicoldllofifi 

SasSKltatt  SMMOU^  •  M7  IlCaiAraimelSwlS 


HlfimReadGeiiesis 


ElseinAemble 


You  would  never  know  how  the 
Children  of  Israel  got  out  of  the 
Land  of  Egypt. 


It  is  the  same  way  with  Audit 
Bureau  Circulation  Reports. 


If  you  read  only  the  first  page — 
just  a  casual  glance  at  the  “Net 
Paid  Circulation” — you  fail  to  get 
the  wealth  of  information  contained 
in  the  inside  pages  of  the  report. 


When  you  plan  your  advertising 
campaign,  the  consideration  of  cir¬ 
culation  is  important,  of  course. 
But  how  that  circulation  was  ob¬ 
tained;  who  actually  gets  the  pub¬ 
lication  ;  and  under  what  conditions, 
is  more  important. 


All  this  necessary  information  can  be 
obtained  by  a  careful  study  of  A.B.C. 
reports.  And  with  far  more  accu¬ 
racy  than  from  any  other  source. 


Sound  Merchandising  and  “Mass 
Salesmanship”  is  based  on  know¬ 
ing  your  market  and  with  a  copy 
of  the  Publisher’s  Statement,  the 
Auditor’s  Report  and  a  copy  of  the 
publication  before  you,  an  intensive 
knowledge  can  be  obtained  of  the 
markets  in  every  city  and  district 
in  the  U.  S.  and  Canada 


Read  your  “Scientific  Space  Selec¬ 
tion,”  study  your  A.  B.  C.  reports 
and  you’ll  reach  the  promised  land 
of  Sound  Merchandising  in  less 
than  forty  years. 
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CHURCH  ADVERTISING 
IN  HANDBOOK 

Dr.  Reisner  Says  Clergyman  Who  Does 

Not  Let  Public  Know  of  His 

Services  is  Like  Merchant  Who 
Refuses  to  Advertise  His  Goods 

^OT  many  books  have  been  written 
on  Church  advertising;  therefore, 
as  the  subject  is  an  important  one  and 
much  can  be  said  upon  it,  there  is  room 
for  the  “Handbook  of  Church  Adver¬ 
tising”  by  Francis  H.  Case,  just  pub¬ 
lished  by  the  Abingdon  Press,  New 
York  and  Cincinnati.  Some  years  ago 
the  Rev.  Dr.  Christian  F.  Reisner,  of 
New  York  brought  out  “Church  Ad¬ 
vertising”  in  which  he  told  in  an  inter¬ 
esting  manner  of  his  own  experiences  in 
building  up  large  congregations  by  the 
aid  of  advertising.  Many  a  clergyman 
profited  from  what  he  wrote  and  at¬ 
tracted  to  their  churches  many  more 
people  than  they  had  ever  held  before. 

Mr.  Case’s  book  is  based  upon  the 
addresses  delivered  before  the  Church 
Department  of  the  Associated  Adver¬ 
tising  Gubs  at  the  Philadelphia  Con¬ 
vention  in  1916.  He  has  taken  the  con¬ 
structive  material  they  contained  and 
arranged  it  in  text  book  form  for  use 
as  a  basis  of  study  in  community  train¬ 
ing  schools,  in  theological  summaries 
and  other  religious  training  schools. 
The  range  of  topics  is  indicated  by  the 
following  titles  of  some  of  the  chap¬ 
ters :  “Why  Advertise  the  Church?’’, 
“Advertising  Principles  Applied,”  “Who 
Shall  Have  Charge?”,  “What  to  Adver¬ 
tise,”  “Channels  of  Publicity,”  “Making 
Type  Talk,”  “How  to  Obtain  Funds,” 
and  “Goal  of  Church  .Advertising.” 

If  a  clergyman  does  not  employ  ad¬ 
vertising  to  let  the  public  know  what 
kind  of  ser\’ice  his  church  has  to  offer 
he  is  in  much  the  same  position  as  a 
merchant  who  does  not  advertise  the 
goods  he  wants  to  sell.  Preaching  to 
empty  pews  is  not  conducive  to  the 
building  up  of  a  strong  church  organi¬ 
zation.  If  a  minister  is  a  good  speaker 
and  has  something  to  say  each  Sunday 
that  is  worth  hearing  w’hy  shouldn’t  he 
use  the  same  medium — the  newspaper — 
tr  arouse  interest  and  draw  people  .to 
the  church  that  the  theatres  employ  to 
fill  their  auditoriums?  Is  there  any¬ 
thing  undignified  in  pursuing  this  course? 
Jesus  Christ  believed  in  advertising  and 
made  use  of  it  in  attracting  crowds  to 
hear  Him.  There  were  no  newspapers 
then  through  which  to  make  the  Gospel 
known,  and  so  He  performed  miracles, 
the  nature  of  which  caused  a  profound 
sensation  throughout  the  then  known 
world,  and  thousands  of  people  came  to 
listen  to  His  teachings. 

How  to  advertise  the  church  effec¬ 
tively  ought  to  be  just  as  much  a  part 
of  a  clergj-man’s .  education  as  a  knowl¬ 
edge  of  church  organization.  Mr. 
Cases’s  “Handbook  of  Church  Adver¬ 
tising”  should  he  a  welcome  addition  to 
every  church  library. 


Paper  Mills  Must  Cut  Wages 

Speaking  at  the  annual  convention 
of  the  .American  Pulp  &  Paper  .Asso¬ 
ciation,  in  New  York,  .April  14, 
Philip  T.  Dodge,  president  of  the  In¬ 
ternational  Paper  Company,  made  it 
plain  that  the  employees  of  the  paper 
mills  will  have  to  accept  wage  re¬ 
ductions,  with  the  alternative  of  see¬ 
ing  the  mills  shut  down.  Mr.  Dodge 
described  the  paper  situation  as  criti¬ 
cal.  in  view  of  the  shortage  of  raw 
materials  and  the  cancellation  of 
orders  by  many  publishers.  He  said 
there  had  been  a  marked  tendency  to 


cut  orders  in  the  hope  that  price  re¬ 
ductions  would  follow.  He  asserted 
that  the  mills  had  supplies  on  hand 
that  would  run  them  until  the  end 
of  May. 

Poughkeepsie  Printers  Strike 

PoiCHKEEPSiE,  .April  14.  Job  printers 
of  this  city,  failing  to  reach  an  agree¬ 
ment  with  employers,  struck  this 
morning.  They  are  demanding  $36  a 
week  for  a  forty-eight-hour  week  un¬ 
til  May  7,  after  which  they  demand 
a  forty-four-hour  week,  with  pay  at 
$35.  The  employers’  contract  with 
the  union  expired  March  1.  The 
newspapers  reached  a  satisfactory 
agreement  with  their  employees,  but 
the  job  printing  concerns  failed  to  do 
so.  The  employing  printers  say  they 
will  put  the  open  shop  into  effect. 

Meyer-Martin  Bill  Held  Up 

.Albany,  N.  Y.,  .April  14. — Samuel 
Gompers.  president  of  the  .American 
Federation  of  Labor,  today  pursuaded 
the  legislative  leaders  to  delay  pas¬ 
sage  of  the  Meyer-Martin  bill,  aimed 
at  price  fixing  by  the  Photo-Engrav¬ 
ers’  Union,  and  suggested  that  an  in¬ 
vestigation  be  made  of  the  differences 
between  publishers  a.nd  the  union. 
He  proposed  that  the  Governor  act  as 
arbiter  and  said  labor  stood  ready  to 
accept  the  decision. 

Fisk  Rubber  Earnings  Decrease 

The  annual  report  of  the  Fisk  Rub¬ 
ber  Company  shows  surplus  earnings, 
following  inventory  adjustments  and 
Federal  taxes,  of  $2,130,133.  After 
payment  of  preferred  dividends  this 
was  equal  to  $1.68  a  share  on  the 
$15,494,000  common  stock  of  $25  par 
value.  In  1919  the  company  reported 
earnings  of  $3,994,657,  equal  to  $5.99  a 
.share  on  the  $12,254,500  stock  in  that 
year.  Net  profits  for  the  year  were 
$5,034,950;  inventory  adjustments  called 
for  $2,669,117  and  Federal  taxes 
$235,700,  leaving  the  balance  named. 
Preferred  dividends  aggregated  $1.- 
086,981  and  common  dividends  $1,474,758. 
leaving  a  deficit  after  dividend  pay¬ 
ments  of  $431,606.  The  profit  and  loss 
surplus  December  31,  1920,  was 

$7,789,085. 

Mr*.  Joseph  Pulitzer  Robbed 

Information  reaches  New  York 
that  Mrs.  Joseph  Pulitzer,  widow  of 
the  late  publisher  of  the  New  York 
World,  and  her  companion.  Miss 
Maude  Alice  Macarow,  were  victims 
of  a  robbery  on  a  train  on  its  w’ay 
from  Cannes  to  Paris  on  .April  12. 
The  man  escaped. 


The  Standard  Size 

For  newspapers  has  become 

8  Cols.  12  Ems;  6  Pt.  Rules 

on 

68&  34-in.  Newsprint  Rolls 


Compare  with  your  present  size  and 
figure  the  saving. 

Made  possible  by  the  Wood  Dry  Mat 
Address  inquiries  lo 

Wood  Flong  Corp. 

25  Madiion  Avenue,  New  York 


Do  You  Want 

Sir  Phillip  Gibbs 

As  Your  European 
CORRESPONDENT? 

Whether  You  Are  a  Big  Metropolitan  Daily 
or  a  Paper  with  a  Small  Circulation 
in^a  City  with  a  Small  Population 

This  World-Famous  Correspondent 

Is  .\vailable  To  You.  You  Can  Adver¬ 
tise  and  Announce  Him  as  Your  Own. 

GIBBS 

Will  NOT  TOUCH  the  Irish  Question 


He  Will  Cable  a  Weekly  Dispatch  Interpreting 
the  Shifting  European  Situation  Especially  for 
the  American  Newspapers,  Which  We  Will  Dis¬ 
tribute  by  Mail  for  Publication  Sundays,  or 
Saturdays  if  You  Have  No  Sunday  Edition,  Be¬ 
ginning  May  1st.  You  Have  at  Your  Disposal 
His  Superior  Writing  Ability,  His  Unequalled- 
Knowledge  of  European  Affairs  and  His  First 
Hand  Acquaintance  with  American  Conditions. 

His  Dispatches  Will  Be  Written  for  Americans. 

The  United  States  and  Canada  Are  Deeply 
.\ffected  by  the  Situation  in  Europe  and  Sir 
Phillip  Will  Interpret  the  News  from  This  Angle. 

Interest  in  Europe  Today  Is  Focused  on  How  Develop¬ 
ments  There  Will  Affect  the  United  States  and 
Canada.  Readers  Do  Not  Want  Past  History. 
They  Are  Tired  of  Reading  Excuses  for  Past 
Failures  and  Hashed  Over  Accounts  of  the  Peace 
Conference  Which  the  Present  Administration 
Has  Thrown  Into  the  Discard. 

GIBBS  WILL  GIVE  THEM  WHAT  THEY  WANT 


WIRE  FOR  TERMS 

The  Bell  Syndicate,  Inc. 

John  N.  Wheeler,  President, 

727  World  Building,  New  York  City 
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If  your  circulation  is  of  a  size  that  calls  for  a  proof  strip  for  mailing, 
why  not  have  a  strip  like  the  one  shown: 

A  strip  that  has  the  complete  town  address. 

A  strip  that  is  legible,  neat,  economical  and  easy  to  make,  together 
with  a  system  that  carries  with  it  a  minimum  cost. 

Possibly  your  circulation  has  reached  the  size 

Where  your  mail  room  is  overbalanced  with  labor. 

Where  your  trains  are  difficult  to  make. 

Where  the  necessary  speed  encourages  poor  pasting  of  strip. 

Where  the  use  of  a  mailing  machine  which  would  address  club 
papers  at  the  rate  of  12,000  an  hour,  or  fold,  wrap  and  address 
directly  on  the  papers  at  10,000  an  hour  would  allow  you  to  go 
to  press  later  and  still  make  the  trains. 


Let  us  tell  you  more  about  this,  and  about  new  equipment  which  we  have  for 
the  publisher  with  a  small  mail  list,  while  you  are  at  the  A.N.P.A.  Convention. 
We  tvill  be  in  our  usual  place  at  the  Waldorf-Astoria. 
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817-025  WASHINGTON  BLVP 
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ED  I 


MR.  McCONE  OF  BUFFALO 

There  are  two  dangerous  elements  in  .Amer¬ 
ica  that,  broadly  speaking,  are  more  respons¬ 
ible  for  the  industrial  unrest  in  this  country 
today  than  all  of  the  ills  of  wage  differences  and 
working  conditions  that  have  resulted  in  strikes 
and  lockouts  during  the  last  fifty  years.  On  the 
one  hand  it  is  leadership  such  as  that  of  the 
Photo  Engravers’  Union  that  not  only  dictates 
profits  but  asks  for  the  right  to  fix  credits;  and, 
on  the  other  hand,  the  self-appointed  spokesmen 
of  the  employers,  such  as  E.  T.  McCone,  general 
manager  of  the  Buffalo  Commercial. 

In  a  communication  appearing  in  Editor  & 
Publisher  last  week  Mr.  McCone  announced  that 
he  had  called  a  meeting  to  be  held  in  New  York 
during  the  week  of  -April  17  for  the  purpose  of 
organizing  what  he  has  seen  fit  to  call  the 
“.American  Open-Shop  Publishers  .Association.” 
That  is  Mr.  McCone’s  right  and  it  is  the  right  of 
any  publisher  to  join  him  in  forming  such  an 
organization.  Editor  &  Publisher  has  no  fault  to 
find  with  such  a  course,  for  it  believes  in  co¬ 
operation  and  collective  bargaining. 

Editor  &  Publisher’s  concern  is  not  with  Mr. 
McCone’s  personal  beliefs  on  the  labor  question, 
but  with  the  false  charges  that  he  has  made 
against  the  press  of  .America  and  the  actual  dam¬ 
age  he  has  done  it  in  the  last  two  years  by  making 
those  charges.  He  has  publicly  accused  the  en¬ 
tire  press  of  the  countrj-  with  being  under  the 
dominance  of  its  union  employees.  In  fact  he 
has  struck  at  the  life  of  the  press  by  charging  it 
with  being  censored  in  the  interest  of  a  class  and 
thus  has  planted  seeds  of  public  distrust  by  casting 
doubt  on  honesty  in  the  news  columns. 

Editor  &  Publisher  has  published  in  detail  every 
charge  that  Mr.  McCone  has  made  relative  to  the 
censorship  of  the  .\merican  press  by  labor  unions 
and  every  charge  he  has  made  is  disposed  of  by 
that  very  fact,  for  this  publication  is  published 
from  a  tight  union  shop. 

Regardless  of  his  charges,  which  have  done  a 
real  injury  to  the  press  of  .America,  Mr.  McCone 
testifies  to  his  own  belief  in  collective  bargaining 
through  the  call  he  has  sent  to  other  publishers. 

It  is  possible  that  many  of  us  are  too  close  to 
our  own  labor  problems  to  accept  the  broader 
viewpoint  and  for  that  reason  it  might  be  w’ell 
for  us  to  stop  for  a  moment  and  consider  the 
opinion  of  an  outsider  on  unionism.  Discussing 
the  United  States  steel  strike.  Lord  NorthclifTe, 
one  of  the  great  publishers  of  the' world,  said: 
“Ten  years  ago  when  I  acquired  the  control 
of  the  London  Times  this  ancient  institution 
was  what  is  known  as  an  open  shop.  It  had 
never  allowed  Trade  Unionism.  I  expressed 
my  urgent  wish  to  the  mechanical  staffs  that 
they  should  become  members  of  the  various 
labor  unions  to  which  they  were  attached, 
and  there  are  now  members  of  fifteen  differ¬ 
ent  labor  unions  working  in  this  and  every 
other  newspaper  office  in  Great  Britain. 

“I  believe  that  the  labor  unions  make  for 
smoother  relations.  Without  the  labor 
unions  our  strike  last  week  would  have  been 
a  civil  wax.  It  was  the  control  of  the  men 
by  their  leaders  which  made  it  a  peaceful 
struggle.  .  .  .  .Any  comparison  between 
labor  in  the  United  States  and  Great  Britain 
is  irrelevant.  That  your  "men  should  be  strik¬ 
ing  for  the  recognition  of  the  labor  unions 
seems  like  going  back  to  the  Middle  -Ages.” 

Members  of  labor  unions  are  human  and  are 
liable  to  err;  they  may  be  unfair  in  some  of  their 
demands,  but  the  same  applies  to  many  employ¬ 
ers.  The  present  industrial  problems  of  America 
are  not  going  to  be  settled  by  class  warfare  but 
by  organization,  co-operation,  and  understanding 
established  through  negotiation.  In  considering 
the  principle  of  collective  bargaining,  we  must 
not  overlook  the  fact  that  the  independence  of 
which  we  boast  today  was  made  possible  by  the 
collective  action  of  thirteen  colonies,  and  every 
advance  in  civilization  has  been  made  possible 
only  by  the  union  of  persons  of  like  ideals.  This 
applies  equally  to  the  affairs  of  nations,  corpor¬ 
ations  and  men. — B.  M. 


R  I  A  L 


"Labor  is  prior  to,  and  independent  of, 
capital.  Capital  is  only  the  fruit  of  labor, 
and  could  never  have  existed  if  labor  had 
not  first  existed.  Labor  is  the  superior 
of  capital,  and  deserves  much  the  higher 
consideration.  Capital  has  its  rights, 
zchich  are  as  zvorthy  of  protection  as  any 
other  rights.  Nor  is  it  denied  that  there 
is,  and  probably  alzvays  zi’ill  be,  a  relation 
betzveen  labor  and  capital  producing  mu¬ 
tual  benefits.  The  error  is  in  assuming 
that  the  zuhole  of  the  community  c.rists 
zvithin  that  relation.” 

— Abraham  Lincoln  in  his  annual  mes¬ 
sage  to  Congress,  December  3,  1861. 


PRESIDENT  HARDING’S  EDITORIAL  MESSAGE 

PRESIDENT  HARDING’S  first  message  to 
Congress  has  stirred  up  the  style  critics.  The 
high-brows  declare  that  it  lacks  the  polish 
and  finish  of  President  Wilson’s  messages  and 
reeks  of  the  editorial  sanctum  rather  than  the 
study  of  the  college  professor.  This  may  be 
true,  but  what  of  it? 

If  President  Harding  employs  the  newspaper 
editorial  style  rather  than  the  classic  style  of  the 
universitj-  is  it  anything  to  his  discredit?  Can¬ 
not  the  average  .American  understand  what  he 
is  saying  much  more  easily? 

The  advantage  of  the  newspaper  editorial  is 
that  it  is  usually  concise  and  to  the  point,  it 
clearly  presents  the  editor’s  views,  and  it  is  ex- 
pres.sed  in  words  which  a  majority  of  readers  can 
understand  without  consulting  the  dictionary. 

The  -American  newspaper  public  is  intelligent 
and  well  educated.  In  the  presentation  of  news 
it  demands  cleanness  and  accuracy  of  statement 
and  in  the  expression  of  editorial  opinion,  hon¬ 
esty  and  straightforwardness. 

We  feel  certain  that  President  Harding’s  state 
papers  will  be  widely  read,  for  the  reason  that 
they  will  be  written  in  a.  way  that  will  appeal  to 
the  bulk  of  our  citizens.  To  be  sure  editors  some¬ 
times  use  language  to  conceal  rather  than  to  re¬ 
veal  thought,  and  if  our  President  occasionally 
does  this  we  can  excuse  him.  If  he  can  make  his 
messages  live  utterances,  straight  from  the  shoul¬ 
der,  free  from  equivocation,  they  certainly  will  com¬ 
mand  wide  attention. 
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THE  INTERNATIONAL’S  OPPORTUNITY 

IT  must  be  a  great  relief  to  those  newspape 
publishers  who  have  been  worrying  lest 
International  Paper  Co.  would  be  unable  > 
pay  its  customary  dividend  because  of  poor  bts, 
ness,  to  learn  from  the  annual  report  of  j 
corporation,  just  issued,  that  its  net  earnings » 
the  year,  after  deducting  taxes,  depreciations: 
fiscal  charges,  were  $11,836,362,  which  is  equal’ 
$52.07  a.  share  on  the  $19,850,264  of  cotnit; 
stock,  and  that  the  surplus  was  $10,336,262  i 
compared  with  $2,621,194  in  1919. 

To  men  who  do  not  understand  the  mysttri’ 
of  finance  but  who  have  been  studying  the  ntw 
print  problem  pretty  closely  the  last  two 
t’’rce  years,  it  seems  as  though,  in  view  of :: 
unprecedented  profits  on  the  twelve  months'^ 
ness,  it  would  have  been  possible  for  the  cc: 
pany  to  sell  its  product  at  less  than  it  did  and-- 
earn  a  generous  sum  for  its  stockholders. 

It  has  been  the  contention  of  the  Intcrnatic:; 
that  the  prices  quoted  for  newsprint  during:: 
year  were  the  lowest  that  could  be  fixed  unj 
conditions  that  then  prevailed.  It  is  quite  pr. 
able  that  its  officers  were  warranted  in  ■; 
earlier  part  of  1920  in  taking  this  position,  ■: 
were  they  justified  in  fixing  the  prices  durj 
the  last  two  quarters  at  figures  that  were 
siderably  greater  than  were  necessary  to  give:; 
company  an  adequate  profit  upon  its  investme: 

It  is  somewhat  disconcerting  to  be  infora 
by  the  manufacturers  of  a  commodity  that  fc 
are  selling  their  product  at  the  lowest  price:: 
can  be  quoted  and  then  be  told  at  the  endof:; 
year  tha.t  its  profits  were  nearly  200  per  ::: 
greater  than  the  previous  year. 

But  now  as  to  the  future.  The  relations  s 
isting  between  the  International  and  the  net 
paper  publishers  have  never  been  better 
they  a.re  today  in  spite  of  the  differences 
may  still  exist  between  them.  The  company  is 
made  reductions  in  the  price  of  newsprint,  but 
is  still  too  high,  although  it  may  never  be  as! 
as  it  was  before  the  great  war.  That  the  pr: 
for  the  next  quarter  must  be  much  less  than:: 
prevails  at  present  is  indicated  by  the  fact  ti 
at  least  one  foreign  manufacturer  stands  ready: 
deliver  newsprint  of  guaranteed  standard  qua!: 
at  3%  cents  under  a  contract  calling  for  the: 
livery  of  5,000  tons  a  month.  Several  .■\raer;.s 
mills  stand  ready  to  make  contracts  at  4  cer: 
The  International’s  present  price  is  S'A  cents 
Because  of  the  high  price  of  paper  many  p: 
Ushers  have  for  three  years  curtailed  or  wli 
suspended  all  efforts  to  increase  their  circi 
tions.  Others  who  are  not  strong  finana 
have  had  to  be  content  either  with  a  very  m 
return  for  their  work  of  have  run  their  bu^irs 
at  a  loss.  To  these  publishers  a  reduction 
even  one  cent  a  pound  will  mean  prosi>erity-:! 
return  of  good  times. 

If  the  International  Paper  Co.  wants  to 
the  good-will  and  hearty  support  of  the 
paper  publishers  to  a  degree  that  has  never  te 
possible  before  let  it  cut  its  price  to  a  figured 
will  more  nearly  represent  the  cost  of  proc’-' 
tion  plus  a  fair  profit. — F.  L.  B. 

6igUY  NOW"  campaigpns  have  been  put  oe  j 
newspapers  in  quite  a  number  of  cities  durJ 
the  last  three  months  and  in  nearly  every  case  w 
have  been  followed  by  an  improvement  in  local  bts 
ness.  Sometimes  the  advertisements  have  been  p* 
for  by  the  merchants  and  sometimes  by  the  Chis 
bers  of  Commerce  or  Boards  of  Trade.  The  nff- 
papers  in  most  instances  have  taken  the  initutj 
and  cheerfully  assume  responsibility  for  the  resn.' 
There  are  still  many  cities,  however,  in  which  n® 
ing  practical  has  been  done  to  start  the  peop** ' 
buying.  If  the  advertising  or  business  managet 
on  his  job  he  should  get  busy  at  once.  A 
increase  in  sales  by  local  stores  will  be  foUowe^ 
greater  activity  in  shops  and  factories,  mote 
and  women  will  be  employed  and  full  time 
the  rule  in  all  manufacturing  establishments.  J*  ^ 
business  means  more  advertising  and  more 
circulation.  Shouldn’t  the  newspapers  do  what  tKlj 
can  to  promote  this  end? 
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PERSONAL 


lOHN  F.  DUNN,  managing  editor, 
J  the  Syracuse  Post-Standard,  is 
visiting  New  York  and  is  a  guest  a.t 
the  Hotel  Pennsylvania. 

Edgar  M-  Foster,  publisher  of  the 
N'ashville  (Tenn.)  Banner,  has  been 
^nied  chairman  of  the  program  com¬ 
mittee  for  the  nineteenth  annual  conven¬ 
tion  of  the  Southern  Newspaper  Pub¬ 
lishers’  Association. 

Willis  McCurdy,  business  manager  of 
the  Winnipeg  (Man.)  Free  Press,  is  in 
\’tw  York  on  a  combined  business  and 
pleasure  trip. 

.\rlhur  T.  Robb,  Jr.,  news  editor  of 
Editor  &  Publisher,  is  the  proud  father 
of  a  baby  son,  born  Thursday  morning. 

J.  L.  Sturtevant,  publisher  of  the 
Waiisau  (Wis.)  Record-Herald,  has  re¬ 
turned  to  his  desk  from  a  ten-week  visit 
to  Biloxi  (Miss.).  He  had  a  very 
pleasant  winter,  won  a  couple  of  nice 
golf  sticks  and  got  his  nerves  back 
to  normalcy,  he  says. 

Mr.  and  Mrs.  Austin  P.  Cristy  are  at 
St  .Augustine,  Florida.  Mr.  Cristy  was 
owner  and  publisher  of  the  Worcester 
(Mass.)  Telegram  for  many  years. 

Hugh  H.  Thomson,  former  news  ed¬ 
itor  of  Editor  &  Publisher,  has  been 
promoted  from  assistant  secretary  to 
secretary  of  the  Yonkers  (N.  Y'.)  Cham¬ 
ber  of  Commerce. 

Joseph  A.  Savadel,  business  manager 
of  the  Fourth  Estate,  is  being  extended 
the  sympathy  of  his  many  friends  on 
the  death  of  his  father  on  Monday,  at 
the  age  of  87  years 

Dr,  Dan  B.  Brummitt,  editor  of  the 
Epworth  Herald,  of  Chicago,  attended 
the  banquet  of  Sigma  Delta  Chi,  hon¬ 
orary  journalistic  fraternity,  of  New 
York,  last  week  with  his  son  who  is  a 
member  of  the  Pulitzer  School  of 
Journalism. 

Frank  C.  Bowersox.  recently  ap¬ 
pointed  associate  judge  of  Mifflin  county, 
became  editor  and  manager  of  the  Lew- 
istown  (Pa.)  Gazette  this  week,  suc¬ 
ceeding  George  F.  Stackpole,  who  had 
been  editor  of  this  newspaper  for  the 
past  thirty-eight  years. 

Ross  E.  Burns,  general  manager  of 
the  Joplin  (Mo.)  Globe,  was  elected 
district  governor  of  the  Seventeenth 
District  Rotary  Clubs  at  the  meeting  in 
Wichita  (Kan.)  last  week. 

Stephen  H.  Horgan,  advertising  man¬ 
ager  of  Sinclair  &  Valentine,  manufac¬ 
turers  of  printing  inks,  was  the  speaker 
last  Thursday  at  the  regular  weekly 
luncheon  of  the  Poor  Richard  Club. 
His  subject  was  “The  Influence  of 
Photography  on  Printing  During  One 
Hundred  Years,’’  a  particularly  timely 
subject  in  view  of  the  fact  that  this  year 
marks  the  100th  anniversary  of  the  art 
of  photo-engraving,  of  which  Mr.  Hor¬ 
gan  is  looked  upon  as  the  dean. 


IN  THE  EDITORIAL  ROOMS 

j^ICHARD  O.  HANSEN,  formerly 
of  the  Portland  Oregonian  copy 
dtsk,  has  been  appointed  night  editor 
of  the  San  Francisco  Journal.  He 
bas  also  served  on  the  copy  desk  of 
the  Examiner. 

H.  T.  Hopkins,  for  several  years 
united  Press  northwest  manager  in 
Portland,  has  taken  over  the  Northwest 
^^ership  of  the  International  News 
Service  in  the  same  city,  succeeding 
nebster  K.  Nolan  of  San  Francisco, 
*ho  is  now  advance  news  editor  of  the 
b  S.  in  New  York.  Mr.  Hopkins 
jras  formerly  managing  editor  of  the 
Dalles  (Ore.)  Chronicle. 
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Elliott  F.  Shepard,  Paris  correspon¬ 
dent  of  the  New  York  Evening  Mail 
and  secretary  of  the  Anglo-.American 
Press  Association,  has  been  touring  Al¬ 
geria  with  Mrs.  Shepard  for  several 
weeks. 

Henry  W.  Francis,  director  of  the 
American  department  of  the  London 
Daily  Mail’s  Paris  edition,  has  returned 
to  Paris  from  a  trip  to  the  United 
States. 

Paul  Scott  Mowrer,  Paris  correspon¬ 
dent  of  the  Chicago  Daily  News  foreign 
service,  has  become  a  regular  contribu¬ 
tor  to  the  French  political  weekly, 
L’Europe  Nouvelle. 

Valentine  T.  Karnes,  city  editor  of 
the  Buffalo  Times,  is  critically  ill.  He 
returned  to  work  after  an  illness  of  sev¬ 
eral  months,  but  was  again  stricken  and 
is  now  confined  to  his  home. 

L.  Barton  Motherwell  is  receiving  con¬ 
gratulations  of  his  associates  on  the 
Portland  (Me.)  Express-Advertiser  of 
which  he  is  assistant  news  editor.  A 
nine-pound  girl  is  the  explanation. 

James  Ferrin  has  joined  the  staff  of 
the  Worcester  (Mass.)  Telegram,  cov¬ 
ering  the  Webster-Dudley  district. 

Franklin  Adams,  formerly  on  the 
Worcester  (Mass.)  Telegram,  has 
joined  the  Providence  (R.  I.)  Journal. 

Timothy  J.  Collins,  who  represents 
the  Boston  Globe  in  Quincy,  was  pre¬ 
sented  with  a  substantial  purse  of  gold 
by  members  of  the  Globe  Staff  at  a  party 
in  the  city  room  on  his  49th  birthday 
and  the  completion  of  his  22d  year  of 
service  to  the  paper.  W.  D.  Sullivan, 
city  editor,  made  the  presentation 
speech.  John  Buchanan,  a  fellow  towns¬ 
man  of  Mr.  Collins,  long  associated  with 
the  Globe,  also  spoke. 

Miss  Anna  Carlson,  paragrapher  on 
the  Newton  (Kan.)  Kansan  several 
years  ago,  has  been  made  city  editor  of 
the  Manhattan  (Kan.)  Nationalist,  suc¬ 
ceeding  Carl  Haterius,  who  resigned  to 
study  music. 

Max  Buckingham,  brother  of  Roy 
Buckingham  of  the  Concordia  (Kan.) 
Blade  and  formerly  sporting  editor  of 
the  Wichita  Beacon,  has  joined  the 
Arkansas  City  (Kan.)  Traveler  staff. 

Miss  Helen  Tyler,  daughter  of  Mr. 
and  Mrs.  Frank  Tyler,  well  known 
Kansas  newspaper  and  publicity  repre¬ 
sentatives,  and  Herbert  H.  Waggoner, 
telegraph  editor  of  the  Hutchinson 
News,  and  son  of  W.  R.  Waggoner,  of 
the  Wichita  Eagle  were  married  last 
week.  Mrs.  Waggoner  at  one  time  was 
society  editor  of  the  Hutchinson  Gazette. 

Walter  A  Johnson  who  has  been  ex¬ 
ecutive  clerk  of  the  Kansas  State  Senate 
has  gone  back  to  his  former  position  as 
Washington  correspondent  of  the 
Topeka  Daily  Capital  and  the  Kansas 
City  Kansan. 

Irwin  S.  Kirkwood,  of  Kansas  City 
Star,  has  purchased  Norway  Pine’s 
Point,  at  Osgood’s  Lake,  Maloney,  N.  Y. 

C.  R.  Wheeler,  formerly  telegraph  and 
make-up  editor  of  the  American  Daily 
Standard  which  discontinued  publication 
in  Chicago,  has  joined  the  editorial  staff 
of  the  Grand  Rapids  (Mich.)  Press  as 
assistant  city  editor. 

Col.  John  T.  Burke,  Columbus  corres¬ 
pondent  and  political  writer  for  the 
Cleveland  Leader-News,  and  Capt.  W. 
C.  Howells,  Capitol  representative  of  the 
Plain  Dealer,  attended  a  dinner  given 
by  the  department  of  journalism  of  the 
Ohio  State  University,  in  Columbus,  to 
editors  and  publishers  of  Ohio  news¬ 
papers  and  members  of  the  state  legis¬ 
lature. 

Frank  D.  Hicks  of  the  Waterloo 
(Iowa)  Evening  Courier  staff  and  Miss 
Romola  Latchem  of  Iowa  City,  have 


FOLKS  WORTH  KNOWING 


Daniel  Nicoll 


ANNOUNCEMENT  of  Daniel  Ni- 
coH’s  promotion  to  the  position  of 
publisher  of  the  New  York  Evening 
Mail,  made  on  April  7,  was  a  delightful 
piece  of  news  for  “Danny’s”  host  of 
friends.  It  marked  the  achievement  of 
an  ideal  which 
too  few  newspa¬ 
per  men  ever  re¬ 
alize — for  “Dan¬ 
ny”  NicolTs  first 
job  as  a  boy  was 
on  the  old  Mail 
&  Express  (pre¬ 
decessor  of  the 
present  Evening 
Mail  at  the 
age  of  thirteen 
years. 

Mr.  Nicoll  is 
now  thirty  -  six 
years  of  age  and 
with  the  exception  of  about  five  years 
his  whole  business  career  has  been  with 
the  same  newspaper.  Two  years  of  his 
absence  from  the  Evening  Mail  were 
spent  with  the  New  York  Commercial 
as  secretary  to  the  late  Edward  Payson 
Call,  who  was  then  its  publisher,  and 
where  Mr.  Nicoll  obtained  much  train¬ 
ing  that  has  been  of  subsequent  value 
to  him  in  his  climb  of  the  business 
ladder.  Later  for  three  years  Mr.  Ni¬ 
coll  was  actively  engaged  in  the  special 
agency  business  as  a  member  of  the 
firm  of  Gilman  &  Nicoll,  in  which  he 
still  has  a  financial  interest  as  it  is  con¬ 
ducted  today  under  the  name  of  Gilman, 
Nicoll  &  Ruthniann. 

Mr.  Nicoll  returned  to  the  service  of 
the  Evening  Mail  in  1919  as  business 
manager  and  his  advancement  is  now 
made  from  that  position.  At  one  time 
Mr.  Nicoll  was  circulation  manager  of 
the  Evening  Mail  and  in  that  capacity 
inaugurated  many  of  the  service  features 
which  have  made  the  newspaper  noted 
in  the  past  few  years. 

become  engaged.  The  wedding  will  take 
place  June  2. 

Edgar  McNall,  a  member  of  the  ed- 
vertising  staff  of  the  Cedar  Rapids  (la.) 
Republican  and  Times,  and  Miss  Bessie 
Vajner,  also  of  Cedar  Rapids,  were  mar¬ 
ried  recently. 

William  C.  Culkins,  for  10  years  a 
well  known  Cincinnati  newspaper  man 


who  was  also  legislative  correspondem 
in  Columbus  for  several  sessions,  has 
resigned  as  traction  manager  for  Cin¬ 
cinnati.  The  place  was  created  about  18 
months  ago,  paying  $7,500  a  year.  Mr. 
Culkins  had  been  executive  secretary  of 
the  Cincinnati  Chamber  of*  Commerce 
and  on  May  1  will  return  to  this  posi¬ 
tion. 

, Leonard  A.  Remy  has  gone  with  the 
L  Opinion  Publique,  French  daily  news¬ 
paper  at  Worcester,  Mass. 

D.  L.  Runnells,  formerly  connected 
with  the  Flint  Journal  and  who  held  the 
position  as  state  editor  on  the  Press 
Grand  Rapids  (Mich.)  has  been  ap¬ 
pointed  market  editor  of  the  Press,  a 
new  staff  position.  T.  Hawley  Tapping, 
formerly  city  editor  of  the  Peona  (Ill.) 
Transcript,  has  taken  over  the  state  ed¬ 
itor’s  desk 

Thomas  P.  O’Neil  of  the  Philadelphia 
Record  local  staff  has  been  assigned  to 
cover  City  Hall  departments. 

Charles  Barrett,  editor  of  the  Arling¬ 
ton  (Mo.)  Enterprise,  and  John  Busch, 
candidates  for  police  judge,  tied  for  the 
place,  in  the  recent  election,  and  in 
drawing  for  the  honor,  Mr.  Barrett  won. 

\V  illiam  R.  Gay,  who  has  been  city 
editor  of  the  Cincinnati  Commercial 
Tribune  for  the  past  eight  months,  re¬ 
signed  last  Saturday  and  was  succeeded 
by  Roe  Eastman,  who  was  second  on 
the  universal  desk. 

W.  Brand,  who  has  been  doing  the 
court-house  run  for  the  Cincinnati  Com¬ 
mercial  Tribune,  resigned  last  week 


THE  BUSINESS  OFFICE 

TAMES  S.  McCartney,  former 
treasurer  of  the  Philadelphia  Rec¬ 
ord  Company  is  now  in  Paris  visiting 
his  brother-in-law.  Dr.  John  S. 
Borsch.  Mr.  McCartney  plans  to  go 
from  France  to  South  America, 
spending  considerable  time  in  Brazil 
looking  over  sites  for  a  prospective 
string  of  hotels  in  which  4ie  is  inter¬ 
ested. 

James  A.  Copeland,  formerly  adver¬ 
tising  and  business  manager  of  the 
Peekskill  (N.  Y.)  Evening  News,  has* 
joined  the  advertising  department  of  the 
Scranton  (Pa.)  Republican. 

Gary  Erb,  formerly  of  the  advertising 
staffs  of  the  Philadelphia  North  Amer¬ 
ican  and  the  Press  and  more  recently 


Among  tKe  papers  that  have  signed  con¬ 
tracts  for  the  Haskin  Service  for  the 
coming  ^Jear  are  the  following: 

QKe  San  Francisco  Examiner 
QKe  Memphis  News-Scimitar 
TKe  Rocky  Mountain  News  ' 

QKe  Denver  Times 

nite  Arkansas  Gazette 

niie  Great  Falls  Tribune 

Glie  Pueblo  Chieftain  ,/ 

Qhe  Colorado  Springs  Evening  Telegraph 

ni\e  Helena  Independent 
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with  the  Paschall  Sales  Agency,  has  just 
joined  the  advertising  staff  of  the 
Record. 

Stuart  S.  Schuyler,  for  the  past  five 
years  in  the  Chicago  foreign  advertising 
office  of  the  Scripps  Newspapers,  has 
been  appointed  manager,  succeeding  H. 
P.  Stone.  Mr.  Schuyler  has  been  with 
the  Scripps  and  Scripps-McRae  news¬ 
papers  since  1911. 


WITH  THE  AD  AGENTS 

ENJ.^MIN  .\KIN,  recently  adver¬ 
tising  manager  of  the  International 
Magazine  Company,  publisher  of 
Hearst’s  magazines,  is  now'  associated 
writh  Hulscher-Rothenburg.  Inc.,  New 
York,  as  vice-president.  Mr.  Akin  was 
sales  and  advertising  manager  of  Huy- 
lers.  New  York,  and  occupied  a  similar 
position  with  Hessig-Ellis  Drug  Com¬ 
pany  of  Memphis,  Tenn. 

The  Akron  Advertising  Agency  has 
acquired  its  own  building  at  115  South 
Union  street  in  the  residence  section  of 
Akron. 

William  D.  Brown,  a  member  of  the 
Good  Will  Advertising  Company  of 
Minneapolis  and  Miss  Pearl  Louise 
Kelly,  the  daughter  of  Mr.  and  Mrs. 
William  Kelly,  of  Des  Moines,  la.,  were 
married  recently  in  Indianapolis. 


NOTES  OF  THE  AD  FOLKS 

Andrew  J.  Sharick,  former  Buffalo 
newspaper  man.  has  been  named  general 
director  of  exploitation  and  publicity  for 
the  Selznick  Pictures  Corporation,  with 
headquarters  in  New  York  city. 

Richard  Myers  has  become  advertising 
manager  of  the  .\merican  Express  Com¬ 
pany  in  Europe,  succeeding  Robert 
Barton,  recently  promoted  to  the  office 
of  assistant  general  manager  for  France. 
Mr.  Barton,  who  was  formerly  on  the 
editorial  staff  of  Judge,  has  transferred 
his  headquarters  from  London  to  Paris. 

Edward  N.  'I'eall,  manager  of  the 
Chautauqua  Press  Department  of  Chau¬ 
tauqua,  N.  Y.,  has  resigned  to  enter  the 
newspaper  field  at  Worcester,  Mass. 


PERET  THANKS  AMERICAN  PRESS 

Anglo-American  Writers  Dine  Leaders 
of  French  Legislature 

(Special  to  Editor  &  Publisher) 

Paris,  March  24. — M.  Raoul  Peret, 
president  of  the  French  Chamber  of 
Deputies,  paid  high  tribute  to  the  Am¬ 
erican  newspaper  men  in  Paris,  at  a 
luncheon  given  today  in  honor  of  M. 
I>wn  Bourgeois,  president  of  the  French 
Senate,  and  himself,  by  the  Anglo-Am-. 
erican  Press  Association. 

“I  want  to  thank  you  on  behalf  of 
France.”  he  said,  “for  the  splendid  com¬ 
prehension  you.  and  through  you,  your 
country,  has  ever  had  of  the  sacrifice 
the  suffering  and  the  ruins  of  my  coun¬ 
try.” 

.■Vmong  those  present  were :  M.  Corbin 
and  M,  Moskowski,  Ministry  of  Foreign 
Affairs ;  M.  Geraud,  Echo  de  Paris ;  M. 
Limouzain,  Temps ;  Elmer  Roberts  and 
F.  B.  Grundy,  Associated  Press,  Guy  C. 
Hickock.  Brooklyn  Daily  Elagle;  Paul 
Scott  Mowrer,  Chicago  Daily  News, 
Sisley  Huddleston  of  the  Christian 
Science  Monitor;  Laurence  Hills  and 
Myer  Agen,  New  York  Herald;  Wythe 
Williams,  Philadelphia  Public  Ledger; 
E.  W.  Hullinger,  United  Press;  Newton 
C.  Parke  and  William  Cook,  Interna¬ 
tional  News  Service. 


John  B.  Johnson  Dead 

John  B.  Johnson,  advertising  man¬ 
ager  of  the  Economist,  Chicago, 
dropped  dead  while  attending  a  stock¬ 
holders  meeting  in  that  city. 


Editor  &  Publisher 

PRESS  THE  DIPLOMAT 
OF  THE  FUTURE 


Col.  R.  R.  McCormick  Tells  Paris 
Matin  Newspapers  Will  Voice 
Sentiments  of  People  on 
Foreign  Relations 


By  William  Hillman 
Special  Correspondence  to  Editor  &  Publisher 

Paris,  March  29. — The  diplomacy  of 
the  future  will  be  conducted  by  news¬ 
papers.  _  The  foreign  relations  of  the 
nations  of  the 
world  will  be  di¬ 
rectly  in  the 
hands  of  the  peo¬ 
ples  themselves, 
who  will  ex¬ 
change  their 
views  and  opin¬ 
ions  by  means  of 
the  newspapers 
rather  than 
through  the  me¬ 
dium  of  ambas¬ 
sadors  alone. 

This  is  the  in¬ 
teresting  theme 
developed  by  Col.  Robert  R.  McCor¬ 
mick,  associate  editor  of  the  Chicago 
Tribune,  in  a  leading  article  published 
this  week  by  the  Matin.  Col.  McCor¬ 
mick  declares  that  through  the  only  log¬ 
ical  channel — newspapers,  which  he 
characterizes  as  “modern  democratic 
diplomats,” — will  a  better  understand* 
ing  between  the  United  States  and 
France  be  developed  and  maintained. 

“In  the  time  of  Louis  XIV,”  Col.  Mc¬ 
Cormick  writes,  “an  ambassador  was 
fully  competent  to  handle  the  foreign 
affairs  of  his  country  because  he  ade¬ 
quately  represented  the  king,  who  em¬ 
bodied  in  his  person  the  entire  govern¬ 
ment.  • 

“During  the  American  revolution, 
when  the  new  country  adopted  the  meth¬ 
od  of  representation  prevalent  in  the 
world,  a  mission  headed  by  Benjamin 
Franklin  was  sent  to  France  in  the  be¬ 
lief  that  the  members  of  that  mission 
sufficiently  represented  the  diverse  ele¬ 
ments  of  the  American  government. 
And  this  form  of  official  representation 
was  adequate  for  that  epoch. 

“But  the  principle  of  representation  of 
the  nation  in  international  questions  did 
not  follow  the  development  of  the  sov¬ 
ereignty  of  the  people  in  America.  In¬ 
stead  it  retrogressed  to  a  point  where, 
two  years  ago,  a  single  man  thought 
himself  capable  of  representing  the 
whole  American  people  at  the  peace  con¬ 
ference.  The  error  of  this  presumption 
was  proven  by  the  last  Presidential  elec¬ 
tion  in  the  United  States. 

“Yet  whatever  conclusions  may  be 
drawn  from  the  results  of  the  last  Pres¬ 
idential  election,  it  is  incontestable  that, 
in  the  future,  the  foreign  relations  of 
the  American  people  must  be  regulated 
by  the  people  and  not  by  one  of  several 
delegates.  This  control  over  foreign 
affairs  was  impossible  in  the  days  of 
Louis  XIV  or  of  Franklin  when  it  re¬ 
quired  several  weeks  for  letters  to  cross 
the  ocean  and  months  for  news  to  be 
disseminated  among  the  people. 

“Today  the  transmission  of  news  is 
mechanically  instantaneous,  and  thanks 
to  the  development  of  independent  news¬ 
papers  in  France  and  the  United  States, 
these  two  people  can  exchange  daily 
their  views  and  opinions  on  international 
questions. 

“Until  now  the  two  people  have  not 
been  served  by  these  new  facilities  of 
communication.  It  is  for  this  reason 
that  the  problems  and  questions  of  vital 
interest  to  France  have  been  little  known 
in  the  United  States,  and,  why  the  diffi¬ 
culties,  the  national  needs  and  aspira- 
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tions  of  the  American  people  have  not 
been  sufficiently  understood  by  the 
French  public. 

“The  officials  of  both  countries  have 
not  made  a  great  effort  to  employ  the 
means  of  rapid  communication  for  ex¬ 
changing  views  properly. 

“The  splendid  community  of  ideas 
which  united  our  two  peoples  during 
the  war  resulted  from  the  fact  that  mil¬ 
lions  of  Americans  were  in  France  in 
direct  contact  with  the  inhabitants.  This 
community  of  ideas,  this  marvellous  ac¬ 
cord  of  the  peoples  can  be  maintained 
in  peace  through  cable  and  wireless  dis¬ 
patches  exchanged  daily  between  the 
countries. 

“We  should  not  lose  a  day  now  in 
taking  advantages  offered  us  by  this 
means  of  rapid  communication,  to  attain 
the  wished-for  results  between  the  two 
peoples,  especially  since  we  have  wit¬ 
nessed  the  bankruptcy  of  the  ancient 
method  of  diplomatic  representation.” 

Col.  McCormick  then  points  out  that 
the  French  have  had  an  erroneous  con¬ 
ception  of  the  situation  and  state  of  af¬ 
fairs  in  the  United  States. 

“Many  think  that  the  war  enriched 
us,”  he  writes.  “This  is  probably  due 
to  the  fact  that  American  war  profiteers 
are  now  touring  Europe  spending  money 
m.ade  by  supplying  the  armies.  The  ma¬ 
jority  of  the  people,  however,  have  de¬ 
creased  incomes  and  are  forced  to  stay 
modestly  at  home  in  America. 

“America  was  hard-hit  by  the  war. 
Five  million  men  were  called  to  the  col¬ 


ors  while  the  rest  of  the  population  was 
concentrated  in  industrial  centers  for 
war  work.  The  economic  map  of  the 
country  was  entirely  disarranged  and  the 
result  is  industrial  chaos. 

“I  relate  these  facts,”  Col.  McCor- 
mick  concludes,  “to  show  how  the  na¬ 
tions,  though  united  by  brotherly  feel- 
ings,  have  been  left  in  ignorance  of  their 
respective  troubles  and  needs.  The 
French  and  the  American  newspapers 
are  the  modern  spokesmen  to  promote 
accord  and  understanding  between  the 
peoples— we  should  have  recourse  to 
them  oftener.” 


Papes  Sell*  Mulvane  New* 

J.  L.  Papes,  for  the  past  thirteen 
years  owner  and  editor  of  the  Mulvane 
News,  has  sold  his  paper  to  Sam  W. 
Davis,  formerly  of  Butler,  Mo.  Mr. 
Papes  published  a  weekly  paper  in 
Wichita  for  many  years,  and  later  wa 
publisher  of  the  Wichita  Daily  Star.* 


New  Agency  for  “Satcha"  Account 

The  Philip  Kobbe  Company,  New 
York,  has  been  appointed  to  handle  the 
advertising  of  the  Strohmeyer  &  Aqie 
Company,  manufacturer  of  “Sascha” 
Cocoanut  Oil  Shampoo. 


James  Herr,  forme  rly  with  the  Mac 
Martin  Advertising  Agency,  Minneapo¬ 
lis,  has  started  an  agency  of  his  own  in 
that  city. 


THE  LOS  ANGELES  HERALD 

AND 

THE  SAN  FRANCISCO  CAU-POST 


Members  of  A.  B.  C. 


Announce  the  appointment  of 


MR.  H.  W.  MOLONEY 

At  Eattern  Advertiting  Rmprettntativm 


Mr.  Moloney  for  the  past  ten 
years  has  been  a  member  of 
the  staff  of  Paul  Block,  Inc. 


THE  TIMES  BUILDING 
Telephone  0853  Bryant 
NEW  YORK 
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Col.  R.  R.  McCormick 


Nttionml  AdvertUer*  All  Ready  For  On  the  way  home  Mr.  Reynolds  will 
Break  in  Butinet*  Tie-up  visit  Philadelphia,  Kansas  City  and  other 

After  a  swing  around  the  business 
centers  of  the  Southwest  and  Middle 

West,  J.  C.  Reynolds,  advertising  direc-  AD  RATES  OF  75  NEWSPAPERS 

tor  of  the  Dallas  (Tex.)  Times-Hcrald.  - 

arrived  in  New  York  this  week  brim-  $.049  Per  Inch  per  1,000  Circulation 
ming  over  with  good  business  news  and  for  Cities  25,000  to  30,000 

ootimism  for  the  future  of  1921.  “The  .  i  •  r  -i.  j  • 

•  •  1,4  „  t  analvsis  of  the  advertising  rates 

West  IS  right  up  on  its  toes,  far  more  ,  ° , 

.  .1.  _ _ _  of  '5  newspapers  in  cities  in  the  United 

thsn  tnc  E^st  is  xnc  present  moment*  o*  4  t  *  oc  ^  "ia  aaa  *  1 

,  4  4„i,»  _4„  States  between  25.(X)0  and  30, (XX)  circula- 

ready  to  take  instantaneous  advantage  ..  j  v  t?  n  •  . 

f  i  t.  I  41,4.  k.,c:„4.oo  4-  41,  4  f>on,  made  by  E.  E.  Harris,  general 

of  the  break  in  the  business  tie  up  that  _  -  -d-  l  j  /t  j  \  r.  • 

•  I-  4«  ,,4..  »  manager  of  the  Richmond  (Ind.)  Pal- 

s  certain  to  come  before  very  long,  ,  j-  .  41.  •  • 

^id  Mr.  Revnolds.  “In  my  swing  Indium,  shows  the  average  minimum  rate 

through  St.  Louis,  Chicago.  Detroit.  To-  P"*-  ^ 

cdo,  Oeveland  and  Akron  I  found  more  f a  t 

„  ,,,4,  _ _ „  .  ropolis  has  the  highest— $0.88  and  the 

newspaper  advertising  campaigns  ,actu-  ,3  t  •  .  /xt  /-  \  xt  /-.x  x  4x 

11  4^- _ _  <4.4,141  4.44,,o444.>  .„..4i  4  Ruleigh  (N.  C. )  Nc ws -Obscr vcc  has  the 

aly  starting  or  in  cold  storage  ready  to  ,  4  ,4aio  -rx  1  4  r  4X 

,  I  4i  4,„  04,  ;4,4.4o4,4>,.  t.4,4-0  4X  lo wos t” $0. 1 8.  Tho  low  rate  of  the 

be  released  on  an  instant  s  notice  than  xt  r\Z  •  4  j  r  x  4X 

4.4,4,04  44.  Xo,.4.  _ 4-4.  Nc w S-Obsec vec  is  accounted  for  by  the 

any  one  appears  to  have  any  conception  ,  .  ,,  .  ,  ,00  nf  itQ  total  2.1-01Q 


Southern  Markets  Are 
Active  the  Year  ’Round 


The  wide  variety  of  the  products  of  the  South 
tends  to  year-’round  activity  in  her  markets. 

There  is  a  high  percentage  of  regular  employment 
of  labor  and  some  branches  of  farming  operations 
are  at  their  height  almost  every  month. 

While  there  are  '*seas<ms*'  in  the  merchandising 
of  most  commodities,  in  the  South  as  elsewhere, 
they  so  overlap  as  to  give  an  unusual  degree  of 
continuity  to  business. 

**Sell  It  South**  is  good  policy,  aside  from  other 
reasons,  because  of  the  extent  to  which  there  is 
demand  in  the  Southern  States  for  useful  articles, 
throughout  the  entire  year. 

To  *‘Sell  It  South.**  efficiently  and  economically, 
means  to  advertise  your  product  in  Southern  daily 
newspapers.  Through  no  other  medium  can  the 
great  Southern  market  be  fully  covered. 


“For  instance,  all  the  big  tire  compa¬ 
nies  are  starting  right  now  or  are  about 
to  begin  intensive  national  advertising 
in  newspapers  all  over  the  country. 
Many  large  automobile  companies  are  in 
a  like  position.  Dead  local  sales  agen¬ 
cies  and  distributors  are  being  dropped. 
Newspaper  advertising  seems  to  be  the 
medium  unanimously  selected  and  the 
manufacturers  are  going  in  with  the 
dealers  in  encouraging  them  and  sharing 
their  advertising  and  selling  expenses. 

“The  (Thicago  Tribune  slogan  of  1921 
Will  Reward  Fighters”  has  taken  the  West 
by  storm  and  the  live  manufacturers  of 
nationally  distributed  goods  are  proving 
to  their  own  satisfaction  that  there  are 
buyers  for  goods  if  they  are  gone  after. 
One  apt  illustration  is  that  the  Franklin 
Automobile  Company  has  done  more 
business  in  Chicago  in  the  first  four 
months  of  1921  than  it  did  in  the  same 
period  of  the  phenomenal  year  of  1920. 


Southern  Newspaper  Publishers  Association 

Chattanooga,  Toon.  ^ 


Michigan  Merchant*  to  Advertise 

J.  M.  Bothwell,  of  Cadillac,  Mich., 
secretary  of  the  Retail  Grocers  & 
General  Merchants’  Association  of  Mich¬ 
igan,  announces  the  association  is  about 
to  launch  a  big  advertising  campaign  in 
which  one  of  the  main  advantages  of 
trading  at  home  is  set  forth  as  high 
express  and  transportation  rates,  making 
buying  at  home  decidedly  in  favor  of 
the  local  merchant. 


You  read  it  in  Editor  &  Publisher. 


THE  BETTER  MACHINE 


An  Invitation 


Publishers  md  Printers  atteniiing  the  A.  N.  P.  A.  and  A.  P. 
Conventions  at  the  Walidorf-Astoria,  New  York  City,  week  of 
April  25th  to  29th,  are  invited  to  visit  the  Myrtle  Room  where 
Intertype  representatives  will  welcome  questions  and  gladly 
explain  Intertype  Standardization  and  Simplicity. 

Arrangements  will  be  made  for  trip  of  inspection  by  Auto  to  the  Inter¬ 
type  Factory,  there  to  see  “The  Better  Machine”  in  the  niaking. 


INTERTYPE  CORPORATION 


General  Offices:  50  COURT  STREET,  BROOKLYN,  N.  Y.,  U.  S.  A. 

Memphis  San  Francisco 

MILLER  &  RICHARD,  Canadian  Representatives. 


Chicago 
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SPAIN  WANTS  THE  PRESS 
CONGRESS  IN  1924 


Vice-Pre»ident  Beteta  Will  Present 
Official  Invitation  at  Honolulu — 
Convention  Would  Be  Held  at 
Seville  World’s  Fair 


That  Spain  will  make  a  strong  bid 
for  the  1924  convention  of  the  Press 
Congress  of  the  World  when  the  mem¬ 
bers  meet  in  Honolulu,  October  4  to  14, 
is  the  word  brought  by  Virgilio  Rodri¬ 
guez  Beteta,  vice-president  of  the  Con¬ 
gress  for  Spain  and  Latin  America,  who 
is  now  in  Xew  York  in  connection  with 
the  arrange- 


mcnts.  Mr.  Be¬ 
teta  bears  a  let¬ 
ter  to  the  execu¬ 
tive  committee 
of  the  Congress 
from  the  Count 
of  Urbina.  May¬ 
or  of  Seville  and 
representative  of 
the  King  of 
Spain  in  the  Se¬ 
ville  World’s 
Fair  to  be  held 
in  1924.  inviting  Virgilio  Beteta 
the  newspaper 

men  of  the  world  to  gather  there  at  that 
time.  This  letter  will  be  presented  in 
Honolulu.  Mr.  Beteta  says  the  execu¬ 
tive  committee  looked  upon  the  invita¬ 
tion  with  high  favor  when  he  submitted 
it  unofficially  at  a  conference  in  Colum¬ 
bia,  Mo.,  before  coming  to  Xew  York. 
He  plans  going  to  South  America  in 
May  to  get  the  Latin  .American  delegates 
in  line  for  Honolulu. 

Mr.  Beteta  says  a  pc.  manent  branch 
of  the  Press  Congress  has  been  estab¬ 
lished  in  Madrid  and  two  committees 
representing  the  national  newspaper  as¬ 
sociations  have  the  selection  of  Con¬ 
gress  delegates  in  hand.  One  is  headed 
by  Senator  Daniel  Lopez,  editor  of  El 
Universal,  of  Madrid ;  Rodriguez  Santa 
Maria  and  Ramirez  Tome,  noted  jour¬ 
nalists.  The  other  committee  represents 
the  Syndicate  of  Journalists  and  is 
headed  by  Lopez  Baeza. 


“The  World’s  Fair  to  be  given  in  Se¬ 
ville  in  1924  will  be  the  biggest  of  its 
kind  since  the  Panama-Pacific  Exposi¬ 
tion  in  California  in  1915,  at  which  the 
Press  Congress  was  organized.  So  far 
more  than  200,000.000  pesetas  have  been 
spent  on  the  enterprise.  The  Count  of 
Urbina,  who  represents  the  King  in  the 
exposition  arrangements  and  is  also 
Mayor  of  Seville,  wants  the  Press  Con¬ 
gress  to  hold  its  third  meeting  there  and 
promises  to  build  in  the  center  of  the 
grounds  the  Seville  Palace  and  dedicate 
it  to  the  Press  Congress.  Here  all  the 
meetings  would  be  held  and  the  Con¬ 
gress  would  he  invited  to  make  the 
building  its  permanent  headquarters  for 
the  Old  World.  The  palace  would  be 
surrounded  by  statues  of  the  world’s 
most  famous  journalists. 


Mr.  Beteta  is  a  former  editor  of  the 
Daily  of  Central  America,  published  at 
Guatemala  City.  He  was  one  of  the 
most  active  organizers  of  the  Press  Con¬ 
gress  of  the  World  at  San  Francisco  in 
1915  and  represented  the  Guatemalan 
government  at  the  Pan-American  Finan¬ 
cial  Congress  at  Washington,  D.  C.,  in 
1920.  In  addition  to  being  a  journalist 
he  is  a  lawyer  and  has  served  as  a  dep¬ 
uty  in  the  Guatemalan  Congress.  He  is 
very  proud  of  the  fact  that  he  was  a 
newspaper  editor  at  the  age  of  twenty- 
two  years. 

Mr.  Beteta  is  staying  at  the  Hotel 
Endicott  with  Mrs.  Beteta  and  their  two 
children,  to  whom  their  parents  propose 
providing  with  a  thorough  American 
education. 


“Many  things  make  Seville  world  fa¬ 
mous  and  of  special  interest  to  the  press 
of  the  Western  Hemisphere.  Seville  is 
the  cultural  mother  of  Central  and 
South  .America  and  also  of  a  large  part 
of  the  United  States,  for  the  early  ex¬ 
plorers  and  missionaries  were  educated 
there.  Seville  is  the  home  of  the  won¬ 
der  relics  of  the  ancient  .-Xrabs,  The 
.■Mcazar,  considered  one  of  the  world’s 
wonders,  is  located  there;  also  the  tomb 
of  Columbus  and  the  Tower  of  La  Gi- 
ralda. 


NAME  S.  N.  P.  A.  DELEGATES 


“Seville  also  is  one  of  Spain’s  most 
important  commercial  points,  being 
noted  for  the  fertility  of  its  soil  and 
for  the  channel  that  has  been  opened 
there  joining  the  waters  of  the  Gualdal- 
auivir  River  with  the  ocean.  The  com¬ 
pletion  of  this  work  will  be  celebrated 
at  the  time  of  the  Exposition,  to  which 
the  World  Press  Congress  has  been  in¬ 
vited.  Archives  are  kept  there  pertain¬ 
ing  to  many  things  of  interest  to  the 
LTnited  States  on  the  early  days  of 
.■\merica.’’ 


Mr.  Beteta  says  the  recent  U.  S.  Sen¬ 
ate’s  resolution  of  approval  for  the  Con¬ 
gress’s  plans  to  meet  in  Honolulu  has 
stimulated  intense  interest  throughout 
Europe  and  makes  assured  the  repre¬ 
sentation  of  practically  all  Continental 
nations. 


Fifteen  Publishers  Will  Represent  Dixie 
at  Honolulu  Congress 

President  M.  E.  Foster,  of  the  South¬ 
ern  Newspaper  Publishers’  Association, 
has  appointed  delegates  to  represent  the 

S.  X.  P.  A.,  at  the  World  Press  Con¬ 
gress  at  Honolulu  in  October.  President 
Foster  was  recently  appointed  a  delegate 
from  the  Texas  Press  Association  and 
if  he  can  find  somebody  who  will  pay 
all  expenses  of  the  trip  and  then  some¬ 
body  to  run  the  Chronicle  while  he  is 
away,  it  is  a  certainty  he  will  start  for 
Honolulu  next  October.  The  S.  X.  P.  A. 
delegates  are : 

Fred  I.  Thompson.  Mobile  Register; 

T.  X.  Heiskell,  Little  Rock  Gazette ;  Mrs. 
Lois  K.  Mayes.  Pensacola  Journal;  J.  C. 
Harrison,  Augusta  Herald ;  Urey  Wood- 
son,  Owensboro  Messenger;  A.  G. 
Xewmyer,  Xew  Orleans  Item;  T.  M. 
Hederman.  Jackson  (Miss.)  Clarion 
Ledger;  John  A.  Park.  Raleigh  Times; 
E.  K.  Gaylord,  Oklahoma  City  Okla¬ 
homan;  H.  1 1.  Peace,  Greenville  News; 
E.  Munsey  Slack.  Johnson  (Tenn.)  City 
Staff ;  James'  H.  Allison,  Fort  Worth 
Record;  R.  E.  Turner,  Norfolk  Virgin¬ 
ian-Pilot.  The  president  and  secretary 
of  the  Southern  publishers’  association 
delegates  ex-officio. 


Spanuh  Decree  of  Approval 

While  in  Spain.  Mr.  Beteta  was  re¬ 
ceived  by  the  President  of  the  Council 
of  Ministers.  Eduardo  Dato.  since  as¬ 
sassinated,  who  pledged  the  moral  sup¬ 
port  of  the  Spanish  Government  to  the 
principle  of  the  Congress  to  bringing 
about  world  understanding  through  the 
press.  Royal  decree  was  issued  to 
that  effect.  Later  Mr.  Beteta  was  re¬ 
ceived  by  the  King,  who  showed  deep 
interest  in  the  purpose  of  the  Congress. 

Mr.  Beteta  also  explained  about  the 
Press  Congress  at  the  Ateneo,  Madrid’s 
famous  cultural  institution  and  answer¬ 
ed  historical  and  sociological  questions 
about  his  own  country,  Guatemala,  Cen¬ 
tral  America.  At  the  close  of  this  con¬ 
ference  15  of  the  most  noted  Spanish 
journalists,  headed  by  Miguel  di 
Unamuno,  dean  of  the  UniversUy  of 
Salamanca,  and  including  Gomez  de 
Baguero  and  Salvador  Canals  gave  Mr 
Beteta  their  assurance  of  support  and 
expressed  the  opinion  that  mankind  will 
benefit  in  proportion  to  the  growth  of 
better  world  understanding,  such  as  the 
Press  Congress  seeks  to  bring  about. 

When  he  left  Spain  Mr.  Beteta 
brought  with  him  the  pledge  of  both  the 
informative  and  the  political  groups  of 
the  national  press  that  they  are  in  full 
sympathy  with  the  Press  Congress  and 
the  assurance  that  Sapin  will  be  well 
represented  by  delegates. 

Speaking  of  tbe  fitness  of  Seville  to 
entertain  the  Press  Congress,  Mr.  Be¬ 
teta  said: 


TO  FORM  PAN-PACIFIC  GROUP 


(.special  to  Editor  &  Publisher) 


^OLUMBIA,  MO.,  April  14.— From 
the  Honolulu  committee  now  making 
arrangements  for  the  1921  meeting  of  the 
Press  Congress  of  the  World,  to  be  held 
in  Honolulu  October  4  to  14,  plans  for 
some  of  the  entertainment  to  be  offered 
the  delegates  have  been  received  by 
Walter  Williams,  the  president  of  the 
Congress. 

The  Pan-Pacific  Press  Conference,  as 
a  department  of  the  Press  Congress,  will 
hold  a  session  in  the  course  of  the  ten 
days.  Alexander  Hume  Ford,  secretary 
of  the  Pan-Pacific  L’nion  and  editor  of 
the  Mid-Pacific  Magazine,  is  preparing 
the  program.  So  far  it  provides  for  Pan- 
Pacific  Day  to  begin  with  a  reception  be¬ 
fore  the  morning  session  at  the  lolani 
Palace,  a  reception  in  which  the  children 
of  all  the  schools  will  participate. 

The  children  will  be  divided  into 
groups,  each  group  representing  a  state 
of  the  L’nion  and  marching  around  the 
Palace  m  a  pageant  of  states..  They  will 
be  robed  in  the  colors  of  the  states  they 
represent  and  carry  the  floral  emblems 
and  flags  of  the  states.  It  is  expected 
that  the  ex-president  of  the  Hawaiian 
Republic.  Sanford  B.  Dole,  and  the  for¬ 
mer  governors  of  the  Territory,  will 
lead  the  state  pageant,  which  will  be 
reviewed  by  the  delegates  to  the  Press 
Congress  representing  every  country  of 
the  globe. 


HEAR  ROTARY  CLUB  IDEALS 


Central  N.  Y.  Editors  Meet  in  Syrsen 
— Officers  Elected 


The  Cental  Xew  York  Press  Associa¬ 
tion  held  its  annual  meeting  in  Syracuse, 
April  10  and  elected  officers.  The  pub- 
Ushers  heard  Assemblyman  T.  K.  Smith 
of  Syracuse,  founder  of  the  Syracug 
Rotary  Club  and  district  governor  of 
the  organization,  tell  of  the  club  and  its 
ideals,  listened  to  talk  by  the  Rev 
Bernard  Clausen  of  the  First  Baptis 
Church  of  Syracuse,  and  to  a  number 
of  discussions  by  members  on  present 
day  printing  and  publishing  problems. 

All  officers  were  re-elected  as  fol¬ 
lows  ;  President,  C.  H.  Skelton,  Canij. 
tota  Courant;  secretary,  M.  V.  Atwood 
Groton  Journal  and  Courier;  treasurer, 
B.  H.  Stone,  Camden-Advance  Journal 
vice-presidents,  A.  P.  Bradt,  Fulton  Ob 
server;  J.  C.  Bates,  Vernon  News;  Cl. 
Burch,  Earlville  Standard;  execatm 
committee,  officers  and  C.  K.  Williams, 
Pheenix  Register-Wheeler  Milmoe,  Qm- 
astota  Bee-Journal,  B.  1.  Sherwood 
West  Winfield  Star. 

The  association  went  on  record  as  op¬ 
posed  to  the  44-hour  week  and  any  week 
of  less  than  48  hours.  Strong  opposi¬ 
tion  was  expressed  to  the  way  the  sUtt 
fair  association  advertises  the  fair 
through  plate  matter  which  the  papers 
are  asked  to  use  without  charge. 


BARRY  HEADS  CORRESPONDENTS 


Editor  &  Publisher  Writer  It  Electd 
Chairman  of  Standing  Committee 

(Special  to  Editor  &  Publisher) 
W.xsHiNGTOx,  April  13. — The  biennia 
election  held  today  by  the  corps  ci 
Washington  correspondents  to  choo* 
the  five  ineniliers  of  the  Standiij 
Committee  to  serve  during  the  lifeoi 
the  Sixty'-Seventh  Congress  develop*! 
one  of  the  most  spirited  contests  ii 
many  years.  There  were  six  candi¬ 
dates  for  the  five  places  and  the  suc¬ 
cessful  aspirants,  in  the  order  (S 
their  standing  in  the  matter  of  votes 


.•\t  the  official  morning  session  in  the 
throne  room  it  is  probable  that  the  or¬ 
ganization  of  a  Pan-Pacific  Association 
will  be  perfected,  and  plans  outlined  for 
bringing  together  every  year,  or  every 
two  years,  the  editors  of  magazines  and 
newspapers  published  in  Pacific  lands. 

At  the  conclusion  of  the  session  the 
delegates  will  gather  on  the  makai  lanai 
of  the  palace  building  to  receive  the  flags 
of  all  Pacific  nations.  This  is  the  re¬ 
markable  pageant  of  Pacific  races  that 
so  enthralled  Franklin  K.  Lane,  when 
as  Secretary  of  the  Interior  he  visited 
Hawaii.  The  delegates  then  will  be 
guests  of  honor  at  a  Pan-Pacific  dinner 
served  on  the  Palace  grounds  about  the 
band  stands,  on  which  will  be  performed 
the  dances  of  all  the  Pacific  peoples  and 
the  national  songs  of  all  Pacific  lands 
will  be  sung  by  their  native  sons  and 
daughters. 

Following  the  banquet  the  delegates 
will  return  to  the  lanai  to  review  a  Pan- 
Pacific  parade,  in  which  Japanese,  Ko¬ 
reans,  Filipinos,  Hawaiians,  Latin  .Amer¬ 
icans,  and  other  Pacific  peoples  will  par¬ 
ticipate.  For  years  the  Pan-Pacific  Un¬ 
ion  has  been  accumulating  the  parapher¬ 
nalia  for  such  a  pageant,  and  as  this  is 
Magellan  Year,  the  entire  show  will  be 
produced  in  all  its  splendor  for  the 
Congress  delegates. 


Robert  Barry,  Philadelphia  Pnbbc 
Ledger  and  Editor  &  Publisher. 

Charles  S.  .Albert,  Xew  lork 
World. 

Roy  .A.  Roberts,  Kansas  City  Star. 

Gus  J.  Karger,  Cincinnati  Times 
Star. 

.-\rthur  Sears  Henning,  Chicajo 
Tribune. 

One  of  the  surprising  development 
of  the  contest  was  the  relatively  larp 
number  of  men  who  wrote  in  the 
names  of  .A.  J.  Montgomery,  of  the 
Christian  Science  Monitor,  and  El¬ 
gar  Markham,  of  the  St.  Paul  Dit 
patch  and  St.  Paul  Pioneer  Dispatd 
Their  names  were  not  posted,  as  tta 
campaigns  in  their  behalf  were  startel 
after  the  formal  iiominatiQiis  t- 
closed. 

Messrs.  Albert,  Karger  and  He: 
ning  are  hold-overs  from  the  Stw 
ing  Committee  of  the  Sixty-Siw 
Congress.  Harry  C.  Stevens  of  w 
Minneapolis  Journal,  secretary  of  t« 
committee,  was  retired.  Under  i" 
rule  which  has  prevailed  in  the  fu¬ 
tile  man  polling  the  greatest  nun;.-( 
of  votes  becomes  a  chairman  of  t*- 
Committee. 

A  resolution  expressing  the  apptt 
ciation  of  the  corps  for  the 
the  Standing  Committee  during  '‘‘ 
past  year,  especially  in  the  matter  c 
the  pr^sji  arrangements  at  the  t 
cago  and  San  Francisco 


was  adopted  on  motion 


Snyder,  the  veteran  correspondent 

the  Omaha  Bee. 


r  i 
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Wake  Up — Non  hern  Manufacturers 
Get  the  Correct  Idea  of  the  South 


soi;thern  list 


ALABAMA. 

Circulation 

2,500 

lines 

10,000 

lines 

**Binningham  Age>Herald  . 

,  ...(M) 

22,359 

.08 

.08 

^*Birmingham  Age-Herald 

....(S) 

24,482 

.10 

.10 

^Birmingham  News . 

....(E) 

58,781 

.15 

.15 

*Birmingham  News  . 

....(S) 

58,955 

.15 

.15 

**Mobile  News-Item  . 

....(E) 

10,860 

.07 

.07 

**Mobile  Register  . 

...(M) 

22,451 

.07 

.07 

^*Mobile  Register  . 

....(S) 

33,718 

.085 

.085 

FLORIDA. 

**JacksonviIle  Metropolis 

....(E) 

17,860 

.07 

.07 

Florida  Times-Uaion,  Jacksonville 

(MAS) 

28,986 

.08  (9cS)  .08  (9cS) 

^^Palatka  Morning  Post  . . . 

.  ..(M) 

1,450 

.0122 

.0122 

^*PensacoIa  Jnurnal . . 

.  ...(M) 

3,481 

.025 

.025 

**Pensacola  Journal  . 

....(S) 

4,766 

.025 

.025 

••Pensacola  News . 

....(E) 

4,190 

.03 

.03 

GEORGIA. 

Atlanta  Constitution  .  . . 

...(M) 

53,154 

.13 

.13 

^Atlanta  Constitution 

. ...(S) 

60,116 

.13 

.13 

***Atlanta  Georgian  . (E)  46.187  .12  .12 

***Atlanta  Sunday  American  . .  (S)  105.S27  .15  .IS 

Augusta  Chronicle  . (M)  8.703  .045  .045 

Augusta  Chronicle  . (S)  8.703*  .045  .045 

Augusta  Herald  . (E)  13.816  .05  .05 

Augusta  Herald  . (S)  11.883  .05  .05 

***Columbus  Ledger  . (E&S)  8.078  .04  .04 

•••Macon  Telegraph  . (M)  20.656  .06  .06 

•••Macon  Telegraph  . (S)  20.660  .06  .06 

•Savannah  Morning  News  . .  (MAS)  20.641  .055  .05 

•••Savannah  Press . (E4  14.192  .05  .05 

KENTUCKY. 

Lexington  Leader  . (E)  14.296  .05  .05 

Lexington  Leader  . (S)  14.536  .05  .05 

•••Louisville  Herald  . (M)  49.756  .09  .09 

•••Louisville  Herald . (S)  54.701  .09  .09 

LOUISIANA. 

New  Orleans  Times>Picayune  .  (M)  73.334  .15  .IS 

New  Orleans  Times>Picayune  . .  (S)  91.127  .18  .18 

•••New  Orleans  Daily  States...  (E)  38.885  .10  .10 

•••New  Orleans  Daily  States...  (S)  37.153  .10  .10 

New  Orleans  Item . (E)  63.024  .15  .15 

New  Orleans  Item  . (S)  88.990  .18  .18 

NORTH  CAROLINA. 

Asheville  Citizen  . (M)  11.912  .04  .04 

Asheville  Citizen . (S)  10.423  .04  .04 

••Charlotte  News-Chronicle. .  (E^)  10.179  .04  .03 


***Charlotte  Observer  . 

.(M) 

20,159 

.055 

.04 

•••Charlotte  Observer  . 

..(S) 

21,137 

.07 

.05 

Durham  Herald  . 

.(M) 

6,172 

.03 

.03 

Greensboro  Daily  News . 

.(M) 

17,081 

.06 

.05 

Greensboro  Daily  News . 

..(S) 

22,978 

.07 

.06 

••Raleigh  News  and  Observer. 

.(M) 

24,230 

.06 

.06 

••Raleigh  News  and  Observer. 

..(S) 

26,309 

.06 

.06 

Wilmington  Star . 

.(M) 

6,850 

.04 

.04 

**Winston-SaIem  Journal  . . . 

.(M) 

8,727 

.04 

.04 

** Winston-Salem  Journal  ... 

.(S) 

9,361 

.04 

.04 

** Winston-Salem  Sentinel  ... 

.(E) 

9,474 

.04 

.04 

SOUTH  CAROLINA. 

Anderson  Mail  . (E)  4.325  .025  .025 

•••Columbia  Record . (E)  12.937  .05  .05 

•••Columbia  Record  . (S)  13.749  .05  .05 

•••Columbia  State  . (M)  21.862  .06  .06 

•••Columbia  State  . (S)  22.307  .06  .06 

Greenville  News  . (MAS)  10.896  .045  .04 

Greenwood  Index  Journal . (E)  4.187  .02  .02 

•••Spartanburg  Journal  A  Caro¬ 
lina  Spartan  . (E)  3.132  .04  .04 

•••Spartanburg  Herald  . (M)  4.744  .04  .04 

•••Spartanburg  Herald . (S)  5.913  .04  .04 

TENNESSEE. 

•••Chattanoon  News  . (E)  20.105  .05  .05 

Chattanooga  Times  . (M)  22.661  .07  .07 

Chattanooga  Times  . (S)  23.046  .07  .07 

•••Knoxville  Sentinel  . (E)  19.822  .07  .06 

•••Memphis  Commercial  Appeal.  (M)  83.359  .16  .15 

•••Memphis  Commercial  Appeal.  (S)  113.841  .19  .  .18 

•••Nashville  Banner  . (E)  41.077  .07  .07 

•••Nashville  Banner  . (S)  43.116  .08  .08 

•••Nashville  Tennessean  . .  (MEAS)  44.675  .09  .09 

VIRGINIA. 

^tBristoI  Herald  Courier. ...  (MAS)  6.590  .04  .04 

Danville  Register  and  Bee  (Md^)  9.950  .04  .04 

Newport  News  Times-Herald  (E)  8.464  .05  .05 

Newport  News  Daily  Press..  (SAM)  6.349  .05  .05 

•••Norfolk  Virginian,  Pilot  ....  (M)  32.596  .08  .08 

•••Norfolk  Virginian  Pilot . (S)  38.452  .10  .10 

•••Roanoke  Times  . (MAS)  23.438  .07  .06 

•••Roanoke  World-News . (E)  10.193  .07  .06 

•••Richmond  News-Leader  .  45.383  .11  .11 

Government  Statement.  October  1st,  1920, 

^Includes  Bristol,  Tenn. 

••A.  B,  C.,  Audit,  October  1st,  1920. 

•••A.  B.  C.  Publishers’  Statement,  October  1st,  1920. 

•A.  B.  C.  Auditor’s  Report,  December  31,  1920. 


lyrOT  satisfied  with  having  a  reputation  for  cot- 
ton  growing,  the  south  developed  every  other 
line  of  agriculture — went  into  the  lumber  business 
• — dug  deep  into  old  mother  earth — sent  “scouts” 
into  manufacturing  districts  and  sold  the  southern 
idea  to  the  men  of  wealth. 

That  is  why  four-fifths  of  the  total  agricultural 
wealth  is  represented  in  crops  other  than  cotton. 

That  is  why  the  south  is  cutting  more  than 


fifteen  billion  feet  of  lumber  each  year.  Tliat  is 
why  the  south  is  producing  more  than  three  mil¬ 
lion  five  hundred  thousand  tons  of  pig  iron. 

That  is  why  cities  are  growing  rapidly  and  the 
smoke  of  giant  factories  paint  '‘‘Prosperity  and 
Progress”  against  a  background  of  sunny  skies. 

Where  there  is  prosperity  there  are  possibilities 
of  greater  sales  for  the  product  of  merit.  But 
such  products  must  be  advertised. 


If  your  product  is  made  with  merit,  it  can  be  sold  in  the  South. 
These  newspapers  will  tell  you  HOW  and  then  produce  results. 


ARGENTINE  WANTS  THE 
TRADE  OF  U.  S. 


NEW  SECRETARY  FOR  AD 


AN  AMERICANOS  CREED 


New  Yorkers  Choose  George  Lippint^ 
Brown  as  “Syd”  Clarke’s  Succsuar 
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‘Syd”  Clarke’s  Suer.,,,,, 

George  Lippincott  Brown  has  been 
elected  secretary  of  the  Advertising  Quh 
of  New  York,  effective  May  1,  to  suc¬ 
ceed  Sydney  R.  Clarke,  who  has  re¬ 
signed  to  become  associated  with  T.  F 


By  CHARLES  W.  MILLER 

^ODLINESS  with  contentment  is  great  gain.  For  we  brought 
nothing  into  this  world,  and  it  is  certain  that  we  can  carry  nothing 
out  (1  Tim.  vi:6,  7).  Take  heed,  brethren,  lest  there  be  in  any  of 
you  an  evil  heart  of  unbelief,  in  departing  from  the  living  God.  But 
exhort  one  another  daily,  while  it  is  called  Today;  lest  any  of  you 
be  hardened  through  the  deceitfulness  of  sin  (Heb.  ii:  12,  13).  Thou 
shalt  love  the  Lord  thy  God  with  all  thy  heart,  and  w'ith  all  thy  soul, 
and  with  all  thy  mind.  This  is  the  First  a.nd  Great  Commandment. 
And  the  Second  is  like  unto  it.  Thou  shalt  love  *hy  neighbor  as  thyself. 
On  these  Two  Commandments  hang  all  the  Law  and  the  Prophets 
(Matt.,  xxii:  37-40).  No  man  can  serve  two  masters;  ye  cannot  serve 
God  and  mammon  (Matt.  vi:24).  Choose  you  this  day  whom  ye  will 
serve,  but  as  for  me  and  my  house,  we  will  serve  God  (Joshua, 
xxiv:  15).  Him  that  is  weak  in  the  faith  receive  ye.  but  not  to  doubt¬ 
ful  disputations  (Rom.  xiv:  1).  Behold,  how  good  and  how  pleasant 
it  is  for  brethren  to  dwell  together  in  unity  (Ps.  cxxxiii:  1). 

Copyright  released  for  publication  in  Editor  &  Publisher,  New  York,  N.  Y. 


AdvertUing  Director  of  La  Razon, 
Buenos  Aires,  Comes  on  Special 
Mission  to  Encourage  Commerce 
and  Start  News  Service 


For  the  purpose  of  organizing  a  new 
cable  and  correspondence  service  for  his 
newspaper  and  to  inform  .American  busi¬ 

ness  firms  on 

the  opportunities  i-.'  .  . 

of  trade  with 
Argentine  and 

to  take  / 

advantage  o  f  / 

them.  £.  H.  Mi- 
lani  has  come  to 
the  United  States 
for  a  three 

Razon, 

Aires’  noted  — . 

evening  newspa- 
paper,  of  which 
he  is  advertising  director, 
is  arranging  to  establish  a  direct  office 
for  La  Razon  at  110  West  34th  street. 

New  York,  within  the  next  few  days 
and  in  the  meantime  will  have  his  head¬ 
quarters  at  the  office  of  Editor  &  Pub¬ 
lisher. 

Later  Mr.  Milani  plans  to  tour  the 
principal  cities  of  the  United  States,  go¬ 
ing  first  to  Boston,  Chicago,  Philadel¬ 
phia  and  Washington. 

I'o  Editor  &  Publisher,  Mr.  Milani  »  -  ,  ,  ,  •  , 

1,;,  o-  .American  products  and  their  advan-  .  ,  ,  ,  . 

follows  •  ^  tages  are  not  properly  known  in  .Argen-  La  Razon  is  Buenos  Aires’  evening  '•  °  ’ 

tine  owing  to  the  small  number  of  newspaper.  Mr.  Milani  says  it  has  a  ^  ’  I 

“My  trip  to  the  United  States  has  citizens  of  that  nationality  who  are  circulation  of  120, (X)0  daily.  The  direct-  ''her  e  he  has 

only  object  in  view,  namely  to  establish  residents  there.  According  to  the  latest  'ng  head  of  La  Razon  is  Dr.  Jose  A.  advertising 

business  relations  with  newspapers  and  census,  there  are  about  5,000  to  6,000  Cortejareno.  The  newspaper  occupies  merchandis- 

acting  as  a  rep-  .Americans  in  the  River  Plate.  Eng-  one  of  the  fine.st  buildings  in  the  city  and  1  ; 

resentative  of  La  lish.  French  and  German  firms  are  very  is  equipped  in  the  most  modern  .Ameri-  ^^er.  \ 

Razon.  First.  1  numerous,  besides  being  fully  experi-  can  fashion  throughout.  '  V'  ’ 

intend  organiz-  enced  in  the  goods  there  is  a  demand  for. - efficientlv  '^a'n'^d  \ 

wceT  WASHINGTON  AD  FUND  VETOED  h  i  s  resignation  ^ 

ider-  Business  Men  of  State  May  Pay  for  with  deep  regret.  Sydney  R.  Claio 

^'"1  Newspaper  Campaign  He  is  to  be  given 

(,spcc>al  to  Editor  &  Publisher)  »  farewell  luncheon  May  4  by  a  nuju 

o'cr-  T-,  ,  of  his  friends  at  the  club.  Mr.  Oar. 

s  he-  PoRTL.^^•D.  Ore.,  April  13.-The  pub-  york  from  Califnr; 

nent.  hcity  fund  of  the  Pacific  Northwest  from  1903  to  1906«he  served: 

1  the  Tourist  Association  has  heen  endangered  secretarv  of  the  San  Jose  Chambers 
iffer-  by  the  recent  veto  by  Governor  Hart  of  Commerce,  returning  East,  following': 
Such  Washington  of  that  states  appropna-  earthquake.  From  1905  to  1910,  he » 

_ t'on  of  $37,500  for  the  organization.  A  secretary  of  the  Rochester  (N.  Y 

similar  fund  already  voted  hy  Oregon  chamber  of  Commerce,  and  vice-p: 
was  contingent  on  the  Washington  ap-  j^je^t  of  the  Traders’  National  Br 
propriation  and  a  fund  of  $18,750  from  jfe  created  and  organized  the  Koebu 
British  Cohimhia.  The  Pacific  North-  Industrial  Exposition  and  helped 
west  Tourist  .Association  for  several  organize  the  Rochester  Advertising 0 
years  has  been  conducting  an  extensive  1916-18,  he  was  secretary  of 

newspaper  advertising  campaign  to  at-  convention  and  industrial  bureaus  of  ^ 
^  tract  visitors  to  this  part  of  the  country.  Philadelphia  Chamber  of  Commerces 
The  only  hope  of  continuing  the  cam-  chairman  of  the  House  Comffli:- 

^  paign  lies  in  a  movement  by  Washing-  „£  the  Poor  Richard  Club.  He  r 
R  ton  business  men  'to  raise  their  state’s  jqjq  paly  as  director-in-chief  of 
^  quota  by  popular  subscription.  the  motion  picture  activity  in  Italy 

^  The  newspaper  campaign  fathered  by  Community  Motion  Picture  Bureau 

the  association  has  had  remarkable  re-  _ _ 

1 suits  in  attracting  tourists.  W.  J.  Hof- 

!■  mann.  advertising  manager  of  the  Ore-  Joins  International  Harvester  StJ 
gonian,  is  president  of  the  association.  „  ,  i  u  ■  *  the  adv  n- 
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George  L.  Brown  delphia 

exchange  be  established  will  mark  the  see  for  himself  that  the  .American  mer-  The  ne.x 

fall  in  prices  of  American  meat  and  chant  is  also  a  reliable  man.  I  am  years  he  spent  in  the  sporting 

wheat ;  bread  and  clothing  will  also  ready  to  show  any  amount  of  figures  Inisiness  with  .Abbey  &  Imbrie 

come  down  in  prices  owing  to  the  great  relating  to  commerce,  importations,  e.x-  A'ork 

Mr  Milani  stock  which  will  come  from  portations,  etc.,  in  Argentine,  in  order  and  .' 

.Argentine.  On  the  other  hand,  ma-  to  convince  merchants  and  newspaper  N.  J. 

chinery  and  dry  goods  in  general,  at  men  that  .Argentine  is  not  merely  one  gaged 

cheaper  rates,  will  be  obtainable  in  the  country  more  to  be  added  to  the  list  of  R.  F 

River  Plate,  sent  there  by  the  American  those  who  negotiate  with  the  United 

markets.  This  exchange  of  products  States,  but  a  great  country  that  in  time 

would  be  advantageous  in  every  way.  may  prove  itself  to  be  a 
“I  hold  the  opinion  that  a  treaty  pro-  d'^ut. 
viding  for  free  custom-house  exchange 
between  this  country  and  ours  w  '  ‘ 
prove  to  be  of  much  benefit  to  both  also  exists 
countries. 


E.  H.  Milani 


He  then  was  tor  two  years  a- 
in  sales  research  work  for  tii 
Goodrich  Rubber  Company,  ot 

.Akron. 

During  the  war,  Mr.  Brown  did  lak- 
very  good  control  work  and  later  was  sales  mai- 
ager  of  the  automotive  lubricants  4 
‘The  legitimate  .American  pride  will  vision  of  the  Sonneborn  Oil  Works  4 

ould  then  begin  to  realize  the  fact  that  there  New  York.  He  ^ _ 

in  the  Southern  Continent  comes  to  the  .Ad- 
nations  whose  greatness  is  rising  daily,  vertising  Club 
Truth  must  out.”  from  the  Horace  / 


to  engage 
competent  work- 
to 

for  La 

i  Razon  the  graph¬ 

ic  perfection 

Dr.  J.  .\.  Cortejareno  ^  j  ^  ^ 

Dweetor  of  La  Racon  j 

modern  paper 
requires.  Although  La  Razon  aims  to  be 
a  thoroughly  .Argentine  paper  it  holds 
the  .Americans  in  great  esteem ;  it  fully 
understands  the  legitimate  ambitions 
that  the  nation  aspires  to.  it  also  re¬ 
marks  the  rapidity  with  which  its  uni¬ 
versal  development  is  going  ahead. 
From  thence  emerges  the  interest  La 
Razon  takes  in  acquiring  the  proper 
knowledge  of  how  prosperity  and  cul¬ 
ture  arc  to  be  obtained  and  demon¬ 
strated.  I  do  not  wish  to  po.se  as  a 
diplomat,  neither  would  I  care  that  the 
simple  mission  which  hrin,gs  me  to  this 
country  be  given  a  deeper  meaning. 

“The  great  future  before  .Argentine 
is  still  unknown  to  North  .America.  It 
is  a  great  and  wealthy  country,  of  sound 
financial  views,  individually  and  collec¬ 
tively.  .American  merchants  and  trad¬ 
ers  in  general  have  not  displayer  the 
necessary  interest  in  knowing  the  coun- 
Had  they  done  so.  the 
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market  would  he  theirs  already.  It  is 
the  be.st  country  in  the  world  for  the 
demand  and  sale,  at  high  prices,  of 
.American  goods.  Up  to  the  present  being  the 
only  English.  French  and  German  mer-  alternative 
chants  know  what  the  country  is  and  protests  n 
the  prospects  it  offers  foreigners.  “Matter 

“The  day  that  .Argentine-.American  then.  Th 


La  Razon't  Handsome  Home 
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(IHANGE  in  a.  b.  c.  rules 

Ijitrtiief*’  Copie»,  Trading  Territory, 
DUcounts  are  Regulated 

Stveral  rules  of  the  Audit  Bureau  of 
Q ,  Qrtalations  were  changed  at  the  recent 
®  ^ing  of  the  board  of  directors  in 
0ii«80.  the  regulations  affected  being 
r  F  tlK»e  ft  uniform  audit  period,  ad- 
V  jjrtisers'  copies,  suburban  and  trading 
)ort  iftritoO'  of  newspapers,  maximum  dis- 
allowable  to  carrier,  agent  or  deal- 
g  and  markings  in  membership  lists 
designating  temporary  suspension  of  a 
member. 

Hitherto,  if  an  audit  for  one  publica- 
(jdi  is  made  for  a  shorter  period  than 
ior  its  competitors  the  average  of  the 
ether  newspapers  for  the  same  period 
«s  put  on  the  second  page  of  their 
reports.  Under  the  amended  rule  this 
average  will  appear  on  the  first  page. 
Under  “Advertisers’  copies’’  in  the  re¬ 
port  will  be  included  all  copies  sent  to 
regular  contract  advertisers,  not  in  ex- 
good*!  cess  of  one  copy  to  each  advertiser. 

N'e»|  Following  complaints  from  several 
Yorll  publishers  that  territory  included  in  re- 
wl  ports  as  “suburban”  in  some  cases 


Editor  &  Publisher  for  April  16,  1921 


worked  inju.stice  to  competing  publi,sh- 
ers  in  the  area  so  included  the  directors 
adopted  a  resolution  that  “in  newspaper 
blanks  *  •  ♦  the  words  ‘trading  terri¬ 
tory’  be  included  after  the  word  ‘subur¬ 
ban’  in  paragraph  8;  and  that  paragraph 
16b  be  changed  to  read :  ‘State  radius  of 
area  and  name  eight  largest  towns  in¬ 
cluded  in  trading  territory.’  ” 

Discounts  to  carriers,  agents  or  deal¬ 
ers  in  excess  of  5  per  cent  will  not  be 
considered  a  bona  fide  cash  discount 
under  a  new  ruling  and  a  deduction 
from  the  circulation  will  be  made  for 
any  circulation  represented  in  that  part 
of  thp  allowance  in  excess  of  5  per  cent. 

Publications  under  temporary  suspen¬ 
sion,  it  was  ruled,  will  be  designated  in 
future  membership  lists  by  an  asterisk, 
referring  to  a  footnote  .reading  “Under 
temporary  suspension  of  service.” 

Elected  to  A.  N.  P,  A. 

The  Windsor  (Ont.)  Border  Cities 
Star,  the  Little  Falls  (N.  Y.)  Evening 
Times,  and  the  Kansas  City  (Kan.) 
Kansan  have  been  elected  to  active  mem¬ 
bership  in  the  American  Newspaper 
Publishers’  .\ssociation. 


*.  1' »  ••  rrrf i 


Bring  Me  A  City! 


Heeding  no  barrier  of 
river,  mountain,  forest  or 
desert;  unmindful  of  dis¬ 
tance;  the  telephone  hei^ 
spread  its  net'work  of  com¬ 
munication  to  the  farthest 
outposts  of  our  country. 

The  ranchman,  a  score 
of  miles  from  his  nearest 
neighbor,  a  hundred  miles 
from  the  nearest  town, 
may  sit  in  the  solitude  of 
His  prairie  home  and,  at 
will,  order  the  far-distant 
dty  brought  to  him.  And 
the  telephone  obeys  his 
command. 

Time  and  space  become 
of  small  account  when, 
through  desire  or  neces¬ 
sity.  you  would  call  across 
n  continent. 

This  is  what  the  “Long 


Distance”  service  of  the 
Bell  telephone  has  accom¬ 
plished  for  you;  what 
science  in  construction  has 
created;  and  what  effi¬ 
ciency  of  v/orkers  has 
maintained. 

You  take  the  telephone 
as  much  for  granted  as  you 
do  the  wonder  of  the 
changing  seasons.  You  ac¬ 
cept  as  a  matter  of  course 
the  company’s  ability  to 
keep  all  the  parts  of  this 
great  nation  in  constant 
contact. 

By  so  doing  you  offer 
a  fine  tribute  to  the  Bell 
organization  which  has 
created  this  “Long  Dis¬ 
tance”  service — a  service 
no  other  country  heis  at¬ 
tempted  to  equal. 


American'TeLephone  and  Telegraph  Company 
And  Associated  Companf^s 

Onm  Policy  One  Syttcm  ■  ft,  Uiuvcrtal  Service 

And  all  directed  toward  Better  Service 


has  been  invested  in  public  utilities  in 

ILLINOIS 


Of  this  amount  electric  railways  ac¬ 
count  for  $456,000,000;  electric  light 
and  power  companies  $375,000,000 
and  gas  and  telegraph  companies  the 
remainder. 

There  are  270,000  citizens  in  this 
state  who  own  securities  of  utility 
companies,  they  with  their  families 
approximate  1,200,000  people. 

There  are  over  90,000  employees  and 
about  80,000  persons  working  in  in¬ 
dustries  directly  dependent  upon  the 
utilities. 

These  few  facts  regarding  public  utilities  alone 
make  Illinois  a  state  to  be  cultivated  as  a  mar¬ 
ket  for  your  goods. 

This  list  of  daily  Illinois  newspapers  stand 
second  to  none  in  influence  and  pulling  power. 
You  will  do  well  to  use  them. 


Rate  for 

Rate  for 

Circu- 

2,500 

10,000 

lation 

Lines 

Lines 

Bloomington  Pantagrapb  .  .  . 

17,820 

.05 

.05 

Chicago  Evening  American.  . 

. (E) 

364,769 

.60 

.60 

Chicago  Herald-Examiner  .  . . 

. . . .  (M) 

344,5?8 

.55 

.55 

Chicago  Herald-Examiner  .  .  . 

. (S) 

626,637 

.75 

.75 

Chicago  Dailj  Journal . 

. (E) 

116,243 

.26 

.24 

tThe  Chicago  Daily  News.  . . 

. <E) 

412,020 

.65 

.65 

Chicago  Evening  Post . . 

. (E) 

52,981 

.25 

.12 

’Chicago  Tribune  . 

. . . .  (M) 

437,158 

.70 

.70 

’Chicago  Tribune . 

. (S) 

711,254 

1.00 

1.00 

’Lincoln  Courier-Herald  .... 

. (E) 

1,827 

.02 

.02 

Moline  Dispatch  . 

. (E) 

10,189 

.04 

.04 

’Peoria  Journal-Transcript.  . 

. .  (MAE) 

31,011 

.11 

.09 

Peoria  Star . 

. (E) 

22,913 

.075 

.06 

Rock  Island  Argus  . 

. (E) 

9,072 

.04 

.04 

Sterling  Gasette  . 

. (E) 

4,863 

.03 

.03 

GoTwnment  Statoments,  Octobar  1,  1920. 
tPublishars’  StatemenL 

*A.  B.  C.  Pttbliahers’  Stetemaat,  October  1,  1920. 
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Editor  &  Publisher  for  April  16,  1921 


R.  C.  PENFIELD  DIES  IN  JAPAN  recently  as  the  result  of  an 


WISCONSIN 

T(H)s  U.  S.  in  Savings 


While  savings  bank  deposits  eclipsed 
all  previous  records  in  1920  through¬ 
out  the  United  States 

WISCONSIN 

banks  showed  the  greatest  percentage 
of  increase,  25.66.  This  is  some  rec¬ 
ord  and  only  goes  to  prove  that  Wis¬ 
consin  is  a  state  where  an  advertising 
campaign  can  be  carried  on  with  as¬ 
sured  success. 

The  people  have  the  money  if  you  have 
the  right  merchandise. 

W  isconsin  is  not  always  considered  the 
greatest  state  in  the  Union,  but  it  in¬ 
cludes  about  the  highest  percentage  of 
steady,  home  owning,  industrious  and 
well-to-do  citizens. 

W  isconsin  gives  you  a  potential  market 
unsurpassed.  Mr.  Advertiser,  if  you 
would  sell  your  merchandise  in  Wis¬ 
consin  you  must  use  Wisconsin  daily 
newspapers.  Wisconsin  people  are 
most  loyal  to  their  home  newspaper. 

HERE  THEY  ARE— NONE  BETTER 


“utomobilt 


Circula-  Rate  for 
tion  5,000  line# 


^Appleton  Post-Creacent . (E) 

Beloit  Newt  . (E) 

Eau  Claire  Leader-Telecram . (MEAS) 

*Fond  du  Lac  Reporter  . (E) 

Green  Bay  Preta-Gazette  . (E) 

Kenoaha  Newt . (E) 

La  Create  Tribune  and  Leader-Preaa . (EAS) 

Madiaon  (Wit.)  State  Journal . (EAS) 

^^Milwaukee  Journal  . (E) 

ttMilwaukee  Journal  . (S) 

Milwaukee  Sentinel  . (MAE) 

Milwaukee  Sentinel . (S) 

Racine  Joumal-Newa . (E) 

Superior  Teiecram  . (E) 

Superior  (Wia.)  Sunday  Timet . (S) 

Government  Statementa,  October  let.  1920. 

*A  B.  C.  Publitbera’  Statement,  October  let,  1020. 
^ubliahart'  Statement,  September  let,  1920. 
tfPubliabcra’  Statement,  April  let,  1921. 


Publiaher  of  Woiid’a  Saleaman  Waa  for 
Many  Yeara  on  N.  Y.  Papera 

News  has  been  received  of  the  sudden 
death  in  Yokohama,  Japan,  of  Roderick 
C.  Penfield,  who  was  for  forty  years  a 
newspaper  man 
in  and  about 
New  York  City. 

For  the  past 
year  Mr.  Pen- 
field  had  been 
publishing  a  ma¬ 
gazine  called  the 
World’s  Sales¬ 
man  in  Yokoha¬ 
ma,  printed  in 
five  languages,  in 
partnership  with 
his  son,  Rode¬ 
rick  Kynett  Pen-  C-  Phnfizld 

field,  who  has 

been  managing  the  New  York  end  of 
the  business. 

Mr.  Penfield  was  fifty-eight  years  old 
and  a  native  of  New  Jersey.  With  his 
brother,  N.  W.  Penfield,  he  founded  the 
.'\sbury  Park  (N.  J.)  Press,  in  1887. 
Later  he  was  for  fifteen  years  editor  of 
the  weekly  edition  of  the  New  York 
Mail  &  Express.  At  various  other 
times  he  was  connected  with  the  New 
York  Sun  and  the  Tribune.  In  1912  Mr. 
Penfield  retired  from  daily  newspaper 
work  to  become  associated  with  Col. 
George  Harvey  in  the  editorship  of 
Harper's  Weekly.  Afterwards  he  en¬ 
gaged  in  the  printing  business  and  pub¬ 
lished  a  magazine  called  “Opera”  for 
several  years.  Two  years  ago,  he  went 
to  Japan  and  became  connected  w'ith  the 
Japan  Advertiser,  in  Tokio,  and  later 
was  publisher  of  the  Trans-Pacific  Mag¬ 
azine.  Poor  health  caused  his  return 
to  New'  York  and  after  six  months’  rest 
he  went  back  to  the  Far  East  as  owner 
of  the  World’s  Salesman.  For  many 
years  Mr.  Penfield  was  part  owner  with 
his  brother,  N.  W.  Penfield,  of  the  Pic¬ 
torial  News  Company  of  New  York, 
one  of  the  pioneer  news  picture  busi- 


Obituarg 


Nelson  S,  Crocker,  aged  84,  who  was 
associated  with  the  Marlboro  (Mass.) 
Mirror,  Marlboro  Enterprise,  Barnstable 
(Mass.)  Patriot  and  the  Frapingham 
(Mass.)  News,  died  .\pril  10,  at  Chel¬ 
sea,  Mass.  He  was  a  Civil  War  veteran. 
His  son,  George  E.  Crocker,  is  foreman 
of  the  Marlboro  Times. 

Wharton  Barker,  one  of  Philadel¬ 
phia’s  oldest  and  best  known  financiers 
and  publicists,  and  the  father  of  Samuel 
H.  Barker,  financial  editor  of  the  North 
,'\merican,  died  April  8,  at  his  home  in 
Roxborough,  aged  75.  He  had  been 
a  trustee  of  the  University  of  Pennsyl¬ 
vania  for  forty-one  years  and  for  many 
years  had  been  interested  in  literary  and 
journalistic  work.  In  1869  he  founded 
the  Penn  Monthly,  which  he  owned  and 
directed  until  he  presented  it  to  the 
University  of  Pennsylvania.  He  started 
the  Weekly  Notes,  a  four-page  weekly 
supplement  to  the  Penn  Monthly  and 
later  started  a  weekly  paper  called  The 
American,  which  succeeded  his  Weekly 
Notes. 

John  J.  Hardiman,  for  SO  years  con¬ 
nected  with  the  Boston  Pilot,  died  in 
Dorchester,  Mass.,  aged  85  years. 

A.  J.  Meyers  Myers,  for  many  years 
advertising  manager  of  the  Marion  Star, 
President  Harding’s  daily  paper,  is  dead. 

Estus  L.  Traylor,  Jr.,  18,  son  of  Estus 
L.  Traylor,  foreman  of  the  composing 
room  of  the  Kansas  City  Post,  died 


accident.  Young  Traylor  was  at  one  tiZ 
employed  in  the  art  department  of  th 
Post  ' 

Rev.  E.  W.  Pfaffenberger,  editor  of 
the  Western  Christian  Union  at  Boon- 
ville.  Mo.,  for  more  than  thirty  vear, 
died  suddenly.  ' 

John  G.  Connor,  killed  in  an  automo¬ 
bile  accident  in  Wichita  a  few  days  ago 
was  one  of  the  early  western  Ka^ 
pioneer  news-paper  men.  He  was  editor 
of  papers  at  Byers,  Macksville,  Cullison 
Mullinville,  Pawnee  Rock  in  the  ’70’s, 

FRANK  I.  CADWALLADER 

Veteran  New  York  Reporter  Drop 
“In  Hames*,’’  Aged  63  Years 

Frank  Irish  Cadwallader,  for  forty 
years  a  New  York  reporter,  dropped 
dead  at  his  home  in  New  York  April  U, 
aged  63  years.  A  native  of  Indiana,  Mr 
Cadwallader  was  graduated  from  Cor. 
nell  University  and  entered  newspaper 
work  on  the  New  York  Tribune,  with 
which  he  served  30  years.  In  recent 
years  he  had  covered  the  Federal  court! 
and  the  Public  Service  Commission  for 
the  New  York  City  News  Association 
and  New  York  News  Bureau,  for  which 
he  was  on  duty  at  the  Federal  Court  hi 
to  5  o’clock  on  the  day  of  his  death. 

A  number  of  special  articles  on  sub¬ 
jects  of  public  interest  had  come  from 
his  pen  during  his  long  career,  a  recent 
pamphlet  on  “The  Farce  of  Prohibition' 
having  attracted’  considerable  attention. 
Although  he  characterized  the  dry  lai 
as  unjust,  and  stated  that  he  would 
never  obey  it,  his  colleagues  in  the  re 
porters’  room  of  the  Federal  Building 
declare  that  he  did  obey  it  implichlj. 
He  had  aho  done  some  notable  special 
reporting  for  Editor  &  Publishe*  in 
recent  years  He  was  a  bachelor  and 
leaves  one  brother,  Bassett  Cadwallader. 
a  resident  of  Boston. 

Philadelphia  Veterans  Dead 

Philadelphia  lost  two  of  its  veteraa 
newspaper  men  this  past  week  in  the 
deaths  of  Robert  Roberts  Shronk  and 
.■\nthony  S.  Chambers.  The  former  died 
on  .\pril  7  at  his  home,  aged  76  years, 
He  had  never  fully  recovered  from  the 
effects  of  an  attack  of  influenza  which 
he  suffered  three  years  ago  during  the 
epidemic.  Mr.  Chambers  died  on  Apri 
4,  aged  83  in  Overbrook.  Bob  Shronk 
and  Tony  Chambers  were  known  to 
every  newspaper  man  who  had  worked 
in  Philadelphia  for  the  last  30  or  S 
years.  Mr.  Shronk  had  covered  the 
old  Manayunk  district  for  the  Record 
the  Ledger,  and  the  North  America! 
for  many  years.  He  was  active  up  untJ 
a  few'  days  before  his  death  and  had 
just  rounded  out  thirty-three  yews  of 
active  newspaper  service.  He  joined 
the  Public  Ledger  staff  in  1888.  Ton' 
Chambers  entered  the  service  of  the 
Philadelphia  Record  in  1870  and  ftw 
that  time  on  until  a  short  time  agok< 
served  the  Record  in  various  capacities 
as  proofreader,  news  editor,  and  a- 
change  editor. 

Maine  Farmer*  Honor  Boardm** 

A  tablet  to  honor  the  memory  of 
Samuel  Lane  Boardman,  an  agriculti^ 
writer  and  editor  of  note,  was  dediew 
in  Winslow  Hall  at  University  of  Ma® 
during  Maine  Farmers’  Week  by  t* 
Maine  Federation  of  Agricultural  ^ 
ciations.  Mr.  Boardman  was  assist^ 
editor  of  the  Country  Gentleman,  A- 
bany,  N.  Y.,  in  1859;  editor  of  theMaiw 
Farmer  from  1861  to  1878 ;  editor  of^ 
American  Cultivator,  Boston,  in 
editor  and  publisher  of  the  Home  Fa* 
i  Augusta,  from  1880  to  1886, 

:  cultural  editor  of  the  Augusta  Ken** 
i  Journal  from  1889  to  1892. 
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Editor  &  Publisher  for  April  16, 


^at  our  readers  say 


"Tbe  All-American  Team” 

Sterling,  III.,  April  5,  1921, 

Tn  Editor  &  Publisher;  The  protest  of 
Hmut  L  Farrell,  sport  editor  of  the  U.  P., 
the  selection  of  the  All-American  news- 
Ilct  team  the  sportinji  features  of  the  paper 
should  be  entirely  omitted,  was  most 
ifSting.  Mt-  Farrell’s  statement,  however, 
STsOOO  persons  go  to  see  Yale  and  Harvard 
£  football,  50,000  go  to  see  Babe  Ruth 
a  home  run,  and  40,000  people  go  to 
Pi^ng  match,  opens  up  a  subject  for  dis- 
which  is  not  entirely  one-sided, 

Ur  Farrell  claims  that  the  people  attend 
aae  games  because  of  the  interest  in  football, 
Jmest  in  Babe  Ruth,  and  interest  in  the  box- 
L  natch.  To  my  mind  the  big  crowds  are 
up  chiefly  from  the  fact  that  page  after 
of  free  advance  advertising  in  the  sport 
anun— sport  propaganda  of  the  most  reck- 
las  kind— IS  the  real  force  that  brings  the  big 
mwds.  People  who  are  normally  interested 
0  sport  are  worked  up  through  the  pages  of 
.•_e  sport  advertising  in  advance  to  a  pitch 
of  interest  which  prompts  a  certain  per  cent 
of  the  population  to  swell  the  big  crowds. 

However,  I  feel  it  is  safe  to  make  the  as- 
jortion  that  the  same  amount  of  free  news- 
ssper  write-ups,  advertising  the  Yale  Harvard 
IomMI  game  in  advance,  diagnosing  each  par- 
Kolnr  player  in  advance,  presenting  the  re¬ 
markable  physical  qualities  of  each  member 
of  each  team  day  after  day  and  week  after 
nek  in  advance  of  the  game — that  same 
jmonnt  of  free  advertising  distributed  through 
tk  columns  of  the  newspapers  of  the  country 
10  regard  to  any  other  event  of  natural  normal 
iotereit,  would  cause  the  public  to  flock  by 
Ike  thousands  just  the  same  as  they  flock  to 
football,  baseball  or  prize  fights. 

The  free  advertising  that  Babe  Ruth  has 
■eceived  through  the  sport  columns  of  the 
cewopapers,  without  in  any  way  trying  to  de¬ 
tract  from  his  wonderful  ability  as  a  home- 
mo  bitter,  is  in  my  humble  judgment  the 
peatest  reason  why  Babe  Ruth  can  pull  down 
ihe  salary  he  pulls  down  and  draw  the  crowds 
be  draws.  I  Know  because  I  helped  start  one 
big  player,  Hans  Wagner,  on  the  way,  through 
tbe  Adrian  Telegram  when  he  played  with  the 
.bdrian  team  in  the  Michigan  State  League 
many  years  ago.  I  was  then  a  youngster  my- 
kU,  general  manager,  editor,  proprietor,  boss, 
devil  and  sports  writer  of  the  Telegram,  and 
bow  I  did  whoop  it  up  for  Hans,  who  was  a 
bi.  bashful,  overgrown  boy  just  beginning  to 
Kore  big. 

The  coming  fight  between  Jack  Dempsey  and 
Georaes  Carpentier  h.Ts  had  a  million  dollars 
lorth  of  the  best  kind  of  advertising  abso- 
Istely  free.  The  pictures  of  both  fighters  have 
been  printed  millions  of  times,  their  histories 
and  their  fistic  qualifications  have  been  en¬ 
larged  upon,  magnified' to  the  nth  degree  and 
icattered  like  a  covering  of  snow  throughout 
die  length  and  breadth  of  this  and  other  lands. 

After  all  this  spectacular  and  free  advertising 
if  they  fail  to  draw  more  than  40,000  people  to 
tbeir  contests  it  is  an  indication  that  the  sport¬ 
ing  blood  of  the  country  is  not  nearly  so  super- 
bealed  as  our  friend,  Mr.  Farrell,  would  make 
®  believe. 

Baseball  clubs  are  organized  for  the  coin 
j«it  the  same  as  moving  picture  producers  and 
theatrical  managers  are  out  for  the  coin.  The 
noting  picture  and  the  theatrical  managers  pay 
nillions  t(Lthe  newspapers  of  the  country  for 
display  aWertising.  It  is  perfectly  safe  to 
nike  the  statement  that  fifty  times  as  many 
people  go  to  the  moving  picture  shows  and 
theatres  in  this  country  as  go  to  football,  base¬ 
ball,  boxing  or  prize  fighting  contests. 

Why  should  football,  baseball,  boxing  and 
priie  fighting,  which  seldom,  if  ever,  spend  a 
■»llar  advertising  their  games  (for  the  reason 
that  the  sporting  pages  are  falling  over  them- 
lehes  to  advertise  tbeir  games  free),  be  given 
sc  much  free  publicity  when  the  movies  and 
legitimate  theatres  are  spending  millions  in 
the  newspapers  of  the  country  and  receive  but 
•null  publicity.  If  the  movies  and  the  theatres 
tod  the  producers  generally  were  given  as 
wen  free  advertising  as  the  sporting  element 
Pi  the  country  receives  from  the  newspapers, 
4  would  not  be  necessary  for  them  to  spend 
“r  good  money  for  advertising  display.  Why 
»•«  fowl  of  sporting  events  that  attract  but 
li  <  per  cent  of  tbe  population  and  cold 
™  of  attractions  that  really  attract  the  pub- 
*•  with  less  than  one-twentieth  of  the  free 
•dvertising. 

Cnderstand,  I  agree  fully  with  Mr.  Farrell 
•  to  the  value  of  athletics  and  as  to  the 
'h»e  of  sane  and  proper  handling  of  sport 
"wr  but  the  newspapers  have  gone  to  seed 
“  the  sporting  end  of  their  publications 
gre  giving  the  sporting  element,  which 
oih*v  much  as  any 

toer  line  of  business,  an  advantage  over  every 
business.  It  is  a  safe  bet  if  the 
Mek be  known,  that  one-quarter  to 
fi?"'  dbe  space  devoted  to  sporting  news 
woiihed  by  the  big  city  papers  as  well  as  the 
™f  ones  would  hold  every  dollar’s  worth  of 
™<il»tion  any  of  the  papers  receive  from  tbe 
v®uig  clement.  I  believe  it  is  also  a  safe 
*be  sporting  department  of  the  big 
1  bills  of  expense  really  creating 

every  day  they  are  operated  in 
ton."’  (  5'®'’'’'''  .fbat  is  now  the  general  cus- 
instead  of  being  income  producers. 

than  that,  the  sporting  pages  are  re- 
as  so  generally  worthless  as  advertis- 
w  iw  business  circles  that  about 

.per  cent  of  general  advertising  contracts 
t,  i-Jf*  **.Pf  out  over  the  country  give  voice 
k,r*™Pboiis  that  ,  their  advertising  must  not 
ImIM  ■/  pages.  That  is  the  best 

iasH'«i.*’*v  bow  the  manufacturers 

the  buying  power  of  the  sporting  ele- 


But  the  chief  point  that  I  desire  to  make 
is  to  suggest  that  practically  anything  of 
normal  human  interest  could  be  made  just 
as  popular  as  football,  baseball,  boxing  or 
prize  fighting  if  the  newspapers  of  the  country 
would  give  the  pages  of  free  advance  adver¬ 
tising  that  are  along  given  to  sporting  stars 
and  sporting  events. 

D,  W.  GRANDON, 

Editor  and  Manager  The  Daily  Gazette. 

Paid  6.75  for  Paper 

Reading,  Pa.,  April  11,  1921. 

To  Editor  &  Publisher:  In  a  recent  issue 
the  Peruna  manager  writes:  “The  highest  con¬ 
tract  price  paid  by  any  publisher,  as  far  as  we 
have  been  able  to  learn,  is  6'/,  cents.’’  Allow 
me  to  remind  this  writer  that  he  has  not 
searched  far  or  fruitfully.  The  Pejepscot 
Paper  Company  patrons  paid  TV,  cents  for  the 
first  two  months  of  1921.  They  are  now  pay¬ 
ing  6X  cents.  I  rather  think  I  ought  to 
know,  because  I,  unfortunately,  am  one  of 
them. 

WILLIAM  McCORMICK, 
Editor  and  Publisher,  Times-Herald. 

Seeks  W.  N.  Swarthout 

Cobalt,  Ont..  April,  12,  1921. 

To  Editor  &  Publisher — We  are  anxious  to 
locate  one  W.  N.  Swarthout,  who  followed 
newspaper  work  for  a  number  of  years.  He 
left  this  country  a  number  of  years  ago  and 
was  working  in  newspapers  on  the  Pacific 
Coast  during  1915  and  1916.  Can  you  give  us 
any  assistance  in  locating  the  man? 

Yours  truly, 

CANADIAN  BANK  OF  COMMERCE, 

H.  E.  Mathewson,  Manager. 


NO  DAMAGES  FOR  WRONG  CUT 

Portland  Express  Wins  After  Printing 

Another’s  Photo  as  Dead  Person 

Publication  of  a  wrong  portrait  in 
connection  with  a  story  announcing  the 
death  of  a  person  is  not  cause  for  re¬ 
covery  of  damages  according  to  a  re¬ 
script  handed  down  by  Associate  Justice 
John  Morrill  of  the  Maine  Supreme 
Court  in  Javor  of  the  Portland  Express- 
Advertiser.  The  rescript,  which  was  in 
the  case  of  Herrick  vs.  Evening  Express 
Publishing  Company,  was  as  follows: 

“In  case  of  the  negligent  publication 
in  a  newspaper,  without  any  element  of 
wilful  wrong,  of  a  wrong  portrait,  in 
connection  with  a  true  news  item  an¬ 
nouncing  the  death  of  a  person  named 
therein,  in  such  a  manner  as  to  lead  a 
reader  to  believe  that  the  published  por¬ 
trait  is  the  portrait  of  the  person  named 
in  the  news  item,  recovery  of  damages 
for  mental  suffering  and  nervous  shock, 
and  visible  illness  resulting  therefrom, 
will  be  denied  to  the  parent  of  the  per¬ 
son  whose  portrait  is  thus  negligently 
published,  there  being  no  physical  injury 
to  the  parent.” 

Paris  Reporters  Seek  Rest  Home 

P.ARis,  March  29. — retreat  for  news¬ 
paper  men  is  at  last  in  prospect.  Prac¬ 
tically  all  the  other  professions — thanks 
to  the  help  given  them  by  publicity  in 
the  newspapers ! — now  have  their  rest 
homes  for  the  aged  and  indigent,  and 
finally,  the  journalists  have  raised  funds 
and  have  even  picked  out  a  site,  now  the 
property  of  the  State — at  Sommerview, 
a  quiet  spot  within  a  few  miles  of  the 
Normandy  coast.  Here  the  aged  mem¬ 
bers  of  the  profession,  who  have  worn 
out  in  the  service,  may  spend  the  re¬ 
mainder  of  their  lives,  and  here  also 
will  be  afforded  facilities  for  summer 
vacations  for  active  members  at  slight 
cost.  Nothing  stands  in  the  way  but 
securing  the  grant  of  the  site,  and  while 
this  means  cutting  much  red  tape,  which 
will  take  time,  success  is  felt  to  be 
assured. 

Portland  New*  Win*  Verdict 

The  Portland  (Ore.)  News  has  won 
the  libel  suit  brought  against  it  by  Oe- 
ment  Scott  of  Vancouver,  Wash.,  for 
$100,000.  The  News  opposed  Scott  in 
his  campaign  for  mayor  of  Vancouver 
and  in  articles  opposing  his  candidacy 
intimated  that  he  was  allied  with  the 
“paving  trust.” 


DO  YOU  KNOW 

WEST 

Virginia 


has  many  manufacturing  estab¬ 
lishments  of  great  importance, 
including  the  largest  pottery, 
largest  drug  and  extract  factory 
and  largest  stogie  factory  in  the 
world,  also  the  largest  axe  fac¬ 
tory  and  the  largest  independent 
tinplate  mill  in  the  world? 

West  Virginia  is  a  State  of 
almost  limitless  resources  in 
the  infancy  of  their  development 
and  utilization. 

West  Virginia  daily  news¬ 
papers  bring  the  advertiser  and 
consumer  together,  the  result 
of  which  is  “consumer  de¬ 
mand.”  These  daily  newspapers 
do  the  work  for  you.  Use  them. 


Rate 

for 

Circu-  5,000 
lation  lines 


Rate 

for 

Circu-  5,000 


Biuefieid 

Martinsburg 

llTeiecraph  , 

..(M) 

5,071 

.025 

{Joumai  .... 

.(E) 

4,500 

Charieston 

IGazette  . . . 

..(M) 

17,079 

.05 

Parkersburc 

IGazette 

...(S) 

20,007 

.05 

tlNews  . 

.(M) 

5,053 

tDaily  Mail 

Clarksburg 

(E*S) 

13,590 

.04 

{{New . 

.(S) 

5,327 

t {Exponent  , 

7,451 

.03 

**Sentinei  . . . 

.(E) 

5,059 

^*Telagram 

...(E) 

5,115 

.035 

Wheolinp 

**Teiegrani  . 

. . . (S) 

9,555 

.035 

Fairmont 

{{Inteiiifencer 

(M) 

10,335 

•*WestVircinian  (E) 

4,903 

J>3 

{{News  . 

.(E) 

14,155 

{{Times  . . . . 

. . . .  (M) 

5,055 

.03 

1  {{News  . 

.(S) 

14,156 

Huntincton 

*  *  Heraid-Dispatch 

(M)  10,655  .555 

**Heraid-Dispatch 

(S)  10,545  .035 


ItCovemmant  StatsmoBts,  Oet.  1. 
1920. 

**A.  B.  C  Reports.  Oct.  1.  19M.-: 
tPubiisksr's  Statemaat. 
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A  NEW  SERIAL 


for  immediate  release 


ATLANTIDA 


By  PIERRE  BENOIT 

the  story  that  won  the 


GRAND  PRIX 


of  five  thousand  francs  as  the 
BEST  ROMANTIC  NOVEL 
of  the  year 

Territories  closing  daily 

WIRE  NOW 


Mc€liire\Newspaper  Syndicate 

373  Fourth  Avenue  New  York  Citjr 


Circolation  selk  in  New 
York  for  50%  more 
Daily  and  100%  more 
Sunday  than  any  other 
New  York  Morning 
newspaper. 


OF  THE  SHAFFER  GROUP 


The  Chicago  Evening  Post  led  all  Chi* 
cago  evening  newspapers  in  financial 
advertising  for  the  year  of  1920,  with  a 
total  of  1,031,240  agate  lines,  exceeding 
its  nearest  evening  competitor  by  171,170 
agate  lines. 


THE  CHICAGO 
EVENING  POST 


Chicaco’a  Class  Newspaper 


OF  NEWSPAPERS 


Few  Papers — (if  any) — surpass  the 

™  TIMES 


NEW  JERSEY 


A  Food  Medium 


Even  during  the  past  summer  four  food 
pages — and  more — was  the  size  of  our 
regular  weekly  Thursday  food  feature— 
a  winner  for  housewives,  retailers  and 
manufacturers. 

Wednesdays  and  Sundays  four  auto 
pages.  Tuesday,  Music  Page. 

Circulation  26,649.  Member  A.  B.  C. 


KELLY-SMITH  CO. 

Marbridge  Bldg.  Lytton  Bldg. 

New  York  Chicago 


A  business  depression  has  no  terrors  for 
the  North  Jersey  Shore — the  field  domi¬ 
nated  by 


THE  ASBURY  PARK  PRESS 


(Eoeniag  and  Sunday) 

This  territory  has  factories  that  produce 
‘$25,000,000  annually;  farms  yielding  $10,* 
000,000  annually;  and  a  huge  resort  busi¬ 
ness  betides. 


It  requires  a  panic,  indeed,  to  serioualy 
affect  aU  of  these  lines  of  endeavor. 


Member  A.  B.  C,  Siamdaed  Rate  Card 
Frank  R.  Nortkmp,  Special  Rapreaantativa 


303  Fifth  Avanua,  New  York  City 
Aaeeclation  Bldg.,  Ckicage,  lU. 


J.  LYLE  KINMONTH,  PubUaker 
Aabnry  Park,  N.  J. 


TIPS  FOR  AD  MANAGERS 


Barrows  A  Richardson.  Drexel  Bid'*.,  Phila¬ 
delphia.  Placing  advertising  for  Wamsutta 
Mills  Corn.,  pillow  cases  and  sheetings,  New 
Bedford.  Mass. 


Brear^ev-Hamilton  Company,  Michigan 
Trust  Bldg.,  Grand  Rapids,  Mich.  Reported 
to  have  started  campaign  in  Michigan  new’s- 
papers  for  D.  P.  Daggett  Canning  Co.,  “Dag¬ 
gett’s  Irish  Stew,”  Coopersville.  Mich. 

Brocka-Ford  Company,  1457  Broadway, 
New  York.  Placing  112-line,  3-column,  1-time 
orders  with  Pennsylvania  newspapers  for 
United  Portable  Building  Manufacturing  Cor¬ 
poration,  llS  Broadway,  New  York. 

Campbell,  Blood  A  Trump,  1630  Penobscot 
Bldg.,  Detroit.  Will  shortly  place  newspaper 
schedules  in  Chicago,  Detroit,  St.  Louis  and 
Buffalo  for  the  Ray  Battery  Company.  This 
schedule  will  be  extended  to  other  cities  as 
business  warrants. 

Chatham  Advertising  Agency,  3  W.  29th 
street.  New  York.  Placing  advertising  for  the 
Pacihc  Novelty  Company,  “Viscoloid”  Toys, 


racihc  iSovelty  t.ompany,  V 
14  East  11th  street.  New  York. 


Wendell  P.  Colton  Company,  165  Broad- 
wav,  New  York.  Reported  will  shortly  place 
orders  with  newspapers  in  selected  sections  for 
the  Eastern  Steamship  Corp.,  Pier  19,  North 
River,  New  York  City. 

J.  H.  Cross  Company,  214  South  12th 
street,  Philadelphia.  Again  placing  orders 
with  newspapers  in  selected  sections  for  the 
Genuine  Haarlem  Oil  Co.,  116  Beckman 
street,  New  York. 

Danielson  A  Son.  96  Westminster  street. 
Providence,  R.  I.  Placing  orders  with  news¬ 
papers  in  selected  sections  for  Inlaid  Com¬ 
pany,  “Fifi”  cigarette  case.  Providence,  R.  I., 
and  366  5th  avenue.  New  York. 

George  L.  Dyer  Company,  42  Broadway, 
New  \ork.  Again  placing  copy  with  news¬ 
papers  in  various  sections  for  Regal  Shoe  Com¬ 
pany,  Boston. 

Erwin,  Wasey  A  Co.,  58  East  Washington 
street,  Chicago,  and  25  West  43d  street,  New 
York.  Placing  orders  with  newspapers  in  vari¬ 
ous  sections  for  Forhan  Company,  dentifrices, 
196  6th  avenue.  New  York.  Reported  to  be 
handling  advertising  for  Macey  Company,  filing 
cabinets.  Grand  Rapids,  Mich. 

P.  K.  Frowert  Company,  151  West  42d 
street.  New  York.  Placing  orders  with  news- 
l>ai>ers  that  have  rotogravure  sections  for  Man 
dalian  Manufacturing  Company,  “Debutante 
Mesh  Bag,”  North  Attleboro,  Mass. 

L.  S.  Goldsmith,  244  Fifth  avenue,  New 
York.  Again  placing  orders  with  some  south¬ 
ern  newspapers  for  Goodall  Worsted  Company, 
“Palm  Beach  Cloth,”  Sandford,  Me. 

Greenleaf  Company,  516  Fifth  avenue. 
New  York.  Handling  advertising  for  Indus¬ 
trial  Correspondence  University,  Inc.,  Philadel¬ 
phia,  Pa.  ^ 

Moses  Advertising  Service,  Munsey  Bldg., 
Baltimore.  Placing  orders  with  some  Penn¬ 
sylvania  newspapers  for  Tasty  Baking  Com¬ 
pany,  “Tastycake,”  2335  Sedgely  avenue,  Phil¬ 
adelphia. 

William  T.  Mullally.  reported  planning  a 
newspaper  campaign  in  New  England,  Southern 
and  Middle  Western  States  for  Bachrach. 
photographer,  507  5th  avenue.  New  York. 

Picard  4k  Co.,  16  West  46th  street.  New 
York.  Placing  four  half-page  orders  with 
newspapers  in  large  cities  for  Underwood  Type¬ 
writer  Company,  30  Vesey  street,  New  York. 

Harry  Porter  Company,  15  West  44th 
street.  New  York.  Placing  orders  with  some 
newspapers  that  have  rotogravure  sections  for 
Preemo  Co.,  “Silkodono,”  hair  and  scalp  prep¬ 
aration,  127  Duane  street,  New  York. 

Powers-House  Companv,  1105  Chestnut 
street,  Cleveland,  Ohio.  Reported  will  make 
up  a  list  of  newspapers  during  the  next  month 
for  Boswick  Steel  Lath  Company,  Niles,  Ohio. 


for  Boswick  Steel  Lath  Company,  Niles,  Ohio. 

Frank  Presbrey  Company,  456  Fourth 
avenue.  New  York.  Placing  advertising  for 
Rogers  &  Gallet,  perfume,  25  West  32d  street, 
New  York.  Making  trade  deals  for  the  “Chal- 
fonte”  and  “Haddon  Hall”  Hotels,  Atlantic 
City,  N.  J. 

Fred  M.  Randall  Company,  Book  Bldg., 
Detroit.  Again  placing  orders  with  newspapers 
in  various  sections  for  Ideal  Power  Lawn 
Mower  Company,  Lansing,  Mich.,  and  270 
West  street,  New  York. 


E.  T.  Howard  Company,  117  West  46th 
street.  New  Y’^ork.  Have  placed  orders  with 
some  New  Y’^ork  City  newspapers  for  Phillips- 
Jones  Corp.,  “Van  Heusen”  collar,  200  5th 
avenue,  New  Y’ork. 


H.  E.  James  Agency,  450  Fourth  avenue, 
New  York.  Reported  to  be  handling  advertis¬ 
ing  for  Mueller  Company,  macaroni,  Jersey 
City.  N.  J. 

Johnson-Read  Company,  202  South  State 
street,  Chicago.  Reported  will  start  a  general 


newspaper  campaig^n  for  Wadsworth-Howland 
Company,  paints,  Chicago. 

Kraff  Advertising  Agency,  43 1  Palace 
Bldg.,  Minneapolis.  Reported  to  be  planning  a 
newspaper  campaign  for  Automatic  Gaff  Corn- 


newspaper  campaign  tor  Automatic  uan  t.^om- 
pany,  nshing  tackle,  lone,  Wash. 

Lord  A  Thomas,  Mailers  Bldg.,  Chicago. 
Reported  to  have  decided  upon  a  large  news¬ 
paper  campaign  to  run  mostly  in  Sunday  edi¬ 
tions  for  Holeproof  Hosiery  Co.,  Milwaukee. 


tions  for  Holeproof  Hosiery  Co.,  Milwaukee. 

Lyddon  A  Hanford,  Cutler  Bldg.,  Roches¬ 
ter,  N.  Y.  Again  placing  orders  with  news¬ 
papers  in  selected  sections  for  Sill  Stove 
Works,  Rochester,  N.  Y. 


Works,  Rochester,  N.  Y. 

Morris  M.  Herbert  Advertising  ^ency. 
North  American  Bldg.,  Philadelphia.  Placing 
orders  with  newspapers  in  selected  sections 
for  Congress  Cigar  Company,  Philadelphia. 


Rose-Martin,  Inc.,  1400  Broadway,  New 
Y’ork.  Placing  advertising  for  E.  Regensburg 
&  Sons,  “Admiration”  cigars,  Broadway  and 
34th  street,  New  York. 

Ross-Gould  Comoany,  309  North  1 0th 
street,  St.  Louis.  Placing  orders  with  news¬ 
papers  for  Quaker  Valley  Manufacturing  Com¬ 
pany,  Aurora.  Ill. 

Irwin  L.  Rosenberg  Company,  Chicago. 
Reported  will  later  start  a  newspaper  campaign 
for  Woziak  &  Co.,  Boulevard  Clothes,  Chicago. 

Ruthrauff  A  Ryan.  404  Fourth  avenue. 
New  Y’ork.  Placing  orders  with  newspapers  in 
selected  section  for  Corrective  Eating  Society, 
43  West  16th  street,  New  Y’ork. 

Stroud-Brown,  Inc.,  303  Fifth  avenue, 
New  Y’ork.  Reported  will  shortly  make  up  list 
of  newspapers  for  B.  Fischer  &  Co.,  “Hotel 
Astor  Coffee,”  New  Y’’ork. 

Thielecke  Advertising  Comoany,  22  West 
Monroe  street,  Chicago.  Handling  advertising 
for  Stephens  Motor  Works,  Freeport,  Ill. 

Tracy-Parry  Company,  Lafayette  Bldg., 
Philadelphia.  Placing  orders  with  new’^)apers 
in  various  sections  for  Smith,  Kline  &  French 
Co.,  “Dr.  Hand’s  Medicine,”  Philadelphia. 

Hicks  Advertising  Agency,  217  Broadway, 
New  York.  Placing  copy  with  newspapers  and 
general  magazines  for  the  Great  Eastern  Rail¬ 
way  of  England.  Placing  advertising  with 
women's  magazines  and  general  publications 
for  the  Asbury  Mills,  makers  of  “Annette 
Kellerman”  bathing  suits. 

Chambers  Agency,  6 1 4  Maison  Blanche 
Bldg.,  New  Orleans.  Sending  copy  to  South¬ 
ern  newspapers  for  the  “Blue  Star  Remedy,” 
manufactured  by  the  Star  Products  Company, 
Cameron,  Tex. 

Thielecke  Advertising  Company,  22  West 

Monroe  street,  Chicago.  Will  start  campaigns 
at  once  for  the  Indestructo  Trunk  Makers  of 
Mishawaka,  Ind.  Will  use  national  magazines. 
Will  use  trade  papers,  e^ort  papers  and 
new’spapers  for  Anderson  Electric  &  Equip¬ 
ment  Company  of  Chicago. 

Tucker  Agency,  303  Fifth  avenue.  New 
Y’ork.  Placing  advertising  for  Norman  &  Ben¬ 
nett,  Boston,  makers  of  shoes  for  men  and 
women. 


Potts-Turnbull  Company,  Omaha.  Neb., 
Kansas  City  and  Chicago.  I’sing  an  extensive 


hst  of  farm  papers  for  the  George  H.  Lee 
Company,  of  Omaha,  manufacturer  of  “Germ- 


ozone”  and  other  standard  poultry  and  stock 
remedies.  Campaign  started  for  “Egg-O-La- 
turn,”  an  egg  preserving  formula. 


Nelson  Chesman  db  Co.,  1127  Pine  street, 
St.  Louis.  Making  yearly  contracts  with  news¬ 
papers  for  Val  Blatz. 


Chambers  Agency,  Maison  Blanche  Bldg., 
New  Orleans.  Making  yearly  contracts  with 
newspapers  for  Elmer  Candy  Company.  Mak¬ 
ing  yearly  contracts  for  Behrens  Drug  Com¬ 
pany. 

Southwestern  Advertising  Company,  Okla¬ 
homan  Bldg.,  Oklahoma  City.  Making  yearly 
contracts  with  newspapers  for  Hofstra  Manu¬ 
facturing  Co. 


H.  £.  Lesan  Advertising  Agency,  440 

4th  avenue,  New  York.  Ylaking  1,000-Une 
yearly  contracts  with  newspapers  for  Vitagraph 
Company.  Making  yearly  contracts  with  news¬ 
papers  for  Union  Pacific  Railroad  Company. 


Peck  Advertising  Agency,  347  Fifth 
avenue,  New  Y’ork.  Making  yearly  contracts 
with  newspapers  for  Englander  Spring  Beds. 


Stack  Advertising  Agency,  Heyworth 
Bldg.,  Chicago.  Making  yearly  contracts  with 
newspapers  for  Swift  &  Co.  Making  yearly 
contracts  with  newspapers  for  Hodenpyl,  Hardy 
&  Co. 


MeJunkin  Advertising  Company,  5  South 
Wabash  avenue,  Chicago.  Making  yearly  con¬ 
tracts  with  newspapers  for  Orange  Crush. 

World  Wide  Advertising  Corporation,  1 
West  34th  street,  New  Y’ork.  Handling  ad¬ 
vertising  for  Harvey  Craw,  real  estate,  522 
5th  avenue. 


Fidelity  Advertising  Agency,  Garfield 
Bldg.,  Cleveland.  Making  1,000-line  contracts 
with  newspapers  for  Telling  Belle  Vernon 
Company. 


Dearborn  street,  Chicago.  Making  7,000-line 
contracts  with  newspapers  for  Reole  Company, 
Inc. 


McCutcheon  Gerson  Service,  64  West 
Randolph  street,  Chicago.  Making  1,000-line 
contracts  with  newspapers  for  Bassick  Manu¬ 
facturing  Company. 

Lord  A  Thomas,  Mailers  Bldg.,  Chicago. 
Making  5,0001ine  contracts  with  newspapers 
for  Bauer  &  Black. 


United  States  Advertising  Corporation, 

Toledo,  Ohio.  Making  5,000-line  contracts 
with  newspapers  for  Willys-Overland  Corp. 


Ferry-Hanly  Advertising  Company.  1120 
Walnut  street,  St.  Louis.  Making  yearly  con¬ 
tracts  with  newspapers  for  Mills  Chemical 
Company. 

George  Batten  Company,  361  Fourth 


avenue,  New  York.  Making  vearly  contracts 
with  newspapers  for  “Klim,’^  Merrill-Soules 


Sales  Corporation.  Making  yearly  contracts 
with  newspapers  for  Central  Oil  &  Gas  Stove 
Company.  Making  14,000-line  contracts  with 
newspapers  for  George  E.  Keith  Company. 


J.  H.  Cross  Company,  214  South  12th 
street,  Philadelphia.  Sending  out  3-inch  or¬ 
ders  to  run  132  times  for  H.  L.  Latbrop. 

Vanderhoof  A  Co.,  Vanderhoof  Bldg., 
Chicago.  Have  secured  account  of  the  Hirsen- 
Wickwire  Company,  337  South  Franklin  street, 
Chicago.  National  magazines  and  newspapers 
will  be  used. 

Pickard  4k  Co.,  16  West  46th  street.  New 
York.  Renewing  contracts  and  sending  out 
half-p»e  orders  to  run  one  time  for  iJnder- 
wood  Typewriter  Company. 


Indication  of 
Lineage  Increase 


1920  V8.  1918 


BOSTON 

AMERICAN 


Financial  Advertising 


Total  Lines,  1918...  21,769 
192  0. .  .233,609 


^  Buy  Space  in 
f-  Boston's  Groatmt 


S  Evening  Newspaper 


Million 
Dollar 
Hear  St 
Features 


Th«  World’s  Greatest  Circulstios 
Builders 


International 
Feature  Service,  Inc. 

New  York 


PLAIN  DEALERS  MARKET 


is  all  of  N.  (Xiio 


The  Plain  Dealer 


Cleveland 


No  Has  ^  ancy 


Advertisers’  statements  are  implicitly 
accepted  in  a  newspaper  that  possesie 
»  integrity  which  is  not  questioned. 
~In  "flie  gFeat  Pittsburgh  district  tkc 
element  of  hesitancy  is  removed  fro® 
the  prospective  purchaser’s  mind  whw 
he  reads  an  advertising  proposition  » 


The  Pittsburgh  Post 


For  more  than  three-quarters  of  • 
century  one  of  the  big  aids  in  the  pro¬ 
motion  of  Pittsburgh. 

DAILY  AND  SUNDAY 


Editor  &  Publisher 


CLASSIFIED 


ADVERTISEMENTS 

Reach  the  best  emi^oyers  and  cafiife> 


in  th*  advertising  fieM 
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THE  WORLDS 
ARE  NEW  YORK’S 
NEWSPAPERS 

and  sell  the  most  pres¬ 
tige,  and  the  most  circula¬ 
tion  for  the  least  money. 


HUNCHES 


Managing  editors  and  city  editors  are  always 
on  the  lookout  for  news  and  feature  ideas  that 
can  be  used  locally..  Editor  &  Publisher  will 
pay  $1  for  each  hunch  published  under  this 
head.  The  fact  that  the  hunch  is  now  being 
worked  successfully  in  your  city  does  not  bar 
it  from  this  department.  Address  your  con¬ 
tributions  to  the  Hunch  Editor. 


QPOOP  **  same 

jLUUr  little  FUN- 
MAKING  CHAP  your 
readers  used  to  look  for 
day  after  day— and  he  is 
ready  to  serve  you  again 


THE  INTERNATIONAL  SYNDICATE 

BALTIMORE,  .MD. 


The 

Pittsburg  Press 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 

MEMBER  A.  B.  C. 

Foreifn  Advertiiing  Representatives 
Metropolitan  Tower,  People’s  Gas  Bldg. 
1.  A.  KLEIN  JOHN  GLASS 


Nearly  every  person  in  Richmond  reads 
The 

NEWS-LEADER 

The  Niws-LiAnia’s  circulation  in 
tichmond  is  greater  than  that  of  all  the 
other  Richmond  papers  combined. 

The  Niws-LxADEa’s  circulation  in  Vir- 
linia  it  greater  than  any  other  Virginia 
newspaper. 

The  sworn  statements  of  the  Richmond 
npers  show  the  Niws-Leadis  has  a 
oaily  circulation  in  Richmond  which  is 
more  than  three  times  greater  than  its 
neirest  competitor. 

_  Foreign  representatives 
TJe  Kelly  Smith  Co.,  Chicago,  Ill. 
Harbridgc  Building  Kclly-Smith  Co. 

Bwty  at  34th  St.  Lytton  Buildiiif. 

New  York  City. 

]■  B.  Keongh,  Candler  Bldg.,  Atlanta,  Ga. 


IN  NEW  ORLEANS 
IT'S — 

THE  NEW 
ORLEANS  ITEM 


'J'HE  Jamestown  (N.  Y.)  City  Council, 
unable  to  accurately  determine  pub¬ 
lic  sentiment  on  daylight  saving,  asked 
newspapers  to  take  a  straw  vote  on  the 
question.  The  result  gave  2,576  ballots 
for  the  saving  plan  and  2,269  against  it. 

R.  T. 

♦  *  a 

In  a  campaign  to  educate  automobile 
owners  to  learn  the  license  numbers 
which  their  machines  carry,  the  Des 
Moines  Capital  is  giving  away  gasoline 
in  five  and  ten  gallon  lots.  It  publishes 
lists  of  license  numbers,  copied  at  ran¬ 
dom  from  automobiles  on  the  streets  of 
the  city,  and  asks  the  owners  of  cars  to 
ascertain  if  the  numbers  are  from  their 
automobiles.  The  lucky  drivers  then 
drive  to  the  Capital’s  office,  where  they 
are  presented,  on  some  days,  with  cer¬ 
tificates  good  for  ten  gallons  of  gas¬ 
oline,  and  on  others  with  coupons  call¬ 
ing  for  five  gallons. — J.  H.  S. 

WWW 

The  Philadelphia  Evening  Public 
Ledger  has  just  put  on  a  new  feature  in 
the  form  of  a  Daily  Movie  Magazine 
Page.  It  is  claimed  that  this  page  is  the 
first  daily  movie  magazine  page  in  any 
newspaper.  The  feature  on  the  page 
will  include  a  daily,  intimate,  personal 
story  of  some  movie  star,  carefully 
written  synopses  of  recent  releases  or 
pictures  about  to  appear,  advice  by  ex¬ 
perienced  men  and  women  on  How  to 
Write  Scenarios,  personal  stories  of 
How  I  Got  into  the  Films,  Latest 
Fashions  in  Filmdom,  Real  Love  Stories 
of  the  Stars.  Answers  to  Queries  by 
Moyie  Fans,  etc.,  etc. — E.  A.  M. 

WWW 

Ten  school  boys  of  Rockford,  Ill., 
honor  members  of  the  Rockford  Junior 
Press  Club,  are  able  now  to  tell  their 
less  fortunate  fellows  how  things  are 
done  in  the  plants  of  the  great  Chicago 
newspaper.  The  features  on  the  page 
Chicago  for  a  round  of  the  plants  as 
guests  of  the  Rockford  Star  in  recog¬ 
nition  of  their  work  as  the  best  news- 
getters  of  the  past  month.  Students  in 
all  of  the  thirty  schools  of  Rockford 
belong  to  the  Junior  Press  Club,  whose 
members  edit  one  page  of  the  Star  every 
day. — H.  E. 

WWW 

The  sixth  annual  Current  Events  Bee 
conducted  by  the  Brooklyn  Daily  Eagle 
at  a  Brooklyn  school,  April  8,  saw  21 
high  schools,  a  record  number,  repre¬ 
sented.  Each  school  had  two  represen¬ 
tatives.  They  were  questioned  on  cur¬ 
rent  events  in  the  manner  in  which  the 
old-time  spelling  bees  were  conducted. 
Each  contestant  was  given  two  chances 
before  being  eliminated.  The  Eagle 
awarded  the  winner  a  gold  medal.  A 
silver  medal  was  awarded  for  second 
honors.  The  Eagle  also  awarded  a  silver 
cup  to  the  school  whose  contestants  re¬ 
mained  longest  in  the  Bee.  Raymond 
M.  Gunnison  of  the  Eagle  presented 
bronze  medals  to  each  contestant.  H.  V. 
Kaltenborn.  assistant  managing  editor  of 
the  Eagle,  was  interrogator,  assisted  by 
Harrld  A.  Strickland  and  J.  C.  Draper, 
school  editor  and  assistant  school  editor. 
Mr.  Gunnison  also  presented  cash  prizes 
awarded  by  the  Eagle  in  a  contest  to 
determine  the  best  lists  of  20  questions 
and  answers  submitted  by  students  of 
high  schools. 

WWW 

Another  new  weekly  publication,  is¬ 
sued  as  a  part  of  The  Detroit  Daily 


Times,  made  its  appearance  April  11.  It 
is  called  “The  Detroit  Society  Times” 
and  is  described  by  the  Times  as  a 
“newspaper-magazine  for  women  to  be 
published  every  Monday  as  a  part  of  the 
Daily  Times.”  The  section,  which  is 
in  tabloid  form,  is  printed  on  a  special 
grade  of  print  paper  of  a  rich  cream 
color.  The  first  number  contains  24 
pages.  About  40  per  cent  of  the  space 
is  devoted  to  advertising.  Social  and 
women’s  club  news  is  featured  in  the 
first  nine  pages ;  the  rest  of  the  reading 
matter  is  news  and  features,  practically 
all  of  which  is  local.  The  section  is  pro¬ 
fusely  illustrated. 

W.  N.  Burkhaidt,  managing  editor  ot 
the  Times,  has  engaged  Sara  Moore 
Eastman  as  the  editor  of  the  Society 
Times.  The  section  is  almost  wholly 
the  product  of  the  woman’s  department 
and  repertorial  staff  of  the  Daily  Times. 
This  is  the  second  tabloid  section  put  out 
by  the  Times  since  the  recent  change  in 
management.  The  Detroit  Motor  Times, 
which  first  appeared  March  16,  is  pub¬ 
lished  every  Wednesday. — B. 


PROMOTION  IDEAS 


'T’HE  Grand  Rapids  Press  has  insti- 
tuted  a  merchandising  department 
in  connection  with  its  advertising 


The  Grand  Rapids  (Mich.)  Herald 
has  started  a  rotogravure  section  in  its 
Sunday  edition  under  the  direction  of 
Ray  F.  Barnes,  president  and  general 
manager  of  the  Newspaper  Engraving 
Company.  Mr.  Barnes  plans  to  feature 
not  so  much  illustrations  of  national  in¬ 
terest  as  views  and  portraits  which  ap¬ 
peal  especially  to  the  readers  of  western 
Michigan,  although  national  and  inter¬ 
national  subjects  will  receive  a  certain 
amount  of  space  along  with  the  others. 
The  rotogravure  section  will  be  issued 
on  the  first  Sunday  of  each  month. 

WWW 

The  St.  Paul  Daily  News  offers  a 
cash  prize  for  writers  of  limericks  for 
the  children’s  page. 

WWW 

Maurice  Hogan,  advertising  director 
of  the  Portland  (Me.)  Heralds  was 
awarded  the  prize  for  the  best  idea  on 
“How  to  Quickly  Sell  Merchandise,”  in  a 
campaign  conducted  by  Murray’s  News¬ 
paper  Service  of  New  York.  Hogan’s 
idea  was  as  follows : 

“We  all  know  that  the  most  successful 
advertising  campaign  put  over  was  the 
Liberty  Loan  campaign.  Its  wonderful 
illustrated  pictures  and  well-written  copy 
convinced  everyone  that  a  bond  was  a 
good  buy.  Every  paper  in  the  United 
States  carried  the  copy  and  the  adver¬ 
tisements  were  paid  for  by  the  business 
men  of  each  city.  I  believe  a  smaller 
idea  carried  out  would  help  a  lot  in 
moving  merchandise  from  the  shelves, 
also  help  turn  the  factory  wheels,  help 
prevent  more  unemployed,  help  the  un¬ 
employed  back  to  work,  ’and  last,  but  not 
least,  help  sell  merchandise  in  our  city.” 

The  Fountain  of  Youth? 

A  unique  record  among  newspapers 
of  today  is  that  of  the  Westfield  (N. 
Y.)  Republican,  which,  although  in 
existence  continuously  since  1855,  has 
had  but  four  editors,  all  of  whom  are 
alive  today.  Founded  in  April,  1855  it 
is  credited  with  being  the  first  Repub¬ 
lican  newspaper  printed  in  this  country. 
A  letter  to  the  present  editor  and  pub¬ 
lisher,  H.  W.  Thompson,  has  just  been 
written  by  the  first  editor,  M.  C.  Rice, 
now  residing  in  Lawrence.  Kan.,  at  thp 
a.ge  of  96  years.  The  other  editors  are: 
F.  A.  Hall  and  E.  A.  Rose. 


—in  making  up  ad- 
vertising  schedules, 
agencies  invariably 
include  such  news¬ 
papers  as  the 

Indiaiiap>olis  News 

FRANK  T.  CARROLL,  Advertising  Manager 

New  York  Office  Chicago  Office 

DAN  A.  CARROLL  J.  H,  LUTZ 

150  Nassau  Street  First  National  Bank  Bid/. 


Known  Throughout  the 
World 

Why  are  advertisements  coming  from 
England,  France,  Italy,  Norway  and 
South  America  publiihed  in 

€I)C 

latttBburg  Btjspatcb 

Because  it’s  the  Pittsburg  newspaper 
known  throughout  the  world. 

Branch  Offices: 

Wallace  G.  Brooke, 
Brunswick  Building,  New  York 
The  Ford-Parsons  Co., 
Marquette  Building,  Chicago,  III. 


FIRST  IN  1000 
NEWSPAPERS 

A  National  Adwertiaar  with  30 
years’  experience  recently  stated 
that  hia  .recorda  ahow  that  for 
the  money  expended  the  reeulta 
produced  by  the  Weahington 
SUr  pUced-  it  FIRST  IN 
AMERICA  among  e  thouaand 
newapapera. 

Wettem  Representative,  J.  E.  Lata, 
First  Nat*!  Bank  Bldg^  Chican,  III. 
Eastern  Representative,  Dan  A.  Carroll. 
Tribune  Bldg.,  New  York,  N.  Y, 


Famous  Wits  of 
History 

A  abort  magazine  page  feature 
twice  a  week. 

NEWSPAPER  FEATURE 
SERVICE 

241  W.  SSth  ST..  NEW  YORK 


Tha  amalgamatloa  of  tha  two  laadiag 
prograasiva  Jawiah  nawapapara  of 
Naw  York 

THE  DAY 

AND 

THEWARHEIT 

brings  into  baing  tha  mast  powarful 
advartiaing  nadium  in  tks  Jawiah  Bald 

jNtsWinjn 

The  Nationsd  Jewish  Daily 


i 


Editor  &  Publisher  for  April  16,  1921 


PAYS  IN  A  GENERATION 

Ontario  GoTernment  Proyes  What  Can 
Be  Done  in  Reforestation 

Addressing  the  annual  meeting  of  the 
Canadian  Laimbermen’s  Association  at 
Ottawa,  Ont.,  Hon.  E.  C.  Drury,  premier 
of  Ontario,  urged  co-operation  in  re¬ 
forestation  and  used  an  apt  simile  in  the 
course  of  his  remarks,  saying :  “We  have 
forgotten  in  the  past  that  trees  grow, 
that  they  are  produced  in  the  same  way 
as  the  annual  crops  and  by  the  same  sun 
and  rain  and  wind.  We  have  got  the 
trees  out  of  their  class.  We  have  been 
classing  them  similar  to  minerals — as 
something  to  be  got  off  the  ground  as 
scon  as  possible  and  often  by  wasteful 
methods.” 

Mr.  Drury  recounted  what  was  being 
done  by  the  province  in  respect  to  re¬ 
forestation,  and  suggested  that  munici¬ 


palities  might  profitably  engage  in  it. 
“The  time  has  come  when  our  forests 
must  cease  to  be  exploited.  They  must 
become  the  care  of  the  government,  for 
private  enterprise  cannot  wait  on  or 
handle  a  crop  that  takes  so  long  to  ma¬ 
ture,”  he  warned, 

Hon,  Benjamin  Bowman,  provincial 
Minister  of  Public  Works,  suggested 
that  revenue  received  f^om  lumbering 
should  be  spent  in  providing  for  the 
future.  The  convention  heard  two  re¬ 
markable  stories  in  connection  with  re¬ 
forestation.  Dan  McLachlin,  prominent 
lumberman,  told  how  in  1880  his  general 
manager  cleared  a  piece  of  land  in  this 
district.  In  1920 — forty  years  later — the 
firm  cut  a  second  growth  of  popular  that 
gave  two  16-foot  logs  and  one  12-foot 
log. 

A  somewhat  similar  story  was  told  by 
W.  J.  MacBeth  of  Toronto.  In  1884, 
his  wife  cut  a  small  balsam  shoot  and 


planted  it.  The  tree  is  now  80  feet  high 
and  20  inches  in  diameter. 

In  other  words,  reforestation  pays  in 
little  more  than  a  generation. 

Beard  Buy*  Port  Angeles  Paper 

E.  E.  Beard,  former  proprietor  of  the 
Vancouver  (Wash.)  Columbian,  has 
purchased  the  Port  Angeles  (Wash.) 
Herald,  afternoon  daily  with  a  Sunday 
morning  edition,  from  .•\.  V.  Watts. 
Mr.  Beard  recently  returned  from 
Alaska  where  he  had  temporary  charge 
of  the  Juneau  Daily  Capital. 

Newark  Papers  Join  A.  B.  C. 

The  Newark  (N.  J.)  Evening  News 
and  the  Newark  Ledger  have  been  ad¬ 
mitted  to  membership  in  the  .■Vudit  Bu¬ 
reau  of  Circulations.  Other  dailies 
which  are  on  the  latest  list  of  A.  B.  C. 
papers  are:  Billings  (Mont.)  Gazette, 
Brockville  (Ont.)  Recorder  and  Times, 


Chambersburg  (Pa.)  Public  Opinj. 
Columbia  (Mo.)  Daily  Tribune, 
(Ind.)  News-Times,  Hagerstoun  (j(j| 
Morning  Herald  and  Daily  Mail  m 
VVTlmington  (N.  C.)  Morning  Sta; 
New  weekly  members  are  the  Ne» 
(N.  J.)  Sunday  Call  and  the  Wilm 
ton  (Del.)  Sunday  Star.  The  t^ 
A.  B.  C.  membership  is  1716. 

Oxford  Mill  Resumes 

Work  was  resumed  in  all  departmt 
of  the  newsprint  mill  of  the  0x1 
Paper  Company,  Rumford,  Me.,  afto 
two  weeks’  suspension  because  oLb® 
ness  conditions. 

Quits  as  a  Daily 

The  Fergus  Falls  (Minn.)  Free  Pnj 
has  suspended  daily  publication, 
will  continue  as  a  weekly.  It  is  a  N 
partisan  League  publication. 


SUPPLIES  and  EQUIPMENT 


FOR 


NEWSPAPER 


MAKING 


FOR  SALE 


FOR  SALE 


A  WORD  for  advertisements  under  this  6c  A  WORD  for  advertisements  under  this 
classification.  Cash  with  order.  classification.  Cash  with  order. 


Printers’  Outfitters 

Printing  Plants  and  Business  bought  and  sold, 
American  Typefounders’  products,  printers  and 
bookbinders  machinery  of  every  description. 
Conner,  Fendler  &  Co.,  96  Beekman  St.,  New 
York  City. 


One  fully  equipped  matrix  roller,  in  perfect 
condition.  Will  sell  reasonable.  The  Beacon 
Journal  Company,  Akron,  Ohio. 


BANKRUPT  SALE 

Of  plant  and  assets  of  Record  Publishing  Cor¬ 
poration.  Pursuant  to  authority  of  a  decree 
entered  into  by  the  District  Court  of  the  United 
States  for  the  Eastern  District  of  Virginia,  on 
the  21st  day  of  March,  1921,  in  the  matter  of 
Record  Publishing  Corporation,  Bankrupt,  the 
undersigned  will  offer  for  sale,  at  Public  Auc¬ 
tion,  to  the  highest  bidder,  free  and  clear  of  all 
liens  and  encumbrances,  in  front  of  the  prem¬ 
ises.  211  Twenty-fifth  street  heretofore  os:cu- 
piea  by  Record  Publishing  Corporation  as  a 
place  of  business,  in  the  City  of  Newport  News, 
Virginia,  on  Friday,  April  22,  1921,  at  11 
o’clock  a,m.,  the  following  property  of  said 
Bankrupt  Corporation,  to-wit: 

(1)  Newspaper  and  printing  plant  and  equip¬ 
ment,  including  16-page  Scott  Press,  four  lino¬ 
types,  furniture  and  fixtures. 

(2)  Two  (2)  Lots  of  land  located  in  Park 
Place,  Elizabeth  City  County,  Virginia. 

(3)  All  accounts  due  said  Bankrupt  Estate  by 
Sundry  parties. 

Terms:  Cash. 

For  further  information  apply  to  Wm.  C. 
Stuart,  Attorney  for  Trustee. 

FRED  H.  SKINNER,  Trustee  in  Bankruptcy. 


PUBLISHERS 

OUR  NEWSPRINT 


Quality — Highest 
Service — Best 

Price — Lowest 

Beat  line  of  Half-tone  news. 
Standard  news,  and  Rotogravure 
papers  available. 

Bafore  contracting  ASK 

J.  &  J.  scon,  Ltd. 

Pulp  &  Paper 

33  W.  42Bd  St,  New  York  City 

Phone  Vanderbilt  1057 


classification.  Cash  with  order. 
Printing  Presses 

Printing  Presses  for  7  or  8  column  Quarto, 
Newspaper  Presses.  Job  Presses,  Paper  Cutters. 
Wanner  Machinery  Co.,  716  South  Dearborn 
street,  Chicago,  Ill, 

For  Sa!e 

Goss  Comet  4,  6.  and  8  page  Press.  This  ma* 
chine  has  printed  a  daily  with  small  circulation 
and  always  received  good  care.  Duplex  4,  6, 
and  8  page  F'lat  Bed  Press.  This  is  an  angle 
bar  machine  in  fine  running  condition.  Reason¬ 
able  prices.  Quick  shipments,  John  Griffiths. 
41  Marshall  street,  Poughkeepsie,  N.  Y. 

For  Sale 

Rebuilt  Goss  Matrix  Rolling  Machine  for  w;et 
mats  complete  with  direct  geared  motor  equip¬ 
ment.  Price  reasonable.  The  Goss  Printing 
Company,  1535  South  Paulina  street,  Chicago, 
IIL _ _ 

For  Sale 

Two  No.  5  Linotypes  with  motors,  Lee  feeders 
and  extra  magazines,  all  in  good  working  order; 
complete  Monotype  equipment,  with  DD  key- 
l)oard,  compressor,  display  molds,  etc.;  also  pony 
Whitlock  cylinder  with  Cutler-Hammer  control 
and  motor;  the  above  at  bargain  prices  for 
quick  sale;  make  me  an  offer  for  the  lot.  Ad¬ 
dress  Drawer  1218,  Charleston.  W.  V'a. 

For  Sale 

One  R.  Hoe  &  Co.  combined  saw  table  and 
trimmer:  old  model;  in  excellent  condition. 
For  further  particulars  write  Adde  &  Co.,  Port¬ 
land,  Me. 

For  Sale 

Following  newspaper  rotary  presses  with 
stereo,  outfits: 

32  pp.  Hoe  straight-line  press. 

16  pp.  Hoe  straight-line  press. 

12  pp.  Hoe  Unique  press. 

8  pp.  G  )ss  Clipper  press. 

8  pp.  Goss  half-tone  supplement  press  (elec¬ 
trotype). 

Full  details  and  particulars  on  request. 
Baker  Sales  Co.,  200  5th  ave.,  New  York  City 


For  Prompt  Servi^ 


TYPE 

Printers’  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveniently  located 

"American  Type  the  Best  in  Any  Case” 

AMERICAN 
TYPE  FOUNDERS  CO. 


Boston  Pittsburgh 

New  York  Cleveland 

^lladelphia  Detroit 

Baltimore  Chicago 

Richmond  Cincinni 

Atlanta  St.  Louli 

Buffalo  Minneai 


Cincinnati 
St.  Loula 
Minneapolis 


Kansas  City 

Denver 

Los  Angeles 

San  Frandaco 

Portland 

Spokane 

Winnipeg 


EQUIPMENT  WANTED 

0^  A  WORD  for  advertisements  under  this 
classification.  Cash  with  order. 


Twelve,  16  or  20  page  rotary  press  with  stereo¬ 
type  equipment.  Please  send  details  to  Daily 
Star,  Sault  Ste.  Marie,  Canada. 


Wanted  to  Buy 

32-page  newspaper  press,  length  of  type  column 
21  inches,  with  stereo,  outfit.  Give  descrip¬ 
tion,  price  and  where  can  be  seen.  Baker 
Sales  Cfjmpany,  200  Fifth  avenue.  N.  Y.  C. 


We  can  increase  your  business — you 
want  it  increased. 

•You  have  thought  of  press  clippings 
yourself.  But  let  us  tell  you  how 
press  clippings  can  be  made  a  busi> 
ness-builder  for  you. 

BURRELLE 

1 45  Lafayette  St.,  N.  Y.  City 

Established  a  Quarter  of  a  Century 


Take  It  To 

POWERS 

Open  24  Hours  out  of  24 
The  Fastest  Engravers  on 
the  Elai^ 

Powers  Photo  Engraving  Co. 

154  Nassau  St.,  Tribune  Bldg. 

New  York  City 


FOR  SALE 


Goss  Straight  Line  Quadruple  Foar 
Deck  Two-Page  Wide  Press.  Pristi 
4.  6,  6.  10,  12,  14  or  16  page  papers  at 
24.000  per  hour,  20,  24,  28  or  52  paga 
papers  at  12,000  per  hour,  folded  to 
half  page  size.  Length  of  page  22^'. 


This  Press  May  Suit  Yoa 

WALTER  SCOTT  .  COMPANY 
PLAINFIELD,  NEW  JERSEY 


FOR  SALE 


Two  four-deck 


Potter  Printing  Presses 

complete  with  Cutler-Hammer  Control,  extra  rollers,  motors, 
etc.,  all  in  splendid  running  condition.  Presses  print  7 
columns  20  inches  up  to  32  pages  with  one  set  of  plates. 

also 

Complete  Stereotype  Equipment 

chases,  and  Form  Tables,  all  in  A-1  condition. 

Will  be  sold  reasonably,  immediate  delivery  to  make 
room  for  our  new  plant. 


THE  DULUTH  HERALD 


DULUTH 


MINNESOTA 


Editor  &  Publisher  for  April  16,  1921 
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SITUATIONS  WANTED 

A  WORD  for  ■dvertisements  under  thie 
X  cleMlfi****®"-  Ceeh  with  order.  For 
onemployed  one  ineertion  (edv.  not  to 
^  M  word!)  FREE. _ 

Contest  Features 

mi  many  other  good  ones  that  I  have  sold, 
lirt  wire  salesman  and  copy  writer  is  ready 
m  build  up  y“U'’  advertising;  age  31, 

with  over  ten  years’  selling  experi- 
an  aggressive  organization  who  is  de¬ 
igned  to  m.-ike  1921  a  big  year  on  local  ad- 
will  find  it  to  their  advantage  to  com- 
asskate  with  Box  C-965,  Care  Eniroa  &  Pub- 

usBia.  _ _ 

birirtisinf  Solicitor  and  Service  Man 
Able  to  got  ond  hold  business;  have  handled 
ronil  line  of  copy  and  service  work;  30 

old;  want  place  with  a  paper  of  10,000 

uA  up:  eight  years’  experience;  at  present 
gsdoyed  and  will  come  on  short  notice. 

Aidreas  Box  C-949,  Care  Editor  &  Publisher. 

j^is  or  General  Manager 

Cuible,  thoroughly  experienced  result  produc- 
w  ill  round  newspaper  man.  aggressive,  good 
attoiive.  one  who  understands  business,  ad- 
wtiiiinii,  circulation,  and  mechanical  detail 

tboroozhly  of  both  small  and  metropolitan  dail- 
in.  desires  position  as  General  Manager  or 
Inisess  Manager  of  real  live  daily.  Best  of 
irlerence.  Now  employed.  Address  Box 
CMl,  Care  Editor  &  Publisher. 


SITUATIONS  WANTED 

Op  A  WORD  for  advertUementt  under  this 
classiAcation.  Cash  with  order.  For 
those  unemployed  one  insertion  (adv.  not  to 
exceed  50  words)  FREE. 

Press  Erector 

Twenty  years  an  erector  for  the  Goss  Printing 
Co.,  now  in  business  for  myself.  Reasonable 
rates.  For  particulars  write  D.  B.  Bushonville, 
1016  Ashland  Block,  Chicago,  111. _ 

You  Need  Me 

Vou  or  some  other  wide  awake  publisher  can 
utilize  my  services  to  our  mutual  advantage. 
Here  are  my  qualifications:  College  education, 
trained  on  newspapers  in  cities  of  from.  35,000 
to  200,000,  experienced  in  every  department  of 
the  editorial  and  advertising  ends,  developed 
auto  section  in  town  where  practically  no  auto 
advertising  was  carried  and  made  it  leading  ad 
medium  for  motor  cars  in  state.  As  ad  man¬ 
ager  increased  business  for  morning  daily  40 
per  cent  in  two  months.  Proven  executive  abil¬ 
ity,  good  feature  and  human  interest  w'riter, 
27  years  old,  married,  references.  Reason  for 
changing — no  future  in  present  position.  Seeks 
place  as  executive  on  daily  newspaper  in  city  of 
50,000  or  less  as  Sunday  Editor  or  with  publica¬ 
tion  or  corporation  where  executive  ability  and 
thorough  knowledge  of  news  writing  and  adver¬ 
tising  arc  esr.ential.  Address  Box  C-988,  Care 
Editor  &  Publisher 


CHAPIN  QUITS  ST.  LOUIS  STAR 


lAincy  Position 

fated  by  young  man  with  several  years’  ex- 
mce  as  newspaper  reporter,  classified  sales-  Help  Wanted 
I  and  assistant  manager,  and  display  sales- 
Can  write  copy  and  make  layouts;  also 
fore  than  six  months’  experience  as  office  man- 
,1  of  office  employing  one  hundred  clerks. 

.utral  states  preferred.  Address  Box  0980, 
at  Editor  &  Publisher. 


HELP  WANTED 

6c  ^  WORD  for  advertisements  under 


this  classification.  Cash  with  order. 


fi«d  Manager 

^osition  wanted  on  daily  newspaper;  town  of 
iO.WO  to  200.000  in  middle  west  preferred, 
mious  experience  in  display  selling  and  as- 
iBt  classified  manager  of  classified  depart- 
ret  carrying  3,000,000  lines  last  year.  Ad- 
;  Box  C-979,  Care  Editor  &  Publisher. 

rcuUtion  Manager 

tTfra!  years’  experience  on  metropolitan  and 
ill  city  dailies  desires  to  make  connection 
I  live  daily  in  city  of  50,000  or  over.  Age 
A  real  producer.  Best  of  references  as  to 
ractfr  and  ability.  At  liberty  May  1.  Ad- 
Ibess  Box  C-993,  Care  Editor  &  Publisher. 


jrculition  Manager 

(change;  hard  working,  careful  and  thor- 
ihiy  trained  in  the  principles  of  management 
Jed  circuhtinn  work;  over  20  years’  successful 
reitnee  with  morning  and  afternoon  papers, 
t  of  references  as  to  ability.  Address  Box 
f9S4.  Care  Editor  &  Publisher. 


liing  Man 

Inig  advertising  man,  university  trained. 
Vroufbly  experienced,  desires  position  on  staff 
fine  paper  or  as  advertising  manager  of  small 
mj.  Successful  solicitor,  effective  copy  writer, 
*winit  business  builder.  Must  be  perma- 
«t  and  have  real  future.  Available  upon  rea- 
ible  notice.  Box  C-983,  Care  Editor  & 

UIHEI, 


Young  Man 

Wanted — Young,  energetic  American  as  sales¬ 
man  of  newspaper  supplies;  without  necessarily 
any  sales  experience,  but  with  good  appearance 
and  preferably  a  working  knowledge  of  the 
paper  or  publishing  business;  excellent  future 
tor  the  right  man.  Address  Box  C-954,  Editor 
&  Publisher. 

Wanted 

High-class  advertising  manager,  an  experi¬ 
enced  circulation  manager  and  a  city  editor  for 
daily  at  Ashland,  Kentucky,  starting  May  1. 
Give  full  details  in  first  letter.  Only  men  of 
proved  ability  wanted.  Address  Box  C-990, 
(^re  Editor  &  Publisher. 

BUSINESS  OPPOR’RJNITIES 


classification.  Cash  with  order. 


Business  Opportunity 

Representation  is  offered  by  Advertising  Agency 
of  good  reputation  to  one  or  two  good  piiblica- 
tions,  either  American  or  foreign  language. 
Address  Representative,  Room  306a,  Pulitzer 
Bldg.,  New  York  City. 


utk  Correspondent 

I  York  Dramatic  Correspondent  for  out-of- 
T  aewspaper.  Part  time.  Energetic  and 
experienced.  Address  Box  C-987, 
JiTOR  &  Publisher. _ 

apsr  Msn 

,  ifhly  experienced  newspaper  man  who 

■  ■W  personality  in  publication,  seeks  loca- 
■Iwth  newspaper  owner  who  is  willing  to 
w  earnings  amicably.  Am  a  worker  and 
I M  the  work  of  any  department.  Know 

■  rates  should  be  and  can  get  out  and  min- 
gind  get  business.  If  your  newspaper  is  not 

progress  there  is  a  reason  and  I  can 
Highest  references  as  to  character 
J«lity,  Married,  41  years  old,  good  habits, 
*  nearly  all  the  time  except  when  ladies 
itfoimd.  If  interested  write  Box  C-978, 
“  Editor  &  Publisher,  or  wire.  Am  em- 
[  at  present  but  seek  larger  field. 

vh  Editor 

I  Has  had  New  York  experience 

M*PT  desk;  experience  also  as  city  editor. 
^Place  east  of  Mississippi  River.  Terms 
letter.  Address  Box  C-986,  Care  Edi- 
Pl’DUSHER.  _ 

Itwnd  Newspaperman 

If  immediate  employment  with  afternoon 
^nth  of  Boston  preferred;  American^  38, 
*  hustler;  experienced  advertising 
■n  who  can  lay  out  and  write  copy; 

can  write  features,  cover  desk  or 
' ‘W  full  particulars,  highest  references, 
t  write  J.  B.,  64  Rush  street,  Somer- 

Man 

ht  years  old,  with  experience  on  met- 
.»Bd  small  papers,  now  employed, 
as  business  manager  where  he 
*0  *"**■>•  ^^nd  bonus  on  increased  busi- 
jj^where  he  can  earn  an  interest  in 
I  am  thoroughly  capable  and  have 
^^^ceistul  in  soliciting  and  developing 
^counts;  also  have  five  years’  en- 
as  a  circulation  builder  in  diffi- 
Address  Box  C-991,  Care  Editor 


CORRESPONDENTS 

AND 

FEATURE  STORY  WRITERS 

6c  WORD  for  advertisements  under  this 
classification.  Cash  with  order. 

News  from  Ireland 

At  the  request  of  several  influential  journals  in 
United  States'  and  Canada  we  are  compiling  a 
weekly  news  dispatch  (mailed)  setting  forth 
impartially,  dispassionately  and  accurately  the 
developments  of  the  Irish  situation.  This  ser¬ 
vice  will  cover  all  the  news,  not  sensational 
events  only,  and  will,  therefore,  furnish  a  cor¬ 
rect  perspective  of  a  very  complex  problem. 
Each  dispatch  will  contain  1,500  to  2,000 
words.  Onl^^  one  paper  in  each  area  served. 
Special  requirements  of  individual  newspapers 
receive  prompt  attention.  Executives  are  in¬ 
vited  to  write  or  cable  for  particulars,  terms, 
etc.,  to  New  Bureau,  2  St.  Philomena  Road, 
Glasnevin,  Dublin. 

Fight  Fraud  Ad  -Law  in  Connecticut 

Hartford/ (Tonn.,  April  10. — Consider¬ 
able  criticism  has  been  aroused  in  the 
Connecticut  press  by  a  bill  in  the  legis¬ 
lature  relating  to  fraudulent  advertising. 
The  proposed  law  would  make  newspa¬ 
pers  amenable  to  punishment  for  publi¬ 
cation  of  such  advertising  and  would  be 
subject  to  a  fine  of  $500. 


Cartoonist  Will  Join  Staff  of  Country 
Gentleman  on  May  1 

{Special  to  Editor  &  Publisher) 

St.  Louis,  April  11 — A.  B.  Chapin, 
one  of  the  best  known  cartoonists  in  the 
middle  West,  has  resigned  from  the 
St,  Louis  Star,  effective  May  1,  when 
he  will  go  to  Philadelphia  to  become 
cartoonist  for  the  Country  Gentleman. 
Chapin  has  been  a  cartoonist  on  Mis¬ 
souri  newspapers  for  more  than  twenty 
years.  He  came  to  the  Star  from  the 
Republic,  when  that  paper  suspended 
publication  in  December,  1919.  He  had 
lieen  with  the  Republic  seven  years. 
Previously  he  had  been  with  the  Kansas 
City  Star. 

Chapin  has  been  drawing  cartoons  for 
the  Curtis  publication  for  more  than  a 
year.  His  best  known  series  here  has 
been  “Breaking  into  the  Big  League.” 
The  Star  has  made  no  definite  selection 
of  a  successor  to  Chapin. 


Foreman  mailing  room  by  morning  paper  of 
about  60X100  daily  and  Sunday,  150,000 — 
weekly.  Must  be  sober,  reliable,  expert  in 
handling  men,  and  will  at  all  times  conduct 
the  affairs  of  the  mailing  room  in  the  interest 
of  the  management  and  co-operatc  with  same. 
Correspondence  confidential;  give  references 
and  state  experience.  Address  Box  C-928, 
Care  Editor  &  Publisher. 


Cedar  Rapids  Paper  Adds  to  Staff 

In  an  effort  to  produce  a  paper  of  the 
Sunday  morning  class  on  Saturday 
night,  the  Cedar  Rapids  (la.)  Evening 
Gazette  has  made  a  number  of  staff 
changes.  Among  those  to  most  recently 
join  the  staff  are  Robert  Thompson, 
formerly  with  the  old  Chicago  Standard 
and  the  City  News  Bureau  at  (Chicago; 
Thomas  Levish,  another  City  News 
Bureau  man,  who  is  assistant  news  ed¬ 
itor  under  Frank  D.  Wasson,  and 
Gladys  Arne,  who  is  doing  society  and 
features.  Miss  Arne  comes  from  the 
Davenport  Times. 


Joins  Magill-Weiniheimer 

Thomas  F.  Willoughby  has  resigned 
as  advertising  and  sales  promotion 
manager  of  the  H.  H.  Robertson 
Company,  Pittsburgh,  to  become  In¬ 
diana  and  Ohio  representative  of  the 
Magill-Weinsheimer  Company,  Chi¬ 
cago,  printers.  He  is  succeeded  by 
Andrew  W.  Crawford,  formerly  of  the 
Boston  office  of  the  Saturday  Evening 
Post.  _ 

Pacific  Representative  for  Hearst 

Portland,  Ore. — The  New  York  Eve¬ 
ning  Journal  and  the  Boston  American 
have'  appointed  a  Pacific  Coast  repre¬ 
sentative  in  the  person  of  Arthur  Booth, . 
of  this  city.  Mr.  Booth  was  formerly 
connected  with  the  Botsford,  Constan¬ 
tine  &  Tyle  Advertising  Agency. 


Stephan  Returns  to  Newspaper  Work 

John  C.  Stephan  has  become  man¬ 
ager  of  the  classified  department  of 
the  Evansville  (Ind.)  Journal.  He  has 
been  associated  with  the  advertising 
department  of  A.  1.  Namm  &  Son, 
Brooklyn,  the  Chicago  Herald  and 
Examiner  and  the  New  York  Herald. 


Daily  Paper  for  Liquor  Fight 

To  lay  their  plan  for  Government  con¬ 
trol  of  liquor  before  the  electors  of 
North  Essex,  the  Windsor  (Ont.) 
branch  of  the  Citizens’  Liberty  League 
will  publish  a  daily  newspaper  until  after 
.■\pril  18,  the  date  of  the  Ontario  refer¬ 
endum.  _ 

Roswell  C,  Moyer  with  Howell 

Roswell  C.  Mower,  formerly  adver¬ 
tising  manager  of  the  Hoover  Suction 
Sweeper  Company,  has  become  a 
member  of  the  firm  of  Will  H.  Howell 
&  Associates,  Chicago,  direct-mail  ad¬ 
vertising  service. 


Tennessee  Paper  Nunes  Special 

The  Morristown  (Tenn.)  Evening 
Mail  has  appointed  Frost  Landis  &  Kohn 
to  represent  it  in  the  national  advertis¬ 
ing  field. 


$15,000  buys 

one-half  of  only  daily  newspaper 
piopcrty  of  a  small  city.  Owner 
rf  tins  interest  drew  $40  a  week 
salary  in  1920  and  $1,300  in  cash 
dividends.  Proposition  V.  T. 

Charles  M.  Palmer 

NEWSPAPER  PROPERTIES 
225  Fifth  Ave.,  New  York 


$50,000.00 

We  have  customer  with  above  amount 
available  in  cash,  as  first  payment  on 
substantial,  net  earning  EVENING 
NEWSPAPER.  Prefer  Middle  Atlantic 
or  Southern  State.  Correspondence 
confidential. 


HARWELL  &  CANNON 

Newspsper  snd  Msgsiiae  Propertirs 
Times  Bldg.  New  York 


EQUIPMENT  FOR  SALE 

24-page  High  Speed  SiralghtUne  Oosa.  New 
In  1910.  7  or  8  cols.  Type  length  only  20 

in.  Tapeless  folder.  Simplex  ccmtrol.  Com¬ 
plete  stereotype  equipment,  including  new  dry 
mat  proce.s8. 

16-pflge  Straightline  Ooas.  7  or  8  ct^s.  Type 
length  2W  in.  Complete  stereotype  equip¬ 
ment,  including  motors. 

Standard  make  Presses  from  8  to  40  page 
capacity.  Also,  1  Model  8  Linotype,  prac¬ 
tically  brand  new;  1  M«3del  5;  1  M^el  1;  1 
lnterty{>e.  Model  A ;  1  Intertype,  Model  B. 
Immediate  Deliveries 
Wire  or  Writ* 

SOUTHERN  PUBLISHERS  EXCHANGE, 
Incorpora  tad 

Newspaper  Properties  and  Equipment 
12  North  9th  St.  P.  O.  Box  1597 

Richmond,  Virginia 


SHOWALTER’S 
Advertising  Promotion  Service 

Founded  by  W.  D.  Showsiter 
Carried  on  hy  E.  J.  Craine 
51  Irving  Place 
For  Neuspapefi  and  Magazines 

Monthly  promotion  copy  for  use  in  build¬ 
ing  up  classified  and  store  advertising. 
A  Service  that  educates  readers  to  read  the 
advertisements  and  stimulates  merchants  to 
advertise  adequately. 

Write  for  particulars  and  rates  on  fbur 
month’s  trial  service. 


If  you  are  interested  in 

12  em 

FEATURES 

Let  us  show  what  we  are  now 
in  position  to  supply 


The  International  Syndicate 

BALTIMORE,  MD. 


Shaughnessy  Second  Assistant  P.M.G. 

Washington,  D.  C.,  April  11. — Ap¬ 
pointment  of  Col.  Edward  H.  Shaugh¬ 
nessy  of  (Thicago  as  second  assistant 
postmaster  general  was  announced  to¬ 
day.  He  is  a  former  railway  train  mas¬ 
ter  and  served  with  the  American  Eutpe- 
ditionary  Force.  Courtland  Smith,  for¬ 
mer  president  of  the  American  Press 
Association,  was  appointed  a  special  as¬ 
sistant  at  $1  a  year. 


50 
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'T^HE  circulation  of 
The  Sunday  Edi¬ 
tion  of  the  Detroit  News 
is  the  greatest  in  Michi¬ 
gan.  Since  January  1, 
1921,  it  has  averaged 
more  than  235,000  net 
paid,  leading  even  the 
week  day  issues  of  the 
News. 


Th*  Family  tncoma 

Over  $3,000.00 


In  Buffalo  the  percentage  of  fam* 
iliee  with  incomes  over  $3,000.00  is 
Six  Times  Greater  than  the  average 
for  United  States. 

Buffalo  Evening  News  reaches  95 
per  cent  of  the  families  with  $3,000.00 
income  or  over.  It  reaches  60  per 
cent  of  the  English  reading  families 
in  the  Buffalo  market. 


KELLY  S  .  ITH  CO. 

Fortxsn  Rtpruentativu 


Marbridge  Bldg.,  New  York  City 
Lytton  Bldg.,  Chicago,  III. 


NEW  YORK 
EVENING 

JOURNAL 

has  the  largest 
circulation  of 
any  daily  news¬ 
paper  in  Amer¬ 


ica. 


World  Wide 


ADVERTISING  CORPORATION 


Advertising  Counsel 


One  West  34th  St.,  New  York 


Telephones  Fitzroy  ] 


Cable  Address: 
SCHOLZEM.  NEW  YORK 


“The  African  World” 

& 

*Cape*to-Cairo  Elxpress’ 


Published  every  Saturday  in 
.  London. 

SOLE  AGENTS  FOR  UNITED 
STATES 


The  World  Wide  Advertising 
Corporation 

No.  1  West  Thirty-fourth  St., 
NEW  YORK  CITY 


Editor  &  Publisher  for  April  16,  1921 


EASY  TALK 


By  PHILIP  R.  DILLON 


Pi  Alley  or  Pie  Alley? — I  have  in 
hand  the  “Boston  Guide  Book,”  pub¬ 
lished  by  the  New  England  News  Com¬ 
pany.  1  read  the  following: 

“To  the  right  of  the  City  Hall  is  a 
narrow  passage  running  northwards, 
called  “Pi  Alley.”  It  contains  a  quaint 
old  eating  house  with  the  sign  of  the 
bell  in  hand,  dated  1795.  It  is  a  faith¬ 
ful  reproduction  of  the  taverns  fash¬ 
ionable  in  London  two  centuries  ago.” 

I  have  also  in  hand  a  picture  postal 
card  which  I  brought  from  Boston  sev¬ 
eral  years  ago,  upon  which  is  printed  a 
view  of  “Pie  Alley.” 

It  is  well  known  that  the  New  Eng¬ 
land  pie  is  dear  to  editors  all  over  the 
country,  as  subject  matter  for  editorial 
fun  writing.  What  is  so  easy  at  hand  and 
symbolic  as  “Pie  ,\lley”?  .And,  because 
it  is  spelled  “Pie”  by  nearly  all  the  ed¬ 
itors  out  of  Boston,  I  doubted  the  spell¬ 
ing  in  the  Guide  Book. 

But  now  comes  a  Boston  man  who 
writes  a  surprising  letter  to  the  New 
York  World,  telling  the  following: 


This  is  vastly  interesting.  It  corrects 
a  libellous  error.  I  could  never  under¬ 
stand  why  Boston  perpetuated  such  a 
rude  name  as  “Pie  Alley” — Boston,  of 
all  cities.  And  right  near  where  the 
“Saturday  Club”  met.  Now  I  see  that 
Boston  is  always  proper,  and  is  in  no 
way  responsible  for  the  vulgar  literacy 
of  other  people. 

Other  cities  and  towns  followed  Bos¬ 
ton  in  naming  Spring,  Summer,  .Au¬ 
tumn  and  Winter  streets.  None  but 
Boston,  so  far  as  I  know,  dubbed  a 
thoroughfare  Pi  .Alley.  Vet.  hath  not 
each  newspaper  its  pi  alley?  A  good 
Greek  name,  properly  interpreting  the 
neighborhood  of  the  composing  room. 

The  official  name  of  Boston’s  Pi  .Alley 
is  Williams  Court. 


Artemut  Ward — There  has  been  a 
mild  rciiaissance  of  “.Artemus  Ward," 
the  humorist,  due  to  a  mistake  by  Gil¬ 
bert  K.  Chesterton.  I  notice  that  the 
name  is  spelled  variously  in  newspapers, 
as  “.Artemus,”  “.Artemas,”  “Artemis.” 
The  century  Dictionary  gives  the  spell¬ 
ing  “Artemus.”  Possibly  some  report¬ 
ers  and  editors  have  in  mind  the  name 
of  Gen.  .Artemas  W?rd,  who  was  com- 
niandcr-in  chief  of  the  .American  army 
on  the  day  that  a  detachment  of  that 
army  fought  the  Battle  of  Bunker  Hill. 
I  do  not  know  of  any  precedent  for  the 
spelling  “.Artemis.” 


Congress  Gets  Advertising  Bills 

Washington,  D.  C.,  April  12. — Sena¬ 
tor  Smoot  of  Utah  has  introduced  a 
bill  in  the  new  Congress  e.stablishing  a 
sales  tax  in  lieu  of  excess  profits  taxing 
methods.  Other  bills  of  interest  to  pub¬ 
lishers  and  advertisers  introduced  the 
first  day  of  the  session  include  one  by 
Senator  King  of  Utah  which  would 
make  conferences  to  assist  price-fixing 
illegal ;  one  by  Representative  Upshaw 
(Georgia)  to  prohibit  publication  of  for¬ 
eign  language  newspapers  or  magazines 
without  publication  of  an  English  trans¬ 
lation  of  every  article  in  parallel  col¬ 
umns;  and  one  by  Chairman  Haugen  of 
the  .House  Agricultural  Committee  to 
prohibit  the  misbranding  of  manufac¬ 
tured  articles  by  amending  provisions  of 
the  Pure  Food  Law  to  make  it  unlawful 
to  misstate  the  contents  of  sealed  pack¬ 
ages  and  to  send  out  deceptive  advertis¬ 
ing  concerning  commodities  held  for 
sale. 


DEMOCRATIC  PUBLICITY 
DIRECTOR 


“.  .  .  Pie  Alley  got  its  name,  as  has 
been  stated,  from  the  fact  that  the 
comps  in  the  old  Herald  office  (there 
was  a  still  older  structure  on  the  same 
site)  tound  it  easier  to  throw  “pied” 
type  out  the  windows  than  to  “distrib¬ 
ute”  it  into  their  cases.  It  collected  on 
the  window  sills  and  thence  easily  found 
its  way  into  the  narrow  alley  separating 
the  building  from  the  Sherman  House. 
I  know  this  because  I  saw  this  “pi”  my¬ 
self  in  old  “Dog  .Alley.”  This  time  I 
don’t  mean  a  thoroughfare,  but  the 
space  between  rows  of  frames  or  stands 
in  a  composing-room.  There  were,  to 
be  sure,  two  or  three  beaneries  on  Pi 
-Alley  that  served  pie  with  an  “e.”  In 
one  of  them,  facetiously  dubbed  “Del- 
monico’s”  by  the  novelist  Albert  Ross 
(Linn  Boyd  Porter),  he  foregathered 
with  a  little  group  of  fellow  Herald  men. 
The  Bell-in-Hand,  with  its  old-style 
wood  carving  for  ^  sign,  was  on  the 
same  (southern)  side  of  the  alley.  .  .  .” 


Richard  Linthicum 


World  as  Direc¬ 
tor  of  Publicity 
of  the  Dcniocrai- 
ic  National  Com¬ 
mittee.  complet¬ 
ing  the  personnel 
of  his  headquar¬ 
ters  “caliinet.” 
Mr.  Linthicum 
will  go  to  Wash¬ 
ington,  D.  C., 
■April  25,  to  take 
up  his  duties 
h'or  nearly  ten 
of  the  twelve 


years  Mr.  Linthicum  has  been  on  the 
personal  staff  of  Ralph  Pulitzer,  presi¬ 
dent  of  the  Press  Puhlisliing  Company, 
which  owns  the  World,  as  a  newspapei 
analyst  and  as  a  nieniher  of  The  World  s 
Bureau  of  .Accuracy  and  Fair  Play.  In 
addition  to  this  specialized  work,  he  has 
l)een  a  contributor  both  to  the  editorial 
and  news  columns  of  the  World. 

Mr.  Linthicum  is  well  known  as  a 
newspaper  man  in  the  West  as  well  as 
the  East,  having  been  managing  editor 
of  the  Chicago  Times,  under  the  owner- 
ehip  of  Carter  Harrison  the  younger, 
managing  editor  of  the  Chicago  Journal 
when  Finley  Peter  Dunne  (“Mr. 
Dooley”)  was  editor  in  chief;  Sundav 
editor  of  the  Chicago  Times-Herald,  and 
his  last  four  years  iu  Chicago  as  assist¬ 
ant  managing  editor  and  editorial  writer 
on  the  Chicago  Chronicle  with  the  late 
Horatio  W.  Seymour,  who  was  a  lead¬ 
ing  editorial  writer  on  the  World  at  the 
time  of  his  recent  death. 

Some  of  Mr.  Linthicum’s  contribu- 
tirns  to  Democratic  national  campaign 
literature  are:  “Wit  and  Wisdom  of 
Woodrow  Wilson,”  widely  circulated  by 
the  Democratic  National  Cominiitec  and 
m’hlislicd  in  permanent  hook  form  l  y 
Dou’ileday,  Page  &  Co.  (1916) :  “.A  B  C 
of  the  League  of  Nations,”  with  Robert 
Goldsmith  as  collaborator,  officially  pub¬ 
lished  by  the  Democratic  National  Com¬ 
mittee  in  the  1920  campaign;  “Primer  of 
the  League  of  Nations,”  a  series  of 
twelve  editorial  page  articles  in  the  form 
of  questions  and  answers,  published  in 
The  Evening  World  and  widely  re 
produced. 

In  the  1920  campaign  he  also  wrote 
the  campaign  editorials  for  the  Demo¬ 
cratic  papers  supplied  by  the  W’estern 
Newspaper  Union. 


The  Mount  Vernon,  N,  f 


DAILY  ARGUS 


cavriee  ’  more  display 
vertising  than  any  ode 
newspaper  in  Westchu^ 
County. 

This  is  an  acknowh^ 
ment  of  its  power  that  Ih 
advertiser  should  heed,  j 
desirous  of  reaching  I, 
people  of  Moimt  Verna 


GEO.  B.  DAVID  &  CO. 

Foreign  Repreoentativ, 

171  Madifon  Ave.  NEW  YOg 


Richard  Linthicum  Gets  Important 
National  Committee  Appointment 

Chairman  George  White  announced 
■April  13  the  appointment  of  Richard 
I  inthicum  of  the  editorial  staff  of  the 
•  New  York 


Another 


Big  Plant 

Now  in  Course  of  Construction  it 

Perth  Amboy,  N.1 


Large  increase  in  Savings 
Deposits  during  past  year. 


For  further  information  regardii 
this  important  territory,  addm 
Perth  Amboy  Evening  NewsorF.I 
Northrop,  303  Fifth  Avenue,  Xa 
York  City. 


ffltami  fpral) 


South  Florida’s  Best  Advertisisf  Mdii 
Begt,  Beiauae 

It  goes  into  the  home — and  stays  tkft 
That,  alone,  makes  it  a  REAL  SEIX 
INC.  POWER. 

With  livest  local  news,  corrcspoidw 
from  all  surrounding  territory,  foil 
sociated  Press  reports  and  the  InUnl 
tional  News  Service.  THE  HERA1J| 
stands  out  as  the  leading  newspaper  i 
this  section. 


Represented  by 

Frost,  Landis  &  Kohn 

CHICAGO  NEW  YORK  ATUNBl 


VIM 


mu 


For  Evening  andSwid&y Nevs/ejeu 


Ihternafional  News  Service 

World  BuildmS .  New  York. 


F  I  R  .‘5  T 


In  three  months  of  1921  The 
Times  published  a  greater  '^°*^"**  yi 
vertising  lineage  than  any  i'jJjV  y, 
newspaper.  The  excess  of  The 
Times  over  the  second  morning  **  TT* 
per  was  1,629.276  agate  lines  * 
total  of  The  Times  was  neany 
that  of  the  third  and  fourth  roor^^ 


newspapers  combined. 


Record  of  New  Vork  Morning 

THE  NEW  YORK  TIMES . 

. 


Second  newspaper 
Third  newspaper  . 
Fourth  newspaper 
Fifth  newspaper  . 


Southern  California 


HAS  A  UNIQUE 
BUYING  POWER 


XN  addition  to  its  regular  population,  whose  buying  power  is  tremendous, 
Southern  California’s  ability  to  absorb  Nationally  advertised  goods  is 
greatly  increased  each  year  through  the  influx  of  tourists. 

Tens  of  thousands  of  people  spend  six  months  of  the  year  in  Southern 
California  and  the  other  half  of  the  time  at  home  in  eastern,  middle  west  and 
northern  states.  They  spend  millions  yearly  for  the  necessities  and  luxuries 
of  life. 

The  habit  of  using  Nationally  advertised  goods  in  Southern  California, 
the  “home  of  advertising,”  will  be  carried  home  with  them. 

Not  only  does  the  advertiser  in  Southern  California  secure  the  support  of 
its  permanent  residents  but  he  reaches  people  who  come  from  all  sections  of 
the  World. 

The  habit  formed  here  of  using  certain  goods  will  undoubtedly  be  carried 
away  with  them,  thus  stimulating  a  demand  of  these  same  goods  thousands  of 
miles  away.' 

A  newspaper  campaign  to  include  the  smaller  communities  as  well  as  the 
large  cities  is  assured  of  success.  This  list  of  daily  newspapers  will  help  you 
to  reach  the  HOMES  of  this  rich  territory. 


Circu¬ 

lation 

Rate  per 
S»000  lines 

Circu¬ 

lation 

Rate  per 

5,000  lines 

Anaheim  Daily  Herald . 

1,500 

.0142 

Riverside  Enterprise . 

.  .  .  4,000 

.02 

Bakersfield  Echo . 

5,284 

.03 

Santa  Ana  Register  . 

.  .  *6,166 

.035 

Brawley  News  . 

..  *1,775 

.0178 

San  Bernardino  Sun . 

5,700 

.04 

Calexico  Chronicle  . 

925 

.0178 

Santa  Monica  Evening  Outlook  .  .  . 

1,500 

.0142 

Fullerton  Daily  Tribune  . 

.  .  *1,700 

.0214 

San  Luis  Obispo  Telegram . 

.  .  *1,453 

.0142 

Glendale  Evening  News . 

1,800 

.02 

San  Pedro  Pilot . 

,  .  *2,136 

.02 

***Long  Beach  Daily  Telegram.  .  . 

.  .  10,736 

.04 

Ventura  Free  Press . 

896 

.015 

1,000 

.0178 

Ontario  Daily  Report . 

Orange  Daily  News  . 

Ocean  Park  Evening  Bulletin  .... 

2,000 

1,637 

1,517 

.0178 

.0142 

.0142 

Unless  otherwise  noted,  circulation  figures  are 
statement. 

*Swom  statement. 

publishers’ 

Redlands  Daily  Facts . 

.  .  *2,313 

.02 

***Member  of  A.  B.  C. 

Editor  &  Publisher  for  April  16,  1921 


EFFECTIVE  SALESMANSHIP 

^  Statement  which  should  be  of  interest  to  every 
manufacturer  with  goods  to  sell  and  to  every 
man  having  to  do  with  newspaper  advertising 


Effective  salesmanship  U only  poulble  \rhere  the  prospect  it  known 
to  be  able  to  buy  the  goods  offered. 

Neighborhood  or  community  selling  it  easily  accomplished  throu^ 
the  aid  of  definite  information  possessed  by  the  retailer  or  your  agent 
familiar  with  the  situation. 

To  expand  community  telling  into  effective  national  or  state  by  state  cam¬ 
paigns  requires  that  you  broadly  employ  the  same  definite  principles  in  hundreds 
or  thousands  of  wid^  scattered  communities. 

Advertising  has  been  proven  to  be  the  cheapest  and  most  effective  process 
for  producing  leads  that  lead  to  sales  or  for  making  sales. 

To  throw  money  for  advertising  blindly  at  the  map  through  buying  space 
in  the  general  mediums  (magazines  and  periodicals)  u  wasteful  and  ineffective. 

To  buy  space  in  all  newspapers  regardless  of  their  location  or  the  class  of 
people  whom  they  are  made  to  reach  is  wasteful  and  extravagant. 

To  spend  money  in  bill  boards,  paint  signs,  theatre  programmes  and  such 
except  for  a  splash  is  wasteful  and  ineffective. 

The  Kind  of  Newspaper  Advertising 
Which  Is  Best, 

Any  effective  and  competent  sales  and  advertising  manager  who  is  seriously 
on  the  job  can  employ  newspaper  advertising  with  100  per  cent,  efficiency. 

He  can  ascertain  where  people  with  certain  definite  incomes  live  and 
directly  reach  them. 

He  can  find  out  the  places  where  the  wealth  and  industrial  progress  of  the 
country  centre  and  reach  them  group  by  group. 

He  can  select  the  daily  newspapers  calculated  to  reach  the  different  kinds 
of  people,  those  made  for  the  masses  of  unthinking  for  cheaper  goods  or  thore  for 
the  better  grade  people  for  higher  priced  articles. 

A  Simple  Demonstration  of 
What  Can  Be  Done. 

These  figures  taken  from  authoritative  sources  merely  hit  a  few  of  the 
high  spots.  The  great  wealth  and  industrial  energy  of  the  country  cluster  around 
the  big  cities.  The  farmers  and  rural  populatioru  have  not  as  much  excess  mone;' 
to  sp'nd  for  new  things. 

In  comparing  Grrmecticut  and  South  Carolina,  it  was  merely  intended  to 
check  up  two  states  of  relatively  the  same  total  population  but  widely  different  in 
consisteiKy  of  industry,  and  without  any  intention  of  criticism. 

Coimectient  Sooth  Carolina 

Population  .  1,380,631  1,683,724 

Total  Banks  . • .  220  461 

Individual  Deposits,  All  Banks . $737,314,000  $230,743,000 

Total  Fanners  .  26,815  167,434 

Farmers  Making  Income  Tax  Reports .  67  87 

Net  Income  Shown  on  Farmers'  Reports. .....  $815,197  $736,345 

Manufactured  Products . $545,472,000  $138,891,000 

Crop  and  Live  Stock  Products .  $94,012,000  ^33,522,000 

Literate  White  Families  .  254,394  28,745 

Average  Daily  Newspaper  Circulation .  332,366  102.040 

Farm  Acreage . . .  565,000  6,502,900 

Illiterates  .  51.000  276,753 

Negroes  .  15,174  835,843 

Literate  Negroes  .  14,382  609,601 

Income  Tax  1916 — Personal  Return .  9,713  1,204 

Income  Tax  I9|7 — Personal  Return .  31,632  11,960 

Income  Tax  1918 — Personal  Return .  86.480  20,239 

Income  Tax  1916— Tax  Collected .  $2,824,846  $77,198 

Income  Tax  1917— Tax  Collected  .  $10^627  $1.713385 

Income  Tax  1918— Tax  Collected  .  $17,690,343  $2,732,593 

Income  Tax  1916 — No.  up  to  $5,000  .  3,134  495 

Income  Tax  1918 — No.  im  to  $5,000 . .  ’  78389  17386 

Income  Tax  l9l6-$5,000  to  $10,000 .  3.327  456 

Income  Tax  l9l&-$5,000  to  $10,000 .  4,966  2,269 

Income  Tax  1916— $10,000  to  $25,000 .  1.995  211 

Income  Tax  1918— $10,000  to  $25,000 .  2385  580 


Connecticot  South  Carollni. 

Income  Tax  1916— Over  $100,000  .  130  3 

Income  Tax  1918— Over  $100,000  .  89  2 

No.  of  Automobiles .  101.500  75,000 

Expmditures  for  Better  Roads . . .  $5,018,820  $1,676000 

Families  per  Automobile .  2^2  ^ 

Expenefitures  for  Public  Schools .  $9,688,037  $3,570,000 

Urban  Population  .  999.839  224.832 

Rural  Population  .  II4.9'7  1.290.568 

Number  of  Dwellings  .  181,911  302,842 

Number  of  Families .  246,659  315304 

Total  Taxable  Wealth . $2,153,000,000  $1,301.000  000 

Real  Property  . $1,452,000,000  $506,000,000 

Uve  Stock  .  $23,000,000  $25,000,000 

Farm  Machinery  .  $61,000,000  $220,000,000 

Manufacturing  Machinery  . $135,000,000  $55,000,000 

Number  of  Farms  .  26,815  176,434 

Manufactured  Products . $545,472,(XX)  $138,891,000 

Number  Establishments  .  4,104  1,885 

Wage-Earners .  226364  71,914 

Capital  . $620,194,000  $203311.000 

Wages  . $125320.000  $24,173,000 

Materials  . $288,511,000  $91,009,000 

Number  of  Soldiers  Furnished .  50,069  53,482 

Income  Profit  and  Internal  Revenue  Tax  1919. .  $79,618,864  $18,660,561 

Income  Profit  and  Internal  Revenue  Tax  1920.  .$106,849,888  $27,074,436 

Why  Grope  in  the  Dark  or  Do  Business 
By  Guesswork? 

Any  man  with  anything  to  sell  can  to-day  select  almost  the  exact  audience 
best  calculated  to  produce  the  largest  number  of  buyers  for  his  goods  at  the  lowest 
possible  cost  per  sale  by  using  newspaper  advertising  intelligently. 

The  sales  manager  who  still  gropes  in  the  dark  ages  of  before  the  war  and 
before  he  had  access  to  the  wonderful  data  available  to  any  one  able  to  read  and 
willing  to  work,  cannot  compete  with  one  who  can. 

To  know  approximately  that  there  are  only  21,738  people  who  reported 
incomes  in  excess  of  $1000  a  year  in  a  state  with  2,559,123  population,  while  in  an 
adjoining  state  with  2,337,885  people  47,098  made  income  tax  statements  is  a  clear 
indication  regarding  business  prospects. 

We  can  now  answer  the  direct  question  “How  many  people  are  there  in 
Georgia,  with  2,895,000  population,  with  incomes  frem  $8,000  to  $9,000  a  year?” 
The  answer  is  377.  In  Connecticut,  with  1,380,631  population,  there  are  626  such 
people. 

A  study  of  daily  newspaper  production  shows  that  they  are  produced  and 
read  most  thoroughly  in  our  industrial  centres  where  most  of  our  money  is. 

The  daily  newspaper  automatically  segregates  the  promising  prospects 
from  the  mass.  Practically  every  worth-while  prospect  with  money  to  spend  buys 
and  reads  a  daily  newspaper. 

The  Le  sson  of  the  Hour  and  Plans 
for  the  Future, 

Carelessly  scattering  general  publicity  is  on  the  wane. 

Business  men  have  found  that  such  advertising  does  not  sell  goods  or  cause* 
distribution. 

The  best  advertising  to  promote  national  distribution  and  sales  is  newspaper 
advertising  directly  hooked  up  to  the  names  of  dealers  carrying  the  goods. 

Salesmanship  of  the  day  places  highest  premium  on  knowing  how. 

Our  largest  and  most  successful  concerns  of  the  future  will  be  those  who 
can  satisfy  the  public  chat  their  chief  call  for  preference  is  the  highest  quality  of 
goods  at  the  lowest  possible  price. 

Service  at  same  prices  will  take  the  place  of  salesmanship  which  prides  itself 
in  spending  fortunes  to  promote  constantlv  'ased  sales  for  goods  sold  at  the 
highest  obtainable  prices. 

JASON  ROGERS. 

New  York.  April  12,  1921. 


Member 
A.  B.  C. 


The  New  York  Globe 

LORENZEN  &  THOMSON,  Inc. 

NEW  YORK  CHICAGO 


170,000 
a  Day 


It  West  44th  St. 


Feopics  Gas  Bldg. 


/ 


